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“$300,000 a Year 


Just to Make Two Words Mean Something” 


Many manufacturers give little attention to holding 
old customers, while they strain and struggle and 
strive to get new ones, 

For a long time automobile manufacturers thought 
it a useless expense to “bother about the fellow who 
already owned one of their cars.” 

Now the keen auto man lias seen a bright light, and 
knows that a dissatisfied user is the best Possible Buy 
er for a car of another make—a liability instead of an 
asset, 

We have believed, ever since we started to sell 
adding machines in 1&2, that our best class of future 
buyers were our old customers. 

In the intervening years we have not had a good 
reason to change that belief, though the growth of our 
business from 150 machines a year to over 1,500 a 
month has meant a continually increasing expense to 
care for them. 

It costs us quite $300,000 a year to show how much 
we believe in the ide lf you take care of your users 
your sales wiil come easter. 

Yet it would cost us so much more not to do it that 
we don’t count it a virtue, but accept it as just good 
business. 


1 1 
| 1 


Here’s what it means to the possible buyer of a 
Burroughs—to buy not only a machine, but service 
the uninterrupted use of the investment dav in and 
out, for a business lifetime. 

You buy a Burroughs—you put it to a few simple 
uses, 

It pays—you can see the time, work and money it 
saves. You write an endorsement. We might be 
satisfied with that endorsement. but that represents 
past performances—which is but a promise of what it 
will do—we want to msure that promise. 


So we aren't satisfied with the endorsement, we 


arent satished that the machine does its work for 
the first six months or a year after you buy it—we are 
spending that $305,c00 a year to insure us that when 
Jones & Company ask about the Burroughs you will 
not only say a good word but two good words, and 
they shall mean something. 


This then is what it means to our users to buy “Bur 
roughs Service.” 

‘1. To get the best built adding machine in the 
world. 

2. To be protected from all just causes of com- 
plaint. 

3. To be insured the uninterrupted service from 
the investment. 

4. To know that you will have these benefits to- 
day. to-morrow, and the day after, guaranteed by a 
successful company with a capital of $5,250,000. 

Is it any wonder that we have sold and are selling 
to-day go per cent of all the adding and listing ma- 
chines sold? 

Is it any wonder that users of Burroughs machines 
come back for more Burroughs machines ? 


The company that starts to-day finds Burroughs 
Service impossible. 

The company that started yesterday is handicapped 
by the lead of years during which we perfected this 
service, 

\nd even if they could make an adding machine as 
good as the Burroughs (which they have not) it would 
be impossible for them to give you for your money 
what this company can give you. Institutions do not 
grow up over night any more than oaks do. 

\nd as it is to your advantage to invest your money 
where it will bring you the best returns, you cannot 
afford to buy any adding machine which cannot give 
vou Burroughs Service. 


Can you? 
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j “The Father of The Rebuilt” 


“The Story of the “Ramer Rebuilt 
Typewriter” has been received. 
This booklet should be a power- 
ful means of helping forward the 
sales of your machines, and we 
appreciate the assistance it would 
be. We are in a position to dis- 
tribute them extensively and if 
you could spare 1000 copies, we 
could make effective use of them.” 





“We Have Already Closed Four Sales 
Through the Help of the Booklets” 


| So says a dealer in regard to my booklet, 
| ss “The Story of the Ramer Rebuilt.” 


I stated last month that the booklet was 
veady and asked dealers to send for tt and 
Jor an outline of my selling plan. 


Now [ want to prove that the facts and 
arguments contained in this booklet will 
create sales for any dealer. 


Flere 1s what some of the dealers who have 
sent for the book and know, say about i: 


“Your letter received, Will 
you kindly send us over, about 
three hundred (300) of those 
“Ramer Rebuilt” pamphlets. 


We have already closed four 


sales through the help of 
the booklets.”. 








Get possession of the booklet—it will help 
you. To-day is the best day to send for tt. 


WwW. W. RAMER, President 


Wholesale Typewriter Company 
108-110 Duane St., New York City 


London Office: The Sanctuary, Corner Little Georg 





e St. (Parliament Square), Westminster. 
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The Printograph 


A WHOLESALE TYPEWRITER 


Do your typewriting by wholesale. 

What your patrons want is real typewriting—they'’re keen to detect the ordinary ‘“‘processed’’ or 
‘duplicated” letter. The PRINTOGRAPH—the machine that really typewrites—puts out work that is 
detection proof—for there is nothing ‘‘ready made’’ to detect. Your letter has been made just as a type- 


written letter is made. 
And that’s the secret of the machine. 


The PRINTOGRAPH has the typewriter type, the typewriter ribbon, the typewriter platen—and it 
has what no other machine can have, the impact blow—an exact duplication of the printing stroke of a 
typewriting machine. FIX the following points of PRINTOGRAPH superiority firmly in your mind: 





FIRST :—The PLATEN—This is self-aligning, accommodating itself automatically to every new form 
and to different thicknesses of paper. So perfect is this automatic adjustment of impression that a sheet of 
onion skin may be alternated with cardboard and both receive equal impression. No other machine—either 
printing press or office duplicator—can do this 
but the PRINTOGRAPH. The platen moves 
from left to right across the page, each letter of 
the form receiving an impact blow; another ex- 
clusive feature 

SECOND :—The RIBBON—Thelast sheet 
on a 5000 run can not be told from the first. 
Think what this means when your stenographer 
comes to ‘‘match in”’ 

Nor can the ribbon blur the printed sheet 
as it is removed 

THIRD: — The TYPE Any ordinary 
printer's cuts can be run on the flat bed PRINT- 
OGRAPH, but in order that ordinary help may 
set up the type for your letters we provide 
PRINTOGRAPH type with holding or lining 
cases. Each line of type when assembled in its 
holder, is complete. (You know how much eas- 
ier linotype metal is to handle than oldfashioned 
separate type. PRINTOGRAPH type is just as 
big an improvement, remember that.) Correc- 
tions of a letter, line or paragraph are easily and 
quickly made 

PRIN TOGRAPH forms may be left 
standing for later runs as desired 

LASTLY :—The WORK—Pages of des- 
cription can not tell you of the accuracy, the 
beauty, the uniformity of PRINTOGRAPH 
work. You must see before you can realize. 





That you may both see and real- 
The No. 5 PRINTOGRAPH . ize won't you write NOW, while 
Capacity 3400 per hour : P : 
its in mind, to 


U. S. Printograph Company 


Corn Exchange Building MINNEAPOLIS, MINN. 
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today occupies a place in the business world that it 
has ede fof itself. The Smith Premier has been as 
active in creating modern business facilities as it has 
been in supplying’ the demand so creates It has more 
than kept pace. It has kept a little in advance. 


The last wordis MOdel 10 — 


Write for a booklet describing all the new features. 


The Smith Premier Typewriter Co..Inc.. Syracuse. N-Y. U.S.A. 
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solely through Webster Dealers. 





Our big double page ad and full page ads in the big Spring 
numbers of SYSTEM are being read by the big business men in 
every section of the country. They are virile, striking, convincing. 
And they are creating still more business, more sales, more profits 
for Webster dealers everywhere. 

Our liberal, unending, aggressive advertising campaign is 
arousing’ buying desire among the prominent, influential 
business men in your own locality—-men who buy for big 
concerns and who control valuable patronage that you 
should have. 

To get your share of the hundreds of thousands 
of dollars worth of business that we have placed 
within your easy reach, it is only necessary to 
get our goods upon your shelves and in your 
windows. 

For, bear in mind, we handle this immense 
business solely through the dealer. And we help 
you in numberless ways—with the most effective 


placards, signs, hangers for store display and 
window dressing, etc.—to appropriate the sure 
and splendid benefits of our glorious business 
getting campaign. 

Let us hear from you quickly. Send in your 
order. You risk nothing. Simply put our goods 
in your windows and coin them into money. 


Act Now! 


BOSTON, 


F. S. Webster Company, “yi<: 
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Remington Typewriter Company 


(Incorporated) 


® New York and Everywhere 
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The Multi-Copy Typewriter 


Produces perfect fac-simile typewritten letters. Does office printing 
fills a thousand wants. Needs no expert—easy to learn, easy to work 





Agents Wanted Everywhere 


Liberal Discounts 
Exclusive Territory 
Immediate Deliveries 


@ THE MULTI-COPY TYPEWRITER has been introduced all over the Unite 
States, direct from factory. We have them in almost every state from the Atlanti 
to the Pacific, and from North Dakota to Texas. We have achieved a remarkable 


victory; have met all the leading machines in open contests and ‘‘made goo 


@ WE CHALLENGE COMPARISONS in quality and quantity of work; in sub 
stantial construction and durability; in freedom from breakages and getting out of 


order; in simplicity and facility of operating 


@ A RICH HARVEST awaits agents and dealers who secure territor’ We have 


done the pioneering, cleared up the stumps and stones and now turn over to those 


who represent us a virgin field, wonderfully fertile and easy to work 


tt so ur tO ¥OU! 
“The Early Bird Gets the Worm” 


The Multi-Copy Typewriter Company 


1349 Penn. Ave., WASHINGTON, D. C. 
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Underwood Escapement 


Is the Envy of Every Typewriter Maker 


It is more correctly designed—costs more— 
is better made—and gives the Underwood 
a greater durability than any _ other 
Typewriter on the market. The quick, 
whip-like action of the type bar, and 
its relation to the escapement move- 
ment is the reason for the extraordinary 
rapidity of writing possible only on the 


UNDERWOOD 


STANDARD 


TYPEWRITER 


The originator of “'writing-in-sight” construction 
The perfection of the Underwood Type- 
writer has opened the field and invited our 
many special forms of “ built-in’’ tabula- 
tors and modern book-keeping appliances. 
When you buy a typewriter, don't buy a 
Trailer’’—get thé machine that has always 
led the way. Let us show you a _ few 
of its exclusive features, and you will see 
why the Underwood is 


The Machine You 
Will Fventually Buy 


The UNDERWOOD TYPEWRITER CO., Inc. 


ANYWHERE 
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VERY manufacturer interested in the 
stationery trade should have an adver- 
tisement in the July and August numbers 
of Office Appliances. Copies of the July 
number will be put in the hands of the deal- 
ers at the convention in Toledo. The 
August number will carry an illustrated 
detailed account of the proceedings of the 
convention. Office Appliances was the 
only publication that carried a complete 
account of the Boston meeting fo the field 
last year. It was the largest number ever 
issued in the business. It contained 200 
pages witha verbatim report of the papers 
and speeches as wellas portraits of officials 
of the national and local organizations. The 
1909 conwvention number will set a new 
high water mark. It is the manufacturer's 
opportunity. Copy will be handled in our 
own department by our own artists. Full 
particulars of our plans will be given later. 
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303 Dearborn St. Chicago, III. 
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VISIBLE TYPEWRITER 


A Business Builder for You 


Sixty- five dollars for a standard visible typewriter looks 
too good to be true—doesn't it ? 

The Royal Standard Visible Typewriter is in every re= 
spect the equal and in many respects the superior of any 
$100 machine on the market. In material, workmanship 
and mechanical correctness it has no superior. 








Simple of mechanism—simple of operation, durable and com- 
pact. For steady high grade work, at low cost of mainte- 
nance, compare it with any machine, no matter what the price. 


If you rea dealer, you wont sidestep this opportunity. 
You know that if you can get a standard typewriter that 
you can sell for $65 you can doa bigger typewriter busi- 
ness than you’ ve ever done before. 


WRITE TODAY. 


ROYAL TYPEWRITER CO. 


253 Broadway, New York City 
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Built 
For 
Billing 


@ That’s why the Elliott-Fisher is the Standard Billing Machine. 








. @ Elliott-Fisher was the original and is today the only real Billing 
Machine. 


@ Everybody that knows about billing knows there isn’t anything better 
for billing than the Elliott-Fisher Billing Machine. 


q A substitute may be offered as ‘‘just as good as” the Elliott-Fisher for 
billing, but ‘‘just as good as’’ is always an excuse for inferior goods. 
A horse that’s raised in draft harness may be put in the race but he 


never trots first. 


@ If you have billing to do use the Elliott-Fisher Standard Billing 
Machine — it is built for billing — runs easy, works fast and lasts long 


at low cost. 


@ The Elliott-Fisher Standard Writing-Adding Machine writes, adds, 


manifolds and tabulates other classes of work common to every office. 


@ ‘“ Make toil Easy” particulars free for the asking. 


@ Suppose you write today. 





ELLIOTT- FISHER 


-COMPANY 


72 Cedar St., HARRISBURG, PA. 
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‘‘General’’ 
Rebuilt Typewriters 


Took Every Trick for Five Months. 


January to May 1909—Inclusive, 
We Cleaned up 
More Business Than in Twelve Months of 1908. 
These cards did it 


Knowing and meeting dealers needs, 
Carrying all kinds of ‘‘Specials’”’ in stock, 
Furnishing A-1 Rebuilts—tready to sell, 
Encouraging ‘‘Dealers’’ to be ‘‘Sellers,”’ 
Helping ‘‘Sellers’’ to make profits, 
Dealing fairly with everyone. 


General Rebuilt Typewriters did it. 


. 


Price lists furnished 

In English—Prices in dollars 

In English—Prices in pounds sterling 

In German—Prices in Marks of Germany and Kronins 
of Austria 

In French—Prices in Francs of France 

In Italian—Prices in Lire of Italy 

In Spanish—Prices in Pesetas of Spain and in dollars 
of United States. 

In Portuguese—Prices in Milreis of Brazil and of 


Portugal. WHOLESALE TO EVERY COUNTRY. 


General Typewriter Exchange 


W. H. BEARDSLEY, Manager 
21 Murray Street New York, U.S. A. 


TYPEWRITER 
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Be Sure to Visit 
the Perpetual Business Show 
of the International Office Equipment Bourse 


When You Are in New York. 


“The Bourse” is in the big building on the corner of Broadway and Warren Street, 
subway 






right in the heart of New York. Broadway surface cars pass the door, ‘City Hall”’ 
station is right opposite the entrance, Sixth Ave. ‘“L’’, Chambers Street station, is just 


Brooklyn Bridge and Third Ave. ‘‘L’’ terminal is only the width 


+ 
I 


‘round the corner and 
City Hall Park away. 
At “‘the Bourse’’ you see all the very latest office machinery, appliances, equipment, systems 
almost everything used in a business office. This is the place to see what you are looking for and 
thus save waste of time running about the city hunting for lines you wish to investigate. Here 
you can find lines for which agents are needed and you can be put in direct touch with makers of 
goods you can handle at big profit. 
If you can't visit ‘the Bourse,’’ write for prospectus of its Business Systems Service 
Bureau which, through a Weekly Bulletin, keeps you constantly informed of labor, time, 


money and brain-wear saving devices that are being put on 


the market, puts you in quick d t f touch with their manufacturers 
e a r O Investigation Service which in 


and places at your disposal an 
-and get—-lots of new trade. 


s forms you how to go out after 
Dealers in Office Equipment New \ ork make ‘‘the Bourse’’ their prin 


cipal source of information of lines they wish to carry. For 
eign houses send their representatives to ‘‘the Bourse’ to learn of newest appliances in the Amer 
ican Office Equipment field. Big buyers—resident in New York, and from all parts of this countr) 
and the world— come to “the Bourse’ to find out how they may be supplied with time, labor, 
brain-wear and money-saving systems, devices and appliances. 

If you subscribe to the ‘Bulletin Service” of ‘‘the Bourse,’’ you can send your special 
customers here with cards of introduction which will secure special attention. 

Demonstrators are always in attendance at ‘‘the Bourse’ to show visitors the working of any 
appliance on exhibition. Admission FREE. 

Come see for yourself how ‘‘the Bourse”’ helps you or—if you cannot come, write 


at once for information of the Bulletin Service. Address-— 


International Office Equipment Bourse 
ac Broadway and Warren Street - New York City 
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GUARD YOUR POSTAGE! 


THE PROBLEM SOLVED 


The SIMPLEX STAMP AFFIXER takes a roll of 500 
postage stamps and affixes them to your mail ten 
times faster than the old way, and guards your 


Postage Account while it is doing the work. 


It is mechanical perfection in every part, has no compli 
cated parts to get out of order and is guaranteed 


against mechanical defects for one year. 


The only Portable Automatic STAMP AFFIXER in 
the World. 


The World has been waiting for it and Uncle Sam has 


made it possible by printing Stamps in Rolls. 


Your Postmaster will furnish, upon application, rolls of 


500 stamps to fit our Stamp Affixer. 


Saves ITime—Saves Postage 


WEIGHT, 1 LB. 


POST-HASTE 


FULL SIZE 





Protected by U.S. Patent, Oct. 27th, 1908. Others pending. 


All infringers vigorously prosecuted. 


SIMPLEX STAMP. AFFIXER 


MN Gc gp \ 





Sole Distributors for U. S. and Dependencies 


THE DRUMMOND-LUDLOW CO. 


116 Liberty Street, New York, N. Y. 
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ANNUAL BUS 


Madison Square Garden, New 








MANUFACTURERS 


@ We are leaving no stone unturned and sparing no expense to make 
the eleventh show a record breaker in every respect. 


@ More space has been sold to date than was ever sold so far in 
advance for any previous show. 

@ The dealers will be there to talk business with you. Many of them 
come a long way to attend. 


@ There is a twofold value for you in the show. Beside the direct 
sales you make, and many exhibitors have closed a single order that 
covered the cost of their displays, you have the publicity value, that 
best of all publicity demonstrating your line to business people. 


@ There is a big opportunity here for you. 
q@ DON’T MISS IT. 


@ Write for diagrams while you can get some of the best spaces. 
@ You will be glad. 





NATIONAL T PA 


150 NASSAU §s 
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EVENTH 


INESS SHOW 


/ York, Sept. 27 to Oct. 2, 1909 








DEALERS 


@ The forthcoming show will be the largest and best we have ever 
given. 

q There will be a greater variety of office appliances and supphies 
than were ever exhibited before. 

q There will be some new things not yet announced for which you 
can secure good agencies. 

@ There will be the largest and best typewriter contest ever held. 
The “Office Appliances” $1,000 silver trophy with the championship 


of the world title will be contested for. The annual championship 
and amateur event and the new school championship events will also 


be held. 


@ Your friends will be there, the men with whom you do business. 


@ DON’T MISS IT. 
@ Plan atrip to N. Y. for the Fall and arrange it at the time of the show. 
@ You will be glad. 


Re 
FADE SHOW CO. 


UU ST., NEW YORK 
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Machine and stand—36 inches long, 42 inches 


high and 22 inches wide 


The Machine of Wonderful Capacity. 


@ The most powerful, practical, dur- 
able and speedy letter writing machine 
within the scope of modern mechanical 
knowledge. 

@ Driven by motor it assures the maxi- 
mum number of copies per hour. The uni- 
form speed of the printing roller assures 
evenness of impression on all copies. 


@ Through the special feed mechanism 
a high rate of speed is attained. The 
operator has but to slide the sheets one- 
halfinch. The sheet mechanism centers 
it to registered printing position. After 
printing the same carrier deposits the 
sheets evenly in a stacker box. 


@ Forms are set into especially arianes 
chases which may be interchanged i 


The 


Automatic 
Letter Machine 











the machine instantly. Any number of 
forms may be kept standing or can be 
distributed at any time without interfer- 
ence with the operation of the machine. 
@ The printing is done by type through 
an inked ribbon and rubber roller. Per- 
fect results are secured, any length 
ribbon from six to twenty-four yards 
may be used. 

@ An ingenious automatic counter gives 
an accurate record of each run. 

@ Every part of the machine is easily 
accessible and simply adjusted by any 
operator. 

@ An electric motor of one-eighth horse 
power is regulated by a rheostat which 
enables the operator to control the speed 
and change to any gradation instantly. 

q Our patent interlocking type prevents 
the spacers and quads from rising to type 
level and spoiling the copy. Regular 
foundry type can be used however. 

@ The type equipment consists of forty 
pounds of special typewriter type, three 
type cases, two supply cases, three chases, 
furniture, reglets and quads. The forty 
pounds may be divided into 20 pounds 
of pica and 20 of elite. 

@ The stand is beautifully designed, not 
only to afford a base for the machine 
but to hold the supplies. 


Write Today for Our Dealers’ Proposition. 


AUTOMATIC LETTER MACHINE CO. 


84 Adams Street, Chicago, Ill. 
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he believes it himself.” 


“Noo man is down and out until 


























L. D. CAMPS, 
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Lack of Courtesy Inexcusable in Business. 


yY OTWITHSTANDING the fact 
N that nearly all business is 
more or less dependent upon 
the solicitor for its success, there are 
men in this field, where the solicitor 
and the traveling salesman are peculi 
arly active and useful, who accord 
scant courtesy to salesmen calling upon 
them in the regular line of their work. 
We all know such men. At some time 
or other in our lives we have met 
them. We have been received either 
with a growl, an icy glare or have been 
allowed to cool our heels for an hour 
in the outer office after a supercilious 
office assistant had taken our card into 
the mysterious regions beyond the 
frosted glass door. And when we 
finally did get in and had stated as 
much of our mission as the tempera- 
ture would permit and had gotten out 
and blown on our fingers and lynbered 
up our joints, we wondered why in 
creation, in subversion of the usual 
laws of nature, the glass of that office 
door was frosted on the wrong side. 
Usually the grouchy buyer and the 
frosty one are men who didn’t come 
into the business by way of the road. 
Not invariably, but sometimes, the dis- 
courteous one is a man who has shown 
capacity for eating up details in a 
minor position and has been pushed 
ahead rapidly to a position of respon- 
sibility requiring a new set of brain 
cells long atrophied by disuse. The 
combination of responsibility and Tack 
of the habit of ready judgment, some- 
times brings on an insecurity of mind 
which the buyer tries to mask by 
gruffness or chilliness of demeanor to 
those whom he deems to be in posi 
tions inferior to his own. Then again, 
there are. men whose _ physical _ ill- 
health reacts upon their minds in such 
a way that the whole world appears 
distorted. Such men are to be pitied: 
but they ought to go to a sanitarium 
until they have recovered their tone 
before assuming duties which demand 


at least some of the social instincts 
Once in a great while one will find a 
cold, unapproachable man whose abili 


ties are so conspicuously superior that 
he is impatient with men of less ability 
than he; but fortunately nearly all men 
who occupy positions of acknowledged 


It Pays to Be Polite—Bad Manners 
Poor Policy. 


By Hobart W. Martin. 


eminence in business are patient and 
courteous to those who have proper 
reason for seeking their attention. | 
know a.reporter who, when he wants 
a good “story” seeks instantly the big- 
gest man having knowledge of it, be- 
cause his experience has taught him, 
in matters having to do with business 
news or anything touching upon com- 
mercial affairs, that the bigger the 
man the more information and cour- 
tesy he will get, and, if the president 
of the concern hasn't the information 
needed at hand, he will put him in the 
way of getting it from a subordinate 
department forthwith. The exceptions 
to this rule, he says, are so few that 
in his mind the rule is definitely es- 
tablished. 
The Biter Bit. 

Speaking of the discourteous man 
in business—a fruitful topic among 
commercial travelers—the writer is 
reminded of a story the incidents of 
which took place in New York, though 
they might as well have occurred any- 
where, for that matter, because the 
species “grouch” is not peculiar to 
Gotham. The solicitor for a_ well 
known house, a man whose character, 
bearing and personality entitle him to 
recognition and respect anywhere he 
goes, called on a house with which his 
firm occasionally did business. It hap- 
pened to be the first call he made on 
Monday morning. He sent in his card 
and instead of inviting the solicitor in 
the buyer came out in most obvious 
ill-temper. “It beats the devil,” he 
ejaculated, “how all you solicitors time 
it so as to call on a man Saturday 
morning, when you know he has only 
half a day in which to do a day’s work, 
or Monday morning when he has a 
two-days’ mail to get through with. 
It seems to me as if every traveling 
man who gets within a hundred and 
fifty miles of New York on Friday 
runs in for Sunday and makes up a 
front to call upon me Saturday or 
Monday. Why in thunderation don't 
you call on some other day?” and so 


on, getting more apoplectic with every 
sentence. “There, there, now,” jollied 
the solicitor, “I knew you were busy, 
but [ just called to have only a mo- 
ment’s chat with you, thinking we 
might be able to get our little matter 
fixed up right away.” The salesman 
continued tactfully to lead the conver- 
sation on to safer channels a few min- 
utes and when the buyer cooled down 
and was telling what a great business 
the house was doing the salesman re- 
marked, “By the way, Mr. Blank, it 
must be a snap to work for this house.” 

“A snap?” asked the buyer. “What 
do you mean?” 

“Why, you have a number of sales- 
men out around town and on the road, 
haven't you?” 

“Certainly; but what has that got 
to do with it?” 

“Well, I’d call it a snap if I could 
work four days a week and get credit 
for a week’s work.” 

“I’d- like to see any of our salesmen 
that work only four days a week!” 

“You don’t mean to tell me,” ex- 
claimed the solicitor, in well-simulated 
indignation, “that after what you’ve 
just told me this house makes its so- 
licitors work six days a week! You 
haven’t the colossal nerve to tell me 
any solicitor for this house calls on 


the trade Saturdays and Mondays, 
have you?” 
“Why—why—er—come in, won't 


you?” said the buyer, a wave of red 
suffusing his countenance. “Come in 
and let’s talk over that business.” 

“Oh, no,” replied the salesman, “I’m 
sorry. My own time is limited and 
I've used it all up talking on this sub- 
ject. I'll have to come in some other 
day.” 

The Obvious Moral. 

Reputation is everything if it is 
based on character. Even a counter- 
feit of good will is sometimes better 
than none, because once a man gets 
the reputation of being mean and sar- 
castic, a hard man to approach and a 
harder man to do business with, no 
favors ever get to him if the salesmen 
of other houses can help it. Some 
whole enterprises are built on courtesy 
and square dealing. No man is above 
them. 








to 
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How to Secure a Business Education. 


AVING previously written on 

the necessity for business edu 

cation, as also on business edu 
cation that produces, the next question 
naturally is, how is one to secure such 
an education. It is not within the 
province of the magazine space allot- 
ted to me to enter into details of this 
subject. It is too broad for that. | 
can here only go into generalities. A 
complete business education embraces 
the brain development and work of a 


life time, and then plus. A man can 
never complete. his education, nor 
cease to get experience. He learns 


from day to day, consciously and un- 
consciously, and is continually adding 
to his experience. He could not avoid 
it if he desired to do so, and he would 
not if he could. The very nature of 
mankind is to grow, to advance, from 
the cradle to the final resting place. 
Age is no barrier as at any age he is 
capable of absorbing, arid so, too, on 
his very last day if his mental facul- 
ties are normal. In subsequent ar- 
ticles I will treat on the business edu 
cation required for different lines of 
work in offices. 

Education is a broad word, and so is 
the word business. Each can be dis- 
sected to cover different phases. Each 
is a component part of the whole 
Each one can be great or extensive in 
itself. Rarely is one specially profound 
in all phases of education, and rarely 
achieve unusual success 


could a man 

in all lines of business. All men for 
some- brain reasons aré naturally 
adapted for one thing, and perhaps 
several, but no one for everything. 
More men miss their real vocation 
than those who hit and follow it. In 
business more men start to work be 


cause they have to do so than those 
who simply begin a business career to 
have something to occupy their minds, 
for the pleasure there may be in it for 
them, or because they have simply an 
ambition to achieve something. The 
latter have a choice and so are more 
apt to follow their inclinations and 
their natural aptitude. The former 
seek the position for the money it will 
bring for necessity’s sake, and so drift 
on and on, and only drift, always pret 
ty far down the ladder of 
(thers achieve a fair measure of suc 
ccss, and still others again “get there” 
with both hands and feet, achieving 
remarkable may be be- 
cause they accidentally hit the proper 
niche, or through some special endow- 
ments, or some so-called luck in being 
pushed ahead by others, or getting in 
to some business that grows in spite 
of brain power, but even then it is 
ratural to assume there is something 
in this wide world that if they had be- 


success. 


success. It 


Article III. 
By U. G. Case. 


come connected with it, they would 
attained most phenomenal suc- 
The shoe fits feet and 
pinches others. 

No Man Succeeds in Everything. 

In educational or professional lines 
if Was never known that a man Was 
emeritus professor in everything, or a 
notable expert in all professions. Life 
is too short to absorb it all and do all 
known to man. To reach the age of 
Methuselah would not even be suffici- 
ent, no limit of time would be, because 
mankind grows continually, the world 
grows and so one could never keep up 
in the race and be up to the minute. 
Perhaps, too, his brain would burst or 
insanity would follow. A man may be 
world’famous as a scientist and yet be 
unable to preach a good sermon. A 
man may be the greatest philosopher 
and yet unable to practice medicine. 
\ man may be the greatest authority 
on psychology and be unable to con- 
duct a common case at law. A man 
may be a general manager of a cor- 
poration and hardly know the rudi- 
ments of bookkéeping. A man may 
be a sales manager and yet not be able 
to sei goods himself on a straight can- 
vas. A man may be able to write 
shorthand swiftly and yet be a poor 
speller and punctuate disgracefully. 
And, so it infinitum. Our 


greatest men are specialists. It is an 
a 


have 


cess. some 


goes ad 


of specialists, of doing one thing, 


coe 

ge 
or sometimes several things, specially 
well. As specialists men become top- 


notchers—not when attempting all 
things. Only fifty years ago a man 
could do pretty well as a “Jack of all 
so-called, but even that was a 
this 


trades” 
small part of the real whole. In 
day the saying is obsolete—has been 
forced to the wall and is only a relic 
f former days, and for reasons any 
intelligent person knows. 

\ college professor is rarely a busi- 
man. I have never known of a 
business man who would make a good 
Unfortunately, 


ness 


college professor. 


business colleges teach business, but 
many do not conduct their own col- 
lege on business principles; they teach 
some theories hardly ever put into 


actual practice, and could not conduct 
a real business themselves. I have 
come in contact with the wire and got 
burned! Man follows some profession 
or some business, or is a barnacle on 
the community (there are various spe- 
cies). Whatever his chosen or forced 
phere may be, his education should 
be based upon and developed with ref- 


“rence to that niche in life. That is 


where he is going to succeed or 
and primarily only through lack of 
aptitude and shortness in education 
will he fail. If he succeeds, it is pri- 
marily due to his natural talent for it 
his genera! education and, particularly, 
education concerning his 
position and the business, or his busi- 
ness if he is an officer or sole propre 
tor. That is where the secret is found 
The greater a man’s general education 
the more he can develop in his particu- 
lar sphere, the more experience he will 
get, the greater progress he will make 


1 


his special 


and the greater success he will achieve 
Experience is education plus 
men are born great, some have great- 


“Some 


ness thrust upon them, and _ others 
achieve greatness.” You know who 
is responsible for the trite Saving ‘oO 
whicii class do you belong ? Ot these, 
the last is the greatest—eighteen carat 
vold. 


Education Not Necessarily of Schools. 

To be educated in business does not 
necessarily include a college or uni 
versity partial or complete course. Few 
men are college bred, and few of our 
captains of industry were 


colle ge 


trained. \ college education should 
always have its advantages, but in 


some cases selling newspapers or shin- 
ing shoes seems to have been a better 
foundation You know of such in 
The late Henry H. Rogers 


Whether such 


stances. 
was a notable instance. 


men would have: done better with a 
college education, we do not now 
know, and it is very debatable on gen- 


era! principles. Perhaps, the period in 
which they lived made it of more valu 
to begin selling papers. I believe the 
future will make it of greater 

to have a college education, college 
culture, minus the frills, but added to 
it good common sense 


penent 


Everything now tends toward a 
higher brain development. Business 


is becoming more and more a battle 
of brains. The man without brains 
tinds it more and more difficult to 

with others in the race up the ladder 
fame and wealth. More 
does he feel the loss of op- 
to secure a good education. 


cope 


of success, 
ana 
portunity 
More and more does he regret not hav- 
ing created an opportunity to get it 

or having got it at any cost and sacri 
fice. With it, however, he also re- 
quires brawn. Strong brains should 


more 


be protected by a strong body The 
strenuousness of our commercial life 
demands it. It is as important to de 
velop physical stamina as it is to 


achieve mental development. Remem 
ber that. 

To educate means to 
draw out, the mental activities 
men are born with natural 


develop, to 
Some 


1 ¢ 
taient, 





of itself seems to develop into 
and yet, 
acquired and 
during 


which 
some special accomplishment, 


deliberately 
experience naturally 
succeeding years have had their effect 
upon development. If that talent is 
developed through persistent aid, sp: 
may be expected 
not do every 


education 


coming 


cially great things 
Somehow nature 
The conscious mind must think 


Prodigies are rare, unfortu 


does 
thing 


and do 


nately (;od seems to want man to 
labor for what he gets mentally. Ig 
norance may find a diamond or gold 
mine, but it will not find education 
Education is a diamond that requires 


cutting and polishing indefinitely, and 
ene never can complete it, but he can 
vet very far in his undertaking, and 
f, rt} » « | ro S| ¢ l] } . r] il . Lach 
jarither and tarther all the while. faci 
2dded increas¢ S 
more power h 
able to 


mite of knowledge 


brain power, and the 
better he is 


has the combat 


with the world and make his mark 
Any attempt made must bring some 
result. The more the number of at 
tempts, the more determination and 


persistence in the attempts, the greater 


will become the general knowledge, 
and the better one is fitted to raise 
himself one step ata time 


until the 
“On t 


ne 


heights are reached. Read 
Heights” published locally. 


Education and Spirituality. 


With general education should com 
a greater spirituality. During the evo 
lution of man’s mettal development 
through education, it is all but impos- 
sible not to become acquainted with 
the spiritual side of the races from now 
back to the dawn of humanity. 
reads and ponders over the spiritual 
life in this world and the hereafter 
If educated, he knows more and is 
better able to comprehend the Chris 
tian teacl then has less ex 
cuse for wrong living. The ignorant 
transgressor may be forgiven, but the 


(ne 


lungs. He 


enlightened should not ask it. Blessed 
is the man who knows and practices 
spirituality and 
should not be a fanatic in this respect, 


righteousness. He 


but able to distinguish between right 
and wrong, set a good example. and 
exert a strong influence on those less 


fortunate. His observance of the gold- 
en rule is the greatest thing he can do, 
as it will purify, make strong, and 
idealize, his environments in business, 
home life, and society. It makes for 
a heaven on earth. It will make for 
spirituality and more certainly for a 
heaven in the hereafter. It will make 
for a personal satisfaction that can not 
be comprehended by the opposite kind 
The man with noble thoughts, words 
and actions, is the man respected, hon- 
ored almost idolized. His deeds 
advance the human race in whatever 
environment he moves. His success in 
business 


and 


may, perhaps, not come as 


OFFICE APPLIANCES 


quickly as that of the strictly worldly, 
t] 


measured in money, but he gets there 
} 
| 


and has and does what all the money 
in the world can not buy. He is good 
ind does good a noble charact 


Example of Herbert Spencer. 


| took 
pp rtunity 


pr ncer ot 


; 


advantage one 
to visit the 
international 


1me of an Op 
ot He rb rt 


and 


YTaV< 


lastins 


fame We may not ali believe in what 
he said and wrote, and left to the 
vorld as a legacy, but he left enough 
for all mankind to benefit by it Phe 
houghts and feelings I had, | could 
not describe in mere cold words Per 


haps the most impressive thought | 
had was that of his rare greatness and 
the realization that his brain became 
its death could 


young 


extinct, and at not be 

transferred to a 

who could grace it wel 

higher eminence. Read his 

on Education and you will know 

thing from the “Worth While” series 

“To prepare us 

the function 
discharge.” 


worthy man 


l and develop it 
essay 
some 
of writings. He said. 
for complete living is 
which education has to 
We can not reach the greatest advance 
towards completeness in our business 
nor get the 
idealized liy 
Che more we 


labor and connections, 

nearest to a completely 
ig, without education 

develop this education the 
come, and it is within our 

reach completeness in our individual 
minds \s education of 
the masses grows, so grows the race 
and all its doings, 
and still ne 
millennium 
spirituality are the twin 
heavenly abode, the 

You, as an individual, can add 


11 
nearer we 


powe! to 
for ourselves 


and all this 
arer, to 


Education and 


gets 


nearer, the haven 


of the 
sisters of 
man’s perfect 
world. 
your portion to reach that goal. 
Education Within Your Own Grasp. 

To secure business education of 
most value to you as an individual, you 
must reach out and think and 
do the things in your calling which, 
when done the best, bring the most im 


erasp, 


provement to your mind You never 
‘an study too much, get too much 


knowledge, use too much and accomp- 
lish too much. You increase your ca 
pacity as you develop yourself, and 
your accomplishments are all based 
know and not on what 
You must have 


perservel 


on what you 
vou do not know 


ambition, desire unexcelled, 


ance, persistence, enthusiasm, conf 
dence in yourself, vou must be thor 
ough, have honesty of purpose, be 


true to yourself amd to others, and 
“know thyself.” Have push, energy 
speed yourself for a fast race, and 
never say fail, but impress Chicago’s 
motto, “I will,” on your mind. I am 
writing now for readers of this maga 
zine, not to office boys. You are sup 
posed to have had at least a common 
school education. Any one can 


secure 


23 


a general education up to and includ- 
ing the equivalent of a college course. 
With the rudiments one can force him- 
self by careful and painstaking work 
during his own time, to become well 
educated. It requires determination 
and some sacrifices, but it is worth it. 
The final result pays handsome divi- 
dends. Think of the self-educated men 
who have done great things! 

There are volumes of books in sets, 
published for self-educating purposes 
with key showing how to use them. 
(One can attend evening classes, and 
there are mail courses of every descrip- 
tion and degree of usefulness. There 
are plenty of free libraries, innumer- 
able books published cheaply within 
the means of about every office man. 
here are always free lectures that can 
be attended, and others at a nominal 
cost. Tutors can be had at reasonable 
rates. Any employed man can increase 
his general education. All he requires 
is desire and to carry it out, he must 
cut out some, or all, unnecessary pleas- 
ures for a while, even if for some years. 
Where there is a will there is a way— 
always. For his own line of work he 
can either, usually, attend evening 
classes, or take a mail course, and he 
certainly can study and read himself 
at no cost but for books. There are in 
these days trade journals and other 
special magazines published in the in- 
terest of the business man, which care- 
fully read and absorbed, will greatly 
benefit him. He can always find some 
one better posted in his same line of 
work with whom he can talk things 
over. He can always get advertising 
literature of competitors and get new 
information that will help him. He 
can become friendly with a competitor 
and find out new methods, get new 
ideas. He can consult those in higher 
positions in his own firm, who know 
more, and get to know more himself. 
The ways are unlimited. It is “up to 
the man” to take advantage of them 
and increase his education. Every ex- 
perience added then increases his 
specialized education, and assists the 
general education. 





McCALL MODELS SOLD. 


The original models of the McCall 
\utomatic Typewriter Company were 
sold in Chicago last month for little 
more than a song. The purchaser was 
a Cleveland man who bought the mod- 
els as the agent of another. Nothing 
has been heard of the McCall machine 
since the failure of Lamprecht Bros., 
the Cleveland brokers who were sell- 
ing stock in a new company organized 
to manufacture. the machine. The 
model shown by Lamprecht Bros. was 
held in Cleveland. It is reported that 
another McCall machine is: being ex- 
perimented with in Columbus. 
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Deweloping Efficiency in the Store. 


“size up” custo 
mers and correctly estimate 
their needs is one of the most 

valuable abilities a salesman can have 

because, through it, he learns to make 
sales which lead to further sales. 

If a salesman “over-sells” a custo- 
mer—persaudes him to buy more than 
he really needs by undue urging—the 
customer who is overloaded will be 
unconsciously inclined to avoid that 
salesman in future. 

On the other hand, if a 
with great pride in his own business 
insists upon buying more than he 
really needs, it is poor judgment on the 
part of the salesman to argue too 
strongly against such “overloading.” 

Inquiring of such a customer, “Don't 
you think that will be too much at one 
time ?” will not dissuade him from the 
purchase, will give him respect for the 
conservatism of the salesman and im 
press him with the fact that the sales 
man is looking out for his (the custo- 


mer’s) interests. 
* * * te 


HE ability to 


customer 


Learning how to influence customers 
without either offending them or pleas 
ing them so well that they buy more 
than they need, means development of 
good judgment. 

“Size up” vour man carefully—note 
the way~he is dressed—and listen at- 
tentively to his talk. All these things 
indicate the manner of man he is and 
what he should buy. 

If “a counter customer’’—that is one 
who comes into the store to buy over 
the counter—tells you he wishes a fil- 
ing system for a few letters and does 
not wish to pay very much for it, it 
would be very poor judgment to urge 
him to buy an expensive vertical file 
section. In such a piece of furniture, 
the man’s few letters would be lost in- 
stead of being cared for, and the ex- 
pensive purchase would. be far beyond 
the requirements of his business and 
the legitimate expense such a business 
should carry. 

For such a man, a few old fashioned 
flat file boxes would answer every re 
quirement and satisfy him perfectly. 

But—it is as bad judgment to recom- 
mend an old fashioned flat filing sys- 
tem to the purchasing agent of a large 
house as it is to recommend a vertical 
section to the little merchant. 

Manufacturers need the most 
ern and effective systems. Consequent - 
ly, to recommend anything else would 
be exceedingly poor judgment and 
probably result in the loss of a custo 
mer, as well as the loss of a sale 


mod 


In some sales-people, good judgment 
seems to be “a natural born quality.” 
Such sales-people seem to know “by 


instinct” just how to handle different 


IV. Judgment Among Sales-People. 


By George B. Spencer. 


classes of people—just what all such 
people need and how their needs may 
best be met. 

In cases of sales-people in which 
judgment is not “a natural born qual- 
ity” however, it may be developed with 
a little attention. 

By urging sales-people to use their 
powers of observation, to note the sort 
of goods asked for by a customer and 
his manner of asking, such sales-peo- 
ple will soon learn to “size up” custo- 
mers and to serve each one according 
to his needs. 

Often one salesman helps another in 
this and best results are often secured 
by putting an enthusiastic salesman, 
hable to oversell his customers along- 
side a conservative salesman who ts in- 
clined to under-estimate the needs of 
people who buy from him. These 
salesmen will help each other. They 
will observe each other’s methods and, 
in spite of themselves, be influenced to 
a very considerable extent—all of 
which will help to balance the work of 
your organization. 

Bear in mitid always that it is the 
organization which is being developed 
and that an organization is efficient, as 
an organization, only as the individuals 
who make up such an organization are 
individually efficient. 


You should not expect to develop 
good judgment among your sales-peo- 
ple in their handling of your customers, 
if you show poor judgment in your 
handling of your sales-people, how- 
ever. 

The man 
any organization, no matter how small, 
should carefully “size up” every em- 
ployee in that organization—should 
seek to know every employee's capabil- 
ities—should exploit each employee's 
strength and protect his weaknesses. 


who is executive head of 


The exercise of such judgment by 
the executive, and results the exercise 
of such judgment will produce, serve 
better than anything teach 
salesmen the importance of developing 
their own judgment. 

You will not be able to 
your salesmen to develop judgment, 
however, unless you make them under- 
stand that the development of their 
judgment means the increase of their 
own efficiency in the store, with conse- 
quent increased earning power. 

But—once a salesman grasps the 
idea that, by becoming an all around 
business man with clear headed, good 
sense and careful good judgment, he 
can make himself more important in 


else to 


influence 


value in the 


the store—increase his 

store—and, that so increasing his value 
will enable him to earn a better in 
come, there will be no further diffi 
culty. 


The development of each salesman 
will then be along natural lines. The 
salesman will appreciate what there is 
for him in developing judgment and he 
will proceed to act accordingly, almost 
without that he 


doing 


consciousness 1s SO 


Continually over-working your sales 
people should be most carefully 
avoided. 

Of course, there are seasons in the 
year when each salesman must put in 
maximum effort and, if the employer 
is considerate throughout the balance 
of the year, it is a very inconsiderate 
salesman who will object to making 
such maximum effort when it is needed 
for the gor od of the business. 

During inventory seasons, extra de- 
tail work is often required of salesmen 
and during holiday or “rush” 
salesmen may reasonably expect to 
work overtime. 

Such overtime can hardly be classed 
as “over-working” a salesman but, to 
continually demand of a man that he 
should do more work than he can 
handle with dispatch, shows not only 
poor judgment on the part of the em 
ployer but short sightedness as well. 

Under such strain, the faithful sales- 
man breaks down sooner or later and 
then there is a vacancy in the organ- 
ization which is bound to result in the 
much business until the gap 
can be closed up. 

Far sighted employers seek to de- 
velop the judgment and ability of their 
sales-people without over-loading them 
with duties, because such development 
means loyal and enthusiastic work in 
the store, maximum sales during work 
ing hours, and pleased and permanent 


seasons 


le SS of 


customers influenced to be such by 
pleasant, good natured, sunny tem- 
pered sales-people. 

Permanent patronage and “estab 


lished trade” are thus built up 

Over-worked sales-people cannot ef 
ficiently customers, nor retain 
trade, because the strain of over-work 
causes them to irritable and 
disagreeable and this undesirable at- 
mosphere is likely to extend its influ 
ence to other employees throughout 
the store. 


serve 


become 


Good judgment enables the employ 
what a 


er to see ahead—to see sales- 
man may become capable of and what 
such a salesman may accomplish for 
the business, if properly developed. 
Therefore, it is even more important 
that should 


the executive seek to de 





velop his own good judgment than that 

he should seek to develop good judg 

ment among his employees. 
However—the two are seldom sepa 


ate. An executive who realizes that 
his own judgment, no matter how 
good, may be further developed, will 
also realize the need of development 


in the judgment of his employees and 
will govern himself accordingly. 

Such an attitude on the part of an 
executive toward his business develops 
a broadening influence which makes 
him a bigger business man—capable of 
handling bigger business deals. 

If you wish your business to grow, 
you should cultivate this breadth of 
attitude. 

You should demand this atti 
tude of your assistants but, in so do 
ing, you should never forget that 
where the much you demand is given, 
much will also be required—from you 

\s you give, you will receive, for 
our business structurs 
is as rigidly governed by the law of 
compensation as any other part of the 


also 


entire national 


universe 

The executive gets what he pays for 

no more—no less. If he pays for 
little, he will get little and this will 
apply through all his transactions—in 
his dealings with supply houses, in his 
dealings with his associates and, in his 
dealings with all his employees. 


\ liberal policy toward employees 
results in willing service which pays 
better dividends than the money capt 
tal invested in the business. 

By “liberal policy” I do not mean 
leniency in discipline. Employees are 
the first to despise leniency in disci- 
pline and, though they may protest 
against rigidity in discipline they re- 
spect it none the less. 

By “liberal policy” I mean consider 
ateness of employees—considerateness 
of their preferences and dislikes, their 
capabilities and their short-comings, 
their possibilities of development and 


their faults, which they should be 
helped to overcome 
A “liberal policy’ may also mean 


generosity in the matter of an occa- 
sional “day off,” but such favors should 
be very carefully distributed so as not 
to even imply partiality or “favorit- 
ism.” Let employees understand that 
favors are granted only as they are 
earned. The faithful salesman should 
be favored in preference to the one 
who is less faithful, and that this will 
be done should be clearly understood 
throughout the store. 

Some employers give time off to 
those who ask. only because they ask. 
This is not “liberal” but foolish policy 
and tends to estrange faithful employ- 
ees who have the interest of the busi- 
ness at heart and do not ask unwar- 
ranted favors. 
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Many employers are made victims o! 
“the flattery of imitation.” 

Some employers make the most ol 
this and conduct themselves so that 
emplovees, by imitating them, work 
for the very best interests of the busi 
ness at all times. 

Such employers, requiring their em 
ployees to be careful in their observ 
ance of office hours, are themselves 
careful in such observance 

Such employers are punctilious in 
their keeping of engagements. 

They never forget a promise to an 
employee. Such employers do as they 
say at all times and do what they 
promise at the promised time. 

By respecting their 
taking pride in the appearance of e\ 
erything about the establishment, such 
employers influence their employes in 
the development of similar respect and 
in the taking of similar pride in th 
business. 

All such “imitation” 
to the business—in an up-to-date, alert 
appearing establishment—in maximum 
sales—and in maximum profits. 


business, and 


results in xo00d 


~~ 


Employers who allow “the flattery 
of imitation” to give them 
heads” reap the just reward of such 
poor judgment. 

Many a good business man has been 
ruined by the flattery of some 
seeking employee. 

The result is usually failure of the 
employer and the absorption of his 
business by the flattering employee 
who had such absorption in mind while 
Hattering. In such cases it is the short- 
sightedness of the employer, and his 
lack of judgment that are 
matched by the far-sightedness of the 
employee and his correct judgment in 
sizing up his employer. 

If you would ¢ontinue to own your 
own business, and wish to see it grow 
and prosper, look well to the develop- 
ment of your own judgment, as well 
as that of your employee’s for, in a 
man’s knowledge of his weakness is 
his strength and, if you realize your 
own need of developing judgment, 
such realization will cause you to take 
steps to secure for yourself what you 
would most have. 

Good. judgment tends to increase 
business—to make business cleaner, 
and more satisfactory, and more profit- 
able. 

The book ‘commands 
knowledge but, above all things, get 
understanding.” 

In this case, understanding means 
“good judgment,” or knowledge of how 
to “size people up.” 


“swelled 


self 


over 


good ~ Get 


The freight rate between the Soudan 
and Aden has been reduced by the 


Khedival Steamship Company to $1.05 
per ton. 
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GOOD .PROSPECTS .FOR .BUSI- 
NESS SHOW. 

That the coming business show to be 
held at Madison Square Garden, New 
York, September 25 to October 2 in- 
clusive will be a success is shown by 
the long list of concerns which have 
already contracted for space. Besides 
contracts already in hand, there is also 
a large number of reservations of space 
by companies which will display var- 
ious lines of goods. There will be a 
larger variety of devices and appliances 
on exhibition at this show than usual 
and a number of new and interesting 
things will be displayed. In addition 
to the goods of domestic manufactur- 
ers, the trade in England will be well 
represented, several English manufac- 
turers having reserved space. It is 
remarkable that the number of exhibits 
assured so far in advance of the date of 
the show. This fact augurs well for 
the success of the enterprise, which, it 
is believed, will be the largest and most 
interesting exhibition of modern office 
devices ever held. 

Following is a partial list of the ex- 
hibitors who have already contracted 
for space: 

Underwood ‘Typewriter Company, 
New York, booths 102, 103 and 104; 
Schermack Mailing Machine Company, 
Detroit, booth 99; Unit Steel Cabinet 
Company booth 75; Hi-Lo Desk 
Company, booth 156; Chicago Ship- 
ping Receipt Book Company, booth 
“F >” G. R. Macey, booth W. % 93; 
Wholesale Typewriter Company booth 
“B:” Wizard Patent | Developing 
Company, booth E. %- 80; Inter- 
state Commercial Company, booths 122 
and 116; H. W. Andrews Company, 
booth 85; Felix Gottschalk, 72; Koller 
& Smith, 79; Shaw-Walker Company, 
124; C. J. Lundstrom Manufacturing 
Company, 91 and 92; John F. Sarle, 
167; American Multigraph Company, 
113 and 125; J. E. Linde Paper Com- 
pany, 142 and 143; Gregg Publishing 
Company, 76; A. N. Palmer, 97; Beck 
Duplicator Company, 159; United 
States Changeable Sign Company, 88; 
Kee-Lox Manufacturing Company, &4; 
Writerpress Company, 95 and W. % 
96; Oliver Manufacturing Company, 
100; Universal Business Institute, 83; 
Woods Publishing Company, W. % 
77: J. Ullrich & Co., E. % 77; Monarch 
Manifold Book Company, 78; Elliott- 
Fisher Company, 140 and 73; Roneo 
Company, 151 and 168; Simplex Manu- 
facturing Company 153 and 154; 
Neidich Process Company, 152; Asso- 
ciated Architects’ Supply Company, 
82: Manhattan Office Partition Com- 
pany, 90; Rapid Addressing Machine 
Company, 144; Mount & Robertson, 94 
and “% 193; Montague Mailing Ma- 
chine Company, 115 and 123; National 
Mailing and Stamping Company, 148 
and 171; Automatic Adding Machine 
Company, 74. 
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Marvelous Moon-HopKins Billing Machine. 


OTEWORTHY as the develop 


ment of the adding and calcu 


N lating machine industry has 


been in the past few years, no inven 


tion in this line is more interesting 
than the Moon-Hopkins billing ma 
chine, which is now being sold to 
banks and business houses in St.’ 


Louis, in which city the machines are 
manufactured. This account is_ the 
first description of the machine to be 
published 

The Moon-Hopkins Billing Machine 
Company, at the request of a represen 
tative ot Office Appliances, has given 
us the following description of their 
new machine: 

“Briefly stated, this new invention 
combines in one integral structure a 
typewriter, four distinct adding ma 
chines, a short method multiplier and 
an almost instantaneous subtracting 
cevice, and is capable of performing 
and recording every’ computation on 
any mercantile bill in any department 
of the commercial world. 

“Every word, lette1, symbol, num- 
ber, figure or mathematical computa 
tion required on any bill of merchan- 
dise, including extensions, discounts, 
totals, sub-totals ana grand totals can 
be made upon this machine, line by 
line, in perfect form, the same as a 
letter is written upon a typewriter and 
at the same speed. The operator sim- 
ply manipulates the keys—an electric 
motor and the machine do the rest. 
The machine is remarkable for its 
range of work, speed, ease of opera- 
tion, accuracy and adaptability to the 
cemands of the commercial world. 

Designed for Practical Work. 

“A bill made upon this machine is 
regular in its form and accurate in its 
computations. Useless decimal figures 
are not printed on the bill. While its 
extensions and computations are car- 
ried out to the fractional part of a cent 
or mill, only the unit cent or the unit 
mill as required appear on the bill. 
If less than half a cent occurs in the 
required total, the machine throws it 
out; if half a cent or more-occurs the 
machine adds it in, so that the ill 
always shows a full cent in all its ex- 
tensions and footings 

“The machine will reduce a carload 
of coal to tons or a carload of grain 
to bushels in the fractional part of a 
minute and will make the necessary 
extensions at any price per ton or per 
bushel. Given the gross weight of 


the car and its load and the weight of 
the car alone, the machine first deter- 
mines the net weight of the load and 
then the number of bushels or tonnage, 
as the case may be, and finally makes 
the extensions at the price-given, all 
in a remarkably short space of time. 


New Billing and Calculating Machine 
Capable of Doing Aston- 
ishing Things. 


“On this machine it is possible to 
make computations of lumber, glass, 
masonry or other material in square 
or cubic inches, feet or yards and ex- 
tend the same at any price with equal 
facility. It will make any number of 
discounts on an item, such as sixty, 
ten and five off, without the least con- 
fusion. The amount of these discounts 
may or may not be printed in the bill, 
according to the custom of the house. 

“Two, three and four column addi 
tion with separate totals and the grand 
total are among the easiest operations 
on this machine. Lineal additions, 
with line totals and the column totals 





MOON-HOPKINS BILLING MACHINE. 


are performed with equal ease and 
speed. Debit and credit columns and 


balances may be made and shown at 


the same speed. Checks, accounts, 
bills and items may be recorded, ex- 
tended and totalized, and the totals 


of the business for an entire day may 
be automatically kept in the machine 
and instantly shown at the close of 
business. One operator may carry dif- 
ferent accounts in the same machine at 
cne time, or different operators may 
carry different accounts in the same 
machine for an entire day without in- 
terfering with or disturbing each 
other. 

Not the least of the important feat- 
ures of this machine is that it is always 
ready for any of the different compu- 
tations named. The operator goes 
from one computation to another with- 
out any adjustments or readjustments 
of the machine. He simply operates 
upon the keyboard of the machine as a 
typewriter. The same number may be 
added to, taken from, multiplied, di- 
vided, discounted or shifted from one 
part of the machine to another at the 
will of the operator. It does not leave 
the machine until the operator is ready 
for it to leave. 

“Many the 


of leading commercial 
houses ot St. 


Louis are ordering these 





machines according to their require- 
ments. One of the leading banks has 
installed six machines and is ordering 
others for delivery as soon as ready. 
In making statements for country 
respondents the results obtained are 
the same as those of the Boston ledger 
system, the carbon copy statement act- 
ledger leaf to be filed away 
ie correspondent’s name. \ 


ouse 


1 
| 
I 


COT- 


ing aS a 
under tl 
leading wholesale carpet and rug h 
installed three of these machines, 
and it is the testimony of all who have 
ised them that they will pay for them- 
selves in the saving of clerical labor 


has 


within a year from the date of pur 
chase. 
“The machine is about double the 


size of an ordinary typewriter and may 
be operated either by hand or by an 
electric motor. It is mounted upon a 
portable stand and may be moved 
readily from one position to another. 
[t contains but few more parts than an 
ordinary typewriter and adding ma- 
chine and is no more liable to get out 
ot order than either. 

“In the Moon-Hopkins machine 
there is no shifting of the paper from 
one machine to another, nor is there 
any shifting of the platen beyond the 
ordinary letter, word or column spac- 
ing. The typewriter and the recording 
device of the computing machine will 
print within a letter space of each 
other when necessary. There is no 
unnecessary space between the print- 
ing points of the typewriter and the 
recording device of the computing 
mechanism to be covered by the man- 
ual movements of the platen. Having 
set the tabulating blocks for a given 
class of work, the machine automati- 
cally moves the platen for every posi- 
tion the work requires. 

“The Moon-Hopkins Billing Ma- 
chine Company is the sole owner of all 
the patents covering this and other 
like machines and has just recently 
completed at considerable cost the 
special tools for its plant. The com- 
pany is incorporated under the laws 
of Missouri and is pushing the enter- 
prise as rapidly as its magnitude will 
permit. Its president, J. C. Moon, is 
president of several other successful 
and profitable enterprises in St. Louis 
and under his careful management the 
company can look forward to an ex 
ceptionally bright future. The other 
officers of the company are, Hubert 
Hopkins, vice-president ; W. W. Hop- 
kins, secretary; C. R. Crawford, treas- 
urer, and J. T. Orr, assistant treasurer 
Their salesman is J. C. Harvey. The 
company’s present plant is already too 
small for its work and it is figuring on 
new and larger quarters for the near 
future.” 
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Time Biggest Cashable 


ings Elbert Hubbard has said that 

business is the world’s true up- 
builder. Before the present era of 
business, men fought and robbed one 
another and the only chance for honor 
was as a warrior or a priest. The serf 
served the master whose will was su- 
preme and the master took the fruits 
of the labor and returned to the serf 
the bare right to live. Idleness was 
honorable and the devil was so uncom- 
monly busy finding occupation for the 
hands of the haut ton that he forgot 
the hoi polloi, who ‘forthwith raised 
the productive occupations to positions 
of responsibility and whipped Satan 
out of some of his favorite abodes. 
The struggle was long and bitter and 

was about two thousand years be- 
fore mankind was able to discern much 
progress. But we aie “getting there,” 
as they say in the vernacular, and be 
fore many more centuries shall have 
rolled over the world the man who is 
not productively active at something 
will—well, he will be producing, that 
is all, because the world won't tolerate 
him otherwise unless he has earned the 
right to the chimney corner from 
whose safe retreat he can view the 
trolics of his great grandchildren. 

[ heard the late Tom Reed Say 
ence that no member of the opposite 
party was ever separated from a po- 
i:tical job unless he was pushed or 
pulled. It is a good deal that way 
with all of us. As a rule, we don't 
get anything for ourselves until neces- 
sity pushes or pulls us into doing 
something. The d:fterence between 
the forehanded man and the bum is 
that the thrifty one wants more and 
can see necessity farther off, while the 
bum is rich with a dollar. 

The man who makcs good use of his 
time is rich potentia!ly whether he has 
a dollar or not. Time to plan and to 
work is the greatest blessing given to 
the thinking animal. By its intelli 
gent use he can improve his condition 
and raise himself to heights undreamed 


[ SOME of his recent clever writ- 


Ci. 

To the man who appreciates the 
value of time, hard work is a recrea 
tion, for he knows that every hour he 
puts upon his favorite occupation 
makes him more periect in his calling 
and brings him nearer to the ultimate 
ideal of proficiency. 

Worry, Not Work, Brings Gray Hairs. 

What an immense amount of sym- 
pathy is wasted upon the man who is 
said to be working himself to death! 
Few men, however, have accomplished 
this feat unless worry and opposition 
and petty irritations were contributing 
causes. [Look at Edison, for instance. 
He is more than seventy years old and 


World’s Greatest Wealth is the Time 
Allotted Men to Fulfill Their Cher- 
ished Hopes.—Work for Wealth 
Raises World’s Standards 
and Opportunities. 


By Bernard Brady. 

is still working harder than many men 
of half his age. He works because he 
is profoundly interested in what he is 
doing. He appreciates the value of 
time, likewise—knows that what he 
gets done right today won't have to 
be done over again tomorrow. His 
family sometimes has to conspire to- 
gether to pull him away from his lab 
cratory long enough to eat his meals, 
and as for sleep, he is the despair of all 
his associates, because when he enters 
upon an absorbing series of experi 
ments it is said to Le not uncommon 
ior him to work cver twenty-four 
hours at a stretch—and follow up his 
iabors with the untroubled sleep of an 
infant. 

[ am not, of course, recommending 
\ir. Edison’s method to the average 
man, who is, perhaps, incapable of the 
sustained, concentrated enthusiasm 
which has done so much to make Edi- 
son what he is—a great historical fig 
ure—a world man—the Wizard of 
Menlo Park. But every man is capa 
hle of a high degree of interest in some 
useful occupation and in proportion to 
the amount of his interest is he 
capable of sustained and effective labor 
and so long as his interest holds with- 
out the consciousness of too great fa- 
tigue, he may be sure that work is 
promoting his health rather than en- 
dangering it. 

People often misconceive the mean- 
ing of fatigue. To be tired does not 
mean always that complete rest and in- 
activity are imperative. Indeed, it 
more often indicates that a new set of 
brain cells or muscles should be used. 

A change of occupation involving 
the better use of time is open to us all. 
Vhe learned blacksmith, because he 
was interested in languages, perfected 
himself in half a dozen or more 
tongues, so that he could speak and 
write fluently in each by the right use 
of his spare hours—and he was prob 
ably all the better blacksmith becauss 
his mind was alert enough to 
grasp other things .than the song of 
the anvil. 

Health Big Factor in Good Work. 

Unless the processes of the body 
work properly, the best work is im 
possible. Work which involves the 
exercise of the brain and hands de 
mands a constant supply of nervous 
energy. Digestion, secretion and elim 
ination must work properly all the 


Asset. 


time to supply the necessary force and 
carry away the poisons generated in 
the body. Clean cut, lively, vital in- 
terest in work and in play are better 
medicines than are to be found in the 
pharmacopoeia. Don’t worry about 
the health of the man who works so 
hard he forgets his meals—it is likely 
to be better than that of the man who 
can’t work because he remembers his 
meals. 

Vital energy is closely related to 
healthy interest in one’s occupation, 
and vital energy is a result as well as 
« cause—has a reflex as, well as a posi- 
tive action—it is a product of a prop- 
erly working organism and first aid 
to the proper working of the organism 
that creates it. When your mind wan- 
ders and you feel cull and sleepy at 
a time when you ought to feel at your 
best, then depend upon it that there is 
some poison in your hlood that ought 
to be eliminated. Take an hour or so 
therefore every day to follow some pur- 
suit in the open air—get up half an 
hour earlier in the morning and take 
half an hour in the evening to improve 
the appearance of your house, to stroll 
in the open air in the park, to row, to 
walk briskly a given number of blocks 

—anvthing that will take you and keep 
you in the air and sunshine as much 
as possible every day. Change the 
current of your activities—you will 
find it a better tonic than the strychnia 
which the doctor might give you and 
you will discover, what many a man 
has found out before you, that a little 
healthy physical fatigue stimulates 
rather than retards the mental pro- 
cesses. 

You can take it almost as an axiom 
that intense, concentrated interest in 
your work is promotive of health; that 
where interest comes in fatigue flies 
out of the window. Interest stimu- 
lates your nerves, keys you up to your 
best efforts, attunes vour physical and 
mental organization into harmony and 
brings success. Proper appreciation of 
the value of time to one who is truly 
interested in one’s work demands just 
that rest and recreation which key up 
the mind to better and still better ac- 
complishments. A game of golf, a 
little bout with the gloves or the foils, 
o1 a half day in the woods with rod 
or camera mean time well spent if 
these recreations clear and invigorate 
the mind better than some other rec- 
reation; but it often happens that work 
and play may be so blended that one is 
hardly conscious that work is work, 
or differentiates between work and rec- 
reation when he finds in work that in- 
terest and variety which furnish op- 
portunity for the exercise of differing 
inental attributes. 
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Alaska- Yukon E-cposition. 


“’ EATTLE is ready to play actively 

her part as intermediary between 
— ' Occident and Orient. She intro- 
duces the great and fully developed 
world of the West, to the great and 
practically undeveloped world of the 
Far East and to the knowledge of both 
she brings the vast domain of the 
North, Alaska, that they three may 
thereafter get together for their profit 
and advancement. 

[In a word, through the agency of the 
Alaska-Yukon-Pacific Exposition, the 
tremendous development energ\ of 
America is ushered into the theater of 
the world’s work during the centuries 
that are to come. 

It is the first congress of the nations 
that lie on the western such a 
congress as the world has never 
known, for participating in it are na- 
tions and races that have only just 
awakened and felt the fire that moves 
to national endeavor and accomplish 
ment. 

The China that 
now awake is making preparations to 
outdo if that be possible, her lusty, 
wonderful neighbor, the Mikado. Siam 
and Anan and Burma, aroused by the 
unheard of racket of preparation being 
made by their erstwhile somnolent 
parents, are also up and doing as fully 
to the world their 


Seas, 


was asleep and is 


determined to show 
capacity for its tasks. 

Uncle spending a 
million to give to the American people 
a correct knowledge of the much-mis 
Filipino and his tremen 
dous capacity for production and in 
dustrial excellence, and there are ex- 
hibits also from those islands neighbor 
to Luzon, Sumatra and Java, and with 
them also Ceylon and Borneo and the 
other spice islands of the straits settle 
ments, with a characteristic display 
from Singapore, with the whole Malay 
Penang has sent 


Sam is quarter 


understood 


peninsula included 


its women, its spices and its incense, 
with all else that throws a glamour 
over equatorial existence. 

Japan’s exhibit at the exposition is 
far the most elaborate that Nippon has 
ever made. Not since the day Uncle 
Sam quietly shook the land of the ris- 
ing sun by the shoulder and wakened 
it from its sleep of ages have the Jap- 
anese answered to the industrial call 
as they have answered to the invita- 
tion of Seattle. The first and always 
the staunch friend of the natives of 
Nippon on the Pacific coast, Seattle’s 
request has been considered a com- 
mand by the home government, and as 
a result the whole life of Tokyo is 
taken up and transplanted to the north- 
western shore. 

Not only the commercial life of 
Japan is shown, but the home life of 
the people, their daily habit of life and 
dress—the way they are today, the 
way they were 100 years ago when the 
Samurai lortled it over all the land, 


and the man of business and affairs 
commercial ranked with the scullion 
and the petty thief. Japan does not 


plan to show only the great things it 
has today, but its whole romantic, 
startling story. 

Australia, all Australasia in fact, and 
this includes New Zealand and whole 
battalions and regiments of islets and 
islands that lie under the southern 
cross, have made as complete a show- 
ing as any other nation or colonial 
government. Had that not been as- 
sured before the visit of the American 
fleet to Sydney would have made it 
certain. 

\laska’s exhibit, or 
will be a revelation to fhe hundreds of 
thousands who strangely know little 
or positively nothing of the world’s 
great treasure box. The exhibits are 
such that there will no longer be ignor- 
It is Alaska as it is, even to the 


better, exhibits, 


ance, 


romance of the trail; mysteries of the 
blizzard and the hardships of the great 
white silence. Here will be shown 
how it is that Alaska, in ten years of 
work, has leaped to second place in 
the gold production of the world. It 
will be shown why the millions of Mor 
gan and Guggenheim are expended 
like water to overcome physical ob 
stacles which, until the present, were 
considered insurmountable, that they 
may lead railroads to the most enor 
mous deposits of copper the world has 
to offer. 

\laska’s fisheries, 
half developed, are still factories for 
turning out millionaires, are shown in 
full operation, and the other trading 
possibilities of the never-ending Alas 


which although 


kan coast are completely demon- 
strated. The Esquimaux, the Si 
washes, the Indians of the Yukon 
and the great aboriginals of the 
farther north, the Gens du _ Larg 
with their sled dogs, which are half 


wild wolf, their Klootchmen and thei! 


children, their birch canoes, and the 
kiaks in which the coast huntsmen 
chase the walrus and the whale ar 


also shown, likewise the big game with 
which Alaska abounds. 

\ll the states of the West and many 
of those of the East and South have 
buildings of their own within the ex 


Canada and Yu 


position reservation. 


kon have whole divisions, for they 
have as much to show and as much to 
develop as has any other exhibitor 
The state of Washington alone is 
spending a million of dollars that its 
wondrous resources may be amply 
shown Its vast stores of timbet 
grains, fruits and mineral and its re 


markable fisheries are arrayed as they 
are 

The exposition city has been builded 
in a virgin forest, upon which Mount 
looks down from a height of 


~ 


Rainier 








palaces rise among 
hemlocks. Its 
bloom and 


15,000 feet. Its 
firs and cedars and 
grounds are tangles of 
woodland greens. The site slopes to 
two lakes, and set like gems in the 
woods and upon the water the life and 
beauty of Venice will be reproduced. 
In the 
beauty and 
curve and graceful towering pillar. The 


buildings there are all th 
attraction of Oriental 
structures are grouped in a series of 
circles surrounding a central court, in 
which rises the imposing Alaska shaft, 
and down which plunge the magnifi 
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their lines. 


course, the usual Oriental village, 


word” in 
with 
its caravans, theaters and cafes, but it 
is no stock production. On the con- 
trary, a special commissioner was sent 
through the Oriental countries to gath 
er at first hand the leading amusment 
features and everything else that 
would serve to show the every day life 
of the Turkey, 
Levant generally, have been laid under 
tribute. 


Greece, the 


pee yple. 


The illumination of the 
grounds is on a magnificent scale. In 


exposition 


Chere is, of 


29 


plainly seen by means of a myriad of 
lights placed under the water. 

In most part the exposition city has 
been permanently constructed. Sev- 
eral of the buildings are of stone and 
pressed brick over steel construction, 
and these will revert to the state uni- 
versity after they have served their 
purpose with the fair. A complete 
and modern sewer system has been in- 
stalled and also a water system, which 
is connected with the city supply. All 
of the electric wiring has been done 
underground, not a surface wire show- 
ing anywhere above. All of the bou- 





CENTRAL BASIN, WITH MOUNT TACOMA 


cent cascades (sevser Basin 
court, in a semi 
circle, are the splendid buildings being 


erected for the | 


Around the central 


nited States govern 
ment to house the exhibits from 
Hawaii and the Philippines and the 


governments Alaska exhibit. 
Che out and out amusement features 
ot the exposition are said to excel any 


world’s fair 
\t Chicago it wa 
louis it was the 
Lewis and Clark ex 
“Trail.” At the 
Exposition it is 
and upon it are only 
sements as are the 


thing produced at any 
down to this time 
the “Midway.” at St 
“Pike,” and at th 
position it was the 

Alaska-Yukon-Pacifiec 
the “Pay Streak.” 


such amu “last 


nig 


the decorative teature of the grounds 
alone one million eight candle powel 
incandescent lamps are used, and by 


night every building on the grounds is 


brought out in blazing outlins Phe 
cascades are illuminated with powert 
submerged electric lights of arious 


colors and the Geyser Basin is a 
of liquid fire 
lined with lights, and the shi 
of Lake Union and Washington, whi 


ore ih 4 ‘ ’ 
Che Alaska shaft is also 
| 


lie upon the exposition city, are madi 
beautiful from below, as well as abo 
by the same system ()n Lake Union 


the government carries on experiments 
with submarine torpedo boats, and at 


ht the operation of the craft may be 


~ 


IN THE BACKGROUND. 


levards, streets, plazas and walks have 
been heavily paved in bitumen and 
cement, and the gardens which lie be- 
tween have been planted as a perma- 
nent state institution. 

Splendid boulevards have been built 
along the lake fronts of the grounds, 
and these all lead to the general pass- 
enger depot outside the enclosures, at 
which six lines of electric urban and 
interurban electric lines will deliver 
Other passengers are de- 
livered on the lake front by the 
“mosquito fleet,” a cloud of small pow- 
er craft, and many large ones, which 
ply on Lake Washington between the 
various stations. 


1) senoer 
passengers. 
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Decadence of the Motto. 


30 
“HERE was once a time when 
good mottoes held an important 

place in life. We all remember 

them worked in red yarn on a gray 


background or interwoven with a bor- 
der of impossible roses. We used to 
note that “Virtue is its own reward” — 
a somewhat disheartening proposition 
until we got at the true inwardness of 
the idea in later years. But there were 
other mottoes, you remember, some 
of them worked on sofa pillows, but 
most of them carefully done in raised 
letters on Mother’s darning bag or 
blazoned across the knitted receptacle 
where hung Father’s slippers. When 
Brother Ben began to shave and go 
out into the world—they spelled it 
then in capitals, W-O-R-L-D,—his six 
admiring sisters got out their needles 
and worked noble thoughts into pretty 
nearly everything of daily utility the 
poor young man used, not even his 
shaving mug escaping the artistry of 
the china painting member of the 








“Procrastination is the thuf of lane 
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flock. A favorite motto was, “A 
saved is a penny earned,’—a 
commendable piece of advice which 
would have put him on Easy street if 
he had lived up to it—but you know, 
when you began to go out with the 
girls and touch up that hoarded wad 
for the price of theater tickets and 
baubles of gold and precious stones, it 
wasn't the pennies that worried 
a little bit. 

Then, don't you remember that othe 
motto we used to find in our dear old 
Spencerian copy books of blessed mem 
turned the fresh leaves, for 
clean, and 


penny 
most 


vou 


ory as we 
a little while so 
figured in our infantile minds the eter 
nities of time it take us wi 
our labored chirography to fill up a 
Don't you remember that 


new and 


would 
- 
il 


those lines: 


old sentence, “Procrastination is the 
thief of time’? ‘That sentence burst 
upon the writer’s vision when he was 
about nine. The first word had him 
going and he was distinctly more 


wobbly than usual in the pen fingers 


Modern Proverbs of the “Get Busy” 
Order Not Up to Old Standards. 


By P. Layne Josh. 


before he got to the end of the line. 
He remembers having twisted his 
right foot around his left leg, “dipped 


his pen in ink’”—more ink than enough 
achieved a 


—and blot at the end of 





that staggering word. He never has 
forgotten the motto, because the 


teacher made him stay in and write it 
ninety-seven times after school. ‘That 
accounts for. his remarkably clear, 
copper plate chirography. Morally, 
however, the effect was nil, for it never 
induced him to do anything today that 
could be put off till tomorrow—which 
seems to indicate that “Practice makes 





idle to ‘holler’ 


and that “It is 
down a well.” 
The Original Source. 


Going on back a ways in the history 


pert ct” 


of mottoes, we find that Solomon was 
at one time the principal source. His 
Output was immense as things went 
in authorship in that time, and his 


wealth of wisdom and experience were 
The old king’s observa- 
the gentler sex are 


indisputable. 
tions regarding 


particularly 


supposed to have been 
ladies 


acute. There were a thousand 
in his family and he was the wisest 
inan in the world. And we were told 
that no one had ever competed with 
wisdom. As they say in 
the modern vernacular, the word of 
Solomon, the king, “went” in his day 
and generation, and it kept on going 
right down through the ages and our 
Puritan sires implanted it, with certain 
necessary reservations, among the for 
bidding rocks of New England. Our 
cood grandsires were brought up on 
they believed in his sayings 
as implicitly—also with reservations 
wherein they discerned a difference be- 
tween the wise man’s precept and prac- 
tice—as they believed in the physical 
existence of a lake of boiling brimstone 
where the wicked writhed forever and 
iorever. 


Modern Proverb Decadent. 


Solomon in 


Solomon ; 


But, ‘““Tempora mutantur et nos mu- 


tamur in illis,"—The times _ are 
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changed and we are changed with 
them—and our proverbs reflect th 
later gods set up by modern ideals 
Steam and electricitv drive all our 
mills at top speed; the spirit of the ag« 
is to do it quick. Hence the office 
boy is adjured by printed cards to “Do 
it now,” “Keep Moving,” “Get Busy,’ 
and other crisp phrases suppos¢ 
convey the idea of ceaseless act ty 


Whether anyone ever did “Get a 
” by being daily and constant 


lv reminded of it by printed cards is 


move on 


a question 

It is a 
average conditions are improving and 
the normal length of human life is in 


favorite saving that whil 


creasing, old men die younger thar 
they used to because they live so much 
mort [his is scant satisfaction to the 
man of sixty who has lived so strenu- 
ously that he blows up like an over- 


heated 
joying the delights of the thi: 
tion with his grandchildren. 


boiler when he ought to be en 


genera 
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News Notes From Foreign Fields 


Deputy Consul Dirk P. De Young, 
writing from Brazil, makes the follow 
ing pithy American 
manufacturers desiring to open trade 
connections there: 


suggestions to 


As many of the letters come to this 
consulate, and to local dealers as well, 
covered by only a 2-cent stamp, post- 
age-due penalty of about 9 cents for 
every half ounce and fraction thereof 
is charged to the addressee, which in 
the case of the prospective customer 
is a bad impression to start with. 
Senders of 2-cent-postage letters have 
been notified, and they usually send a 
letter of thanks for the information, in 
due time, covered only by a 2-cent 
stamp. The same error is usually 
made in sending out a lot of bulky ad 
vertising matter. If the prospective 
customer answered such letters or cir- 
culars, it would be only to give the 
senders thereof rasping admonition not 
to send any more of them. 

Many of these letters and circulars 
the dealers here are an 
swered by bona fide importers and 
dealers seeking terms and prices, and 
they never hear from them again. If 
the local buyer has been encouraged 
so far as to answer circulars, he is in 
terested, and it seems ill timed to then 
drop him. 


sent out to 


Correspondence should be carried on 
so far as possible in the Portugues: 
language, the language of the country, 
or in Spanish or French. Catalogues 
or correspondence in the English lan 
addressed to Brazilian dealers 
with few exceptions go to the waste 
basket without much ceremony. Use 
weights and measures as. used in this 
country—i. e., the metric system; also 
quote prices in the money of the coun 
milreis—=30 cents) 
and = packing, 


w11989a ce 
2uage 


reis— I 
marking 
should not 


try {T0000 
Conc er! 


ing 


manufacturers ignore the 
Brazilian customs laws. Heavy fines 
are imposed upon the consignee for 


any irregularities therein. Shippers 


can familiarize themselves therewith at 
any of the Brazilian consulates locate: 
in the United States All hardwar¢ 
should, if of such a nature that it is 


liabl. to rust, be packed in oil paper, 


so as eserye it during transit. 

One f the most important factors 
in securing this trade is liberal terms 
and long credits 


Advice to. Traveling Salesmen. 
\mericat 
in Japan, Consul 


Re f rring to the subiect of 


commercial travelers 


John H. Snodgrass, of Kobé, writes: 
Sine arrival at this post, nearly) 
seven months ago, a number of Ameri 
can traveling salesmen have passed 
through Kobé, but not one has ever 





Items of Interest Taken from Consular 
Reports and Other Sources. 


appeared at this consulate. Mail has 

directed to them through this 
office, but they chose to send messen 
gers from the hotels for their letters 
rather than to call themselves. These 
facts are stated, not in a critical spirit, 
but as evidence that if manufacturers 
exporters have requested their 
in Japan to call upon th 


been 


and 


salesmen 


consuls for advice and to exchange 
opinions their injunctions have not 
been carried out. It is to be hoped 


that the reading room at this consulate 
may attract this class, as well as other 
men of influence who journey through 
Japan. 


How to Get Moroccan Trade. 

“The United States is hardly repre 
sented in this market,” says Julien L 
Brode, writing from Tangier. “There 
is, however, among the merchants of 
Tangier a very friendly feeling toward 
American merchants and manufactu 
ers, and American goods are 
upon with favor. They express them 
selves as being entirely willing to give 
\merican merchants a liberal share of 
their business. They state that it is 
just a question of the best article at 
the least price,,and if American ship 
pers can meet the conditions they are 
ready to do business. They all claim 
that the greatest drawback in trading 
the United States is the lack of 
direct steamship connection. Tangier 
is located just southwest of Gibraltar, 
across the straits, and steamers plying 
between New York and the Mediter 
ranean would have to go out of their 


looked 


with 


2 
course hardly 10 miles to make this 
port. England, France, Germany and 
Spain all have several lines that come 


egularly.to Tangier. One of the 
merchants here has promised 


principal merchants 


leading 
to have all the 
a petition and present it to th 
managers of the Anchor Line, 
that their ships make stops at 
on their way to and from New 
and the Mediterranean ports 


this chief obstacle out of tl 


sign 

asking 
Tangier 
York 
With 


le way, al 


increasing and _ profitable trade 
bound to result between tl Unit 
States and Morocco. 

“a onsidering the fact that loro¢ 
s inhabited by a peculiar peopl 
best to hav agents he re who can stu 
needs, customs, prejudices 

innet if doing business Su 
gents can be procured here to han 
eoods on a commission or on a salary 

they can be sent here Nearly 


of the dealers speak Spanish and som« 
speak English. English and Spanisl 


speaking Moors could be employed for 


assistants in case agents were sent 
here from America. Having samples 
to display is a strong feature, and new 
things have to be pushed carefully in 
order to create a demand.” 


Effective Burglar Alarm. 


An engineer of Dresden, Germany, 
has perfected a new burglar alarm 
which utilizes a curtain or portiere 
wired with fine conductors. At cer- 
tain places on the-curtain are affixed 
small metal knobs, which are con- 
nected with the wire conductors. The 
curtain is then drawn across the win- 
dow or door or around the safe, and 
the slightest disturbance of this posi- 
tion immediately breaks the circuit, as 
the metal knobs are thrown out of con- 
tact with each other. Should the bur- 
glar notice the wires and cut one or 
several thereof, the breaking of the cir- 
cuit would also start the‘alarm. The 
curtain, unless made of fireproof ma- 
terial, would also act as a fire alarm. 
The alarm itself may consist of bells, 
lights or other electrical appliances. 
The invention may be used to protect 
doors, windows, safes, etc., and the 
curtains which form the most conspic- 
uous part of the device, may be de- 
signed and arranged to suit individual 
tastes. This appliance has been thor- 
oughly tested by the police authorities 
of Dresden and Berlin and the. most 
experienced experts have been unable 
to enter protected premises without 
starting the alarm. 


U. S. Leads in Typewriters. 


Comparative figures for 1906 and 
1907 at the port of Santos, Brazil, show 
that the United States leads all other 
countries more than two to one in the 
number of typewriters imported into 
that province. The records show in 
1906: United States, $8,462; Ger- 
many, $734; France, $358. For 1907 
there is a marked increase of American 
typewriters imported and a decrease of 


those imported from Germany and 
France. The values are: United 
States, $12,354; Germany, $456; 


France, $176. The United States also 
led other countries enormously in 
scales and electrical appliances, but 
was beaten by Germany in sewing ma- 
chines, cutlery and builders’ hardware. 
Che United States led in hydraulic en- 
gines, Belgium in guns and pistols, and 
Great Britain in kitchen utensils—a 
list which is not without inferest and 
which possesses a trace of humor. 


Every business man should keep his 
advertising machinery in good repair. 
[t will help pay dividends. 
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The Language of Typewriters 


In one of the Sherlock Holmes sto 
ries the incredible detective scores a 
neat point through having given par- 
ticular study—among all the other 
things to which he gave particular 
study, cigar ashes, perfumes, brands 
of soil adhering to soles of shoes, etc. 
and having carefully noted the pecu 
liarities of that supposedly most anony- 
mously discreet instrument—the type- 
writer. The “e's” of certain machines 
or the “t's” or the “z's” he found tri 
umphantly were delicate or heavy, or 
thin on one side, and if my memory 
serves me correctly, he was enabled, 
in a remarkable instance, to afhx the 
crime to the writer of a letter quite as 
easily as if the individual had used his 
own chirography and not had recourse 
to the art and craft of the non-identify 
ing machine 

[ have often wished that the 
table Sherlock had been less delight 
fully materialistic, that he might have 
been more charmingly, say, psychical, 
for then he would have followed up his 
first step, the characteristics of type 
writers, to the second, their dominant 
individualities, and with chimerical 
skill have finally revealed the inherent 
power and even separate personalities 
which they undoubtedly possess 





inevi 


Perhaps you who are inclined to jeer 
at this, to revert to the time-worn 
sophistry that writing is not so good 
since it ceased to be by pen and pencil, 
do not happen to own a typewriter? 
Ah, I thought so! One who owns a 
typewriter owns, too, to the inhabiting 
spirit of it which makes it so strangely 
helpful a vehicle that carries 
water-worn or youthfully virulent 
thoughts over the frightful roughness 
that lies between thinking and setting 
it down. 

There is no instrument of labor, not 
even excepting the ax or the golf club, 
that becomes so intimately companion 
able, so decently responsible. 

An automobile must be a glorious 
possession, yet we our friends 
grubbing in the dust, hear the tanker 
of tools, the mellow fall of perspira- 
tion, the low, increasing purple of ex 
ecrating blasphemy. But a typewriter 
breedeth no ill-will or deterioration of 
character. It will one’s 
dullness ; it is a guardian of angry pas 
sions even if it at times expedites viru 
lent expression; it is an_ excellent 
chaperon in the writing of love letters, 
tempering the effusiveness as it gushes 
from the heart \ girl may almost 
with safety mail the love letter she 
wrote at 10 p. m., if it is on the type- 
writer 

And why? 
writer's 
pendence. 


one’s 


see 


gloss over 


Ah, that is the type- 
secret, its mystery of inde- 
It is like a translater, a go- 


Typewriter Takes on Personality of 
User. 


By Flo Field. 
between, who without altering the 
words, gives them the impress, the dif- 
ference of his own language. There 
is a distance, if you will, which the 
typewriter puts between the writer and 
the reader, and one may liken it, whim- 
sically, not a little to the distance 
which footlights create for the actor 
and the audience. The actor could not 
act his best, his purest with an audi- 
ence practically trampling on his toes 
for a view. Just so, the writer gains 
a breathing space, a space to be him- 
self and yet get a perspective on his 
own utterances; there is a chance to 
ventilate the ideas as they surge up 
hotly to the surface, to cool and tem- 


per them before the writer is choked 
and his discretion smothered by his 
own hand. 

\ breathing space, a distance be- 


tween writer and the reader, perspect- 
ive and the gift of its own language 
thrown in—these are typewriter bless- 
“Tl always think,” writes Gelett 
Burgess, “that typewriters have re- 
stored the lost art of letter writing.” 
[ don't know, perhaps elsewhere that 
most delightful writer may have ex- 
tracted the sulphitic possibilities of the 
suggestion, and which I can only leave 
to hint themselves. If you have taken 
your correspondence to typewriting 
you know enthusiastically how true it 
is. When you have nothing to say, for 
instance, the typewriter doesn't allow 


cy 
ings. 


meaningless scrawled pages. It 
you from the unutterable crime of not 
knowing how to stop, takes you into 
its own self, and however short or com- 
monplace your dictation, it appears in 
the machine’s own jaunty language. 
Talks on Character of Work. 

\ writer on a London paper—or was 
it in New York?—who was so helpless 
in the hands of his machine as to have 
little or no control over it, one day con- 
ceived the idea of ceasing to try, of let- 
ting the vehicle do its worst and ap- 
pear as such, with the result that pub- 
lishing his stuff exactly as it was typed, 
without corrections, he became practi- 
cally famous as an inspired incompe- 
tent, and where he had failed utterly 
to “make good” before, the paper pub- 
lished him daily—the machine was so 
witty. 

Yet as a rule they who use the type- 
writer manage to keep the upper hand 
and a whimsical whack or a breathless- 
ness of sympathetic abbreviation is all 
it gets in, and, as I’ve said, the com- 
panionship is very great. If you love 
a typewriter at all it will seem to you 
so patiently alert to do its best for you, 


St¢ ps 


to carry the work on. And who shall 
say that it does not tone to sympathy 


with its writer and its environment? 
Have you ever happened into the local 


room of a newspaper at II or 12 o'clock 
at night, when the machines are all 
peppering away in rapid fire and the 
air is electrical with the snap of work 
—work being shot off and up the 


chute? Crazy old machines they are, 
keys off, bells rusty, needing ven 
erally disfigured, a crazy crazy lot with 


thin, whackmg voices, spitting out let 
ters in a crazy chorus and simply 
trembling as with a live eagerness for 
the next word. Work?—why, it al 
most seems as if they could go ahea: 
by themselves they are so imbued with 


| 
| 
L 


the spirit of it, the quick, nervous, feel 
ingless rapture of getting off “copy,” 
of getting the work in! Then, if 


you ve seen them so, look in them, 


say, about 9 in the morning, before the 


staff is down, when the office floor is 
still wet with the cleaner’s sprinkling 
can, the files fresh and pungent with 
the morning exhibit of last night’s fury, 
the desks bearing a useless littler of 
yesterday's papers, yesterdays’ notes, 


slashes left from yesterday's speeches 
and in One corner the heavy white 
stack of fresh copy paper, fresh feed for 
the typewriters. Some of these have 


their covers on, some have their covers 
off, some seem never to have had any 
covers at all, a weary, drear jaded 
lot particularly the police reporter's 

but under the dreariness, the jaded 
ness, the alert, nervous spirit of news 
paper work is waiting, waiting under 
the dirty, defaced keys, waiting to race 
along again, pell mell, and send the 
words off and the copy up. 

(he typewriters of business offices, 
machines used only for clear, precis« 
correspondences, how well groomed 
they are! Regular oiling regula 
cleaning, regular duties at egculat 
times, no harsh “do or die” rattle in 
their voices, no crazy hobbies or q’s 
for w’s and x’s for z’s, not even a 
rushed lover could urge one into com 
mitting a “garling” or suggesting a 
“dram.” I remember in a hap-hazard 
flash three typewriters | once knew 
The first belonged to a very literary 
gentleman, a scholar, a man etters 
whose wit was keen and satire un 
doubted and sentiment so closely al 
lied to feeling as to be a delightful re 
lief. ‘The typewriter was all of that; 
it moved easily, yet not too swiftly 
there was not spinning dash or irre 
sponsible spring, as there is, for in 


17 
OWn DIessé d 


so often about my 
It was eminently 


Stance, 


possession. literary, 


eminently perfect, eminently charming, 
and when I tried to write upon it it did 
the best it could with me, but looked 





bored from start to finish, and if ever 
machine sighed with relief that one 
did when its unaccustomed duty to 
rash logic and wild simile and woolly 
phrase was over. The next was the 
typewriter of a humorist, a gargoyle 
writer, delicious and unapproachable, 
and the machine knew it, a small, mys 
terious little creature, elfish, with a 
glittering voice. I went up to it and 
it looked back at me like the devil of 
Notre Dame. And the third was the 
typewriter of a poet. It was only the 
constant drift of verse over its keys 
that kept it clean and running smooth 
ly; in the odd corners there was a 
bloom of dust that seemed to give it a 
wistfulness, a pensiveness, a whimsical 
unconventionality. Its voice was soft, 
the very click of its type dreamy and 
it ran to s’s and c’s and the soft, con- 
tralto consonants and dashes! When 
I essayed to write my theme it trailed 
the subject off into silences and sighs, 
light artless dashes that broke my dull 
sentences with rifts of old gardens and 
golden stars and young loves; a bal- 
lade of the great white woods, a dream- 
ing poem rose in fine mist and floated 
away, delicate tales and fancies and 
verses—a poet’s typewriter not for 
common folk to write upon! 

As to my own machine, I should love 
to write epics to it—poor, patient 
beast! One may invest with senti- 
mental acuteness one’s inner conscious- 
ness to inanimate belongings, but this 


dear old typewriter on which I peg 


away now has its own insouciant 
charm that will continue so long as it 
shall last. Its many journey’s abroad, 
its humorous adventures—it gained a 
sense of humor when we found, my 
mother and I, that on English byways 
we were docketed, aye, even registered 
at wayside inns by astute landlords as 
“Mrs. and Miss Smith Premier’’—the 
griefs, the hard work and easy work 
have surely imbued its spirit with dis- 
tinct individuality. It was my moth- 
ers machine, and in the first years of 
her patient invalidism she did all of 
her work upon it—that brave, gracious, 
sunbright, heart-sweet work which 
made her so beloved to the South. In 
her frail physical condition she could 
write with one finger only, and it is a 
precious fancy that finds in the tool of 
steel and wire and nickel a lingering 
sense of her indomitable, eternal, beau 
tiful couras 


re 
re. 

[N TI Acknowledgement of the source ot 
the above is impossible, since, except for th 
pen name of the author, the clipping was sent 
to us without identifying marks. ] 


Special Agent M. H. Davis, report 
ing to the Bureau of Manufacturers on 
conditions in Egypt, among other 
things says “American-made furni- 
ture for house and office use would 
seem to have a better prospect than 
similar goods of other countries. 
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L.D. Camps, Royal Sales Manager 


Interesting Figure in the Typewriter 
World Makes Mark by Ability 
and Personal Force. 


“HE portrait which adorns the 
‘| frontispiece of this number of 

the magazine is that of L. D 
Camps, General Sales Manager for the 
Royal Typewriter Company Camps 
is one of the young men of typewriter 
dom who has won his way to the front 
by force of his initiative, executive 
ability and that sterling quality—loy- 
alty. He is fertile of ideas and knows 
how to put them into effective effect 
No one knows Camps’ age. His pho- 
tographs all have a juvenile appear 
ance suggestive of having been taken 
from the family album. All of them 
show an abundance of hair, while as a 
matter of fact, Camps’ unbonneted 
dome is faintly suggestive of an even 
ing gown cut quite low in the back. 
But it is safe to estimate his years as 
somewhere between 20 and 40. What- 
ever the number, however, there has 
been compressed into them a business 
experience which usually requires 50 
per cent more time to accumulate. 

At a time when most boys are sup- 
plementing their studies with a course 
in tennis or football, young Camps 
was burning the midnight oil for an 
education and incidentally wresting a 
living from the world between 7 a. m. 
and 6 p. m. Not union hours, to be 
sure, but not too long for a boy with 
the determination to get to the top of 
somethine. 

Made Good Before Many Years. 

It was not long after he had started 
when he cculd lock back on a fine rec- 
ord as a typewriter salesman—a rec 
ord which landed him in Chicago @s 
branch manager. Three years ago, 
having great faith in the Royal, he 
joined its selline staff, over which he 
at present presides. The judgment of 
the managing forces of the company 
have been more than justified in the 
appointment of Mr. Camps to the po- 
sition he now holds. His initiative 
and executive ability have borne fruit 
in the affairs of the company. 

By that inevitable law of compensa 
tion the loyalty which Camps gives 
draws the same quality to himself and 
the company. Next to his pride in the 
Royal is his pride in his sales force. 
The spirit that Camps radiates finds 
expression in the remotest part of thi 
field where the Royal is to be found 

Congratulate Camps upon his suc 
cess and he will tell you that it is due 
to the unlimited support of the com 
pany and the loyalty of the boys in the 
home staff and in the field. 

In discussing the success which has 
attended the Royal, Camps refers to 


George E. Smith, the Assistant Man- 


ger of the Royal Typewriter Com- 
pany, and states that Mr. Smith and 
he worked out the selling proposition 
together. He gives Mr. Smith eredit 
for valuable assistance and suggestions 
which have made the Royal selling 
campaign so notable. 
A Marked Individuality. 

One of Camps’ most noticeable char- 
acteristics is personality. He is no 
imitator. He is in a degree original, 
with an unmistakable individuality. 
He is not. one of these colorless peo- 
ple who may do good work in a rut, 
but who helplessly flounder the mo- 
ment they are out of their accustomed 
environment. He has a marked power 
to grasp the essentials of a situation 
and to clean up the necessary details 
without unnecessary fuss and bother, 
With the minimum of friction he 
seems to accomplish the maximum of 
results. Beyond this, he has the pow- 
er to imbue his men with his own spir- 
it—that of industry, faithfulness and 
cheerfulness. Part of his creed is faith 
in his proposition—a most necessary 
attribute, too, for without faith a man 
may do nothing. That faith—faith in 
whatever is honest—can work won- 
ders few will deny who have any 
knowledge whatever of the workings 
of the human mind. “Faith can move 
mountains.” Faith carried Napoleon 
through all his successful wars— 
strong faith in his “star” of destiny. 
Without it, the entire history of the 
world would have been changed. Sim- 
ilarly, the sales manager must have 
that quality developed in a marked de- 
gree. It is:faith which creates enthusi- 
asm—not the blind faith in the un} 
known—not the faith which says, “All 
will be well no matter what I do,” but 
faith in the power of a proposition— 
faith that says, “If I work the best I 
can I am bound to win with this idea.” 
The faith that creates enthusiasm is of 
the order which inspires others. This 
is the faith of Camps. It is the main- 
spring, which he keeps wound con- 
stantly to the proper tension to secure 
the best results. 


a 





BUSINESS SHOW PROSPECTS 
BRIGHT. 
The prospects for a very successful 
business show are extremely bright. 
The three active men now at the head 
of the organization that will control the 
show at Madison Square Garden are 
full of enthusiasm at their success up to 
now. The floor plan has certainly ta- 
ken on a “ruddy glow” and within a 
few weeks without a doubt all the 
choice places will be sold. 
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An Interesting Document. 


N THIS page is a letter written 
on one of the very first type- 
writers ever turned out of the 
Remington factory. It was written in 
1875 by Philo Remington, senior mem- 
ber of the firm of E. Remington & 
Sons, the famous gun makers of that 
day. Mr. Remington, sad to say, did 
not live to see the time when his firm, 
the makers of the famous Remington 
rifle, depended upon by the Indian 
fighters of the frontier, would be fa- 
mous, not for its firearms, but for its 
writing machines. 
In that day—and it was only a gen- 


eS Pel 


LETTER WRITTEN ON MODEL 





Letter Written Thirty-four Years Ago 
on a Model 1 Typewriter By 
Philo Remington. 





eration ago—all correspondence was 
carried on with the pen, business as 


well as social, and penmanship was 


one of the highly prized arts. A few 
men of overpowering ability, like Hor- 


ace Greeley, for instance, could afford 

hand so wretched that nothing short 
of inspired intuition could decipher its 
meaning; but the majority of men and 
women of that day cultivated a style 
of penmanship modeled upon the Spen- 


eG. 


i vccclenteaihhan 


1 REMINGTON IN 1875. 


cerian system and aimed, if not always 
for beauty, at least for legibility. Since 


the pen was the universal instrument 


of communication by mail, Mr. Rem- 
ington’s explanation of how his letter 
came to be typed is accounted for, 
though it probable that he had no 


idea his simple communication, in- 
tended then more as a curiosity for the 
eyes of his friend, would come to be 
regarded by a later generation as a 
curiosity of quite another kind 
At the time this letter was 
there were very few people indeed who 
had ever seen the work of a riting 
machine, and this accounts for the 
necessity Mr. Remington felt himself 
under to explain to his friend how he 
came to be sending him a personal 
letter and a printed letter, all in one. 
The typewriting in this letter is as 
interesting as the letter itself, and the 
spirit in which it was written. Many 
typewriter men will recall having seen 
the original Model 1 Remington, the 
machine in the wooden case, which line 
spaced with a foot treadle and wrote 


written 


capital letters only. While it was 
crude and imperfect compared tO ma- 
chines of the present day, it neverthe 
less did good work. 

One of the interesting things about 
this letter is that Mr. Remington 
speaks of the machine as “THE type- 


writer.” This was the name the ma 
chine bore and under which it was 
advertised in the early days of its his- 


tory. The word “Remington” was not 
added to distinguish the machine until 
other typewriting machines had ap- 
peared upon the market. 

The firm of E. Remington & Sons 
undertook the manufacture of the orig 
inal typewriter in 1873, but not until 
the end of the following year were 
they placed on the market. The letter 


of Mr. Remington to General F. E. 
Spinner, reproduced lerewith, is there- 
fore a valuable historical document, 
although it was written less than forty 
years ago and deais with very com- 
monplace events. 

Model No. 2 


have been the 


Remington is said to 
first practical writing 
machine which printed capitals and 
lower case letters, and not until this 
feat was accomplished, did the devel 
opment of the writing machine indus 
try really begin. 


The Bluefield Typewriter Ex: 
of Bluefield, W. Va., writes to Office 
\ppliances under date of May [4 that 


hange 


they sold to one C. S. Coleman, said 
to be of Philadelphia, a No. 5 Oliver 
typewriter, Factory No. 195,560, for 
which he paid by check which has 
been protested? Man and machine, 
the Exchange states, have left Blue- 


field, and the Bluefield Typewriter Ex- 
change wishes information concerning 
the whereabouts of both. 
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The Agency F or 
Grady-Rebuilt Typewriters 








e Is An Asset 


The demand is for lower prices, but not inferior typewriters. 


Lack of confidence in the wearing qualities is the greatest obstacle in the sale of 


second-hand typewriters. 


The demand for Grady-Rebuilt Typewriters is due to confidence — confidence 
earned by proved advertised claims, evidenced by repeat orders. 


The Rebuilt Typewriter Company relieves the dealer of the responsibility for the 
mechanical perfection of the typewriter by issuing their written guarantee on each 


typewriter, making it transferable to the customer. 


Another asset of the Grady dealer is the ability to deliver any make of typewriter 


at any time. 
THE AGENCY ITSELF IS AN ASSET 


The exclusive territory privilege is worth real money. This is a fact that can be 
proven by trying to buy the Grady agency contract from any of the established 
dealers: for instance, the contracts of Kenon Taylor of Memphis, Tenn., or 


E. T. Critchfield at Johnstown, Pa. 


W rite today for information regarding our exclusive territory agency contract and 
begin building your asset. 





EBUILT 55 G50 ASE 











Ny lahe Ss hnig 
OMP. 

PANY” Fa President 
80-82-84-86 North May St., Chicago, I. = (7 











THE GRADY REBUILT BUSINESS SPREADS ALL OVER THE WORLD 
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THE INCOMPARABLE 


THE DALTON THIS LIST WITH 


a e ° SUB TOTALS 
Time 7 Second Adding Machine“: 


0 
7 65 76 50 
5 50 54 50 
4 50 150 00 
135 50 () 65 00 

1 50 ‘ 

15 
185 75 
4 50 
35 50 
150 0O 
250 00 
55 00 
550 00 


1009 55 


Try this on your Machine 











24 50 
125 60 
225 75 

7 50 
152 50 
9 75 


Try this on your Machine 
We challenge the world to produce AN 


ITEREST TABLE that is equivalent to the 
i »N for finding the interest on any sum 
of money for a given time. 

Example No. 2. Figure the interest on 
$123.45 for four months and three days at 4%. 


is the only practical 


THE DALTON machine for 
MULTIPLICATION 


Example No. 1 , 
Multiply 314563 by 1324 


0 


123 45 
123 45 
3145 63 125 45 
3145 63 1234 50 

1234 50 


5145 65 
5145 63 123545 00 


51456 350 
51456 30 





HE DALTON is more firmly intrench- 
314563 00 ing itself every day in the hearts of 
314563 00 the financial and commercial world. Our 
314563 00 most enthusiastic endorsers are our first 

3145630 00 purchasers and we have sold the largest 15184 00 

corporations and most discriminating buy- 151840 00 

4164814 12 ers in the world. We haven't a dissatisfied - 


purchaser. 


151 84 
1518 40 


Above product on THE DALTON in five 


seconds E DALTON 
TRY THIS ON YOUR MACHINE TRY THIS ON YOUR MACHINE 


Section of tax-book showing crossfooting on the DALTON. 


STATE TAX COUNTY TAX ROAD TAX SCHOOL TAX TOTAL TAX 
12 47 13 41 21 30 7 66 | 84 


Bankers’ daily balance showing sheet crossfooting and subtraction. 


OLD BAL. DEPOSITS CHECKS NEW BAL. 
John H. Smith 2544 14 766 36 E 897 60 9( 


vhatever has to 
per 


THE DALTON &sithout douvt tne simplest, tastest, most vestect THE DALTON bu! ten keys and no attention whatever has 


practical and versatile adding and calculating 


machine ever invented It is in a class by itself It performs all the work of any forming automatically this function which has heretofore devolved upon the 
of the old style eighty-one key machines with greater speed and ease and in addi- operator. 
tion thereto does many things that they cannot do. The instantaneous success of the DALTON is due in part to its speed, visible 
THE DALTO is a modern mechanical marvel that adds, subtracts, printing, small key board, simplicity, ease of operation, etc., etc. A DALTON in 
multiplies, tabulates, figures interest and performs your office is capable of demonstrating its superiority over old style eighty-one key 
many other mathematical calculations with such facility, speed and accuracy as to machines, and winning for itself a permanent home. 
Write for further information 


make it indispensable in any office where figures are dealt with. 


FACTORY AND MAIN OFFICE 


ADDING TYPEWRITER COMPANY POPLAR BLUFF, MISSOURI 
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Interesting Vietus of Recent Vienna Exposition. 


EADERS of Office Appliances 
have doubtless perused with in 
terest Mr. Goldman’s report of a 
held in Vienna 


kx 


recent business show 


under the auspices of the Society of 
Austrian Typewriter dealers. The ex 
position was held in the halls of the 
Horticultural Society, in the Ring 





LEFT MAIN HALL. 


strasse, Vienna's most famous and 
beautiful thoroughfare 
The photographs herewith repro 


duced give one an idea of the beauti 
ful, uniform and tasteful decorations 
of the halls in which the exhibits were 
placed, and supply the reader with a 
conception of some of the interesting 
things Mr. and so en 
tertainingly described in his article last 
month. The exposition was under the 


direction of Messrs. Ig. Tenger and 


Goldman saw 


Karl Peigerle, whose likenesses appear 
on the right hand side of the group in 
the left main hall. 

The large picture shows the booth in 
which Ofhce Appliances had its head 
quarters. Henry Goldman is the gen 








at the farther end of the 


Henry Goldman Secures Views of 
Otfice Exposition Scenes in 
Capital of Austria. 


tleman with the beard, and the young 


man in the foreground is an attendant 
at the booth. 
ances will be 


A copy of Office \ppli 
noted attached to a cord 


In the left main hall will be seen a por- 
tion o! the Elliott-Fisher booth. The 
remaining picture was taken in the 
central main hall and shows a group 
of ladies and gentlemen in attendance 
at the exposition. 

These illustrations cffer some visual 
proof of the energy with which some 








? ] » 
railing, where 
it was hung for the inspection of visi 
The Con- 


tors. 


RIGHT MAIN HALL. 


of our American goods being 


pushed by agents abroad, 


are 





tostyle, Universal 
\rithmachine and 
other specialties 
were displayed at 
this booth. 

The picture of 


the right main 
hall shows the 
booth of Glogow- 
ski & Co., repre- 
sentatives of the 
Remington type 
writer and the 


Burroughs adding 
machine for Ger- 


many and Austria. 





CENTRAL MAIN HALL. 





HENRY GOLDMAN AND YOUNG ASSISTANT. 
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920,508. 921,822. 921,779. 


No. 921,779. Typewriting Machine, Frank A. Young, of New York, assignor to the Underwood Typewriter 
Company.—No. 921, 822. Filing Cabinet, Andrew Gaul, Jr., Ridgefield. N. J—No. 920,205. Type Cleaner for 
Typewriting Machines, Arthur D. Sperry, Butte, Montana. No. 920,155. Typewriting Machine, William H. Kess- 
ler, Angusta, Ga., assignor to Wyckoff, Seamans & Benedict.—No. 920,508. File, Temporary Binder, Loose Leaf 
Book and the like, John Walker, Jr., Putney, London, England. 





919,432 — Electrical Typewriter. Henry 
C. Horstmann, Chicago, IIl., 
. one-fourth to Samuel Evans, and one-fourth 
to John Howard McElroy, Chicago, III. 

919,453—Loose 
Nott, La Grange, III. 

919,459—Recording Instrument. William 
H. Pratt, Lynn, Mass., assignor to General 


assignor of 


Leaf Binder. Sydney C 


Electric Company, a Corporation of New 
York. 
919,497—Temporary Binder. Clarence D 


New 
Trussell Manufacturing 
York, N. Y., 
919,589—Loose 


York, N. Y., assignor to 
Company, New 
a Corporation of New York. 
Leaf Fred B 
Jordan, Winchester, Mass. 
919,619—Sectional Book and Filing Case 
Jennings S. McComb, Dobbs Ferry, N. Y 
919,620—Paper Clip or Fastener. Jen- 
nings S. McComb, Dobbs, Ferry, N. Y. 


Trussell, 


Binder. 


919,621—Paper Fastener or Clip. Jen- 
nings S. McComb, Dobbs Ferry, N. Y. 
919,622—Clip or Tie. Jennings S. Mc- 


Comb, Dobbs Ferry, N. Y. 

919,642—Copy Book. Eli 
Topeka, Kans. 

919,656—Adding and Listing Machine. 
Jesse G. Vincent and Nelson White, De- 
troit, Mich., assignors to Burroughs Add- 
ing Machine Company, Detroit, Mich., a 
Corporation of Michigan. 

919,682—Desk Table. Henry W. Ber- 
tram, Detroit, Mich., assignor to Cadillac 
Cabinet Company, Detroit, Mich., a Cor 
poration of Michigan. 

919,689—Means for Simultaneously Writ- 
Plurality of Signatures or Inscrip- 
John S. Brand, Fairhaven, Mass., as- 


H. Roudebush, 


ing a 
tions. 
signor to Signature Company, New York, 
N. Y., a Corporation of New York. 

919,715—Mailing Tube. Homer L. Gray, 
Stockton, Cal., assignor to The Telescope 
Mailing Tube Manufacturing Company, a 
Corporation of California. 

919,730—Letter File. Walter A. Kramer, 
Chambersburg, Pa. 

919,745—Mail Pouch 
Nathalie, Va. 

919,806—Combined Leaf Clip and 
Marker. Eugene A. Bagby, Louisville, Ky. 

919,923 Typewriter’s Copy Holder 
William P. McNatt, Anderson, Ind. 

920,015 — Maniford Book. Horace P. 
Brown, Emeryville, Cal. 

920,072—Leaf or Sheet for Loose Leaf 
Binders. Charles C. Maltby, Cincinnati, 
Ohio, assignor to The Twinlock Company, 
Cincinnati, Ohio, a Corporation of Ohio. 

920,110—Cash Register. Joseph P. Cleal 
and Alvan Macauley, Dayton, Ohio, assign- 
ors by mesme assignments to the National 
Cash Register Company, Dayton, Ohio, a 
Corporation of Ohio 

920,113—Time Stamp. Charles M. Crook, 
Chicago, IIl., assignor to Perry Time Stamp 
Company, Chicago, IIl., a Corporation of 
Illinois. 

920,146—Temporary Binder. Frederic P. 
Impey, Birmingham, England, assignor to 


John A. McGraw, 


Line 
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Recent Patents 


Copies of any one of these patents can be 
obtained by sending fifteen cents in stamps 
to E. G. Siggers, patent lawyer, Suite No. 
33, N. U. Building, Washington, D. C., by 
men.ioning Office Appliances. 


Harry F. Bushong, Kalamazoo, Mich 
920,155—Typewriting Machine. William 
H Kesler, Augusta, Ga., assignor to 


Wyckoff, Seamans & Benedict, Ilion, N. Y., 
a Corporation of New York 
920,173—Time Stamp. Charles S 
Chicago, Ili., assignor to Stromberg Elec 
tric Mfg. Co 
920,174—Time Stamp 


Perry, 


George E. Perry, 


Chicago, Ill, assignor to Stromberg Elec- 
tric Mfg. Co. 

920,175—Time Stamp. George E. Perry, 
Chicago, IIl., assignor to Stromberg Elec- 


tric Mfg. Co. 
920,205 — Type-Cleaner for Typewriting 
Machines. Arthur D. Sperry, Butte, Mont. 


920,221—Typewriting Machines. Charles 
E. Tomlinson, Syracuse, N. Y., assignor to 
Alexander T. Brown, Syracuse, N. Y 
920,410—Typewriting Machine. Clio B 
Yaw, Arlington, N. J., assignor to Wyckoff, 
Seamans & Benedict, Ilion, N. Y., a Corpor 
ation of New York. 
920,466—Envelope 
Husted, Chicago, III. 


Fastener. Julius H 


920,508—File Temporary Binder, Loose- 
Leaf Book, and the Like. John Walker, 
Jr., Putney, London, England 

920,521—Typewriting Machine. Edwin E 


Barney, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, 
N. Y., a Corporation of New York. 
920,600—Typewriting Machine. Henry W. 
Merritt, Syracuse, N. Y., assignor to The 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation of New York. 
920,780—Temporary Binder. Gilbert C. 
Shepherd, New York, N. Y., assignor to 
Office Luxe, Worcester 
Mass., a Corporation of Massachusetts. 
920,840—Calculating Machine. Armand 
A. A. Dreyfus, Handsworth, near Birming- 
ham, and Alfred H. V. Levy, Edgbaston, 
near Birmingham, England. 
920,850—Typewriting Machine. Jacob Fel- 
bel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., a 
Corporation of New Jersey. 
920,900—Pen. Johan A. 
Sweden, assignor of 
Herman Husberg, Stockholm, Sweden. 
920,940—Machine for Combining an Add- 
Henry M 


Syracuse, 


Specialties De 


Alling, Stock- 


holm, one-third to 


ing Machine and Typewriter 
Ferry, Detroit, Mich. 

921,0.7—Stylographi¢ Pen 
La Rue, London, England. 

921,012—Temporary Binder 
Holland, Benton Harbor, Mich., 
to Metal Sectional Furniture 
Portland, Me. 

921,059— Stamp Sticker and 
Sealer. John T. F. Baeyertz, Los Angeles, 
Cal. 


Evelyn de 
George oe 
assignors 


Company, 


Envelope 


921,200—Bill File. William Brach, Smith- 
field, N. C. 

921,213—Typewriting Machine. Jacob Fel- 
bel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., a 
Corporation of New Jersey. 

921,214—Typewriting Machine. Jacob Fel- 
bel, New York, N. Y., assignor to Union 
Typewriter Company, Jersey City, N. J., a 
Corporation of New Jersey. 


921,244—Duplicating Machine. Henry C. 
Harris, Columbus, Ohio. 
921,269— Typewriter of the Type-Bar 


Class. Hidaloo Moya, Leicester, England, 
assignor to Imperial Typewriter Company, 
Leicester, England. 

921,270—Typewriter. Franz J. Muller, 
Frankfort-on-the-Main, Germany. 

921,271\—Paper Clip. Verrenice Munger, 
Ansonia, Conn. 

921,275—Envelope. Thomas Norgell, Chi- 
cago, IIl. 

921,303—Typewriting. Machine. Herbert 
H. Steele, Syracuse, N. Y.,.assignor to The 
Monarch Typewriter Company, Syracuse, 
N. Y., a Corporation of New York. 

921,304—Sales and Cash Register. 
liam Stepanek, Cedar Rapids, Iowa. 

921,358—Adding Attachment for Type- 





Wil- 


writers. Henry H. Burton, Los Angeles, 
Cal. 
921,456—Eraser. Frank W. Pumphrey, 


Owensboro, Ky. 
921,467—Binder-Frame for Loose-Leaf 
Books. Jacob Schaub and Jacob N. Lar- 
sen, Logan, Utah, assignors, by direct and 
mesme assignments to Western Book and 
Manufacturing Company, Logan, Utah, a 
Corporation of Utah. 
921,469—Temporary Binder. Gilbert C. 
Shepherd, New York, N. Y., assignor to 
Office Specialties De Luxe, Worcester, 
Mass., a Corporation of Massachusetts. 
921,539—Adding Machine. Nathan J. 
Goldfarb, New York, N. Y., assignor of one- 
half to Abraham Drusin, Brooklyn, N. Y. 
921,598—Typewriting Machine. John C. 
Doane, Hartford, Conn., assignor to Under- 
wood Typewriter Company, New York, . 
N. Y., a Corporation of New Jersey. 
921,599—Typewriting Machine. John C. 
Doane, Hartford, Conn., assignor to Under- 
wood Typewriter Company, New York, N. 
Y., a Corporation of New Jersey. 
921,605—Typewriting Machine. Ulysses 
G. Fuller, Hartford, Conn., assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a Corporation of New Jersey. 
921,606—Typewriting Machine. Ulysses 
G. Fuller, Hartford, Conn., assignor to Un- 
derwood Typewriting Company, New York, 
N. Y., a Corporation of New Jersey. 
921,619—Typewriting Machine. Harry S. 
McCormack, New York, N. Y., assignor to 
Underwood Typewriter Company, New 
York, N. Y., a Corporation of New York. 
921,620—Typewriting Machine. Harry S. 
McCormack, New Rochelle, N. Y., assignor 
to Underwood Typewriter Company, New 
York, N. Y., a Corpovation of New Jersey. 
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is absolutely independent and its columns are open to 
anyone who has anything co say of interest to this 
trade. No persun, firm or corporation, either directly 
or indirectly connected with the business it represents, 
has any share in its ownership, (which is vested solely 
in the undersigned,) or voice in shaping its policy, 
which has in view at al! times the best interests of its 
readersand advertisers. It aims to discussal!l subiec ts 
fairly, and to furnish its readers reliable information 
concerning th: proeress and tevelopment of the office 
appliance ind:stry It will answer any questions con- 
cerning the business to the best of its ability, and it 
asks its readers inal] parts of the world to aid it with 
inquiries and suggestions, to which it will give prompt 
and earnest consideration. If you know the publishers, 
write them; it you don't know them wr te anyway: 
they will be glad to hear from you. 
THE OFFICE APPUANCE COMPANY 
JOHNSON, President and Treasurer. 


ALBERT H. HITCHCOCK, 


NATHAN W. Tupper. 
Vice-President 


Secretary 
Communications are invited upon any topics of interest 
to this trade. All accepted manuscripts will be paid for 
at space rates. Unacceptea manuscripts wil] not be 
returned unless postage is enclosed by the sender 
Correspondents should give their names and addresses, 
which w'l] be withheld from publication if desired. 








“Ovrice Apriiances” is semiohared in the United 
States Patent Office, Washington, D. 

Contents covered by Copyright, oa by the Office 
Appliance Co. All Rights Reserved 
Eatered as Second-Class Matter July 8, 1905, at the 
Fost Office at Chicago, Illinois, under Act of March 3, 
1879. 
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occur 


is likely to 
Association of Stationers and 


O EVENT of more importance to the stationery trade 
this year than the meeting of the National 
Manufacturers in Toledo next July The Toledo 

pointed an able committee to attend to all the arrangements for the convention, 
and the program of events is interesting, instructive and important. Socially as 
to be a 


stationers have ap 


NEXT well as in a business way the convention is sure success 
CONVENTION Stationers would do well to make arrangements to go early and 
GREAT EVENT make their hotel reservations at once in order to secure as good 
a choice of accommodations as possible. Toledo is an ideal convention city and 


few stationers can afford to miss the next convention 


That the next national convention of the stationers and the manufacturers 
is to be an important event is evidenced by the interest which is being taken in 
the meeting at this time, more than a month in advance of its beginning. Routes 
have been arranged and large numbers of stationers have made all arrangements 
to be present. The program committee has left no stone unturned to get up a 
program of topics and speakers which shall be a credit to the organization and 
which, without any doubt, will amply repay everyone for the expense of attending 
the meeting, quite apart from the delightful and healthful program of outdoor 


sports and pastimes which the hospitable stationers of Toledo have arranged for 


In another column we present the program as it has been arranged to date, 
together with some descriptive matter and illustrations of what the stationers 
will see on their trip. Not the least of the attractions will be the trip for the 
easterners from Buffalo to Detroit and from Detroit to Toledo. The western 
contingent will probably share in a part of this trip, viz., from Detroit to Toledo 
There will be something doing every minute and we want to repeat the advice we 
have already given—if you can possibly make arrangements to go to the con 


vention, by all means do so 


HE NEXT NATIONAL BUSINESS SHOW will be given in Madison 
Square Garden, New York City, under the management of the National 
Trade Show Company, beginning September 25th and ending October 2nd 
President Fierlein of the company is busy with the preliminary arrangements for 
the show, and the indications now are that in number and interest of exhibits, and, 
THE NEXT in fact, in all the features which go to make up a successful exposi 
BUSINESS tion, the next business show in New York will break all previous 
SHOW records. More contracts have been signed for space than have 
ever been signed before so far in advance of the date of the show. Mr. Fierlein is 
exhausting every effort to make the exposition a notable success and should 
receive the hearty support and encouragement of everyone having an interest in 
office equipment lines 


proper 
publi 
news 


OT every merchant who subscribes to a trade magazine makes the 
use of its pages in his business. There is, of course, something in every 
cation that is not of specical interest to every merchant, but like th 
papers, the periodicals of the trade must serve a variety of patrons whose tastes 
PROPER USE and interests differ. Publishersasarule attempt to make their 
OF papers such as to interest the largest possible number of readers 
TRADE PAPERS in the respective fields they cover. This is true of this paper 
and of every other which conscientiously serves its subscribers and advertisers 
The subscriber 

that he ought to know 


paper carefully misses much 
irit of the 


very essence and spi 
hant 


who does not read his trade 
Reflecting as it does the 
most useful periodical a mer: 


trade, a properly conducted trade paper is the 
can have. It keeps him in touch with the active currents, and he will find between 
its covers suggestions that are sure to make for his profit if adopted 


The trade paper is the middle man between the manufacturer and. the 
subscriber. Both should read keep in touch with it and through it with each 
other. It is the only practicable vehicle of direct communication between the 
retail house and the wholesaler and manufacturer. The trade paper reaches more 
men at less cost than any other medium of communication. 
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—™ VOLUTION is not a theory with 
k the publishers of Office Appli 
ances. The magazine itself is a 

Office 
a big idea—grow1 


fulfillment of 


that inexorable law. 
\ppliances is merel) 
bigger th the rich 
brilliant conception 


So far the task 


yroduct of 
I 


has been merely to 


cover the field. The progress has beet 


so rapid that it was entirely a question 
of how fast we could annex the many 
new lines which clamored for atten 
tion The office appliance field has 
grown almost immeasurably within th« 
past six or seven years, and as we hav: 
been mounting our own ladder of su 

cess. the uutlook has widened witl 
each upward step, until now Office 


Appliances covers within its range of 
PI § 


vision scope of usefulness prac 
tically every branch and ramification 
of the vast field of office utilities. 

= Ss 8 


The first duty of every new business 
is to oTOW. And those of you sub- 
scribers who have been with us since 
the beginning—and there are scores of 
you—know how tremendously we have 
grown. But now that we have, like 
Alexander, “no more worlds to con- 
quer,” we are not going to sit down 
and mourn. The second duty in this 
business-building program of ours is 


that of intensive cultivation. 
= = ~ 


the intensive 
our 


You are interested in 
cultivation of opportunities on 
part—because that means that we shall 
to place more opportunities 
before you, for you in turn to “in 
tensely cultivate.” Office Appliances 
and Opportunity both begin with the 
same letter and they begin to diverge 
only when the reader and the magazin: 


endeavor 


begin to separate. We are filling this 
magazine plum full of Opportunity, 
and our ily word to you is, “Don’t let 


Opportunity sit on top of the desk and 


get dusty.” So if you, Mr. Reader, 

Manufacturer, Dealer, Salesman o1 
Business-Man-Consumer, — will en 
deavor ji serious, systematic way to 
get a bigger “money-value-to-you” out 
of Office Appliances, we will endeavor 
in these pages here each month, to 
point some way whereby each one 
of you may profit more than ever be- 


tore by our service. We realize that 


he who “serves best, profits most, and 
e are ready to do our part and give 
uu, Mr. Subscriber, the very best 

we have in our shop 
But vou understand, of course, that 


Benefit As 


type 


trade paper is a Mutual 
sociation of the most extrem« 
he apples on the ground are never as 
good as those on the tree, 
of Office Appliances is merely to 
furnish the ladder by which 
limb to the fresher, riche1 
increased business which 
unspoiled to the tree of oppor 
It is for us to point the way to bigger 


and the mis 


S1On 


profits for vou to accept our sug 
gestions for what they are worth 
you in each individual casi And 


whether our ideas, sales schemes, and 
plans for the profitable distribution of 
business utilities coincide with you! 
own experience or not, who shall say 
but that the mere turning of these mat 
ters over in the mind, the focusi 
attention upon the real, vital problems 
of business, will not of itself suggest 
to you the real solution which best 
suits your own particular conditions 


| 
= = & 


ng ol 


Indeed, you understand, as we all do 
that we cannot fertilize and till tl 
mind with the best business thought 
and experience of today and not have 
improvement,—any more than we can 
enrich our gardens without having 
new sprouts spring up as a result of! 
uur labor. We have all seen huge flag 
stones lifted and tilted by the slow ex 


1¢ 


panding growth of the roots of some 
ig tree, and in the same way the 
leaviest burdens which must be born 


yy the present day business man may 
e gradually lifted by the accumulating 


| 
I 


force of a fertile brain constantly con 
centrated upon its work 
“=| 4 7” 
Loo fw Ras 

How well we have accomplishe 


1is, the loftier purpose of this publica 
tion, and have begun the intensive cul 
vation of our own plot of ground is 


shown by a few extracts trom letters 
which have come ta us unsolicited, and 
in the regular course of a large and 


gratifying 
scribers and friends all over the 
They are given here, not with any idea 
of heralding our own virtues, but mere 
in a small 


correspondence with sub 


ly to show you how we hav: 
measure accomplished our second task 


and how we may be of especial benefit 


and usefulness to you, if you will but 
call upon us. 


‘Way out in Tacoma, Washington, 
there is a mighty live and up-to-date 
firm of business utility dealers, known 
as Darrow & Baker. One morning, not 
long ago, we received a communication 
from them from which we quote the fol- 
lowing paragraph: 

“We have quadrupled our profits through 
Had we written to you 

mg ago on subjects our coffers 
would have been enriched.” 


= S&S & 

Statements such as these need no 
comment. They carry their own con- 
viction. You, Mr. Reader, want to 
write that same message large and bold 
on the profit side of your ledger, and 
we are here to help you do it. We can 
put you in touch with new money- 
making opportunities,—the pages of 
fice Appliances themselves are in 
close touch with the market-places for 
office equipment and you cannot do 
better than to give them the concen- 
trated attention and systematic study 
which they deserve. 


= Ss & 

Drop us a line today, addressed to 
the Two Minute Chat Department, 
telling us of what you are doing and 
what you want to do, and it may be 
that we can point out a way whereby 
we can be of a very special benefit and 
help to you. At any rate it won't hurt 
to keep in touch with us, and as your 
trade paper publishers you may be sure 
that every confidence will be strictly 
cherished. Watch this department’ 
each month for ways in which you can 
make Office Appliances serve you bet- 
ter—ways in which you can get all out 
of it that we are endeavoring to put 
into it for you—ways in which you can 
make this service worth to you a thou- 
sand times the yearly investment of 
time and money. 

= S&S & 


You shall hear more about this “time 
and money” side of the proposition 
later. Next month we will show you 
how this service will inevitably be 
worth twice, thrice, and probably many 
times the sum you invest in a yearly 
subscription to this magazine. 

Fraternally, 
THE PUBLISHERS. 


our kind offices. 


these 
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HE more one goes around Chi- 

cago the more is the fact im- 

pressed upon one’s mind that 
this is a great big town and that as a 
market it ranks among the foremost of 
the world. "Tis not that the mere big- 
ness of it impresses one, for that is ob- 
vious. It hits you in the face and 
pounds insistently upon your ear 
drums—the unceasing roar of traffic. 
But there is another angle of it that 
hasn't been brought out into the lime- 
light. It is what the people of other 
cities think of Chicago as evidenced 
by the kind of men they send here to 
be resident agents. Now this is a 
story of four men—four big men, if 
anybody should ask you—who have 
taken their places in the affairs of Chi- 
cago since the first of last January. 
The simon pure copper colored aborig- 
ine might call them tenderfeet, but as 
a term of contempt it would lose its 
meaning in half a minute by the clock. 
One of these men was raised in Chi- 
cago almost. He went away and grew 
so strong that when his company had 
something real big to lift, they sent 
him here. The others were brought up 
elsewhere and they, too, grew out of 
their environment and the very logic 
of their growth brought them here, 
where men are called upon to do big 
tasks well. 

The first man we are going to speak 
of—and that because we saw him first 
—is L. W. Jared, who has just been ap- 
pointed western District Manager of 
the American Multigraph Sales Com- 
pany. Jared, by the way, is a native of 
Egypt, though his picture, which ap- 
pears in another part of this magazine, 
doesn’t show it. Perhaps that is be- 
cause he was born in that section 
known as Egypt, Illinois, instead of 
Egypt in Africa. He lived in Chicago 
twelve years, and in August, 1905, he 
started the Chicago office of the Amer- 
ican Multigraph Sales Company. At 
first he was the whole works of the 
western office, but two years later, 
when he left to go with the Universal 
Folding Machine Company, he had a 
sales force of twenty-seven men, sell- 
ing Multigraphs right and left. Not 
long ago when the Multigraph Com- 
pany bought out the Universal Folding 
Machine Company, Jared was sent to 
another important field, but when cer- 
tain changes made an opening he was 
immediately returned to his old post 
and placed in charge of a whole dis- 
trict, with a big office, a powerful sales 


force and all that was necessary in the 
way of money and carte blanche to go 
ahead’ and achieve a big record. Jared 
is a large man mentally and physically. 
He weighs probably something over 
200 pounds well distributed over a 
powerful frame. The kinetic force of 
his mind registers about I00 per cent 
sixteen hours out of the twenty-four, 
or longer if necessary, and withal he is 
the picture of health and cheerfulness. 
* * ok 

About ten years ago the Remington 
Typewriter Company discovered a 
young man in a bank in Kansas City, 
Mo., who seemed to have possibilities 
as a typewriter man. They gave him a 
job and before long he began to sell 
machines. Before many months the 
record of young J. T. Thornton began 
to make the manager take notice of the 
fact that he had a young man of ex- 
ceptional promise. In due _ course 
Thornton’s record arrived at the gen- 
eral offices and the company itself, al- 
ways on the lookout for the right sort 
of young men, made a note cf him. 
sy and by, in the course of events, it 
became necessary to pick out a new 
manager for Kansas City, and Thorn- 
ton, who had kept on showing ’em the 
kind of stuff he had in him, received 
the commission. Another fact the 
company then noted with pleasure. 
Thornton still wore the same sized hat. 
Like the man in the swamp who 
caught the ague and kept right on 
shaking in spite of the quinine, “J. T.” 
kept right on working just as hard or 
harder than when he was a salesman, 
in spite of the fact that he signed the 
correspondence, managed the “boys” 
and could quit when he _ blanked 
pleased. Then in the course of human 
events the Chicago manager was sent 
to New York and the Kansas City 
manager was promoted to Chicago. - In 
Chicago he is the same big, quiet, un- 
ruffled, unassuming Thornton that he 
was in Kansas City. He loves his 
work and is proud of the company he 
works for. He knows his business and 
attends to it. His record attests the 
good judgment which placed him in his 
present position. 

* * * 

The other day, when the representa- 
tive of Office Appliances was talking 
to Mr. Thornton, the latter made men- 
tion of the fact that he came up from 
Kansas City with a friend of his. He 
said, “Edwards and I came up on the 
same train and on the same mission— 





he to take charge of the Chicago office 
of the L. C. Smith and I to take charge 
of the Remington’s Chicago branch. I 
have known Edwards for several years 
and we sometimes lunch at the same 
table. It was a source of considerable 
satisfaction to me to know that he is 
my neighbor. I don’t know many men 
in the trade outside of our own force, 
but I know Edwards and value his ac- 
quaintance.” 

The Edwards of whom Mr. Thorn- 
ton spoke is N. Edwards, Jr., one of 
the best known typewriter men in the 
Southwest. Like the other gentleman 
he is big. His capacity for achieve- 
ment is in proportion to his physique. 
Get along side of him and you feel like 
the tailor who was asked by a cus- 
tomer of liberal height and proportions 
to measure him for a suit of clothes. 
The tailor looked up six feet and an 
inch or so and then he walked around. 
Finally he scratched his head and said, 
“My God, man. You don’t want to be 
measured. You want to be surveyed.” 
Mr. Edwards was well known in the 
field as a successful typewriter man- 
ager in Kansas City long before he 
took charge of the work of the L. C. 
Smith & Bros. Company there in 1906. 
He opened the office for the company 
at that time and made so good a rec- 
ord that at the first opportunity he 
was made manager in Chicago. He 
was born and raised in the West and 
has the characteristics of the clean cut, 
active, alert westerner. He is a good 
man to know and a good man to do 
business with. 

i @:.8 

The fourth man on the list is L. B. 
Wyckoff, recently made Chicago man- 
ager of the Monarch. He is a hustler. 
He was educated at Syracuse Univer- 
sity, of which he is an honored alum- 
nus. On his graduation he went into 
business and for some time was man- 
ager of the Monarch office in Syracusz2, 
N. Y. The company sent him here in 
February to take charge of the Chi- 
cago field. Here he is making good as 
he always has, his office having made 
great gains since he came. He has 
been with the Monarch less than two 
years, starting as a salesman. His 
rapid advancement shows the stuff he 
is made of. During his university 
career Mr. Wyckoff was his universi- 
ty’s football coach and for about three 
years he was captain of the university 
crew. He is a man of very powerful 
physique, a pleasant gentleman, a high 





pressure worker and intensely fond of 
outdoor sports of all kinds. He is of 
the type of Americans whom success 
has marked for her own. 





DECALOGUE FOR OFFICE MEN. 

If you have a young friend embark- 
ing in business and wish to give him 
the advice of your maturity, draw up a 
set of “business commandments” and 
send them with your compliments, 
says the Chicago Tribune. 

He will not take offense, if he is 
made of the right stuff. At least that 
is what Mrs. O. A. Vold of Austin 
said the other day after she had written 
the following: 

First. 

Thou shalt not wait for something to 
turn up. Pull off your coat and go to 
work that thou may’st prosper in thy 
affairs. 

Second. 

Thou shalt not be content to go 
about thy business looking untidy, for 
thou should’st know that thy personal 


appearance is better than a letter of 


recommendation. 
Third. 

Thou shalt not try to make excuses 
nor shalt thou say to those that chide 
thee, “I didn’t think.” 

Fourth. 

Thou shalt not wait to be told what 
thou shalt do, nor in what manner thou 
shalt do it, for thus may thy days be 
long in the job which fortune has given 
thee. 

Fifth. 

Thou shalt not fail to maintain thy 
integrity, nor shalt thou be guilty of 
anything that will lessen thy respect 
for thyself. 

Sixth. 

Thou shalt not covet the other fel- 
low’s job, nor his salary, nor the posi 
tion which he hath gained by his own 
hard labor. 

Seventh. 

Thou shalt not fail to live within thy 
income, nor shalt thou contract any 
debts when thou can’st not see thy 
way clear to pay them. 

Eighth. 

Thou shalt not fail to blow thine 
own horn, for he who is afraid to blow 
his own horn at the proper occasion 
findeth nobody standing ready to blow 
it for him 

Ninth. 

Thou shalt not hesitate to say “no” 
when thou meanest “no,” nor shalt 
thou fail to remember that there are 
occasions when it is unsafe to find thy- 
self by hasty judgment. 

Tenth. 

Thou shalt give every man a square 
deal. This is the last and great com- 
mandment, and there is no other like 


unto it; upon this commandment de- | 


pendeth all the law and the profits of 
the business world. 
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“OUR BRANDS TYPEWRITER RIBBONS 


AND CARBON PAPERS ARE THE MOST 
PROMINENT TO-DAY. 
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1 MARKET, THE BEST 
Y AND MOST FAVOR- 
Mi} ABLY KNOWN AND 
EBT | ADOPTED BY THE 
4, MOST PARTICULAR 


THE PROGRESSIVE & 


SELECTS THE MOST 
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MAKE THEREFORE, & 
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Atlanta Prowides Evidence of Southern Enterprise. 


N NO section of the country are 
methods of progressiveness adopt- 
ed with more enthusiasm than in 
the South, once supposed—but  er- 
roneously—to be the home of the lotus 
eaters, where the sun, full orbed, shed 
his penetrating rays upon a land bless- 


ed by nature, needing hardly the 
tickling of the hoe to bring forth 
abundance. In the fifties and sixties 


of the last century the typical south- 
erner born in good circumstances was 
a chevalier by nature—by birth and 
training a gentleman—by experience a 
receiver of service. He was a scholar, 
lawyer, publicist, soldier, fighter whose 
superior the world has never seen 
but of business as it is conducted to- 
day he had little conception. But his 
mind was trained, and when the recon 
struction period had passed the New 
South took up the heavy burdens be- 
queathed by the old order. Confronted 
with the tremendous problem of cre- 
ating from the -bare land the means 
whereby to live and to support life 
under conditions necessary to a people 
of fine instincts and traditions, the 
South took up the task with the same 
courage and devotion it had given to 
the cause of the Confederacy, and to- 
day stands victor in a more glorious 
conquest than could ever have resulted 
from the strife of arms. Where once 
the South was dependent upon the sale 
of the raw materials of manufacture for 
money wherewith to purchase articles 
of luxury and necessity, to-day it com- 
petes with New England in textile 
manufactures and vies with the states 
of the Middle West in the extent and 
diversity of its lumber and furniture 
manufacturing interests. While other 
sections have been content to develop 
slowly; the South has put on seven 
league boots. Within practically one 
generation it has created a new com- 
monwealth and has added fully a third 
or more to the wealth of the entire na- 
tion. 

It is not surprising therefore to read 
the report of a business exposition 
which was held last month under the 
auspices of a prominent office equip- 
ment firm in the city of Atlanta, Ga. 
Twenty years ago such an exposition 
would not have been possible in any 
city of the United States. Now, how 
ever, to conduct a brilliant and success 
ful business exposition, where the new 
est devices for the despatch of clerical 
labor are explained and displayed, is 
not even a nine day’s wonder, north, 
south, east or west. It is always a 
matter of public interest and the public 
attends and supports such expositions, 
but they are looked- upon now, not as 
instances of the marvelous progress of 
the age, but as something of educative 


Progressive Concern Gives Successful 
Business Show. 


value, from which the spectator may 
carry away ideas that will help him in 
the despatch of his own business. 


Atlanta’s Business Show. 


The exposition which just closed at 
Atlanta was given by the Mower-Ho- 
bart Company and is said to have been 
one of the most brilliant affairs of the 
kind ever held in the South. Beginning 
on Tuesday morning, May 25, and con- 
tinuing throughout the rest of the 
week, the Mower-Hobart Company 
and the exhibitors who assisted, ac- 
quitted themselves with distinguished 
credit. The company’s four story build- 
ing at Nos. 1 and 3 South Broad street, 
was transformed into an exposition for 
the exploitation of everything neces- 
sary in the conduct of a modern busi 
house. In order to make _ the 
show thoroughly attractive and up-to 
date, the company secured the coopera- 
tion of a number of the largest manu- 
facturing houses in the country, for 
whose goods the company is the gen- 
eral agent for the South. In addition 
to the large and complete lines car- 
ried by the house itself, several car- 
loads of special shipments were added 
to the stock to make the show as com- 
plete and diversified as possible. 

The firms whose lines were included 
in the exhibits furnished demonstrat- 
ors from their home offices, who spent 
the week at the business show in 
charge of the _ respective exhibits. 
Among those who came to Atlanta for 
this purpose were A. E. Meiley of the 
Twinlock Company; Charles T. Peter 
of the Sanford Manufacturing Com- 
pany; John. Maine of the Stafford Ink 
Company; L. W. Voorheis, E. L. Cash 
and George R. Ehle of tne Globe-Wer- 
nicke Company, and others. 

The building in which the exposi- 
tion was held was most attractively 
and effectively arranged to display the 
large array of office furniture, fixtures, 
labor saving devices and other things 
which go to make up a perfectly sys- 
tematized business establishment at 
the present day. The interior decora- 
tions furnished a wealth of harmonious 
color which gave to the exhibits a 
brightness and charm despite the sev- 
eral days of rainy weather during the 


ness 


show. 

This is the show 
the Mower-Hobart Company, 
dently the success of the previous ex- 
position had not been forgotten by the 
people of Atlanta, for the attendance 
upon the recent was much 
larger than during the first show which 
was held in December, 1907. Interest- 
and demonstrations at- 


gi\ en by 
and evi- 


second 


occasion 


ing contests 


tracted not only the business men of 
Atlanta but those from other southern 
cities as well. The press of Atlanta 
reported the exposition with fairness 
and accuracy and all united in compli 
menting the enterprise and sagacity of 
the company and of its president. W 
K. Mower, the promoter of the expos! 
tion. 

Among the 
whose goods were displayed at this 
show were the following: 

Globe-Wernicke Company, Cincin 
nati, O., showing a line of elastic book 


prominent concerns 


cases, wood and steel filing cabinets, 
card index systems and other special 
ties. 

Moon Desk Company, 
Mich., showing its well known 
roll top, flat top and standing desks 
and typewriter cabinets. 

The John Metzler Desk Company 
top, and flat top desks 


\luskegon 


~ 


ines Ol 


showing roll 
and typewriter cabinets. 

The J. Dornette & 
Cincinnati, O., showing its handsome 
line of desks in roll top, flat top and 
standing designs. 


Bros. Company, 


The Evansville’ Desk Company, 
Evansville, Ind.; the Tell City Desk 
Company, and the Michigan Desk 


Company, showing attractive lines of 
standing, flat top and roll top desks 
and typewriter cabinets. 

The Maddox Table Company, office 
iables 

W. H. Gunlocke Chair Manufactur 
ing Company, office chairs. 

Milwaukee Chair Company. Milwau- 
kee, Wis., office chairs, stools and set 
tees. 

L. W. Ott Manufacturing Company, 
office couches. 

B. L. Marble Chair Company, 
chairs and stools, 

S. S. Stafford, 
and mucilage. 

Sanford Manufacturing 
Sanford’s inks, mucilage and past« 


Twinlock Company, Cincinnati, O. 


office 


Inc., Stafford’s inks 


Company 


loose leaf systems. 

Samuel C. Tatum Company, Cincin 
nati, ©., loose sheet binders and hold 
ers. 

Irving-Pitt Manufacturing (om 
pany, Kansas City. Mo., loose leaf 
price and memorandum books 


L. E. Waterman Company 
York, fountain pens. 

Esterbrook Steel Pen ¢ 
steel pens. 

\merican Diagraph Compat sten 
cil cutting machines. 

Charles C. Smith, index tabs and 
steel sionals. 

Cushman & Dennison Man 


ing Company, specialties, inkst 


clips, clamps, etc. 


we 





PINS NOT USED IN CHINA. 

[t is interesting to note that pins are 
not used by the natives in China. 
Consul General Charles Denby writes 
from Shanghai as follows: 

The market for pins in this district 
is a very limited one, being confined to 
foreigners, and of these there are less 
than 20,000 in Shanghai. The Chi 
nese have no use for pins, strings and 
knots and loops meeting every require 
ment of male and female, young and 
old, to keep his or her garments s¢ 
curely and neatly fastened. The well 
to-do native frequently adorns his o1 
her outer jacket with showy glass or 
metal buttons, but these are purely for 
ornamental purposes, and pins, safety 
or otherwise, find no place among the 
requisites of the housewife’s sewing 
basket or toilet outfit. 

Hooks and eyes occupy practically 
the same position with the Chinese as 
pins; a button and loop, a frog, or 
string being utilized for the purposes 
which make hooks and eyes necessary 
to foreigners. 

The pins that come to this market 
are imported from either England or 
Germany, the important department 
stores bringing them in direct, the Chi 
nese storekeepers who cater to foreign 
trade importing through commission 
houses. It is not possible to give the 
value of the pins brought to this coun- 
try, but it is so small that the Chinese 
customs officials do not segregate the 
item when compiling statistics. 


HOW AN IDEA MADE A 
BUSINESS. 

Seventeen years ago the firm of 
Mount & Robertson was formed and 
opened a carpenter shop in a basement 
at 71 New street, New York. They 


/ 


are now housed at 49 Broad street, 


where they occupy a large and spaci 
ous factory in a desirable part of the 
city. At first, the company did the 


regular work that falls to the lot of 


the modest carpenter, but shortly after 
starting in business, they received an 
order for a removable office partition 

something which could be taken down 
and set up again with facility and with- 
cut injury to the partitions or to the 
woodwork of the room in which it was 


placed. This order gave the company 
an idea and they began pushing the 
removable partition business. Thev 


now make these goods in several dif- 
ferent styles and their trade has ex 
tended from New York to many other 
parts of the countrv, and it is still 
erowing 

\ll this came about because a man 
was bright enough to see beyond the 
possibilities of one individual order. 


Slander is the crime of saying what 
other people think. 
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Ghe Dealer 
Who Builds 
Up a Successful 


Business 


The dealer who handles typewriters and succeeds in 
building up a successful business does it by identifying 
himself with a first-class, well-known typewniter. 


The dealer who does this puts himself in position to 
take advantage of all of the national advertising done 
by the Company manufacturing the machine he sells. 


In the case of ihe Fox Company this advantage cannot 


be overestimated. 





One of our dealers recently said ‘hundreds 


The 
Fox of people in my city who do not know my 
Man name, or have forgotten it, call me the 





‘Fox’ man.” This dealer is now reaping 
in a steadily increasing business, the results of his 
identification with a well advertised typewntter. 





who Had he directed his energies ‘to the sale of 
Second | second hand machines and not specialized 
Hand he would have been known as the ‘‘second 
Man 9 . . ‘“ 

hand man’ and be enjoying a “‘second 











hand” business. 


There is still some open territory for the Fox, the 
best selling, best known and altogether the Best Type- 


writer ever manufactured. 


Fox Typewriter Co. 


Grand Rapids, Mich. 
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Interesting Book on the Selling Game 


[Note.—The following extracts are taken 
from Human Nature in Selling 
little book of only 93 pages, but brim full 
of real interest from cover to cover. Ther: 
are only four chapters, but each one is alive 
with good and humor. The book 
may be read in an hour and will repay the 
time spent. It is published by Henry Al 
temus & Co., of Philadelphia. | 

N THE chapter, “Is the Salesman Nex 
essary?” with which Nature in 
Selling Goods is opened, the author has 


Goods, a 


sense 


Human 


traced the old conceptions and uses of the 


“Drummer” down to present conditions, 


showing that the salesman of the 
a producer in a 


pres¢ nt 
day is a creator and very 
real sense; he sells what his customer ought 
to have in many instances and performs 
the office of the educator, doing good alik« 
to the customer and to his house 


Basis of Present Day Methods. 


“The first” is the 


axiom of 
salesman 


customer’s interests 


present-day salesmanship 
and a good wil 
that, when a decision must be made by him 
and his house, 


basic 
carry it so fat 
between his customer 
he will often take 
the argument and fight 
known that caution in selling is often mor 
desirable than energy and pressure. For 
the real test of a sale is whether the goods 


self 
the customer's side ot 
his house It is 


are retained. 

“Nervous energy being the basis of sell 
ing, it is quite inevitable that the able sales- 
man will have periods of depression to off 
vim and that makes 

Even with long experience 
mercurial 


set the very tension 
effective 
bound to be more or 
It is human nature. For 


him 
he is less 
It is his nature 
a month on end he may register ninety in 
the shade, with not a cloud in the sky. But 
come a day when th 


north 


there is certain to 
sky 
Down goes the mercury, kerplunk! to ten 
If it is the beginnifig of a 


is overcast and winds blow 
below freezing. 
real winter of adversity like that of 1907-8, 
then even the salesman’s boss may eventu 
ally have doubts as to the possibility of 
there ever being any sunny weather again 
Curing the Blues. 

“There are salesmen who can talk goods 
enthusiastically with the toothache, 
who in adversity pull themselves together 


1 
and 


in the presence of every prospect and give 
him an extra firm, cordial handgrip on the 
assumption that he is going to be a par 
ticularly hard one. The novice, too, often 
tries to cut his way through 
by sheer strength 

“But a seasoued salesman usually takes 


obstructions 


the afternoon off, goes home to play with 
the children, theater—if pos 
sible does something to change his thinking 
Then he begins 


goes to the 


and give him a fresh grip. 
again with something he is really interested 
in, and after a day or two of effective work, 
with some good sales to buoy him up, floats 
on to the hard prospect on the crest of a 
wave of energy, as it were, and sells him 


James H. Collins Writes Entertainingly on 
the Art of the Modern Salesman and 
Its Development. 

i bill of goods. He has learned what 
Thoreau noted in that wonderful last chap- 
ter of Walden, that “a tide falls 
behind every man which can float the Brit- 


rises and 


ish Empire like a chip.” 
“Another sales-manager meets blue devils 


in session every morning His men work 


chiefly in one city Promptly at nine, be- 














JAMES H. COLLINS. 


come together 


Nothing is per 


the conference 


fore starting out, they all 


for a talk 
mitted to 
What was done yesterday is discussed, and 


twenty-minute 
interfere with 


the program for to-day. If a man has a 
hard-luck story left over from the day b« 
relates it, and others advise him. If 
to visit that day 


This is 


fore he 
he has a hard prospect 
others suggest ways of approach 
always a cheerful 
hard-luck stories 
What if the 


his hard case? Obviously it 


conference Even the 
take a 
fails that day with 


humorous turn. 
salesman 


was not his 


judgment alone that was at fault, but the 
combined wisdom of the staff. If he suc- 
ceeds the credit is his. If he doesn’t the 


failure is taken over by a joint-stock com- 
pany, as it Thus this force is kept 
keved up to a fine point of enthusiasm, and 
what might often be a real blue devil if one 
lonely man had to carry it around alone is 
banished by being laughed out of court 
Dealing With the Opposition. 


[here are at least three fundamental ways 


were. 


to deal with any competitor: 
“First—Ignore him utterly 
Fight him hand to hand 
Use and exploit him 


ignorance of 


“Second- 
“Third 


“Studied competitors is 


often the best attitude in those lines of a 
trade where a salesman covers the same 
territory season after season with staple 
merchandise 


“It is sometimes excellent policy, too, for 
the salesman of a strong dominating house 
to ignore a small competitor. Several years 
ago a young man took over a factory that 
had apparently been ruined by the trust 
in its industry—a staple food lin He 
made just one kind of goods, known as the 
‘Home Comfort’ brand. Presently, he had 
three-fourths of the trade around his fa 
tory. That didn’t worry the trust Local 
spirit,’ it said. But soon this brand had 
spread over the whole state, and a little 
later into adjoining states. Then the octo 
pus was concerned, and began to investi 
gate. What was the secret of this young 
man’s success? His stockholders were in 


only helped 


that 


His salesmen were aget 


fluential merchants—but 
him locally 

but the trust had ten times as many, and 
paid twice the salary. His prices didn’t ex 


plain it 


“Finally, the octopus hit upon a son 
for this success that often occurs last 
men steeped in the routine of a great staple 
business—it made up its mind that peopl 


bought the stuff because they really liked 


it. So the trust hired the independent fa: 


tory’s superintendent, and presently its 


salesmen were invading ‘Home Comf« 
with a product nearly like it 


rt’s’ 
territory 
“This new brand had only one selling ap 


peal—that of a “just-as-good.’ The sales 


men had to take a merchant into a corner 
and whisper that this new stuff was made 
by the superintendent who had made ‘Hom« 
Comfort.’ If the merchant sold the latter, 
he concluded that it must be even better 


than he had thought, or the trust wouldn’t 


be marketing something like it. But, pet 


haps, he had never handled ‘Home Con 
fort’ at all. Then the salesman had to ex 
plain how popular it was, and how it sold 
Until this was done he could not get 

strong comparison for his own goods. I1 
many cases he made the comparison so 


strong that ‘Home Comfort’ was ordered 
instead. Eventually, a policy of silence had 
to be adopted. The octopus, as it were, 
could not spell ‘coffee-pot’ without saying 
‘tea-pot.’ 

“Suppose, however, that the salesman has 


something new and novel, like a labor-sa\ 


ing office device. Or something abounding 
complexities, like a piece 


article that 


in technical 


machinery. Or an people buy 


only once or twice in a lifetime, lik fire 
proof safe 

‘Then the whole attitude toward 
petitors changes. Price can be made 
ondary [he demonstration and the ‘talk 


make acquaintance superfluous 


tact—and 


ing point’ 
sophistry som: 


Instead of ignor 


Logic ré place S 
times re-enforces logic 
ing the opposition it is possible to fig] 
exploit it, to thrive upon it 


The Talking Points. 


in meeting competition 


1 
openty, to 


“But with such 


goods the salesman’s chief object is t el 





customer’s attention on technical 


the 


ter 


differences, or ‘talking points,’ 


called in sales work. The battle is fought 
on these. Competition has distinct advan 
tages tor each salesman. Each makes cap 
ital of the demonstrations of his competi 
tor \n able salesman in a line like this, 
far from disliking competitive argument, 
will welcome it, and ask only the advan 
tage of talking last The more his com- 


have talked the more material there 
customer’s mind to work upon. If 
competitors specific and em 
their claims the last man will find 
tear them And whoever 
it will usually a better 
the were one 


petitors 
is in the 
will only be 
phatic in 
it easy to down. 


gets the order, be 


than would be case man 


field.” 


sale 


alone in the 


GILL’S SUGGESTION BOX. 


The J. K. Gill Company, of Portland, 
Oregon, is a very proposition. Here is 
a suggestion for suggestions, made by Pres- 
Gill himself to his employes, and 
folder. Other 


live 


ident J. K 


handed to them in a neat 


firms would do well to profit by the idea 
Mr. Gili says: 
“Very oficn no one except the person 


who is intimately in touch with the work in 


his or her particular department can see the 


little laws, as it were, which are so common 
and unless such a 
defects to the 


no way to remedy them. 


in any modern business, 


person transmits these firm, 
there is 
we have placed 
which may be 
receptacle suggestions; and 
a whole, are interested 
firm, I look for many 
valuable as they will, 
ly as a matter of your personal interest in 
the 


true, 


ele vator, 


wing this to be 
in the 


“Kn 
little 


used as a 


box 
for 
is Our employes, as 
in the success of the 
hints—coming, mere- 


business. » 
suggestions as submitted will 
be taken the box from time to time 
and those which can be adopted as feasible 
will be used preciated. 

a a 
has an 


“Such are 


Irom 


and ; 

mis putting stock away 

idea that our old methods 

could be improved upon 
Suggest it 

If an office worker 

improvement can be made— 


sees where 
“Suggest it 

“is 2 

uggestion to make 


salesman saleslady has 
‘Suggest it 


li department manager has 
uggestion to make 

Suggest it 
adopt this 


suggestion is that we 


Put it down on paper—sign 


ur name—seal it up, and place 


suggestt nN box ie 


was made in 1830 


isand gross of 


steel pens, it is 


made from a ton of steel. 





as they are 


OFFICE APPLIANCES 


47 


SS 





THE GREAT MANIFOLDING POWER 


OF THE 


VICTOR 


lies 
the blow on the finger key 


in its strong, broad bearing typebars. 
with that penetrating qual- 


They augment 


ity, which gives the maximum results 
with the minimum effort. The broad 
bearirgs give the necessary support to 
the bars as they approach the printing 
point, and insure the superior work so 
characteristic of the Victor. 

A most excellent proposition for the 


dealer. 
Some territory still open. 


Ask for a complete descriptive cat- 


alogue. 


VICTOR TYPEWRITER CO. 


812 and 814 Greenwich St. 
NEW YORK 














Typewriter Desks 











wl lere 


a Typewriter Desk. 


Will assist 


Exposition, 





No. 1 Typewriter Desk 


FEIGE DESK CO 


PROFIT FOR YOU, ;2%7 efi 
they use a Typewriter, they must have 


f this Desk Trade. 
you to get it. 


We Exhibit in the Chicago Furniture 
1319 Michigan Avenue 
Write for Catalog and Prices 
Cable Address, Feige Saginaw 


You should have your 
FEIGE Desks 





Letter Cabinet No.102 
804 GENESEE STREET, 
° 2 SAGINAW, MICH.,U S.A 
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MISS ROSE L. FRITZ, CHAMPION TYPIST OF THE WORLD AND HOLDER OF THE OFFICE APPLIANCES $1,000 TROPHY, GIVING 
SPEED DEMONSTRATION BEFORE REPRESENTATIVES OF THE SAN FRANCISCO NEWSPAPERS.—CROWD OUTSIDE UN- 
DERWOOD OFFICE IN SAN FRANCISCO WATCHING MISS FRITZ. 








MISS ROSE FRITZ DEMONSTRA- 


TING ON THE PACIFIC 
COAST. 
Possibly there is nothing that shows 
the great interest the public take in 


typewriting more than public demon- 


strations. The typewriting contests at 
Madison Square Garden, and else- 
where invariably draw huge crowds, 
who show the greatest possible enthu- 


siasm in the speedy operation of the 


typewriter. Some time ago when Miss 
Rose Fritz, the world’s champion op- 
erator visited England, her work not 
only interested many members of the 
press, but drew great crowds, and 
even attracted the attention of royalty. 

It is not to be wondered at then, 
that when Miss Fritz visited the Pa- 
cific Coast, her great reputation for 
rapid manipulation of the Underwood 
typewriter had preceded her. The an- 
nouncement that she would operate in 
the offices of the company at 133-135 
Sutler street, San Francisco, brought 
forth huge crowds daily. They not 
only filled the offices to suffocation, 
but, as will be seen by the photograph 
reproduced on this page, there were 
large numbers of people who could 
not get in to see Miss Fritz at work. 
For ten days Miss Fritz gave these 
daily demonstrations, and for a like 
number of days the crowds besieged 
the Underwood office in the manner 
shown, and abated not one whit of 
their interest and enthusiasm. The 
crowds were fairly representative of 
San Francisco’s best citizens, for busi 
ness men and others attended in large 
numbers. 

Like scenes were reproduced in Los 
Angeles, Portland, Seattle and Spo- 
kane, and Miss Fritz was everywhere 
received with the greatest interest and 
enthusiasm. Some of the large busi- 
ness houses in the various cities in- 
vited her to give private demonstra- 
tions for the benefit of their office 
forces, and these were supplemented 
by many demonstrations before busi- 
ness schools. 

In San Francisco so much interest 
was manifested by the press, that a 
committee was selected by the press 
representatives, and Miss Fritz gave 
a demonstration before them in the St. 
Francis hotel, San Francisco, on Mon 
cay, May 10, 1909. It gives us much 
pleasure to reproduce this picture, es 
pecially as the Office Appliances Cham 
pionship Silver Trophy is shown in the 
photograph. The Underwood Type 
writer Company is to be congratulated 
on the success which is attending these 
typewriting demonstrations. 


[he custom of the Indian market is 
a banker’s guaranty, cash against doc 
uments, or deposit with order. 
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Dealers’ Profits 


@ We desire to acquaint you with a 
new source of immense profits to 
wide-awake dealers. 


«@ THE WRITERPRESS produces 
genuine form typewritten letters 
printed through a ribbon with metal 
type and when used with direct ink- 
ing carriage will do actual printing 
from printer’s type and cuts of all 
kinds at a saving of 4 to 4 on print- 
er’s bills. 





@ Will produce 10,000 form letters a day and is a com- 
plete office printing plant. 


@ In an hour’s time a bright boy or girl can learn to oper- 


ate it. 


@ Live dealers make tremendous profits handling THE 
WRITERPRESS. There is a big field for it. 


@ Every office that sends out form letters is a good prospect. 


Every office 


that uses printed office or factory forms is a 


® 0K d pros} ect. 


@ Our advertising in magazines of national circulation is in- 


teresting business men in THE WRITERPRESS. 


@ We want representatives who are awake to the great money 


making opportunities THE WRITERPRESS affords. 





Wl WRITE US es 





THE WRITERPRESS COMPANY 


186 Writerpress Building, BUFFALO, N Y. 











L 


WAX SEALS CHECKS 






123456 
NUMBERING MACHINES 





WE ARE NOT po FOR THEsE Gooos 
SEALS, STENCILS, STEEL STAMPS, BADGES, 





CORPORATE SEALS POCKET NOTARY METAL CHECKS 










WE MANUFACTURE THEM 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 


WRITE FOR CATALOGUE 





92 DEARBORN 8ST. 
CHICAGO __ RUBBER STAMPS 
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German Estimate of Value of Women’s Work in 


(Eprtortat Note.—Readers should under- 


stand that in reproducing the following article 
we are giving a European, not an American 
view of the position of women in business. 
The American business man often finds that 
in classes of work suited to her strength the 
young woman is more to be relied upon for 
thoroughness, accuracy and industry than the 
young man. There seems to be a tendency 
among the young women of this country to 
ground themselves better in the rudiments and 
essentials of education than is the case with 
young men, who often leave school for work 
before they are competent for any but the 
humblest positions. Given equal character and 
education, successful work becomes a matter 
inclination and under such 
seems to be no substantial 
the work of men and 


of aptitude and 
conditions there 
difference between 
women.) 
HE question of low wages in ref- 
erence to the work of women 
employes of offices and stores 
has been given far too much impor- 
tance when the matter is sifted down 
to the actual facts. The matter of un- 
fair wages can only then be considered 
when A, competing with B, renders for 
less money the same amount of work 
that B does, and that continuously. 
The business man who engages a 
young woman at a low salary knows 
at the outset that he can not expect the 
same amount of physical exertion that 
he can from a vigorous young man un- 
der like conditions. He has to make al- 
lowance in most cases for feminine pe- 
culiarities and physical weaknesses 
which are not to be denied, and which 
constitute often a serious drawback to 
high grade work where every power of 
the brain and physical body is kept at 
a high tension at all times. A com- 
mon experience of employers has been 
that in many cases where one young 
woman has been delegated to look af- 
ter a certain amount of work it has 
been necessary to add another young 
woman as assistant after a short while, 
thus creating an office force not war- 
ranted by conditions, and for work 
which could have been done singly and 
better by a rapid-fire, strong constitu- 
tioned young man with the ability to 
do things. This condition is not found 
in all cases, however, by any means. 
Employers have proved themselves 
willing in most cases, as records every- 
where show, to pay an equal salary for 
equal work, and where the employer 
can from young women the 
same enthusiasm, the same amout of 
hustle, the same physical endurance 
and dynamic energy which he can se- 
cure from male employes, equal wages 
are paid. There are plenty of young 
women who are equal in ability, energy 
and in attention to details to men and 
able to compete successfully with the 


secure 


Business 


Question of Equal Wages for Equal 
Work Discussed. 


Translated from an Article by Ernst 
Fridberg in the-April Number of 
the Schreib-Machinen Zeitung. 
office young man, but not all of them 
enter the offices. In case such young 
women are employed, their salaries av- 
erage the same as those paid their male 
colleagues in the same line of work. 
In business life there can be no par- 
tiality shown on account of sex, or 
preference given for any other reason 
than the ability to do more and better 
work than the other fellow does. This 
does not apply to women alone, but to 
all those who attempt to do work for 
which they are not fitted, and whose 
services, being of far less value, oblige 

them to accept lower salaries. 

The man who as a rule most objects 
to the young woman entering an office 
is the same individual who afterwards, 
as the father of a family of daughters, 
can hardly await the time when he 
can place them at work in offices to 
assist in supplying the daily meals. It 
is to be regretted that social condi- 
tions, adjusting themselves to meet the 
new economic situation occasioned by 
women’s work, have made it almost 
obligatory for the father who, drawing 
a moderate wage himself, is obliged to 
depend upon his daughters’ earnings to 
supply him with that ease in later life 
which only the united effogts of his 
daughters in store, office and factory 
can bring to him. Civilization requires 
certain conveniences and _ luxuries at 
the present day which even the most 
conservative family head cannot af- 
ford to dispense with. 

Conditions Affected by Transient 
Workers. 

When the question is raised why the 
young woman does not seek other 
fields of endeavor, it may be answered 
that she is not obliged to follow any 
line of work that does not agree with 
her inclinations. Looking at the mat- 
ter from another viewpoint, however, 
the fact is that women are often 
obliged to accept whatever wages they 
can get in the struggle for existence, 
either in office or store. Employers are 
not to be blamed for this, however, as 
they have found by sad experience that 
a large proportion of young women ap- 
plying for work are incapable of ren- 
dering the services demanded and af- 
ter the manager has had an experience 
or two of this kind he has a prejudice 
against all women employes. 

Perhaps the greatest factor in keep- 
ing down wages in Europe and in dis- 
turbing conditions is the 





economic 


great army of young women which is 
constantly on the “move,” from coun- 
try to country, from country to city 
and from city to city. These workers, 
finding themselves short of money on 
arrival in strange places, offer their 
services for almost nothing, merely to 
keep alive, thereby cutting down the 
standard of wages and creating condi- 
tions which would not exist except for 
these wanderers and soldiers of for- 
tune. It is a question, however, who 
is the more at fault, the man or woman 
who assists in cutting down his fellow 
workers’ wages by offering to work at 
ruinous pay or the individual who is 
willing to accept the services of an- 
other human being at such a pittance 
merely because the unfortunate cannot 
help himself at the time. The self-sup- 
porting girl or woman cannot afford to 
work for less than a certain stipend. 
She is obliged to earn a certain amount 
in order to live. If she cannot do this 
by means of her knowledge of office 
work the only solution of the matter is 
for her to go into another line or to 
exert herself to supply those deficien- 
cies which debar her from competing 
with the male employe. 

It has been well said that competi- 
tion is the life of trade. When the 
young woman therefore has proved 
herself capable of filling satisfactorily 
an office position and of doing good 
work, no employer will refuse her cred- 
it for good service rendered or fail to 
pay her a proper wage. One thing may 
be mentioned in this connection, how- 
ever, and that is that it should be ob- 
ligatory for the young woman who is 
to compete with the young man in the 
office or store to attain the same grade 
of scholarship in a good school or in- 
stitute, or by a proper system of ap- 
prenticeship before attempting to com- 
pete on even terms with her male com- 
petitors. To try to off-set the educa- 
tional deficiency by accepting starva 
tion wages is a policy which is imprac 
tical and hurts both employer and em 





ploye. 

Wisconsin grown hemp may be used 
extensively in the future for paper 
manufacture. Several grades of good 
paper have just been manufactured by 
an eastern paper mill from hemp pulp 
grown on the experimental farm of the 
University of Wisconsin at Madison. 
Some of it was made by using the 


whole stalk, and some by using 70 per 
cent of hemp and 30 per cent of wood 
Further experiments will be 


fiber. 
carried on in the profitableness of 
growing hemp for paper-making and 
a full report will be presented later in 
the season. 








MAN AND HIS TYPEWRITER. 

‘Typewriters,’ wrote a New York 
man the other day who seemed un- 
conscious that anyone should perceive 
anything humorous in his writing, 

vary from wrecks, rustics and dis- 
cards to fair, good and selects.” He 
was referring to the sort of typewriters 
which are classed in the trade as “re- 
builts.” 

“Rebuilts,” he said, “must look like 
each og r. This general resemblance, 
it must be clear to everyone who re- 
calls that typewriters are always bru- 
nettes, never of the blonde type, must 
be in shape and not in coloring. They 
must be,” he added, “like unto Caesar’s 
wife—above reproach.” 

The classification of typewriters as 
“wrecks, rustics and discards; fair, 
good and selects,” is very interesting ; 
it is diverting, too, if one is permitted 
to fancy that it is operators and not 
machines which are being discussed. 

When one comes to reflect that type- 
writers, the machines of all the well- 
known makes, are painted black, that 
must seem a very singular fact. The 
fancies of men which are expressed in 
almost every other machine, from auto- 
mobiles to marine gasoline engines and 
coffee mills, run from black and blue 
to fiery scarlet. 

Typewriters, though, are ever 
somber. Can it be that the fancy of 
men does not dominate in the coloring 
of typewritting machines but these are 
decorated to suit the fair operators 
thereof? That would be known beyond 
reasonable doubt were the great ma- 
jority of operators, as sometimes seems 
true, blondes. 





DON’T TAKE YOURSELF TOO 
SERIOUSLY! 

Don’t take yourself too seriously! 
In life’s Marathon you'll find, 

The one who works and never smiles, 
Is often left behind. 

Don’t think you are the only hub, 
That bears a heavy load, 

There are others—many others— 
On the busy business road. 


Don’t take yourself too seriously, 
And for one moment deem 
That you are indispensable ; 
Human ity’s huge stream 
Will flow and flow unceasingly, 
And not one single drop 
Will check its onward, rushing course, 
Though you should chance to stop. 


Don’t take yourself too seriously ! 
Beware the swollen head! 

Be smiling, happy, cheerful, bright 
Let joy around you spread! 

Work hard, while there is work to do, 
But mix with it some play, 

Long life and happiness will then 
Attend you on your way! 

-Frank Rutherford. 

New Yorl k, May, 1909. 
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The Simplex 


is the only 


AUTOMATIC 
ENVELOPE 
SEALER 







The envelopes are placed on 
the feed rack in bunches, then the 
machine quickly handles them one 
by one, opening the flaps, moisten- 
ing the gum, clusing them again 
and finally delivering them neatly 
stacked and all faced one way on 
the drying rack, to be removed in 
quantities by the operator or él- 
lowed to run off the end into a 
mail sack. One operator does tle 
whole job and the machine rurs 
continuously. 

This its what we call an automatic machine. 


Do you happen to know any 
of these firms? 


Marshall Field & Co. (2) 


Simptex Electric on 
Special Tubing 
Stand 


Office Appliance Co Baldwin Loco’tive Wks. Calif. Fig Syrve Co. 


Montgomery Ward & Co. Bank of Montreal on Wanamaker Nat. Rep. and 
Pennsylvania R. R. Co. Parker Pen Co. ravellers Ins. Co. Committees 
U.S. Govt _Depts., The Royal Tailors Chattanooga Brew’g Co. U. P. R.R. Co, 
Washington (5) David C. Cook Pub. Co gee. Adler & Sons Ridgway & Co 

City of New York (6) Larkin Co Southern Machinery American Letter Co 
General Electric Co. Nat'l Bank of Commerce The Prest-O-Lite Co. J. W. Kidd 
Curtis Pub. Co South Bend Watch Co Marshall-Wells Hdw.Co. Armand Frey & Co. 
Hapgoods, Inc. Colgate & Co Illinois Seed Co Berlin) 
Bell Tel. Cos. of Chicago, Phelps Pub. Co. ‘ag § Bosch & Co. Rex Co. (Austria 

St. Louis and Denver Hartford Fire Ins. Co Nat. Life Ins. Co. Mosler, Bowen & Co. 
Western Electric Co. F. W. Woolworth & Co System Co. (Mexico) 
Cluett, Peabody & Co. Spiegel, May, Stern & Co Albert Dickinson Seed Post Office (Ottowa) 
R. G. Dunn & Co Iter’]1 Textbook Co Company A. L. Zadig (Sweden) 
Merganthaler Linotype (oenegenen Magazine Cleveland Trust Co. E.J.H 


Y. Edison Co. Southern Pacific R. R. 
Butterick Pub. Co. Company 


And several hundred more. 


Company | 
Success Magazine 


‘Coane A 
Minard, Siachon & Gas Go. 
The machine that can handle their mail satisfactorily should handle yours 


or your customer’s. Let us send you one for trial. 


The Simplex Manufacturing Company 
90 West St., New York 315 Dearborn St., Chicago 


Factory: Thompsonville, Conn. 














SIMPLY DEMONSTRATE 


The IDEAL Note Book Cover and Holder 
AND IT SELLS ITSELF 


Leave ver fall back. Book is inserted and not removed until 
Lays flat for dictation, adjusts to NATURAL 

tion, as shown in cut, for transcribing and folds to 

pocket. Increases speed of transcribing 25 per 

Handsome marker free with each Holder. Best Cover 
ind Holder on the market and occupies no space when not in 
. x9 and 6x9 inches. PRICE, POSTPAID, 50 CENTS . 

4 MONI y MAKE R FOR DEALERS. Write for trade prices. 


IDEAL SPECIALTY CO. 


70-86 W. Jackson Bivd., CHICAGO. 106 Fulton St., NEW YORK 














Twin Swanders—Both D. C. 


When two men are born twins and 
equipped by a humorous sire with twin 
initials, there’s no end of funny possi- 
bilities. And when they both work for 
the same company and are both suc 
cessful, the complications become in 
tense. This is the sad plight of the 
Swander twins. When they arrived in 
this world of perplexities their kind 
but humorous parents put up a life- 
long practical joke on them by naming 
one Dan C. and the other Dave C 
thereby rendering it extremely likely 
that when they grew to be young men 


and received bills and billets doux 
neither could long keep anything but 
his unuttered thoughts a secret from 


They’ grew to young man- 
hood in the same environment and 
without eventful happenings. They 
wore like clothes and were distinguish- 
ed one from the other by the usual 
method of giving one a blue tie and 
the other a pink tie. When Dave—or 
was it Dan’—got a black eye playing 
baseball or defending little Mary 
Jones, it served as a temporary distin- 
guishing mark and made identification 
safer for a week or two. But when 
Dan played hookey and Dave received 
parental correction for it in the wood- 
shed, the situation became _ compli- 
cated again. 

When they became young men, how- 
ever, and Dan’s girl gave Dave the 
kiss in the twilight that belonged to 
Dan who was laid up at home with a 
sprained ankle; and when Dave's own- 
est-own girl from the next county 
whom Dan had never seen, in a fit of 
jealousy sent back all Dave’s presents 
because she saw Dan out buggy riding 
with his own girl, the brothers decided, 
much as they loved each other, that it 
was no longer comfortable to live in 
the same town. 

Now, while by a strange trick of fate 
they both work for the American Mul- 
tigraph Sales Company, Dan C. is lo- 
cated in Boston and Dave C. in In 
dianapolis. Both gentlemen are valued 
subscribers to Office Appliances and 
by keeping their respective accounts 
carefully separated and filed—the one 
under Boston and the other under In- 


the other. 


= 


SALMAGUND 
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dianapolis—it has been possible thus 
far to restrain a natural human, 
tendency to give Dan credit for the dol- 
lar and a half Dave paid, or to write 
Dave a letter of acknowledgement for 
the renewal received from Dan. 

Both the Swander boys are husky 
chaps and in their early youth were in 
great demand down in Ohio as base- 
ball players. Any local team that could 
get the Swanders to play on their side 
were sure to wipe the opposition off 
the map. We learn that Dan C. has 
just been called from New England to 
Cleveland to take charge of a multi 
graph school for salesmen. 


fool 


A Discouraging Result of Prohibition. 

Down in Georgia, where the people 
have just decided to put a legal estop- 
pel on old John Barley Corn and have 
closed everything up as tight as a 
drum, a commercial traveler from a 
western fountain pen house hit Atlanta 
one day not long ago and started out 
to get a little spirituous comfort after 
a long and dusty ride. He walked 
about while the thermometer hovered 
around go degrees in the shade and 
couldn’t find any place where any true 
and good man from Milwaukee or Cin- 
cinnati or even St. Louis, could slake 
his thirst, except at a soda water foun- 
tain. When he had walked about four 
miles and his tongue had begun _ to 
hang out and his eyes to take on a 
glassy stare, he was accosted by an- 
other salesman from an eastern com- 
peting house. The two exchanged 
greetings and the westerner said “Bob, 
for the love of heaven, is there any 
place in this town where a man can get 
a drink?’ “Sure,” said Bob, malicious- 
ly, “Right here is a drug store. Come 
in and have a soda on me.” “Aw ” 
replied the westerner. “No, sure,” re- 
sponded Bob. “I’ve been here before 
and this time I’m ready for ’em.” 

So the two repaired to the soda wa- 
ter counter and asked the clerk for two 
glasses with a small quantity of ice in 
each glass. These having been set out, 
Bob reached quickly for his hip pocket, 
but his motion was hardly quicker 
than that of the clerk, who dropped to 
the floor and drew out the sawed off 












a 


shot gun he kept for quick emergen- 
cies. But missing the usual signs of 
trouble, he peeked cautiously over the 
edge of the counter and this is what he 
saw : 

From his hip pocket the customer 
was withdrawing two enormous foun 
tain pens. He handed one to his friend 
and from the other he deliberately took 
off the cap and put it on the reverse 
end, disclosing a near-gold pen a few 
sizes smaller than a common trowel. 
This he unscrewed and poured the con- 
tents of the ink (?) chamber into his 
glass. Pushing the mixture to- 
ward the grinning clerk, he said, “There, 
sonny, fill ‘er up with your fizzy wa 
ter.” His friend performed a similar 
office with the contents of the other 
pen and the two started for the door, 
but were accosted by the clerk. “Gen- 
tlemen,” he said, “I don’t want to seem 
obtrusive, but I'll just suggest that 
yo carry yo’ writing materials he’e- 
after in yo’ vest pockets. When a 
strangeh in the south reaches too 
quickly fo’ his hip pocket, his inten- 
tions may be misintehpreted by the na- 
tive, with sad, not to say tragic results. 
Jim,” to the boy in the back of the 
store, “I laid mah shot gun down un- 
deh the counteh a minute ago in some 
haste. Will yo’ please’ wipe it off and 
replace it in the holsteh? Gentlemen, 
happy to have met yo’ and hope | 
yo’ all soon.again. Good day.” 


over 
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Paul Divver’s Good Luck. 
There is hardly a man who cal 
the stationery trade of the United 
States who gets around over more ter 
ritory and is more universally popular 
among the stationers everywhere than 
Paul B. Divver of Mittag & Volger 
His popularity extends over into Mexi 
co where he can speak the language 
and sell goods just as well as he can 
north of the Rio Grande. Mr. Div- 
vers many friends will learn, there 
fore, with pleasure that he has recently 
come into a small fortune as a result 
of an investment he made about five 
years ago. At that time Mr. Divver, 
while returning from the City of Mexi 


Is on 


co to El Paso, Texas, fell into the 
hands of his friends in the latter city 











and his friends ardently desired that 
he become a_ permanent resident 
among them. They therefore persuad- 

him to purchase two acres of land 
for which Paul paid $200. Now Paul 
of the East and an acre of 
hundred dollars looked like 
for very little. He figured 
was worth $200 


is a native 
land at a 
a whole lot 


that what he bough? 
at any time; that he couldn’t lose and 
stood a chance to gain. He took title 


to the land, put the deed in his pocket 
time being forgot the inci 
in a while in the meantime, 
joke with his friends about 
Texas real estate, but the 
other day, he the jolt of his life 
when he opened a ietter from an El 
Paso real estate firm and found there- 
in an offer of $10,000 for his two acres 


and for the 
dent. Once 
he would 
his flyer in 


ont 
gO 


of land. 
Paul wasn’t born yesterday and he 
hasn't been a traveling man for a quar- 


ter of a century or so without picking 
up a good many valuable ideas. Just 
as soon as he could, he went out to 


Fl Paso and called on another real 
estate man, who showed him that he 
could cut up his El Piso property into 
city and realize about $18,000 out 
of it This he decided to do. 


lots 


SOUTH AMERICA AND THE 
TARIFF. 


By Hon. pr Barrett. 


The greatest opportunity for the per- 
manent development of our foreign 
trade in any part of the world is in the 
twenty sister republics of the United 
States which lie to the south of us. In 
the Orient you are face to face with a 
vast population, which seeks to supply 
its own demands, and this is a serious 
handicap to the development of our 
trade. But in the south there is a vir- 
gin field, one of great value, and one 
which we have not appreciated. The 
reason is not that we are ignorant, nor 
that we are lacking in ambition, but 
that we have been so occupied with our 
own development, with the extension 
of our great home markets, and with 
the development of our trade in Eu- 
rope and the Orient. Now, having per- 
haps come to a point where we must 


take care of our great manufacturing 
surplus, we must study carefully this 
field which should be ours, but may 
not be ours unless we are up and do 
ing, taking advantage of every means 
and method which will enable us to 
control their trade, and there is no 
clearer way than the study of our tar- 


iff conditions. 

We should negotiate reciprocal 
treaties with these countries, to in- 
export trade. Down in Ar- 
purchasing from us 
times as much as 


crease our 
gentina they are 
about three or four 
we buy from them 
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A Marvel of Mechanics, and yet the Simplest 
of All Mechanical Calculators — 


WEE 
5 yee »\ Xv Se 4 


2 i a i a ae eo 








Mena aca Machine 


Figures Everything — Adds, Divides, Subtracts, Multiplies. 
Handles fractions as easily as you cau add 2 and 2 
It is of unmatched utility, for with it you 





Indispensable in offices wl sre much figuring is done 
can ort out every possible calculation ‘that an be made in Addition, Subtraction, Multiplication or 
Division. This includes all the needs of modern business, including 


n Life Insurance Companies. 
Pro ating in Railroad and Express Companies. 
Cost ystems in Manufacturing Corporations. 
Percentages, foreign exchange and interest accounts 
in Banks and Financial! Institutions. 
Bill t xtensious, and in fact all kinds of Simple 
and Compound calculations 
In Use by Governments and the Greatest 
Business Ins.iiutions in the Universe 
saving its cost many times over every year, and so increasing the output of results as to literally 
ish the work of three days in one 


Actuarial Work i: 











accomp 
A bright office boy can accomplish more with it than 
two or three expert accountants can without it 
This is the famous calculating machine that requires but one turn of the crank for each figure in 
the multiplier or quotient. Saves four-fifths in Time and Labor and gives you figures at once that you 


would eget wise have to wait for indefinitely 

The Millionaire is the acme yf Perfection i1 
parts are interchafgeable. Comyt lete | ine of part 
supplied in case of emergency 


Oar List of U:; 


W.A. Morse 


naterial and mechanism-—it is made to wear. All 
always on hand at the New York office and quickly 


rs is Our Best Advertisement. Booklet Free on Request 


AUSEY, Sole Agent, 1 Madison Ave., New York 




















Main Pneumatic Typewriter Carriage Return 


Relieves your skilled « ommon labor of returning the carriage 


and spacing for the nev “ine é 

If you operate 100 typewriters TEN of your girls are devoting ALL THEIR 
TIME and much energy, to say nothing of the interruption, to the work of 
returning the carriage to a fixed point while the machine is NOT IN 


OPERATION. 
With the large book and billing machines we not only bring the machine back 
for the new line, but we move it on the base in either direction by power. 


If we have not already made a contract with the makers of your machines 
we will deal with you, and if we have, we shall forward your inquiry direct 


to the company. 


The Main Return Company 
8913 Lorain Avenue 


Cleveland, Ohio, U. S. A. 
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Value of Mechanical Carriage ‘Returns. 


HE ever growing cost of human 

effort stimulates demand for 

labor-saving devices. To save 
a few minutes of a skilled operator's 
time each day may warrant the installa- 
tion of expensive machinery. 

The return of typewriter carriages 
to the beginning of the line and at the 
same spacing for the new line is the 
lowest kind of common labor, since it 
involves the movement of the carriage 
in a straight line to a fixed point while 
the machine itself is not in operation. 
In no manufactory is even the cheap- 
est labor employed to perform such a 
purely mechanical task. 

In operating typewriters mechani- 
cally, using the perforated sheet, we 
find that for a typewriter running at 
sixty to seventy words per minute we 
must, in making the perforated sheet, 
allow one-tenth of the time for the car 
riage return and line space. 

This means that one in 
of your operators is doing nothing but 
the commonest of common labor. Were 
you to adopt a device by which this 
operator could return the carriages for 
the other nine and do nothing but com- 
mon labor, while the others, relieved of 
this work so detrimental to good serv- 
ice, were free to write, you would make 
a great saving. 

If you operate a hundred machines 
and could have this suggested device 
you would have the pleasure of seeing 
ten skilled operators in expensive office 
surroundings, ten girls trained in office 
work, but employed as a supplement 
to your engine room equipment. To 
the owner who objects to the power 
return we have but to say, the more 
power it takes the more of it you are 
now developing in your office instead 
of in the power plant, and to suggest 
that with your “OFFICE” sign you 
should include, “POWER PLANT 
ANNEX.” 

The actual muscular effort necessary 
to return the carriage has the same 
effect upon the writing as would be 
found with the penman were he to 
seize a hammer and strike a spike at 
the end of each line; the violent action 
and consequent tensing of the muscles 
robs them of their highest efficiency 
for the more delicate operations. 

The greatest objection to the hand 
return is in the mental distraction 
caused by the interruption. This is 
well expressed in the current adver- 
tisement of one of the great typewriter 
companies, which I take the liberty 
to quote. “Every typist knows that 
instant of confusion—brief, but might- 
ily annoying—on hastily returning the 
hands to the writing position after be- 
ing obliged to remove them.” 


every ten 


How Power Returns on Typewriter 
Carriages Make for Greater Effi- 
ciency of Operators. 


By F. F. Main. 

Benefits of the Power Driven Return. 

Among the advantages of the power 
return is the fact that the sentence, not 
the line, becomes the unit which makes 
for greater speed, since the operator 
suffers no break, the new line requir- 
ing no more effort than the new word 
in the same line, thus making the op- 
eration of the machine the same as 
though writing on one line from the 
beginning of the page to its close. 

The percentage of saving is deter- 
mined by the conditions under which 
the machines are required to work. In 
listing telephone toll tickets we have 
secured nearly 25 per cent increase in 





F. F. MAIN, 


speed. This is of course much greater 
than can be expected in ordinary corre- 
spondence. If the average day’s work 
of an operator be fifty letters without 
the attachment, and the number with 
the device be fifty-one, the gain war- 
rants far greater expenditure than the 
cost. The large users of typewriters 
have compared letter cost and find it 
more than an average of seven cents 
exclusive of postage. This leaves at 
least five cents for the operating ex- 
pense, which for a year makes fifteen 
dollars, which is the cost of the attach- 
ment. 

Typewriter companies have 
vast sums of money and infinite effort 
to lessen the work necessary to pro- 
duce the written page; in fact, this is 
the only object of the typewriter. 

Means of all sorts for the return of 


spent 


the carriage have been tried, and sev- 
eral of the typewriter companies have 
shown their belief in the importance of 


some means for a power return, by 
their somewhat exhaustive experi- 
ments. Many devices such as weights, 
pedals, elbow levers and other means 
to be worked by the operator, have 
been tried without success, since the 


operator has greater facility with the 
hand than with any other member of 
the body. 

The flat writers are opening a 
field in their bookkeeping and special 
work with adding mechanism and oth 
er devices which are revolutionizing 
business systems, but all these added 


Vast 


processes increase the effort of opera 
The operator is looking for the 


tion. 
lighter working machine—not for the 
one which does more work conse 


quently the power appeals to the user, 
as it prevents the increase of labor, no 
matter how many processes the ma 
chine is required to carry. 

In the use of air as a power for the 
return of the typewriter carriag« 
operation of the line-spacing mechan 
ism, we apply one of the most efficient 
in modern mechanical 


and 


agents known in 


processes. It is daily coming into 
greater prominence and is installed in 
the engine rooms of most of the mod 
ern office buildings. 

(Editorial Note.—There are we known 
devices on the market for the retur: f the 
typewriter carriage and the operation of the 
line spacing mechanism. One is that of the 
Main Return Company of Cleveland, O., of 
which company the author of the foregoing 
article is the president, and the DuBelle Com 
pany of Williamsport, Pa Che mechanism 
manufactured by the Main Return Company 
employs air as a motive power. For this the 
company claims certain advantages Che 
apparatus of the DuBelle Company employs 
electricity as the motive power for its return 
mechanism, taking up the shock and ound 
by means of an air cushion. Both systems 
have demonstrated their efficiency under the 
most trying conditions. There are severa 
other carriage returns. One of these is 
owned by the Underwood Typewritet 
Company, and another by the Union Typ: 
writer Company. The former is a spring 
return wound by a motor; a cut-out enables 
the carriage to return part way by 
mentum, giving a hard or easy return as 
desired Che latter return is a vacuum dé 

ce, ¢ lled by motor. Both are said 


practica ) 


The Invencible Tenth Legion of 
leon was invincible on account of its 
esprit du corps. It was filled 
purpose. It went into battle with but one 
thought, and that was the thought of vic- 
tory.— Hubbard. 


Napo 


with one 


LETTERS BY WIRE. 
I. Pascal Berjonneau is bringing out his 
remarkable invention which he calls the 


stelautographone. This apparatus as_ its 
name implies (“who himself writes at a dis 
tance’), makes it possible to _ transmit 


speech written and spoken. It may take the 
place Oot any telephone system, 
It is as big as a typewriter, and operated 


by means of clockwork moved by a very 
powerful spring. It is very simple, and 
can hardly get out of order. A child can 


work it Henceforth, it is claimed, a dis- 
patch can be transmitted over 600 miles and 
will retain intact the same writing and sig 
nature. All that is necessary is to write 
the telegram on metallic paper with a spe 
cial ink, this paper being placed upon a 
cylinder upon which as it turns a needle, 
writes. 

The correspondent, who may be hundreds 
of miles away, possesses an identical tal- 
autographone, the cylinder of which is cov 
ered with a chemically prepared paper pro- 
vided also with a needle. The electric cur- 
rent works the two needles. 

The point of the transmitter remains 
inert as long as it passes over the bar metal, 
but directly it touches the inked part, it 
presses on it and communicates the pres 
sure to the other end of the wire where the 
reproducing needle places itself at the same 
time on the white paper of the receiving 
cylinder, so that the writing be a succession 
of down strokes juxtapose one after the 
other, ends by being faithfully produced 
For instance, in the transmission of a capi- 
tal “V,” you will see first the heads of the 
two downstrokes, then the latter contract to 
meet at the tie which forms the base. In 
the same way it will be possible to trans- 
mit a music score, a pen and ink drawing, 
etc. During these transmissions it will be 
possible for the transmitters and receivers 
to telephone. 

\ noticeable feature of the invention is 
that it is possible to insure the strict secrecy 
of the communication, which it is desired to 
make. It is sufficient to set the cylinder at 
a number of turns agreed on beforehand, 
and only those who have the apparatus set 
accordingly will receive the message. Thus, 
if the war department wishes to send a 
secret Ganesh. it is only necessary to agree 
that one corps shall have its appatatus set 
at 30 turns, another at 35, and so on, and 
only the corps designated will receive the 
dispatch sent 

Another development will be, in trade 
that urgent orders can be transmitted; in 
most cases firms will only transmit on re- 
ceipt of a written order 


IDEAS FOR THE OFFICE. 


William R. Diehl, an enterprising stationer 


and office appliance dealer of Columbus, Ohio, 
is in the field with a breezy little house organ, 
edited under the above title, and calling atten 
tion among other things to the excellent line 
of office specialties, furniture, etc., which his 
house handles. Photographs of his sales staff 
are also shown. Mr. Diehl has recently opened 
what he claims to be one of the finest and most 
completely equipped stationery stores in the 


state at 14 East Long street, Columbus, Ohio, 
and is prepared to take care of a big volume of 
business. Prosperity to Mr. Diehl and to 
“Ideas for the Office.” 


© ANY LIVE DEALER CAN SELL SEVERAL A WEEK 
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Elimination of wear—easier, quicker operation—are the two most important 
problems in all manufactured devices of today. Friction means wear. 
Wear kills speed. Ball-Bearings reduce friction and wear to a minimum, 
and give light, quick action—ease of running and long life. That’s why 
they’re used in motor-cars, sewing-machines, bicycles.—The New Model 


L. C. Smith & Bros. Typewriter 


(All the Writing Always in bP ie 


is the only writing-machine with ball-bearings 
throughout, at every important frictional point 


Ball-Bearings are just as vital to typewriter-wear and typewriter-speed as 
they are to the high-speed automobile, because the principle is just the same. 
This is just one of the many advanced ideas built into the L. C. Smith 
& Bros. Typewriter—just one of the many real improvements that remove 
it absolutely from the class of the unprogressive, stand-still things. Our 
new book tells. Write for it. 





| L. C. SMITH & BROS. TYPEWRITER CO., (Branches in all Large Cities) SYRACUSE, N. Y., U.S.A. 


Head Office for Europe, Asia and Africa: - - - - - a 19 Queen Victoria Street, London, E. C. 
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SELLS FOR $3.00 
With a Liberal Trade Discount - 


There is Nothing “Just as Good” for the Purpose 





a OT made to o repl: ice mechanical duplicators for letter writing 
# but for use in a hundred ways for which the machines are 
* impracticable. FOR BILLS OF FARE IN HOTELS AND 
® RESTAURANTS — FOR DUPLICATING LISTS IN REAL 
“= ESTATE OFFICES —IN STORES AND ELSEWHERE. 


ib Write for Dealers Proposition Today 
= The Heyer ts Co., 
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The Discitype Manifolder. 


Interesting Duplicating Device Which 
Sets Single Type by Machine. 


HE International Office Equip- 

ment Bourse of 261 Broadway, 

New York, recently placed on 
exhibition for one week the Discitype 
Manifolder. It appears that the in- 
ventor died about eight months ago, 
and the estate was desirous of dispos- 
ing of the model and patents so that 
the machine might be manufactured 
and exploited. The machine differs 
from the ordinary manifolder inasmuch 
as the type are in magazines or tubes 
and are set up by depressing keys simi- 
lar to those of a typewriter. As each 
key is depressed a single type is re- 
leased and falls upon a type table. 
From here it is picked up by mechan- 
ical means and clinched into the rim of 
a disc. This when filled is removed 
into a mandril of a press, which when 
filled and revolved does the prirting. 
The machine is stated to be capable of 
printing 12,000 copies per hour. The 
type when done with are detached 
from the discs and thrown away. They 
are cheap, and cannot be used again. 

The following is a technical descrip- 
tion of the machine: 

This device utilizes small steel type 
facings, shaped to clamp into the rim 
of a steel disc, which feature is said 
to be an entirely new departure in the 
production of manifold copies. It is 
composed of two parts, the machine 
for setting up the copy and the press 
for printing. 

The machine proper is equipped with 
a double keyboard similar to that of 
a typewriter. Seventy-seven type 
tubes, which stand upright, are loaded 
with small type. At the top of each 
tube is a celluloid indicator bearing the 
character mark of the type in that 
tube. As each key is depressed, a 
single type is released from the cor- 
responding tube. A motor, in the cen- 
ter of the machine, furnishes the pow- 
er necessary to deliver each type in 
the proper order of rotation to a type 
table. 

When a line of typewriting is com- 
pleted a disc is placed on what is term- 
ed the “take-off” gear. The handle 
attached to the take-off gear is turned, 
and by mechanical means each type is 
removed, or picked up, from the type 
table and firmly clasped, or clinched, 
into the rim of that disc. The disc is 


then removed from the take-off gear 
and is placed on a sleeve; the same 
operation being repeated until each 


line of the letter has been set up. When 
the lines are completed, the sleeve is 
removed from the mandril where it has 
been held in position, and the sleeve 
is then placed over the corresponding 
mandril in what is called the press. 


Feeding and Printing Mechanism. 

Paper is fed into the press from a 
roll. As the handle of the press is 
turned, the letter is printed upon the 
sheet, which is cut into proper width 
as it passes through the press. 

Ink is distributed over the type from 
a felt roll. It is proposed also to equip 
the press with a ribbon inking mechan- 
ism. 

Letterhead electrotypes, or cuts, can 
be made to fit on the type sleeve. 

It is proposed to equip the device 
with a feeding attachment to handle 
single sheets of paper. 

The type can be purchased in maga- 
zines at 10c per thousand and two type 
magazines can be placed in a type tube, 
consequently there is no handling of 
type, same being discarded after using. 

The type table is equipped with fin- 
gers that act as tabulator stops, en- 
abling the operator to produce tabu- 
lated work. 

The price of the machine, complete 
with press will be $500.00. Prepara- 
tions are being made to form a com- 
pany for the purpose of manufacturing 
and exploiting this device. 
REBUILDS BOOK MACHINES 

ON ORDER. 

The General Typewriter Exchange 
of New York sends in an interesting 
list of book typewriting machines 
which they offer to rebuild thorough- 
ly, put in new type according to order 
and refinish handsomely, ready for re- 
sale and for use. The company quotes 
attractive prices for rebuilt Elliott- 
Hatch, Fisher and Elliott-Fisher ma- 
chines, and for extra prices will add 
attachments; such as electric light at- 
tachment, adding machine, etc. 

The company also lists a large num- 
ber of rebuilt machines, including the 
Fox visible, L. C. Smith, Monarch, 
Oliver, Remington, Smith Premier and 
Underwood machines on which it de- 
sires inquiries from the trade. Man- 
ager Beardsley reports that May was 
the biggest month his company ever 
had. 





A European merchant desires the 
agency for a low price American type- 
writer—something to sell for about 
$50. He will assume all the expense 
of necessary advertising in the coun- 
try in which he lives. Anyone desir- 
ing to get into communication with 
this merchant should Bureau 
of Manufactures, Washington, D. C., 
and refer to File No. 3424. 


address 





As water seeks its level, so do peo- 
ple find their own kind. 


‘arrangement tor 


A LIVELY DEPARTMENT. 

Whoever has occasion to visit the 
Chicago employment department of 
the L. C. Smith & Bros. Typewriter 
Company at this time will find a 
model and practical arrangement for 
the accommodation of those 
employment. 

The department has been arranged 
in three sections, reception, practice 
and waiting room, so that persons 
seeking employment are not compelled 
to enumerate capabilities, or state 
wants before an audience, nor listen to 
the clatter of typewriters while filling 
out application cards. 

We cannot pass the opportunity 
here to make reference to the rapid in- 
crease in business of this department. 
The work with this company is just 
three years old, but in the past year 
has demonstrated beyond any possible 
doubt that it is an active agency for 
good to the position-seeking public. 

The term “Free,” the company be- 
lieves, means more when applied to 
this particular office than to others of 
its class, for, in addition to the unique 
the comfort of the 
applicants, Miss Smith, in charge of 
the work, has equipped her depart- 
ment with a small schcol of billing and 
typewriting, where free instructions 
are given to a limited number of young 
people desiring to take up that line of 
work. 


seeking 


MADE MANAGER AT CLEVE- 
LAND. 

Harry Pratt, for a number of years 
past familiarly known in and around 
all northern Ohio—traveling as one of 
the best known typewriter men—has 
just been given deserved recognition 
for his past worthy and successful ser- 
vices. 

For a great portion of the past fif- 
teen years he has every week, or more 
often, been a visitor to Youngstown, 
Warren, Canton and other large busi- 
ness centers, in the interests of The 
Smith Premier Typewriter Company. 

Beginning May Ist he assumes the 
duties of manager of The Smith Pre 
mier Typewriter Company, with head 
quarters in Cleveland. Mr. Pratt has 
worked many years for this promotion, 
having up to six years ago been a 
salesman for better than fourteen years 
for the Smith Premier Typewriter 


Company. It is a good bet that no 
salesman in these parts has ever ex- 
ceeded the number cf sales made by 
him, and in his new capacity we feel 
sure he will succeed better than ever 
Here’s wishing him the success for 


which he has energetically striven. 


Great minds suffer 


Don’t complain. 
minds 


without complaining; ignoble 
complain without suffering. 
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W. H. RIGGS JOINS THE UNDER- 


seat” “Visible” Typewriters 


Possibly there is no man better suit- 
ed in the whole country to fill the posi- 
tion of manager of the Billing Depart- Rebuilt or “In the Rough” 
ment of the Underwood Typewriter 
Company than William H. Riggs. He 
it was who for so many years was 


premier salesman of the Flliott-Fisher | y 1 he great demand for these machines has kept us hustling but 
pypewriter Company. ia thee paestion we are still ready to fill all dealers orders for 


he had the finest possible opportunities 
to formulate and develop billing 
problems for some of the largest and OLIVERS 
L. C. SMITHS 


most influential firms in New. York 





City. His unique and clever “work 























We have also an Immense Stock of No. 6 and No. 7 Rem- 
ingtons and Smith Premiers at specially low prices and can fill 
——=>—| DEALERS ORDERS 
from the most Desirable Stock of Typewriters ever offered 

















Write For Lists and Prices ~~~~~--~-~~~~~ 


TYPEWRITER EMPORIUM. 


Established 1892 92-94 LAKE STREET, CHICAGO. 






















SHOW THIS 
MOON sntts DESK 


Open one drawer and show a display card 
calling attention to the classy effect of 
square edge construction. Draw the arm 
rest slightly, and show the MOON cata- 
log and samples of circulars we issue. 
Place another card on the floor ndting 
the sanitary advantages. Any typewri- 
ter company will lend you a machine for 
display purposes. The paper in the type- 
vriter may mention protection, conven- 
ence, dust-proof construction, etc. 





WILLIAM H. RIGGS. 


along this line was fully recognized 
and he became the star salesman of 
billing machines. Some twelve months 
ago he started and conducted a regu- 
lar business equipment office on his | 
Own account at 42 Broadway, which 
he has now disposed of to take charge 
of the billing department of the Under- 
wood Typewriter Company. The suc- 
cess which will attend his efforts in 
his new line of work is beyond ques- 
tion. He has a large field of endeavor 
before him and the harvest he will 


1 


gather will, we are sure, be more than 


satisfactory WE KNOW YOU CAN SELL THIS DESK—It’s Bound to Win! 



















We sell to 
DEALERS 
only. 






This typewriter desk is our Sj il N 85, 36 in. long 24 in. wide, 30 in. high— 

Old-fashioned home happiness weight 125 lbs. It has five | t wy lartere od cok bike Operator can open the 

doesn’t cost much, but fashionable desk and raise the machine into position for use without getting out of chair. 
happiness costs just a little more than pete 


A ONE-CENT STAMP WILL BRING 
CATALOG AND PRICES TODAY 


MOON DESK CO./ 


MUSKEGON, MICH. 


your income _— 
foe = 


—— 





Many persons ask for advice merely 
to have their own opinions confirmed, 
and if your advice doesn’t confirm them 
you are prejudiced. 
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Conservation of Hardwood Resources. 


HE hardwood lumber cut in 

1899, according to the census, 

8,634,021 thousand feet; in 1906 
it had sfallen to 7,315,491 thousand 
feet, a decrease of 15.3 per cent. This 
decrease took place during a period 
when American industries sprang for- 
ward at a pace unparalleled; when 
there was the strongest demand ever 
known for every class of structural 
material; when the output of pig iron 
increased I5 per cent, that of cement 
132.17 per cent, and even that of soft- 
wood timber 15.6 per cent. 

That the decrease is due to dimin- 
ished supply, rather than to lessened 
demand, seems to be proved beyond 
question. During the same period the 
wholesale price of various classes of 


> 


hardwood lumber advanced from 25 to 
65 per cent; every kind of hardwood 
found in sufficient quantity to make 
it useful has been put on the market, 
and hardwood timber is now being 
cut in every state and every locality 
where it exists in quantity large 
enough to cut with profit. These con- 
ditions could not prevail were the de- 
crease in production due to a falling 
off in demand 

Condition as Shown by Kind of 

Timber. 

The most notable shrinkage has 
been in the leading hardwoods to 
which the public has been long accus- 
tomed. 

Oak, which is in 1899 furnished over 
half the entire output of hardwood lum- 
ber, fell off 36.5 per cent. Yellow pop- 
lar, which in 1899 was second among 
hardwoods in quantity produced, fell 
off 37.9 per cent. Elm, the great stand- 
ard in slack cooperage, went down 50.8 
per cent. Cottonwood and ash, large- 
ly used in many industries, lost, re- 
spectively, 36.4 and 20.3 per cent. — 

A complete comparison of output for 
the fifteen leading hardwoods is given 
in Table 1. 


TABLE I1—The cut of hardwood lumber, by 
kinds, 1809-1006 
Per cent 
1899 1906 increase 
Thousand Thousand (+) or de 

Wood. feet feet. crease ( ). 
Oak ; . 4,438,027 2 R920 393 36.5 
Maple 633,466 882,878 + 39.4 
Poplar 1,115,242 693,076 37.9 
Red gum 285,417 $53,678 + 59.0 
Chestnut 206 OSS 107 379 + OT ] 
Basswood 308 069 376,838 r 223 
Birch .... 132,601 370,482 +1794 
Cottonwood £15,124 263,996 36.4 
Beech (a) 975,661 
Elm 156,731 294 795 50.8 
OO ae en 269,120 214,460 20.3 
Hickory 96,636 148,212 + 534 
Tupelo ye heed (a) 17.882 : , 
Walnut 38,68 1 18,174 + 24.5 
Sycamore .... 29,715 del edict PS 
All other 208 504 87.637 50 

Total ......8,634,021 7.315.491 15.3 


a Not separately reported 


Rapid Decline of Our Supplies of 
Available Hardwood Demands Im- 
mediate Measures for Saving of 
the Young Trees and the Re- 
forestation of Denuded 
Tracts as far as 
Possible. 


By William C. Hall, Asst. Forester, 
U. S. Dept. of Agriculture. 


The table shows clearly the three 
points already mentioned: First, sev- 
eral of the most important hardwoods 
are fast being exhausted. Second, the 
cut has increased in less known and 
less abundant woods. Maple increased 
39.4 per cent and rose to second place 
in the list. Red gum gained 59 per 
cent and advanced from seventh to 
fourth place. Chestnut and birch have 
increased tremendously, and beech and 
tupelo have been prominently intro- 
duced. Third, although almost all pos- 
sible new woods have been brought 
into use, there has been a shrinkage in 
the total output of 15.3 per cent. 

Condition as Shown by States. 

An examination of the figures for 
certain states in which hardwood pro- 
duction has centered in the past shows 
a condition almost startling. Ohio, 
with a cut of 918 million feet in 1899, 
had fallen to 433 million in 1906; In- 
diana, with 976 million feet in 1899, 
had fallen to 446 million, and Tennes- 
see’s 862 million fell to 535 million. 

The condition can be realized by a 
study of Table 2, in which the hard- 
wood cut is given by states for the 


years 1899 and 1906. 


Thousand 
board feet 


1899. 1906. 
Thousand 


States & Territories ; 
board feet 


ES ee 105,491 66,409 
So oe bce e 44 144,102 528,970 
CE 2 ea tawecies 539 PRI) 
el BS oe a Th 9 O35 
Connecticut 77,594 R65. 940 
PPO Ce ; 6,319 8 290 
AS eee 2,200 2 299 
Georgia ..... ; : 12,799 {7,510 
Idaho ; idan. lise 3.383 
Illinois - 250,361 127,269 
Indiana 975,779 146,448 
Indian Territory 9 378 20.141 
lowa 61,028 19.451 
Kansas Pree. 170 
Kentucky me 734,386 615,256 
Louisiana 72,198 102,684 
Maine Pee ae 98, 730 73.156 
Maryland . eye 77,581 109,523 
Massachusetts 12,147 62,270 
Michigan 811,649 783,241 
Minnesota 61,956 29 071 
Mississippi 207 322 286,168 
Missouri 142 236 314,093 

1,300 5.084 


Montana 


New Hampshire 59,709 


23,468 


New Jersey 31.871 18.665 
New York 207,226 279. 601 
North Carolina 145,657 297 568 
North Dakota 2,030 ) een ae 
Ohio ae 918,231 132.802 
Oklahoma 6,065 1.043 
Oregon 2.529 6.971 
Pennsylvania 520,162 520.162 


Rhode Island ........ 3,988 7,890 
South Carolina ..... 17,483 18,232 
South Dakota ........ 558 100 
OMOBREE vckces cove ve 861,874 930,115 
OS RE. Fate eae 38,056 20 689 
Utah Soriche hz aie 71 
Vermont .. . . §0,423 103,373 
ic. ee ... 239,860 267,196 
Washington .......... 5.703 785 
West Virginia ....... 570,208 161,588 
Wisconsin reves O10,06) 513,561 
ee “+ 220 
Arizona, Nevada, New 

Mexico eesser ‘mé'ré@hheae ~ sesedeee 
Nebraska 14,428 

Ge = ee . .8,634,021 7,315,491 


This table is convincing as to two 
things: First, the supply in Indiana 
and Ohio, the original center of hard- 
wood production, is practically ex- 
hausted. Second, the cut is now wide- 
ly distributed and is heavy in every 
state where there are even small bodies 
of hardwoods. 

Together with Illinois, Ohio and In- 
diana produced 25 per cent of the hard- 
wood in 1899. In 1906 they produced 
only 14 per cent. They can never re- 
gain their lead, or even maintain the 
standing they have. Their many wood- 
using establishments, which are now 
hard pressed for supplies, will exhaust 
their remaining remnants within a few 
years. The land which bore this tim- 
ber, as fast as it was cleared, was 
turned to agricultural use, for which 
most of it is well suited. The im- 
proved farm lands of Indiana _in- 
creased 10.4 per cent between 1890 
and 1900; those of Ohio, 4.9 per cent. 
In both states there is some waste land 
which will continue in timber and turn 
out local supplies, but not enough to 
have any considerable effect on the 
country’s hardwood supply. 

States not thought of in former years 
for their hardwoods are now turning 
out considerable quantities. Maine, 
with a cut of 29 million feet in 1899, 
went to 73 million in 1906; New 
Hampshire turned out 60 million in 


1906, as against 23 million in 18go. 
Even Oregon, Montana and other 


Western states came into the list with 
unexpected amounts. In all of the 
states west of the Mississippi valley 
the supply is small and can never be 
come much of a factor. 

The-impressive thing is that we are 
bringing hardwoods from far and near 
and still the cut is going down 


Note.—Readers will doubtless be inter 
ested in the following articles on this 
topic. It is our present intention in an 
early issue to take up the hardwoods of 
the Pacific Coast and show what is being 
done to create a new supply in that sec- 
tion. Each article will be from an au- 
thoritative source, and will give informa- 


tion of value and interest. 
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TYPEWRITER CONTEST IMPOR- 
TANT. 

The interest which is being manifested 
in the next International Typewriter 
Contest to be given at the New York 
Business Show next October is becoming 
acute. Quite a number of entries are al- 
ready in hand. Competitors for the prizes 
to be given are busily training for the 
event and it would not be remarkable if 
several surprises were sprung. The 
country is developing some remarkable 
speed writers and manufacturers of type- 
writers are taking an interest in the event 
with a view to developing increased speed 
and accuracy in their most expert opera- 
tors. 

The contests will be under the man- 
agement of Office Appliances and will 
be in personal charge of Prof. J. N. Kim- 
ball, of the Kimball School, New York, 
one of the foremost stenographic experts 
in the country. The judges will be: J. 
N. Kimball, chairman; R. A. Kells, 
Franklin P. Pratt, Charles H. Gorsline 
and M. L. Miner. 

The present professional record is held 
by Miss Rose L. Fritz of New York, 
champion typist of the world and holder 
of the Office Appliances $1,000 silver 
trophy. Her record is 87 words per min- 
ute. 

The amateur record is 75 words per 
minute, held by Mr. Leslie H. Coombes 
of Toronto, Canada. 

Following is a general outline of the 
rules : 

No special attachments not regularly 
provided upon machines will be allowed, 
but contestants may use the machine of 
their choice. Positions on the stage will 


be selected by contestants in the order of | 


their entry. Contests will begin prompt- 
ly at 8 p. m. and all entries must be in 
by noon of the day on which the contest 
takes place. Paragraphing may be done 
by indentation of five or ten spaces, but 
must be uniform throughout the work. 
Five words will be deducted for: wrong 
letter, failure to space between words; 
omission of word; piling letters; failure 
to commence line at starting point ; devi- 
ation from copy in punctuation, para- 
graphing, capitalization, etc.; inclined 
margin caused by improper insertion of 
paper; faulty use of shift key; undue 
margin at bottom of sheet. The writing 
line shall be seventy spaces long. All 
writing shall be double space on paper 
furnished by the management. 

Full details of the regulations will be 
given any intending contestant on appli- 
cation to this magazine. 


CHAIRS FOR U. S. ARMY. 


The Crawford Chair Company of Grand 


Ledge, Mich., has just completed the con- 
tract of manufacturing and delivering to the 
United States government 19,500 chairs or 
100 carloads [he chairs were all of ma- 


hogany and were shipped to all portions of 
the world for use in the army of the United 
States. 
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BLICK ‘typewriters 
Visible 
Writing 


Light 
Action 





Interchange- 
able Type 


Back- 


Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 


SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 


























Stays Just Where It’s Put 4 


The Meilink is the only swinging stand with a 
positive locking device. 

By a quarter turn of a large thumb-screw the 
stand is positive] locked in any position. 

It remains rigi be uned aul either side of 

the desk. Affords — 44. amount of desk 

room for books, card boxes, etc. Tops, enameled 
steel, golden oak or mahogany finish. Size, 14x18 
inches. The rods and hinges are finished in nickel, 
oxidize copper or black enamel. 


Oxidize Copper Finish ... $4.00 
Nickel-plated Finish . . . . . 4.00 
Enameled, three coats, polished 3.50 


Meilink’s 
Swinging Desk 
Stand 


obviates the trouble dealers usually have to con- 

tend with in the loss of small parts for attaching 
it to the desk, and the difficulties.of packing tor 
re- -shipping. 

The “Meilink” is erate collapsible, 4% is 
packed in a package 14x19 inches and 2} inches 
thick. They are shipped in half-dozen lots crates. 
A label on each package tells its contents. To re- 

ship the dealer but to put a hea iece of 
I paper around the package. If for local delivery 
| the parts are complete in the 

“Any one can erect the stand without difficulty 
by following the illustrated instruction sheet at- 
tached. 

DEALERS We have a special line of safes that 
are sold by the Best Office Supply Dealers at a 
good profit. Get our complete catalogue. 


Meilink Manufacturing Co. 
Toledo, O., U.S. A. 





THE DESK 
ITSLLF 
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BURROUGH’S BOOTH AT SCRANTON SHOW 


BURROUGHS EXHIBITS AT 
SCRANTON. 

The halftone preserited on this page 
is a picture of the exhibit of the Bur 
roughs Adding Machine Company, at 
the Scranton Industrial Exposition 
held at Scranton, Pa., April Ist to &th 
inclusive. There eighty-seven 
booths erected which were occupied by 
eighty-one exhibitors of various lines 
of business. 

The Burroughs display 
such machines as the Electric Drive, 
Monthly Statement, No. 15 Variable 
Split, Ton and Hundred-weight, Eight- 
een Inch Carriage, Semi-Automatic 
Cross Tabulating Carriage and the 
Duplex. The latter machine attracted 
a great deal of attention and the visi- 
tors to the exposition kept the booth 
well crowded and the force of demon 
strators and assistants busy all the 
time demonstrating and explaining the 
many interesting feats which may be 
performed on the Burroughs adding 
machine 


were 


included 


The man most afraid of getting a 
sore throat is the man who owns a 
beautiful muffler 

Seldom or never do we see a success 
ful man and a pessimist in one. Cheer 
fulness attracts success as a magnet 


draws steel. 


USEFUL TYPEWRITER AND 
OFFICE DESK. 


The accompanying cut will give the 
reader a good idea of the Moon Desk 
Company’s combined office and type- 
writer desk No. 1233. It is built of 
quarter-sawed white oak, with the 
Moon patent typewriter attachment. 
The machine is always level and under 
cover when not in use. The desk con- 
tains ten pigeon hole boxes, private 
compartment with lock, letter file 
drawer with index, card index drawer, 


center drawer with lock, extension slide 
and five-ply built up writing bed. “The 
writing bed, roll top sweep arms and 
lip top are I 3-4 inches thick This 


Gesk is sixty inches long, thirty-two 
inches wide and inches 
high. Its weight is 355 pounds 


The Moon 
extensive plant is located at 
gon, Mich., is marketing its product 
through dealers only and is getting out 
a good deal of uncommonly attractive 
publicity work to assist the dealers in 
creating a demand for Moon desks by 
educating the public in the advantages 
of the Moon product. 


f rty-seven 


whose 


Desk Company, 
\I uske- 


BURROUGHS MAN TALKS TO 
COMMERCIAL SCHOOL 
TEACHERS. 


J]. C. Walker of the Educational Di 
vision of the Business Systems De 
partment of the Bvrroughs Adding 
Machine Company, attended the Provi- 
dence, R. [., meeting of the Eastern 
Commercial Teachers’ Association 
\pril 8, 9 and 10. Mr. Walker ad- 
dressed the Association April 9th with 
a paper on “Signs ot the Times in 
Commercial School Work.” 

He was also in attendance at the 
meeting of the Michigan School Mas 
ters’ Club of Lansing, held April 2nd 
and 3rd, at Ann Arbox. 


Mr. Walker is secretary of the Na 


tional Commercial ‘leachers’ Federa 
tion 
The newly finished branch of the 


southern Pacific Railway, called the 
Cananea, Yaqui River & Pacific Rail 
road, has been opened to regular traf- 
fic. One of the main termini of the 
road is at Mazatlan, Mex., and the road 
opens up an important territory. The 
Wells-Fargo Express Company has 
also just opened an office in that city 


ee 
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MOON DESK 
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NO. 1233 
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Young Woman Sells Office Supplies. 
The picture here shown is that of a | 
young lady who has for three years 
been with the Manly Office Supply | 
Company of Oklahoma City, Okla. | 
She is Miss Carol Sue Tye, and is | 
known as one of the most charming, | 
| 

| 





As an 










As a , 
; Office 
Multiple see 
Printing 
Typewriter 


Machine 


Two 
Machines 


Gammeter Multigraph 


(3,000 to 6,000 Original Copies Per Hour) 
As a Multiple Typewriter. As An Office Printing Machine. 











MISS CAROL SUE TYE. The Gammeter Multigraph typewrites The Gammeter Multigraph enables you to 

form letters that are identical with the | get an office form printed immediately, in 

as well as among the most successful work of a regular high grade typewriter your own office, and insures privacy on 
and enterprising business women of It turns out copies faster than any dupli confidential matter. Electrotypes may be 


cating device, and each copy is a perfect | used on the Multigraph, and a direct ink- 
ribbon- ape anginns The Multigraph | ing attachment is supplied for work not re- 
will take paper and cards of any weight | quiring actual typewriting. The Multi- 


that section. 
Miss Tye and the house she repre- 
sents are good examples of the suc- 


‘ os nf and of any size from that of a postage | graph will print all sorts of office forms, 
cess an aggressive and untiring energy ' > ' ’ 
: a ae - stamp to a sheet 8}x17 inches and is | card index supplies, postal cards, envel- 
will accomplish. ' : 
easily operated by any office boy or git opes, tags, tabulated reports, quotations, 


~ There is nothing mussy about the opera etc., in any style of type desired, and at 
tion of the Multigraph—it is as clean as a | practically the bare cost of the paper and 
CLEVER ENGLISH CATALOGUE. typewriter. No handling of type is nece an office boy's time. Smallest quantities 
sary as the type is both set and distributed | are produced at the same rate per hun- 


“The Machinery of Modern Busi- 
y an automatic device dred as the largest. 


ness” is the title of a thirty-two page 


catalogue of office appliances issued LET US SEND YOU SAMPLES 


by the Quadruplex ( ompany, 88 Gos- 


well Road, London, E. C. The cover of forms printed on the Gamneter Multigraph, together with a Multigra »hed 
is of red and the design, which is type-written letter addressed to you personally. Simply send us your na ne, 
striking and attractive, is printed in the name of your firm, and the position you occupy. We will also s:nd 
blue and black. The slogan of the descriptive booklet or catalogue 

Quadruplex Company is, “Everything 

‘or The Office” wij ae THE AMERICAN MULTIGRAPH SALES CO., 1804 Case Avenue, Cleveland, Ohio. 


For The Office,” which sentence ap- 
pears as a running head at the top of 
each page. The contents of the cata- 
logue seem to bear out the assertion, 
for it opens with a card index system . “COMPLETUS” CABINETS have NO EQUAL 
and supplies for same, and closes with Interstate Distributing Co. DEALERS rece rt 


the offer of a 160-page book, “The 227 Masonic Temple, Peoria, Ill. WRITE TODAY reid ong — c 


Branch Offices Everywhere European selling Agents rhe International Multigraph Co., 79 Queen St., London, E. C. 








Business \dviser,”’ given free to cus- 
tomers Between these extremes the ° e 
catalogue covers a wide list of office Bonded Distributors 
necessities, includine office furniture, 
oa mery, copying and duplicating We are exclusive distributors of adver- 
machines, etc 


{ 


tising matter and samples, regardless of 
the locality to be covered 

You may close your eyes to your Send for our method, stability and effici- 
faults, but your neighbors won't take ency booklet which gives details in full 
that troubl: | 
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B-M Quality 


“Cabinettes” 


A New Line of Business Pullers 
for Office Supply Houses 





Here is the line which will enable you to supply the little needs of your big 


patrons and all the needs of your little patrons 


With B-M Quality “Cabinettes,”’ a man can start business small and have his 


office equipment right from the very beginning 


A single ‘‘Cabinette”’ is as complete a piece of office furniture as you would 
wish to see, and it can be added to whenever you wish up and down, or laterally, 


until you have a roomful of ‘‘Cabinettes’’ and Cabinets 


“Cabinettes”’ fit in with regular standard sections and meet needs never 


before adequately met. 


Therefore, ‘‘Cabinettes,’’ enable you to secure business you have not here- 


tofore been able to tater to successfully. 


The dealer who first offers “Cabinettes” “y" 


in his neighborhood will, by so doing secure 


a tremendous advantage over his competitors. cnet 


Capinet? 








city 
Our terms are liberal. You can make big profits on 
our line 


Because 


B-M Quality ‘‘Cabinettes”’ bring in new, and help hold 
old customers 


B-M Qu lity ‘‘Cabinettes’’ are just as well made as 
other B-M Quality Office Furniture 


And “Cabinettes’’ are the only little sections that fit with 
the big sections 

Send for our catalogue nou This is too good a chance 
for you to put off acting on Don't risk someone el 
getting in ahead of you 


se 
Write us at once. Address 


Browne-Morse Co. 
106 Hovey Street, Muskegon, Michigan 



















.LITIGATION COMMENCED 
AGAINST HEW R. WOOD. 
Suit has been commenced by the 
Universal Folding Machine Company 
of Chicago against the Wood-Green 
Sales Company of Toronto, Canada, 
for $250. The action was begun on 
April 28 before the High Court of 
Justice at Toronto and a writ of sum- 
mons was isued. On May 4 the de- 
fendants entered their appearances 
The Universal Folding Machine Com 
pany is represented by Mastin & Sher 
lock of Chicago, through Johnson, 
McKay, Dods & Grant, barristers and 
solicitors, of Toronto. 








The principal in the Wood-Green 
Sales Company is said to be Hew R 
Wood, who is at present manu 





Write for our catalog of ‘“‘Cabinettes’’ to-day. State 
whether you are in position to take the agency for your 











NARROW For Adding Machines 


Time Recorders 

ROLL Police Registers 
Stock Tickets, etc. 

PAPER ss 
Galley Proof Rolls 


Ribbon Paper 





Special Sizes Made to Order Keyboard Paper for the Monotype 








Colonial Company, Mechanic Falls, Me. 
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facturing a duplicating letter de 
vice. The suit in question is an 
action for goods sold and _ deliv 


ered, the Universal Folding Ma 
chine Company having sold to the 
Wood-Green Company a _ Universa! 
folding machine on Nov. 4, 1908. Pay- 
ment for the machine, however, was 
not forthcoming within a reasonable 
time, and on Feb. 27 of the present 
year a draft was made upon the Wood- 
Green Sales Company. This draft was 
returned on March 8 with a notation 
that the company would remit direct 
sut up to the present time no remit 
tance has ever been received, though it 
is understood that the Wood-Green 
Sales Company offered to compromise 
the claim of $1109. 

The report is current that Mr. Wood, 
during his business career, has been 
interested in several companies which 
did no little business on this side of the 
border. He is said to be a man of very 
pleasing address. 

CLEVER DISPLAY OF FOX 

TYPEWRITER CO. 

That the Fox typewriters encircle the 
globe and are used in practically every 
country in the world whose inhabitants 
have advanced far enough in civiliza 
tion to operate a machine and compre 
hend its mechanism is proven in an 
effective manner through an ingenious 
window display at the downtown 
offices of the Fox company in the 
Michigan Trust building, Grand Rap 
ids, Mich. 

Attached to the window glass are 
more than a score of foreign envel- 
opes coming from practically every 
civilized country. In the background 
stands a geographical globe such as 
is commonly used in all grammar 
schools, while a maze of narrow rib- 
bons connect the representative envel- 
opes with the spots on the globe from 
which they came. Scattered in confu- 
sion about the base of the window are 
more than a hundred similar envelopes 
all bearing foreign postmarks, giving 
the spectator some idea of the extent 
of their foreign trade. 





nt 


The ribbons, running back from the | 


front, attach themselves to every im- 
portant spot on the globe. On the 
West they extend as far as the Ha- 


waiian islands, and on the east they | 


pause at the Philippines and Austria, 
only a stretch of the blue Pacific sep- 
arating those narrow lines and pre- 


venting them from encircling the globe | 


in reality. 


The Fox company 


attributes its | 


world-wide business to the exhaustive | 
nature of its advertising, which pene- | 


trates nearly every land. A feature 
of their Spanish advertising is an excel- 
lent illustration of the time and money 


they devote to their foreign trade. On | 


a street car operating through the 
heart of the city of Barcelona runs a 
long board at the top of the car, the 
size of which is 2%x3 feet. On this is 
a picture of the Fox machine and the 
address of the local agent. In the 
course of a week it is viewed by thou- 
sands and proves an excedingly effect- 
ive piece of advertising. 

An inspection of the unique window 
display could not but prove educa- 
tional to one interested in foreign 
stamps. They are of all hues and 
shapes, many carrying pictures typical 
of the country whence they came. The 
addresses are amusing in many cases, 
too, the letters finding their destination 
sometimes after much delay through 
the incomplete or entirely erroneous 
addresses. The envelopes themselves 
are of every shape and size, and 
present, when displayed side by side, 
nearly every color of the rainbow. 

To detail the different specimens 
would be impossible. One letter comes 
from the Cape of Good Hope, from 


the office of the African Monthly, and | 


the next is discovered to have been 
sent from Messina shortly before the 
earthquake. On one from Callao, Peru, 
is discovered a stamp issued by the 
American Bank Note company, which 
might prove interesting to many who 
are not aware that some of the national 
stamps used in foreign countries are 
printed on American presses. Another 
is from Siberia, another from India 
and a fourth from Egypt. From Spain 
came one in a heavy black band, indi- 
cating that the writer was in mourn- 


ing. 





After a thorough investigation into 
the practicability of using black paper 
printed in white ink for newspapers, 


the Appleton Post at Appleton has | 


reported unfavorably upon the prop- 
Osition for the reason that the 
Saving made in the cost of paper 
would be more than offset by the 
increased cost of the white ink needed. 
The object was to reduce the price of 
print paper by making it possible to 
use old newspapers in the manufacture 
of new print paper. 














OFFICE APPLIANCES 


63 





TELL IT QUICKLY 


Let your customers, agents and salesmen know 
by FIRST MAIL, of everything new that effects 
business conditions. Don't wait for printed mat- 
ter. Supplement your price lists, catalogs and 
general instructions and get close to your man. 
Do it informally, quickly, cheaply and confiden- 
tialy with a 


MIMEOGRAPH CIRCULAR 


You dictate it to the stenographer. She writes it 


out like an ordinary letter. It is on a specially 
prepared paper. The office boy puts this into 


the Mimeograph and turns out copies at the rate 
of 50 to 70 per minute. With our ink-matching 
ribbons, for filling in names and addresses, they 
can be made personal Jetters if you desire. No 
other way is so quick, so convenient or so 
inexpensive. Don’t wait on a printer’s conveni- 
ence. Dont trust him with your business secrets. 
Do it allin your own office and do it now with an 


EDISON MIMEOGRAPH 


With it you can reduplicate anything hand-writ- 
ten or typewritten. With it you can print your 
office forms now in use, and others cheaply which 
you would like to have but do not use now, be- 
cause the printer charges too much. With it you 
can print your own cards for your card systems. 


ASK FOR OUR “LITTLE RED BOOK” 


Exclusive Manufacturers 


cnicaco A, B, DICK COMPANY sewvor 


a A de dip 





64 


OFFICE APPLIANCES 





ERNEST BENTON GRIMSBY. 


DIRECT DICTATION IN A POLICE 
COURT. 

Direct dictation to the machine as dis 
tinguished from dictation which is taken 
in short hand and then transcribed on the 
machine is recognized by everyone as one 
of the supreme tests of typewriter speed 
It is interesting, therefore, to know tha 
there is a police court in England which 
boasts a court reporter of such surpassing 
speed on the machine that he reports d 
positions and all court proceedings direct 
on the typewriter. This court is located at 
Grimsby, England, and the operator in 
question is Mr. Ernest Benten, whose pi 
ture appears herewith. 


Mr. Benten is at present 33 years of age 


and has operated the machine for sixteen 
years, during all of which time he has used 
the Remington Typewriter. He relates that 
on one occasion during the hearing of a 
very important case, when he was going at 
it “hammer and tongs,” the Stipendiary 
stopped him and asked to look at the evi 
dence which he had typewritten After he 
had read it through he returned it to Mr 
Benten with the remark, “It is quite in 
order, I did not think you had got it down.’ 

Here is a clipping from a newspaper pub 
lished in Grimsby, England, which refers 
to Mr. Benten’s remarkable speed on tl 
writing machine 

“Probably no police court in England 
can equal, and certainly does not exc 
ours in the method in which evidenc: 
taken down in cases to be committed for 
trial The Pickerder prosecution on Mon 
day, where the hearing lasted several hours, 
meant a vast amount of evidence. In th 
ordinary method of writing, it would have 
either meant a tedious sitting, or illegible 
writing through hurrying We avoid al 
this by having the depositions taken dow: 


1 a typewriter direct from the verbal 
statement of the witnesses in the box, and 
the dexterity with which Mr. Ernest Ben 
ten manipulates the machine is always a 


matter of surprise to strangers. His work 
is remarkably free from error, and I con 
gratulate him heartily upon his marked 
ibility. 


TYPEWRITER AMBIDEXTERITY. 

The desirability of ambidexterity will 
never come with full force to one till he 
has a touch of pen paralysis. Such, at 
least, was the case with the writer. About 
that time he heard Bishop Potter state, 
with not a little pride, that he is ambidex 
trous. Of this statement the writer soon 
after had ocular proof. He was asked by 
the Bishop to send his robe case by ex- 
press. That it might be sure to reach its 
destination the Bishop himself addressed 
the card which the writer procured. He 
began to do so holding the pencil in his 
right hand. The light in the sacristy was 
not good. What there was of it fell on the 
card in such a manner that the right hand 
was in its way. The Bishop transferred the 
pencil to the left hand and accomplished 
his purpose with it as well as he could have 
done with the former 

The writer expressed his surprise, and 
regret that he could not use one hand as 
well as the other. The Bishop replied that 
with him it is natural. The writer does not 
know whether the Bishop was born left 
handed and learned to use his right. That 
is usually the fact in such cases. This comes 
of the parental or guardian care that the 
child, when grown, may not be odd, or of 
the minority, but of the majority. But who 
ever thinks of developing control over the 
left hand? 

Should this not be matter of regret I 





have recently seen a fine young Italian play- 
ing a creditable game of pool, his cue in his 
left hand, with no support at the end near 
the ball. It could not have been’ otherwise. 
The young fellow’s right hand is gone. The 
same is true of his right arm, to the shoul- 
der. I know the history of his maiming 
But what I have in mind now is that he 
never thought of using his left hand as any 
thing but as a second to his right till he 
was recovering in the hospital 
Would it not be a good thing for su 

ing generations were attention given to the 
development of dexterity of both of the 
hands of those who will some day be the 


men and women, with the thought of their 
teaching it to those who shall succeed 
them? The man who can write indiffer 
ently with either hand can write much 
longer than the man who can writ vitl 
but one [The ambidexterous blacksmith 
can unless he belongs to a labor 


tion—work not only through the day but 
well into the night with no great increase 


of fatigu [ know personally a carpenter 


who seems never to grow weary, and neve! 
to quit work I ask him why. “I don’t 
know n difference ‘twist my hands in 
sawin, nor planin’, nor poundin’! e re 
plies 

I have been led to write all this by an 
awakening of mine. This awakening was to 
the consciousness that I-was, in shaving in 


the morning, doing certain things with my 
left hand which I had been accustomed to 
doing with my right. The next morning I 
noticed the same forwardness of my left 
hand in throwing a garment from one room 
to another after my bath And that the 


fingers of my left hand were also coming to 
the fore I noticed a little later. 
Was I becoming ambidexterous? It 


looked like it. Why? The answer flashed 


upon me. I had passed through the prelim- 


inary agonies of learning to use the type- 
writer! 

I began noticing my actions at table, in 
my study, everywhere. I found that I was 


as liable to pass my cup, to receive what 
was passed to me, to reach for my diction 
ary, to run up and down a column with my 


left hand, or one of its fingers, as th my 
right or one of its fingers. 
And I noticed others. The young tf low 


who has learned the typewriter takes the 
ball which is thrown to him indifferently 
with the right hand or with the left; the 


one who is learning the typewriter can take 
the ball with the left hand, but he prefers 
to take it with the right, while the average 
one who knows nothing of the typewriter 
goes to trouble to take it with his right. The 
woman generally holds on, adjusts, readjusts 
her hat <es her hatpins and examines het 
hair with her right hand. Of this yone 
may be aware who will look about him on a 
ferryboat, in a waiting room, on a train, in 
any public plac But there come to be 
more of the fair sex, and more, w use 
either hand, spontaneously, in any e of 
the offices which I have mentions ese 
are the typewriter girls 

Ther n be no doubt that ambidexterity 
is on the increase—in minor actions at least 
One should think that this would 1 to 
ambidexterity in major actions. Should it 
ever me to pass that universally iman 
beings use one hand as well as the other, 
manual force and dexterity wiil be doubled. 
Then the mind, the heart and the spirit 
will have the greater opportunity for run- 
ning and glorification 
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A TYPEWRITER “AD.” 
There appears to be some basis for the 
theory that the incident of the imperial in- : 
terview which has agitated Europe and | 


stirred Germany to its. profoundest depths 
during the past few weeks was, after all, 
nothing but a clever scheme to advertise 
co 


the typewriters manufactured by some in- | 
genious American, says the New York Her- 
ald. The official version of the incident, as 


formulated by the German Foreign Office, THERE’S BIG MONEY IN THE RIBBON 


is here given 
What happened in the case of the inter- 

view with bis Majesty, published in the AND CARBON BUSINESS IF 

Daily Telegraph, was this: A number of 

English gentlemen collected together views 

expressed by the Emperor in conversation YOU SELL THE 

with fhem at different times, and submit- 


ted them to the Emperor, with the request 
that his Majesty should allow them to be 
published, with a view to removing misun- AND 


derstandings prevailing in Great Britain 
regarding the Emperor’s policy towards BRANDS 
that country. 

The Emperor handed the statement to 
the Imperial Chancellor; he did not even 
express the wish that it should be pub- 
lished, but confined himself to stating that 
if the Foreign Office saw no objection to 
its publication he had none. The Chancel- 
lor passed the statement on to the Foreigr 
Office, and here the mistake was made. 
The officials were under the impression that 
the publication of the document had al- 
ready been decided on, and therefore be- 
lieved that all they had to do was to con- 
firm the historical accuracy of the facts 
therein contained. This they did, and re- 


















































returned the document to the Emperor | 

through the channel by which it had come. | 

The responsibility, therefore, cannot lie 

with the Emperor, and only a small extent 

with the English gentlemen who prepared 

the document, but solely with the officials — 

of the Foreign Office, whom Prince von | let 4 ; ond eae " b = ia 
— 2 oN a a iaeilainns " ust a few sales are needec Oo star usiness in u 

a 2 Oe ae, ee eee direction—WORLD and TUXEDO brands soon build up 

possess no political responsibility, decided their own trade by reason of their unsurpassed quality; 

to protect handsome typewriting; beautiful uniform work is always 


An official who had the opportunity of assured when our brands are used. 


reading the original manuscript of the in- | NOW IS THE TIME TO START! WRITE TODAY 


terview, sent from England to the Em- 


peror, informed Reutler’s representative | 

hear a Te INTERNATIONAL CARBOX PAPER CO 
read, and expressed it as his firm convic- —_ ® 
tion that his Majesty did not even read 241 Center Street NEW YORK, U.S.A. 
the document all through before handing it 
to the Chancellor. THE BOCK CO., Western Agents, First National Bank Building, Chicago, 

C. D. JOCELYN & CO., 41 So. 15th St., Philadelphia. Distributing Agents for Pennsylvania. 


Isn’t that explanation of the matter 
CENTRAL TYPEWRITER SUPPLY CO., Kansas City, Me. 


charming in its simplicity? The English- 
men who were overflowing with the views 
of the Kaiser employed a very poor scribe 
to place their reminiscences on paper; the 
Kaiser could not read the scrawl and he 
transmitted it to Prince von Buelow the 


- 
Chancellor puzzled over it for a while and i 9 
Pe de oeaealed over. it for a while and || Are You Interested in Maps?| | cannon PAPER AND RIBBON 























wero d 


; ; WE MANUFACTURE AND INSTALL THE MAP 
clerks; the* clerk sent it back to the AND TACK SYSTEM. A system recognized by leading 
=" . erchants s the Ideal System for keeping track of 
Chancellor who returned it to the Em- Linn inn 
peror, and the first man who really read WE MAKE MAP TACKS AND INDICATING PINS. 
. ‘ WE MAKE MAPS in wax, copper, zinc, and stone 
the document was the London compositor WE CARRY MAPS made by all the principal map 
, wt it in , The mnor- . - makers. For the Pocket, for the Wall on plain and spring 
who pu it in type. The moral of the story satieue an in Gomee, Hard Finish Carbon Maca 
is, Of course, that if the interview had been | WE MOUNT MAPS under glass for the desk. On ar 1nis arbon Machinery : 





cloth, on three-ply veneer.and pulp board for handy ref- 





typewritten the Kaiser and the Chancellor | ] erence and the Tack System 15 years’ i 
: aie arnt ‘ *, “a i WE PUBLISH ATLASES of the United States and the e experience 
would -_ n have read it, ind its inflamma- World, for the shipping room, office, home, pocket and y P 
ble quality would have been detected at a library. 
glance Therefore, peace-loving burghers Maps and Appliances for Maps Our Specialty 
1 _— rf I . . = ieee . Send for Catalogue and Wholesale Price List JOHN WALDRON COMPANY 
and rulers of Germany, get typewriters if 
you would live in concord with each other | JOHN W. ILIFF & COMPANY NEW BRUNSWICK, NEW JERSEY 








225 East Washington Street CHICAGO 








and the rest of mankind | 




















O Years 


OF 


Prosperity 


IN SPITE OF THE CRITICISMS OF 
A MOST EXACTING PUBLIC and 
some competition 


THE POPULAR 


U.S. 
BRAND 


TYPEWRITER 
RIBBONS, 
CARBON PAPERS, 
ETC. 


Our Sales are Increasing. Are Yours? 
Let us help you by furnishing 


Your Own Special Lithographed Boxes 
(No Extra Charge) 
Write for ovr proposition. 


Typewriter Ribbons on Regulation Spools 


UNDE een SOLID HUB 
OLIVER (Regulation) 
SMITH-PREMIER VISIBLE (Regulation) 
REMINGTON VISIBLE (Regulation) 


Automatic Reverse Attachments. 


Bi-Chromes and Tri-Chromes 


In all Combinations for 
Adding Machines, Time Clock, Metal 
Daters, Multigraph, Writerpress. Printo- 
graph, Multi-Copy and all machines 
requiring ribbons. 


RAKE KK 
New Process Carbon Papers 
of quality 


in all weights and grades put up under 


Our Brand or Your Brand 
To Dealers and Agents: 


_ If territory in your vicinity is still un- 
claimed you may secure it. 


WRITE TODAY 




















U.S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U.S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 


Albany, N. Y. 

C. A. Donnelly, who has charge of the Capitol 
business of the Monarch Typewriter Company 
at Albany, recently sold the second Monarch to 
Hon. Charles E. Hughes, Governor of the State 
of New York. 

> . . 

P. S. Jones of the city department of the 
Remington Typewriter Company, Albany, has 
made several notable sales to the state depart- 
ments during the past month and has also en- 
joyed a good business in his country district. 

* . * 

One of the latest acquisitions to the sales 
force of the Albany office of the Remington 
Typewriter Company is Geo. S. Wilcox, who 
has been assigned to the Troy city territory. 

. * > 


G. L. Macfarlane reports a splendid business 
from the Saranac Lake-Plattsburgh section of 
the territory controlled by the Albany office of 
the Remington Typewriter Company, where he 
has been actively engaged for the past month. 

* 


H. M. Burch, who has been a successful type- 
writer man in the South for several years, has 
recently taken charge of the Southwest Georgia 
territory for the Remington Typewriter Com- 
pany under the Atlanta branch 

* 7 


P. B. Greene, who until recently has covered 
a Cleveland city territory for the Remington 
Typewriter Company, has been appointed man- 
ager of the sub-branch office of the Remington 
at Toledo. 

Anderson, Ind. 

The Remy Electric Company, Anderson, Ind., 
have taken the agency for the Fox Typewriter 
for three counties in the state of Indiana. Thev 
have also recently equipped their offices with 
over twenty Fox visible typewriters. 

Atlanta, Ga. 

D. L. Barnwell, who travels in Northeast 
Georgia for the Remington Typewriter Com- 
pany, continues to report splendid business in 
his territory. To illustrate the thoroughness of 
Mr. Barnwell’s work, we may mention that 
there is one town in his territory of less than 
1,500 inhabitants, many miles from a railroad, 
which now boasts a typewriter census of no less 
than 21 Remingtons. 

> > 

L. F. Hancock, who made a good success as 
city supply salesman for the Remington Type- 
writer Company in Atlanta, has recently been 
appointed district manager for the Remington 
Typewriter Company in the Rome territory. 

Birmingham, Ala. 

The pupils of the Massey Business College 
held .a typewriting contest on May 3. A gold 
medal was given the speediest operator. The 
medal is one awarded by the Remington Type- 
writer Company, and is of solid gold, very heavy 
and very valuable. Much interest has been 
manifested among the pupils in this contest, 
and the event will be of considerable import- 
ance to them. 

Boston, Mass. 

The Royal organization enjoyed the recent 
visit of Sales Manager Camps. He reports un- 
usual activity all along the line. 

7 . 


The Royal salesman say that their only com- 
plaint is a lack of wide carriage machines 
7 7 > 


The Royal office is undergoing complete alter- 
ation and when finished will be one of the finest 
typewriter offices in “Be an Town.’ 

* e 


T. V. Blaess of the aeeai city force has been 
transferred to Pittsburg, Pa., where he is now 
manager for the Royal. Mr. Blaess recently 
won an important sales contest and wears as a 
prize a handsome signet ring given by Man- 
ager Ritter. 

, ee 

F. J. Quandt, formerly of the Royal city force, 
has been transferred to Worcester, Mass., in 
charge of sub-branch. 

> > 

The Gillette Sales Company of this city are 
now using thirty-four Royals. Large orders are 
beginning to be a regular habit with the Royal 
sales force. 

* . 7 

H. C. Squarebrigs, the New England general 
representative for the Fox Typewriter Com- 
pany, has heen making a short trip into New 
York and Pennsylvania in the interests of his 


firm. 
> * > 


The Boston office of the Remington Typewriter 
Company has just completed a thorough census 
of all the typewriters used for instruction pur- 
poses in the public schools of Boston, which 
shows a total of 305 typewriters, of which 210 
are Remingtons. 





P. C. Kellogg, local manager of the Reming- 
ton Typewriter Company, recently visited the 
main offices in New York. He was enthusiastic 
when he left over the splendid business done by 
the Remington office in Boston, but he was 
more enthusiastic when he returned, for what 
he heard in New York about the triumphant 
progress of the new Remington models would 
bring a fresh flood of enthusiasm to every Rem- 
ington man, 

* ¢ @ 

Among the notable transactions reported last 
month by the Boston office of the Remington 
Typewriter Company was the sale of 30 Rem- 
ingtons to the Bryant & Stratton Commercial 
School. 

* * * 
20 years with the 


Cc. B. Ackler, for the last 
ranks of 


Remington Company, has joined the 
the Underwood repair department. 
> 7 . 


M. McLeod and Harry Shaw have started in 
the rebuilt business and have the best wishes of 
the fraternity; the former had been in charge 
of the mechanical department for Thorp & 
Martin for several years and the latter has 
been the manager for the Model Typewriter In 
spection Company during its existence. 

. * 7 


Geo. Hall, the well known salesman, is again 
hustling for the L. C. Smith & Bros. Company, 
with a city territory. 

* . + 
using its 


The Oliver Company is certainly 
clever dis 


window to advantage, some very 
plays being made from time to time 
* . * 


Base ball has struck several of the offices in 
the city and there promises to be several chal 
lenges in the near future. 

Brooklyn, N. Y. 

O. O. Martin, chief, inventions department 
Elliott-Fisher Company, visited friends here 
Sunday and Monday, May 30 and 31 

Buffalo, N. Y. 

The America Company of Buffalo, N. Y., r 
cently exchanged their entire typewriter equip- 
ment for Olivers. This move makes them not 
only exclusively “‘Oliver,’’ but one of the larg- 
est typewriter users in this section of the state. 

* * «& 

The Cowper-Warrington Company, leading 
stationers of Niagara Falls, have taken up Oli- 
ver work at that point and have made good. If 
the Cowper-Warrington Company continue as 
they have started, the Oliver is very likely to 
surpass the Falls as an attraction. 

. > 


E. C. Van Hoesen, ‘“‘the Oliver man of Roch 
ester,”’ was on the sick list for a short time, 
but recovered in his usual energetic manner 
We welcome him back on the job.” 

* > 


A. E. Traeger is back with the Oliver in a 
city territory in Buffalo. Exactly one hour 
after his return, he walked into the office with 
one of the enemy under his arm and an order 
in his hand for its exchange for a new No. 5 
Oliver. Mr. Traeger thinks that selling Oliver 
Typewriters is the easiest propositon there is 

* * * 


J. R. Stewart, formerly of the Oliver Pitts 
burg office, is now handling a country territory 
out of the Buffalo office of the same company. 

Charlotte, N. C. 

“Jones, the typewriter man,”’ as he is known, 
or Frank F. Jones, to give him his full name, 
has let the contract to put a new plate glass 
front and big display window in his building at 


225 North Tryon street. He will soon move 
into that building, to which he will add another 
story and greatly increase his business. Be- 


sides being the representative for the Reming- 
ton typewriters in this section, Mr. Jones will 
also operate a typewriter exchange, dealing in 
all kinds of typewriters—brand new, second- 
hand and factory rebuilt. 

Chicago, Ill. 

G. F. Watt, general manager, Elliott-Fisher 
Company, was here several days the early part 
of May, as was also C. E. Leslie, one of the 
company’s special representatives from the gen- 
eral offices in Harrisburg. 

* + > 


H. W. Ralph, for several years with the Rem- 
ington Company and later with the L. C. Smith 
& Bros. Typewriter Company, has recently been 
made manager of the supplies department at 
the Chicago office of the Underwood Typewriter 
Company 

* . s 

J. E. Neahr, general sales manager of the 
Underwood Typewriter Company, stopped in 
Chicago a few hours recently on his way home 
to New York after a tour of the Pacific Coast. 
He reports a fine business at all Coast points 

- 2 <€ 


The employment department at the Chicago 
office of the Underwood Typewriter Company 
is one of the busy spots on Wabash avenue 
Miss Ganson, the manager of the department, 
says that her department is increasing in im- 
portance right along and is filling more posi- 
tions than it did at the corresponding time last 
year 

. > + 

N. A. Miller, general publicity manager of the 
Underwood Typewriter Company, spent a day 
or so in Chicago last month. 


rN 
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M. A. Thalman, formerly a salesman for the 
Kansas City and Chicago offices of the L. C 
Smith & Bros. Typewriter Company, has been 


made sub-branch manager for that company at 
Peoria, Ill 

. > > 
Hoffmeister, formerly a 
office of the L. C 
Company, been 


salesman for 
Smith & Bros 
transferred to 
terri 


cc 2, 
the Chicago 
Typewriter 


has 


the Cincinnati brancl ind his Chicago 
tory is now covered by Mr. Keenan. 
* * * 

The Oliver Home Guard rolled up a magnifi 
cent volume of sales last month and broke all 
previous May records 

* > . 

Bernard Dahlman of the Oliver accounting 
dpeartment was one of the victims in the re- 
cent collision on the North-Western Elevated 


He was injured internally and sustained several 


cuts and bruises on the body He is expected 
to be able to resume his duties shortly. 
* +. . 

The ‘‘Holdups” and tl ‘“‘Millionaires’’ (the 
two teams on the Oliver sales force) wound up 
April with a ‘‘dead heat,’ and went after eacl 
other again in May Coming into the home 
stretch the ‘“Millionaires’’ are slightly in the 
lead Billy Holbrook leads the “Holdups,”’ and 
Nate Milnor the “Millionaires.”’ 

* © > 

W. W. Myers and Bruce Gordon are the two 

latest additons to the Oliver sales force. 
* = _ 

Albert Naf former] f the Oliver shipping 
department, has been promoted to the supplies 
sales force 

> * = 

Cc. B. Heater recently made a special! trip 
through Illinois, and another to Iowa, and rs 
turned with his usual quota of orders. 

. * * 

F. W. Heater, formerly of Montreal branch, 
The Hammond Typewriter Company, is making 
an extended trip through Wisconsin and Minne- 
sota in the interests of the Hammond, calling 
on old istomers and securing new. His trip 
is successful and among other sales he has sold 
a number of machines to the University of 
Minnesota at St. Paul 

* 


icago branch, the 


M F. Collier of the C 


Hammond Typewriter Company, attended the 

Methodist Conference at Greenfield, Ind... and 

reports the clergymen, as a whole, Hammond 

users and Hammond enthusiasts Mr. Collier 

took orders for several machines and re- 
_ ee 
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ports prospects good for additional orders in the 
immediate future 

* > 2 
salesman of Chicago brancl 
Company, recently 
the Nort! 
and three 


H. B. Wescott, 
the Hammond Typewriter 
closed several orders for machines at 
four in one order 


western University; 

in the other This is going some, but it is 
small compared to what Mr. Wescott states he 
will do during the next school year among the 


institutions of learning in Chicago and vicinity 
> > > 


L. M. Hofmann, the old standby of the Chi 
cago branch, and head of its repair department, 


made an extended trip through Illinois and 
Iowa, calling on Hammond users and adjusting 


nerally. The trade demonstrates 


the machines ge 


that they appreciate this by the orders for new 
machines that were handed to Mr Hofmanr 
imong them a special machine for the Iniver- 
sity of lowa, Iowa City 

~ * 7. 

The Chicago office of the Remington Typs 
writer Company report another big month fo 
general sales and also a big month on the Wahl 
Adding and Subtracting Attachment Among 
the notable sales is an order for twenty-five 


new model Remingtons from the Chicago Houss 


Wrecking Company 
- 7 = 
The Typewriter Sales Company has been in 
corporated with a capital stock of $2,500 : 


Howe and Follett Ww 





Minot Jones, Chas. M. 
Bull are incorporators 
. 7 * 

The American Typewriter Company has 
leased the store at 188 Dearborn street for a 
term of years at an annual rental of $3,000 

* - 

M. J. Hager, formerly of the Chicago office of 
the L. C. Smith Typewriter Company, has join 
d the selling force of the Monarch Typewrite! 
Company 

> * . 
J. P. Stimson, who has been selling a line of 
} 
I 


rubber goods, traveling out of Chicago, is an 
other new face in the Monarch selling ranks 
Mr. Stimson is an old Syracuse University foot 
ball star and is going after typewriter prospects 
like he used to go after the man with the ball 
* o c 

W. E. Levins of the Monarch office has been 
transferred to the Burlington territory He had 
been assisting in one of the loop territories for 
merly 

Cincinnati, O. 


Manager Hightower of the Remington 


reports the addition of a new man to 


I 


office 
handle 


No More Blurred Letlers 
No More. “Smeary” Erasures 


Dealers everywhere are finding the OTTO- 
ROTARY eraser a good seller because it 
meets the requirements of the modern typ- 
ist—does neat, clean rapid work—avoids 


smears and blurs. 


INEXPENSIVE! 


little wheel, 
papel 
Your 


respons 


Re rn rae 
ae 
ETT RT ee 


The OTTO-ROTARY eraser is attached 
to a flexible steel] shaft permitting erasures 
anywhere on the page; operates same as a 
dentist’s burrow, just a slight turn of the 
a touch of the rubber to the 
and the error has vanished, 

trade will 
Let us send you circulars and terms and 


place a sample machine with you. We want 
1 ° * 
ible representatives everywhere. 


OTTO TYPcWRITER WORKS, 


PRINCETON, IND. 
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the billing and adding department—B. J. Daly 
of Pittsburg, Pa. 
o a . 
Cc. E. Hoffmeister, formerly of the Chicago 
branch of the L. C. Smith & Bros. Typewriter 
Company, has been transferred to Cincinnati. 


Lowe, formerly with the Remington 
this city, has accepted a positon 
with the L. C. Smith & Bros. Typewriter Com- 
pany in the capacity of sub-office manager in 
Dayton, Ohio. Dayton is familiar territory to 
Mr. Lowe, as for a number of years he was sub 
office manager of the Remington Typewriter 
Company at that point. . 


C.. a 
Company in 


Miss Agnes Kelly, formerly of the Procter & 
Gamble Company, has taken charge of the em- 
ployment department of the L. C. Smith & 
Bros. Company. 7 7 

* 


The Cincinnati office of L. C. Smith & Bros. 
Typewriter Company reports the transfer of 
Mr. Mitchell from the Kentucky territory to the 
West Virginia and Ohio territory. Mr. Mitchell 
is a Scotsman who is making good. 

> 


James Caldwell of the L. C. Smith & Bros. 
Company has been transferred from Dayton. 
Ohio, to Columbus, Ohio, where he is sub-man- 
ager of the office in that city. 


Johnson is a new man with the L. C. 
Bros. Company. Mr. Johnson was 
city salesman for the Remington 


Chas. 
Smith & 
formerly a 
Company. 

e a * 
Deputy is a new supply man for the 
Smith & Bros. office. 
* 7 . 

W. D. 8S. Boyd, connected with the local Oli- 
ver organization, has been elected State Presi- 
dent of the T. P. A. 


E. W. 
local L. C. 


7” 7 « 

Cc. A. Lemkuhl, who travels out of the Cin- 
cinnati office of the Remington Typewriter 
Company, continues to report a record-breaking 
business. Mr. Lemkuhl tells of one village of 
600 people in West Virginia where he has sold 
eight new model Remingtons, one of them 
equipped with Wahl Adding and Subtracting 
Attachment, since January 1. 

@.-¢.®8 

The H. G. Miller Company, a new firm lo- 
cated at 119 Opera Place, is turning out a platen 
which, according to the statements of the com- 
pany, reduces the noise about 80 per cent. The 
representative of Office Appliances heard a test 
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TYPEWRITER NEWS.—Continued. 


regular platens and the 


Smith-Premier 


Typewriter Company 


derfer Typewriter office, states that he will soo: 


Typewriter Exchange, 
American Writing Machine Company 
splendid business 
An advertising campaign 


Cincinnati for a music typewriter 


Boulden, field manager of the company, 
some time recently 


representative 
Auditor's office watching with 


copies of each 
commissioners to 
gets three bars on 


Remington Typewriter Com- 


headquarters at 


gaged in a billboard campaign of advertising 





ELLIOTT-FISHER SALES PENNANT. 








Miss M. M. Burtt, who has been with the Fl 
liott-Fisher Company since June, 1902, left the 
companys employ at Pittsburg on Jun¢ to 


take a life job presiding over some fortunate 
young man’s household affairs. We did not learn 


his name, but we compliment him on his choice 
Likewise, Miss M. M. Cordie of the Cincinnati 
office has decided that she would rather be 
married than single, making the fourth one of 
Buswell’s girls who has entered the estate of 


matrimony 
= > = 
G. F. Watt, general manager, Elliott-Fis 
Company, was here during the month t see 
Brother Buswell, manager of the Elliott-Fisher 
Company's Cleveland district office 


Conshohocken, Pa. 


The Recorder of this city prints the f wing 
under date of May 21: While making business 
visits to the office of J. Ellwood Lee Cor ul 
L. P. Bunn, representative of the L. C. Smit 
Typewriter Company, fell in love wit Miss 
Caroline Parker, one of the typewriter opera 
tors in the office, and daughter of Mr 1 Mrs 
Charles Parker, of Eighth avenue and Forrest 
street. On Saturday morning she left ‘ 1iome 
as usual to go to the office, so her fan be 
lieved, but instead she met Bunn and toget 
they want to Washington, D. C where ie 
were married and from which place a telegram 
was received from the couple announ the 


fact to the parents The parental bles 
be bestowed upon the couple’s return 
honeymoon trip in Virginia. 
Dauphin, Pa. 
The Elliott-Fisher baseball team and 


Elliott-Fisher ‘‘fans’’ had their Decorati Da 
outing hers The Elliott-Fisher team | 
the Dauphin ball team in the afternoor 


score being 8 to 4 in favor of Elliott-! 
Des Moines, la 
Joseph R. Healey, who formerly sold 
ington typewriter on the Dubuque territ 
later was in charge of the Underwood 
writer office at Des Moines, has re-« 
ranks of the Remington Typewriter ‘¢ 
and is working the city of Des Moines 
Detroit, Mich. 
The Remington office in Detroit reports two 
notable sales for the past month, on f fifty 








new No. 10 Remingtons to the Eve! g News 
Association, and another of twenty N 1¢ 
Remingtons to the Detroit Free Press These 
sales are illustrative of the pace at whi the 
Remington Typewriter is traveling in t ter 


ritory 
> * > 
The Detroit Branch, the Hammond Type 
writer Company, recently placed two of their 
mathematical machines with the Ohio Stat 
University at Columbus, O. 
> > . 


A. C. Kilpatrick, special representative in 
Southern Michigan for the Detroit Branch, the 
Hammond Typewriter Company, reports isi 
ness steadily increasing 

> > o 

Walter Knebush has accepted the position of 
head repairman at the Detroit branch f the 
Hammond Typewriter Company. 

Duluth, Minn, 

W. H Shackel, the energetic resident sales 
man for the Remington Typewriter Company i: 
Duluth, Minn., cleaned up several big orders 
last week, and reports business booming on the 
range territory. He has been kept on the jump 
so much obtaining orders, that he is seriously 
thinking of purchasing an automobile so as ) 
be able to cover his territory 

Evansville, Ind. 

A change has been made in the management 
of the local Smith-Premier Typewriter offic 
G. Boath, formerly traveling for the company in 
Oklahoma, has gone to Evansville to succeed 


( Bass, who has been transferred to another 
city. 
Grand Rapids, Wis. 

An interesting exhibit has been on display at 
the Wood County Drug Store here, by | Rem 
ington Typewriter Company One of the con 
pany’s machines, turned out in 1873, shown b 
the side of two of the latest 1909 mod it 


tracted considerable attention. 
Harrisburg, Pa. 


Cc. H. Hunter, advertising manager of the 
Elliott-Fisher Comrany, has issued two more 
new pieces of striking literature, o1 entitled 
“The Test.’’ the other “Common Sens writ 
ten I! tne interest of bound book recording 
The latter book, written in Hunter's ul ter- 
istic, convincing style, is a very abl rgument 
well printed and bound in an attract ! 

> > : 

G. F. Watt. general manage! Ell t-Fis I 
Compa! is building one of the finest part 
ments that has ever been erected in H sburg 
Work is proceeding rapidly and M1 Vatt 
pects to occupy his new hdme befor 

> > 7 


Miss Jennie Bair, employed by t g 


department of the Flliott-Fisher Com) died 
it the Harrisburg Hosiptal May 24 Miss Bait 
was afflicted with appendicitis Februar nd 
was taken to the hospital immediat it 
failed t recover 
> > . 

B A. Van Riper, employed b t Elliott 
Fis! Comrany, and catcher of t Elliott- 
Fisher baseball club, is serious]; ith ty 





n 
d 
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phoid pneumonia coritracted while playing base 
ball with the Elliott-Fisher team on a damp 
field May 22 
> > > 

The Elliott-Fisher Company directors held 
their annual factory inspection meeting here on 
May 25. Directors present: W. D. B. Alexander, 
Hon. J. D. Cameron, J. William Clark, E. B 
Schley, G. B. Schley, W. H. Woolverton, W. L 
Dench, P. T: Dodge, M. J. Mandelbaum and G 
F. Watt They expressed their satisfaction at 
the changes that have been made for factory 
improvement, and at the changes that have 
recently been made for the better appearance 
of the factory and general office grounds, as 
well as for the general improvement in business, 
which for the first four months of this year 
showed an increase of 46 per cent over the cor- 
responding months of last year. 

> > > 

Contracts have been let for the erection of 
the plant of the Model Typewriter Company, at 
Nineteenth and Manada streets, Cloverly 
Heights The building will be completed in 
four months The plant of the new company 
will be one of the finest in the city. It will be 
light and sanitary in every respect. It is being 
built with an eye to the comfort of the work- 
men as well as to the production of a first-class 
instrument It is to be of red brick with white 
ston in of ornamental design. It will 
be 150 feet by 37 and 50 feet. The plot is 600 
by 120 feet 





Janesville, Wis. 

The Janesville Business College has been in- 
corporated with a capital stock of $2,000 by C. 
B. Williamson, W. H. Williamson and O. J 
Johnson. 

Kansas City, Mo. 

A typewriting ‘‘meet’’ was held recently at 
the Manual Training High School between con- 
testants from Manual, Westport, Central and 
the Kansas City, Kan., high schools. The team 
competition was won by the Kansas City, Kan., 
team by a score of 41 points out of a possible 
54. Each team was composed of three students 
The individual prizes were won by Miss Pearl 
Kreader of Kansas City, Kan., Miss Florence 
Haight of Kansas City, Kan., and Miss Mary 
Maloney of Manual. Entrants were restricted 
to those who have only received high school in- 
struction since the classes were started last 
September. The typewriter ‘field meet’ is to 
become a regular event among the high schools 

> . > 


Manager A Cc. Barlow of the Remington 
Typewriter Company’s Kansas City office re- 
ports a large and increasing sale of the new 
temingtons, Nos. 10 and 11, in his territory. 

> > . 

A new speed record for typewriting was 
made here by E. A. Trefzger of New York 
when he wrote an average of 109 words from 
copy each minute for fifteen minutes. Trefzger 
was second in the international contest, when 
Miss Rose L. Fritz won the hour contest. 

Lincoln, Neb. 

B. F. Swanson Company, dealers in typewrit- 
ers, have leased store room at 143 South Thir- 
teenth street for a period of years and will put 
in a complete line of typewriters of all kinds, 
supplies and office furniture This company are 
distributors for the L Smith & Bros. type- 
writer Mr. E. E. Hunter, who has been with 
this company for some time, will take immedi- 
ate charge of the store as manager. Several 
traveling salesmen will work out of this office 
in addition to the regular office force. 

Los Angeles, Cai. 

The Royal office in Los Angeles is now going 
in fine shape. Mr. Evans, one of the salesmen, 
has developed surprising ability as an operator, 
and is giving demonstrations to show that speed 
may be obt: ed on the Royal as well as other 
machines has taken a fine display window 
at the store of the Southern California Music 
Company, and gives public demonstrations, both 
with the dictaphone and from oral dictations 

Louisville, Ky. 

The Office Equipmen Company here has 
signed a Fox contract and their first shipment 
of machines has just arrived. The Fox has al- 
ways enjoyed a splendid trade in the city of 
Louisville, ranking near the top in the number 
of machines used. The Office Equipment Com- 
pany will give the Fox splendid representation 
in this city 





Madison, Wis. 
The Ledvina bill, designed to prevent stenog- 


raphers from giving away information secured 
through dictation, has been ordered engrossed in 
the assembly of the Wisconsin legislature and 
bids fair to pass Under the provisions of the 
measure, a stenographer, of either sex, may be 


fined $500 for imparting any information what- 
ever gained through dictation of any sort by an 
emplover Considerable opposition has been 
made to the measure by those who believe that 
its provisions are too far reaching and inter- 
fere with personal liberty, but strong support 
has been given by officials at the state capitol 
at Madisor 
Memphis, Tenn. 

C. E. Lightfoot, district manager, Elliott- 
Fisher Company, was here in May and opened 
a Memphis sales office at 262 Randolph street 
Placing D. J. Hostetter in charge 
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Gccece, cxceeeeG) 4 
“A Leader tor Years and A Leader To-day as Well” 


LwITTLe’S CARBON PAPERS 


as a synonym for quality are represented in the well-known brands 


“COBWEB’’——"‘SATIN FINISH’="—"““GOLD SEAL” 
known the world over, Wherever Typewriters are used, always the same 
LITTLE’S “SATIN FINISH” and “GOLD SEAL” RIBBONS 
Always uniform, afford the highest degree of satisfactory service under all conditions. 
’ AGENCY IS A BIG BUSINESS ASSE 


A “LITTLE’ ET 
A. P. LITTLE, Main Office and Factory, ROCHESTER, N. Y., U. $. A. 
Branch Offices: New York, Philadelphia, Pittsburgh, Cleveland, Washington, D. C. 
Distributing Offices: For Chicago and the West: Rockwell-Barnes Co., Chicago. 
For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 
Ihe New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the largest, finest and 
best equipped office in the worid devoted soiely to Typewriter Supplies. jDeaiers, TypewriterjMen, 
Purchasing Agents always welcome. » 
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TYPEWRITER NEWS.—Continued. been elected secretary of the Westminster Civi gle Model No. 10 was to be found in the estab 
League, one of the leading civic organizations lishkynent one day recently “The No. 10 is a 
Milwaukee, Wis. of the city. whitlwind,”” said Manager E. R:; Johnstar “It 
Rapid gains were made in the Milwaukes« es sells faster than we can secure the machines 
Indications are that the Ledvina bill. pro from the factory General business is showing 


typewriter business during the month of May 
much improvement and we are all satisfied that 


hibiting stenographers from giving out informa 


Dealers report larger sales and more favorable 
prospects and the indications are that the early tion concerning employers or employers’ busi the summer typewriter business in Milwaukes 
summer trade will be especially good. ness, will meet with a killing in the Wisconsin will be of the very best, despite the strenuous 
- = 9 legislature The measure was passed by the competition in the field.”’ 
“Business in the Monarch line has shown issembly, but the senate committee on judi 9 
much improvement during the present month,”’ iary has reported the bill for non-concurrence 7 . = 
said Adreas Bothe, sales manager for Wiscon os. ae ns, have been completed by the Badge 
sin and Upper Michigan. “The Monarch is N. B. Nourse, formerly with the Oliver Type State Business College of Milwauke¢ — 
eeatifet —— a in Milwaukee and some Ww riter Company at Chicago has joined the sales poi ges t , —- ats 8 aot at ber 
gratifying sales in the city ane ) e state on “3 - on “aioe. ; aiees IPP hg PP ect ppg Pascoe: , — co 
hav e been made."’ — = some 2. Gaae oer oo Gg Be premee nt voun ©. Strassburger Os tm a 
** anes “Wtlanain taretiaser. ‘ , believes that the building will be one of the 
The Cream City Business College of Milwau- Peete ; : ie ao. finest of its kind in the country. Dormitories 
kee has just placed another substantial order Mrs. W. H. Halsey, a prominent club womar oe gen ~~ eS _ woe —, a 
for Monarch machines at the Milwaukee office of Milwaukee, believes that Milwaukee girls do comforts and each school room will be 
The Monarch is giving great satisfaction at the not launch into office work for the purpose of mgnes Sor Ke apectsl use. 
institution. es securing a desirable husband, even if this plan , ie - 4 
Pa er ; is followed by Philadelphia girls. ‘‘Milwaukee _Mr. Liersch, salesman at the Milwauke¢ . 
Several heavy sales in the Underwood line are girls are altogether too sensible and practical a fice of the Remington Typewriter Compal ‘58 
reported by James T. Dee, Milwaukee, Wis lot to go into a man’s office with the sole idea another one of the enthusiasts on the subject 
consin and Upper Michigan manager of the of making it a short cut to the altar.” said of the new model 11 equipped with Wah! Add 
Underwood Mrs. Halsey. ‘“‘Then, too, business men are too ing and Subtracting Attachment Mr. Lierscl 
, 5 aie _ ‘ ‘ far absorbed in the one idea of making money has been doing excellent business not only on 
James B. Lanigan, Wisconsin and Upper to. pay much attention to the people in their the Remington-Wahl machine, but also on the 
Michigan manager of the L. C. Smith & Bros employ. I know of but one case where a gir) Model 10 Remington correspondence machin« 
Typewriter Company, made several recent busi has married her employer that has turned out © 
ness trips to Madison. Good sales in the L. C successfully, and that was due merely to the Several large orders have been secured bj 
Smith line have been made during the past few fact that the girl was well advanced in years the Monarch Typewriter Company from promi 
weeks. P and realized what she was doing.”’ nent concerns like the Mitchell Motor Car Com 
- - es 4 y wae eo pany, Racine Wis.; the Hamilton Mfg. Com 
E. O. Stumpf, manager of the Milwaukee tusiness has been so good with the Milwau- pany, Two Rivers, Wis., etc May was the 
Typewriter Exchange, 130 Mason street, has kee office of the Smith Premier that not a sin- banner month for the first five months o 109 
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SORTING BASKET 
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STANDARD FOLDING TYPEWRITER 
All the writing wm. SG 
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YOU CAN FOLD THIS ONE 


A Typewriter of regular standard 
size that folds to 5x7}x10 inches. 












Put it in a suit case if you wish. 

Weighs six pounds instead of thirty. 

Costs $50 instead of $100. 

Visible Writing. 

Is a Type bar machine with Standard Key-board. 

Is as perfect in its operation and mechanical construction as any typewriter at 
any price. 

Traveling men are using it and like it—it is the only kind they do like. 


Some territory open for exclusive agents. Write now. 


Vere? |° STANDARD FOLDING TYPEWRITER SALES CO. 


309 Broadway, NEW YORK. 





Folded, for Carrying 


























TYPEWRITER NEWS—Continued, 


Minneapolis, Minn. 


Mr. Herd, secretary of the Minneapolis Ta» 
Commissior as the reputation of having the 
most up-to-date and thoroughly equipped offic« 
of any in the state, his latest purchase being ar 
Elliott-Fisher Writing-Adding Machine capable 
f writing a li 24 inches long, which adds 
several ( mns of figures as it writes them 


dow? 
* - > 
Messrs. F. C. Craig and Worth B. Yancey are 
two new Oliver men traveling out of the Minne- 


apolis office They are both doing well. 
> > < 
The one day of the year, the nineteenth, the 
Oliver Anniversary Day was celebrated in a 
fitting manner A record day’s business was 


recorded 
> > > 
Assistant General Manager Gradwell of the 
Oliver Typewriter Company passed _ through 
Minneapolis recently on his way to the Coast. 
. . = 
Floyd St. John, manager of the Oliver Type 
writer Company, Minneapolis, visited agencies 
in North Dakota and Montana last month, and 
he was very much gratified at the good busi- 
ness the agents were doing in that locality. 
. . * 


D. W. Taylor, the Oliver veteran salesman at 
Minneapolis, has returned to duty in the Minne- 
apolis branch office. He has been doing road 
work for the past year 

> 7 


The Oliver Employment Department at Min- 
neapolis is making great strides in caring for 
the unemployed’ stenographers. Miss Adda 
Brown, who is in charge, is doing some splendid 
work in that department 

> . * 

The Oliver business in the Northwest is stead 
ily increasing All the Oliver boys are happy 
and contented with the nice business they are 
doing. 


> 7 * 
George W. Harden, former manager of the 
Blickensderfer Company at Minneapolis and 
lately with the Sun, has accepted a position 
with the Monarch Typewriter Company. He 
will have charge of the St. Paul territory be- 


ginning June ist. Manager Cole is very fortun- 
ate in having been able to secure Mr. Harden, 
whom we are sure will make good with the 
Monarch 

= os + 

George E. Cooper, a former Royal salesman, 
has joined the Monarch force at Minneapolis 
He will cover the Southern Minnesota territory 
after June Ist. 

Montreal, Canada. 

W. M. Marsh, Canadian district manager, El- 
liott-Fisher Company, with headquarters here, 
visited the Elliott-Fisher Company’s general of 
fices in Harrisburg during May 

* + 


> 
J. P. Tichenor, manager of the Montreal of- 
fice of the Remington Typewriter Company, is 
very much pleased with his new quarters at 
101 Notre Dame St. West Another thing which 
pleases Mr. Tichenor is the magnitude of the 
temington business, which in the Montreal ter- 


ritory as well as elsewhere, is surpassing all 
previous records. 
New Orleans, La. 

J. M. Morton, formerly manager of the Elliott 
Fisher Company’s Richmond, Va., office, has 
been promoted to be manager of the New Or- 
leans office Mr. Morton reached New Orleans 
and took charge on May 20, in time to assist 
F. R. Anderberg, southern district Elliott-Fisher 
manager, in handling the Louisiana Bankers’ 
Convention exhibit in New Orleans, on May 21 
and 22 

> > . 

The Elliott-Fisher Company has leased more 
commodious quarters in the Maison Blanche 
Building, which it will occupy on June 10. The 
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Some of the largest dealers 
in the country will tell you 
that the success of their sup- 
plies department is due to ‘‘Key- 
stone’ quality under their own 
brand. 










Roll it over in your mind a 
few minutes and you will see 

j the advantage of furnishing 
Ribbons and Carbons which are 
sure to pull repeat orders to you, 
not to someone else. 










We have an interesting prop- 
osition, backed by samples, 
for live dealers. Our prices 
on the grades will set you think- 
ing. Write today. 


THE KEYSTONE CARBON PAPER 
MANUFACTURING COMPANY 


Home Office and Factory - - FRANKLIN, PA. 


NEW YORK OFFICE, 26 Broadway, New York. 




























J. E. THOMAS, President 


THE PIONEERS IN THE BUSINESS 
OF REBUILDING TYPEWRITERS 





OFFICE APPLIANCES 


A. K. GOODRICH, Secretary 





Mechanic’s Tools and 


Typewriter Parts 
Supplied to the Trade 


Cylinders Recovered 
All Makes 
50c. 





TYPEWRITER INSPECTION CO. 
317 BROADWAY, NEW YORK. 


ESTABLISHED: ---1892. 











ROTARY MYRIAGRAPFi 
We have a dealers proposition to offer of exceptional merit. 
The Ambler Myriagraph is no experiment. 
in many respects superior to any other machine of its kind. 
There is an actual saving of about 40% on cost of supplies 
We have a long list of satisfied users 
J.t. Gillespie Co., = 


I A A I NT A 


It is equal and 


Pittsburg, Pa. 
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TRADE MARK 





Smallest, Fastest, heapest 
Practical and Reliable 


Computing Machine 


Carries Automatically. Resets mechanically 
Adds, Subtracts, Multiplies, Divides, Etc. 


Time-Saving! Brain-Resting! 
No Office Complete Without It 
For particulars, agencies and discounts, address 
ARITHSTYLE COMPANY 
Leipziger Str.112 Berlin, W. 8, Germany. 








Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 

Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dun or Brad- 
streets Book 





Special Machines 


**As Convenient as Your Favorite Pen'’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 
graphic Register Machines and Small Card 
Index Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this ‘“‘ad”’ and send 
it tome? That’s all I want, but I want 


you to do it now. HENDRICKS. 


Adjustable Table Co. "5", 
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Maison Blanche is one of the newest and hand 
somest buildings in the South. 
New York, N. Y. 

The picture which we show on the preceding 
page is that of the large 16-sheet poster which 
has recently been displayed for the Remington 
Typewriter Company in a majority of the 
cities throughout the country. The familiar red 
seal of the Remington shows up prominently 
against the yellow background of the poster 
which is 9% feet high by 14 feet long, and the 
combination of this poster campaign and the ex 
ceptionally vigorous newspaper campaign which 
is being prosecuted at the same time is certain 
to result advantageously for the Remington 

. + -@ 

William F. Miller, the “dean of typewriter 
salesmen,”’ is doing the business of his life on 
the new Remington models. And even at that 
there are some other New York city salesmen 
of the Remington who are giving him a close 
rub for premier honors. There are in all forty 
salesmen in the New York City territory of the 
temington typewriter, and all of them are out 
for new records 


1 y 
iarge 


* + * 

J. T. Thornton, Remington typewriter man- 
ager in Chicago; P. C. Kellogg, Remington man- 
ager in Boston, and E. W. Pease, the newly ap- 
pointed Remington manager in Philadelphia, 
have all been recent visitors at the general of- 
fices of the company in New York. 

> . = 


The executive offices of the Remington Type- 
writer Company in this city report the follow- 
ing additions and promotions in the Remington 
Roll of Honor during the month which has just 
passed: 

Wolfs of 
group. 

I. P. Mendelejeff of St. 
tered the 20-year group. 

H. Carrad of Birmingham, England; H. J 

. Niemeyer of 
New York have 


Paris has entered the 25-year 


Petersburg has en- 


Hastings of San Francisco; 
Berlin, and A. J. Hohner of 
entered the 10-year group. 

’. H. Barnes of Washington, M. Bolognini of 
Genoa, Miss S. L. Bedell of Buffalo, A. G 
Goodwin of London, John McQuarrie of Cal- 
cutta, J. H. Mason of Cape Town, Miss S. W 


Midgley of Sheffield, Miss Dorothy Santel of 
Cincinnati, Ashu Tosh Sen of Calcutta, and 
Victor Sivertson of Copenhagen have entered 


the 5-year group. 

This list always makes interesting reading to 
all employes of the Remington typewriter and 
to the public as well. 

7 . 

The New York Office of the Remington Type 
writer Company recently received a visit from 
Victor Sivertson, an employe of the Remingtor 
organization in Denmark. Mr. Sivertson was 
greatly interested in preparing plans for the 
approaching exposition at Aarhus, at which the 
Remington typewriter will make a very 
ing exhibit. 


impos 


> . . 
The news which the general offices of the 
Remington Typewriter Company has received 
from their European organization this month 


new Remington models are hav 
triumph in the Old World 
individual transactions is the 
model No. 10 Remingtons to 


proves that the 
ing a _ veritable 
Among notable 
sale of sixty new 


the French Street Railway Company by the 
Remington office in Paris. 
* * 

The campaign on the Wahl Adding and Sub 

tracting Attachment proceeds apace at_ the 


Several new pieces of printed 
matter on the Remington-Wahl! machine ure 
announced this month by the Remingtor Ad 
vertising Department. 

> . . 


Remington office. 


G. F. Watt, general manager, Elliott-Fisher 
Company, was here on business the latter part 
of the month 

* * « 


W. L. Dench of New York, secretar f 
Elliott-Fisher Company, spent several days 
the general offices in Harrisburg during May 

> ” * 





George Crouch, New York City manager f 
the Underwood Typewriter Company, left for 


his annual trip to England the last w 
May. He will be gone for a month 
* > * 

J. S. Brown, formerly principal of Br 
Business College, Bridgeport, Conn., and 
of a book on typewriter accounting 
the staff of the Underwood Typewriter ‘ 


pany. He will assist Mr. Oden in 
department 
. . * 
Thomas 8S. Brush, who has been with t Yost 


Typewriter Company for the past fiftee: rs 
is now with the L. C. Smith & Bros. 7 t 


Compat with a down-town territory 


The Royal Typewriter Company has 
bition in its window a Royal typewriter mad 
especially for the King of Spain It is finished 


in white ind gold, and presents a hand 
appearance 

e * * 
The public are certainly getting wel sted 
on typewriters and typewriter constr 
days The Smith Premier Typewriter ¢ 
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has been running for several weeks now striking 
advertisements in the New York papers as to 
the advantages of the new visible Smith Pre- 
mier. Mr. King, the New York manager, re- 
ports that the ads are undoubtedly producing 
fine results 

. . * 

Mr. Alexander of the well-known firm of Alex- 
ander, McDonald & Green, has purchased the 
interests of Messrs. McDonald and Green in 
their rebuilt and second-hand typewriter busi- 
ness. The business has suffered no interruption 
from the change, and Mr. Alexander is so well 
known and esteemed that there is no doubt as 
to the continued success of this prosperous 
house. 

. “ . 

A model of the Noiseless Typewriter was re- 
cently on private view in this city. A company 
for its manufacture has been organized with a 
large capital. The company will enter into pos- 
session of a large factory and plant at Middle- 
ton, Conn., on July 1, and the manufacture of 
the machine will be begun forthwith. 

. . > 


J. E. Neahr, sales manager of the Underwood 
Typewriter Company, has just returned from 
a trip to the Pacific Coast He reports that the 
interest that the press and the public took in 
Miss Rose Fritz’s demonstrations of her ability 
to operate the Underwood typewriter was phe- 
nomenal. The press reports were most flatter- 
ing, and the photographs of the crowds that 
besieged the Underwood offices in San Fran- 
cisco, Los Angeles, Seattle, etc., were undeni- 
able proofs of the enthusiasm evoked by Miss 
Fritz’s work 

. . * 

Mr. Riggs, who for many years was with the 
Elliott-Fisher Typewriter Company and more 
recently was in the machine business for him- 
self at 42 Broadway, has joined the staff of the 
Underwood Typewriter Company. He will have 
charge of the billing machine department, for 
which his previous training and experience ad- 
mirably fit him 

> + . 

The Sun Typewriter Company are now work- 
ing on a model which will be the first type bar 
machine ever made to have 102 characters. It 
will be a Russian machine. Although the Rus- 
sian alphabet has only 34 letters it requires 102 
characters to fulfill the demands for writing the 
Russian language with all its signs. 

7 7 . 

The Wholesale Typewriters Company em- 
ployes have formed a very strong base ball team 
and purchased uniforms, clubs, balls and all the 
usual appurtenances. They are out with chal- 
lenges in all directions. Already they have the 
scalps of several rural teams hanging from 
their belts and they are expecting others. The 
team is under the management of H. J. Hohn. 

* > > 


A. M. Fiske, who has been connected with the 
foreign second hand typewriter trade for many 
years, has gone to Europe on his usual annual 
trip 

> . > 

Mr. Bryce, for many years with the Hammond 
Typewriter Company, and more recently with 
the Monarch Typewriting Company, is now with 
the General Typewriter Company. There is talk 
of his taking a European trip in the interests 
of the second hand trade 

> > 


* 

The Wholesale Typewriter Company have just 
installed a large new oven heated by gas. It 
can be heated up to 500 degrees and has a ca- 
pacity of accommodating 40 typewriter frames 
at one time besides hundreds of other parts. 

* 


e * 
The Standard Folding Typewriter Company 
could do a very much larger business could their 


factory capacity be increased Many large or- 
ders have to be turned down for lack of ma- 
chines These splendidly useful little machines 


are being sent all over the world, among other 
places to Arabia, India, Spain, Italy, Austria, 
Germany, France, Belgium Russia, Sweden, 
South America and even to China. 
* . > 

H. T. Boulden, formerly district sales man- 
ager for the Multigraph Company, is now field 
manager for the Royal Typewriter Company. He 


is assisting G. Edmund Smith in the field work. 
> . 


J. A. Miller, who has been temporarily at St 


Louis for the Royal Typewriter Company, is 
now doing special work among the offices of the 
same compat 
J. E. Whitehead, the dealers’ representative 
of the Ro Tpyewriter Company, is doing 
splendid wor amongst the dealers in different 
parts of the country 
a = a 
R. M. Gaynor, the superintendent of dealers 
for the Royal Tpyewriter Company, is now on a 
trip throug the south and is sending in some 
fine orde1 
* > > 
J. E. Lan e, president and highest represen- 
tative of the Anglo-American Distributing Syn- 
dicate of 299 Broadway, is in New York on busi- 
ness in ynnection with his company. 
* > +. 
There are some fine photographs on view in 
the windows of the Oliver Typewriter Com 
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Our business has been 
growing tremendously 
month by month, and can- 
didly we are not surprised. 
We sell the dealer carbon 
paper and ribbons which do 
more than merely satisfy, 
they bring repeats for 


exactly the same. 


Another thing which has 


helped to build up the 


M. S. BRAND 


“The Line That Can’t 
Be .Matched ” 


is the fact that we are 
loyal to the dealer, we 
don’t first sell to the dealer 
and having loaded his 
shelves, go direct to the 


consumer. Quite a number 


of dealers appreciate this. 


A. L. Foster, President 





Carbon Paper Facts 


No.. XXIII 


Again 


M. S. 
Quality 2 


is a Blue Back Carbon of 


Standard weight. 

paper for coating has 
merits and we coat Q 
210 with the very 
of inks. Among sta 
weight carbons it is 


class alone. 


We advertised this 
carbon last month—we do 


it again, the carbon 


rants it and it is important 


to you. 


Our samples 
prove our 
statements 


Manifold Supplies Co. 


O. G. Ditmars, Vice-President 
188-190 Third Ave., Brooklyn, N. Y. 


John Fred H. Heldberg, European Representative 
Zurich, Switzerland 
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A LITTLE ADDED 
TO THE TALE 


“Factory Grade” 
Typewriter Platens | 


FOR THE TRADE ONLY 


The only exclusive platen concern 


AMES & FILSTEAD 


(3 PLANTS) 
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CHICAGO NEW YORK DENVER 


— TYPEWRITER TYP 
Equip Your Typewriter with the typemaking 


DUBELLE _| chines using so 


ay 


We make type for all 
the STANDARD 
and most of the other 
TYPEWRITERS 


now on the market. 


















ELECTRIC TYPEWRITER CARRIAGE 
REVERSER AND AUTOMATIC 
PLATEN SPACER 


a 


‘*The greatest time and labor saving device 
applied to typewriters since their invention.’’ 


Can be Attached to All Stand- 
ard Typewriting Machines 


Raa 


@ In our experience of 20 Years 
we have accumulated a large amount 
of Master Tools for Every Style 
of regular and Thousands of special 
type. 

€ Our output for Twenty Years 
has been and now is 


The Largest—The Best— 
The Cheapest 


New York Stencil Works 


Stencils, Steel Dies, Stamps, 
Diesinking and Engraving 


oe 6 OEE AL 6 AER SIN 





With this attachment the Operator has 
complete control of the Typewriter carriage 
without removing the hands from the key- 
board, which insures greater capacity with 
less expense 


In writing for further information always 
state make, model and serial number of 
typewriter for which attachment is desired 
and whether itis to be used with direct or 
alternating current and voltage of same. 


Write Today for Circular eS 100 Nassau St., New Yerk, U.S. A. 
i Established 1868 Incorporated 1882 






Telephone Call, 2262 Beekman. 
Cable Address, “‘Proplastic New York"’ 





DuBelle Company 


Williamsport, Pa., U.S. A. 


- OFFICE APPLIANCES 


THE MAGAZINE OF OFFICE EQUIPMENT 
THREE MONTHS’ TRIAL SUBSCRIPTION 25 CENTS 


















—— 





Social and 


Engraved Cards pines 


Our new trade price list showing 78 different styles is ready for the trade. 


The American Embossing Co., Buffalo, N. Y. 











108-110 Duane St. 1649 Champa St. | 
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pany of the first wireless messages ever taken 
on a moving train. The Oliver was the machine 
used on this occasion. 

> > > 
7 ¥ 


One of the most active, enthusiastic and en- 
terprising men on the staff of the Royal Type- 
writer Company is George Edmund Smith He 
is the assistant sales manager and his duties 
consist of establishing offices and agents in 
different parts of the country, and in develop- 
ing the organization He is a tireless worker 
and one of those men who creates enthusiasm 
and vim wherever he goes. Every office he vis- 
its is the better for his call and he is a general 
favorite among the salesmen of each agen 

. * * 


Oklahoma City, Okla. 
Jno. B. Yauger, general representativ« f the 
Fox typewriter, has in the last week been pay- 
ing a visit to the general office and factory of 


the company at Grand Rapids, Mich. Mr. Yau- 
ger has succeeded in the past year in placing 
an enthuisastic number of dealers for the Fox 
throughout Oklahoma and Arkansas 
7 > * 
Among recent noteworthy transactions, Mr. 
Brower, Remington manager, reports the sale 


of 25 new model Remingtons to the Oklahoma 
Business College. 
. 7 > 

Beginning January 1 Oklahoma City will be 
the home of the state agency of the L. C. Smith 
Typewriter Company. Details were arranged 
on May 14 by M. C. Smith, vice president and 
active head of the company, who came here at 
the request of the Chamber of Commerce. The 
agency will be in charge of J. W. Densford, the 
local manager of the Kansas City branch office. 
Eight or ten salesmen will work out of the 
Oklahoma City offices. 

Oshkosh, Wis. 

R. E. Martin of this place has been granted a 
patent for a new typewriting machine, said to 
embody many new and striking features 

Pierre, S. D. 
The noble red man is taking to the typewriter 


and the automobile. A news report says num- 
bers of typewriting machines are in use by the 
more progressive Indians of the Cheyenne River 
Reservation 


Pine River, Minn. 


I. T. Pope, an agent for the Oliver T 
writer Company, was in town recent! ind 
while here gave Fred S. Moulster the agency 
for the Oliver typewriter in Pine River and 
vicinity 

* > J 
George J. Silk, a well known typewriter! ur 


is now selling the Royal typewriter in Pine 
River and adjacent territory. 
Philadelphia, Pa. 

The Oliver annals for the month, locally, have 
been interesting. In both the country and the 
city departments, notably in the latter, there 
have been increased activity both in inquiries 
and in orders. Ricord Gradwell, assistant gen- 
eral manager of the Oliver Company who 
looked over matters on a brief visit between 
trains en route from New York to Chicago, had 
encouraging things to say to Manager Hutchins. 
The sales force was supplemented during the 
month by the addition of G. P. Tillotson, H. P 
Lewis and H. Barber, all of whom show prom 
ise. T. J. Baker, local agent at Norristown, 
who was in town on a visit, reported a notable 
increase in business there. H. W. Oberrender 
local Wilkes Barre, was successful in plac- 
ing many Olivers in Luzerne County with the 
passing of the agitation of an anthracite strike. 
Assistant Manager L. A. Rozelle of the Phila- 
delphia branch, returned with reports of en- 
couraging increases in all the country territory 

« . * 


“Things are looking Royal in all the country 
districts,’’ reports William M. Rankin, country 


close of 


manager for the Royal branch, at the 
May. The Royal points with satisfaction to the 
fact that there have just been installed twelve 
machines with the Evening Bulletin, the most 
enterprising of the city’s afternoon newspapers 


W. F. Seelye landed the order. Another com 
mendable piece of work was done by James 
Strobel, who, on the closing Saturday of the 


month, walked in with an order for five ma- 
chines for Stevenson & Co., prominent lumber 
dealers Martimore H. Rosenblatt, formerly 
with the Bell Telephone Company, has been 
added to the sales force. 


* > 7 
The big item of news in the always eventful 
Remington office is the retirement of the local 


manager, J. S. Green, who for some twenty 
seven years has been active in the Remington 


service and who now is enjoying a well-earned 
rest Mr. Green has been succeeded by R. E 
Pease, who comes direct from New York, where 
he had been serving in an advisory capacity, 


and whose sales experience has been notable 
It was he who was the Remington manager at 
San Francisco during the great quake. 

* « . 


“Miss Remington” has also come to the local 
office, to show in a window display which com- 
mands great attention, the notable points of the 
Nos. 10 and 11 models—the column separator 
back space key, built in decimal, tabulator and 
the other features. 

> * 7 

Frank B. Stevens, who was employed as a 
salesman by the Blickensderfer Manufacturing 
Company, at their branch office in Philadelphia, 
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and who was arrested several months ago by 
that company for embezzlement and gave bonds 
and then disappeared, was re-arrested in Balti- 
more, brought back to Philadelphia for trial 
found guilty and sentenced to three months’ 
imprisonment 
> * * 

The Underwood Typewriter Company of Phil 
adelphia is to be incorporated and on June 7 
application was made to the governor of Penn- 
sylvania for a charter by John T. Underwood, 
Charles W. Hand and Isaac Elwell. Mr. Elwell 
is solicitor 

The best of reports concerning increased 
business comes from the Smith Premier office 
Manager W. W. Yerkes is authority for the 
statement that three departments show for May 
an increase of a little over 100 per cent com- 
pared with May, 1908 Naturally the executive 


officers are ubilant. The sales force is, too, 
because of the success with which the new 
model Nos. 10 Visible is meeting. The offices 
have been improved in appearances by a hand- 
some mosaic floor at the entrance and a hard 
wood flooring for the window. 
* + * 

The Philadelphia office of the Remington 

Typewriter Company had the pleasure last 


month of welcoming their new manager, E. W. 
Pease Mr. Pease belongs to the Old Guard of 
Remington typewriter veterans, and his ap- 
pointment as manager of the Remington office 
in Philadelphia signalizes his return to the 


Remington service. Mr. Pease has a distin- 
guished record as Remington typewriter man- 
ager on the Pacific Coast, having served suc- 


cessively as manager of the Remington offices 
at Los Angeles and San Francisco, which lat- 


ter post he held during the great fire. Some 
time later Mr. Pease left the Remington ser- 


vice to go into business for himself. However, 
the call of the Remington spirit proved too 
strong in the end, and Brother Pease is now 
back in the ranks where he has fought for 
more thal «Vv years. 

o > * 

A banquet of the employes of the Remington 
typewriter. office at Philadelphia was held at 
the Continental Hotel in that city on the even- 
ing of Monday, May 3, in honor of the retiring 
manager, Mr. Greene, and also as an occasion 
for welcoming his successor, Mr. Pease. The 
table was set for forty covers, the entire staff 
of the Remington typewriter office in Philadel 
phia being present. The Remington office in 
New York was represented by A. C. Reiley, ad- 
vertising manager. The banquet was in every 


way a thoroughly enjoyable function. Among 
the pleasant features of the occasion was the 
presentation to Mr. Green by Mr. Beatty on be- 
half of the Philadelphia office force of a beauti 
ful gold handled pen knife and gold chain as a 


testimonia f their regard and esteem. The 
members of the selling staff were strong in 
their expressions of loyalty to the new man- 
ager, Mr. Pease, and the entire spirit of the 
gathering afforded a fine promise of the future 
achievements of the Remington typewriter of 
fice in Philadelphia. 


Portiand, Ore. 


Geo. O. Hewit, who was for several years as- 
sociated wit the Smith-Premier and Reming- 
ton Typewriter Company in their Chicago and 
Philadelphia offices as salesman and assistant 
manager, is meeting with a high degree of suc- 
cess in the sale of Underwood typewriters for 
the Portland, Ore., office of the Underwood 
Typewriter Company. 


> . > 

H. B. Maxwell, one of the most successful 
typewriter salesmen in the business, and who 
has been connected with the Portland, Ore., of- 
fice of the Underwood Typewriter Company 
during the past two years, has been placed in 
charge of the Boise, Idaho, sub-office of the 
Underwood Typewriter Company covering the 
southern Idaho territory, and is improving his 
already xcellent sales record. 


Providence, R. lI. 


The L. C. Smith & Bros. Company closed 
their offic« ere June first and hereafter will 
cover this territory from Boston. Charles Skill- 
man, their manager here, will take a position 
in Boston with them 

a >. * 

Mr. Cation, who sold Monarchs for a while, 
has resigned and joined the selling force of the 
American Multigraph Sales Company. 

. > J 

The Underwood force are unusually busy 
They have increased their office force and hav« 
put in ar dditional telephone. 

> > 7 


Mr. Browr formerly a salesman with the 
Remington Company, has again taken a posi- 
tion with them 

* > + 

J. W. Deyle, an expert inspector from the 

Underwood office at New York, spent a week in 
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We are particularly anxious that every carbon 
paper dealer in the country should test our new 
“Thoroughbred” 7 lb. carbon paper. Its write 
shares the wonderful intensity of our Intense Brand 
and the extreme sharpness, non-smutting features 
and durability of our popular Distinctive Brand. 





Being coated on blue stock the stencilling does 
not show, and as most carbons are discarded be- 
cause they look wornout instead of because they 
are worn out, this sheet has more durability on 
this account than if it were coated on white stock. 


For every-purpose carbon of the highest possi- 
ble grade it will compete successfully with any 
paper on the market. 








This ‘carbon will be packed in wrappers of 
twenty-five sheets each in a particularly attractive 
box and sold under our brand name only. 


We feel that no dealer will regret the cost of 
the stamp necessary to secure liberal samples of 
this new product. 








Neidich Process Company 


BURLINGTON, N. J., U.S. A. 


Address Continental Inquiries to P. CASTELLI, General Agent, 
82 Boulevard Flandrin, Paris, France 




















76 OFFICE APPLIANCES 





é 
lil ; remarks that it has got to be, owing to an ad- trip over is territory, and reports g 
TYPEWRITER NEWS.—Continued. dition in his family in the person of a very ness for the new model Remington 
Providence checking up the repair department handsome boy, who does or does not, according ~~ 
and giving advice to repairmen. to which branch of the family one is talking to, L. W. Ryland, Columbia Bar-Lock Typewrite! 
= = resemble his father Company, reports business as being vé 
Mr. Knopp recently visited Newport, inspect s =e 
ing the typewriter equipment at the Navy Yard E. Ss. P Richmond, Va. a eee See J. A. Bail district manager of t ( 
which is exclusively Underwoods, using nearly oe ond formerly with the Smith Premier, Smith & Bros. Typewriter Company at WV I 
200 machines at the Newport station. is now with the Underwood, working the city ington, D. C., was a caller at the Ri d 
** © territory “ae oe branch recentl 
D. P. Whytock, the Underwood billing repr ‘ " , ‘ f pip Fees 
sentative, has brought in some heavy orders for H. Db Armstrong rece ntly joined the forces o Clarence Blakemore. formerly conn 
billing machines recently. They can’t lose Dav« me Bs C. Smith & Bros. Company, traveling out the Royal Typewriter Company, has 1 
when he goes in with an Underwood Diller f the Richmond, Va., branch. Mr. Armstrong the Underwood forces 
a 2 #3 had long experience as a specialty sales * * * 
Harry Lea, who joined the Underwood selling . n, and we hope he, will do well with his new B. C. Pattee, manager of the Richmond offic 
organization in March, has made a remarkabl amit eet of the L. C. Smith & 3ros Compal 
record as a new typewriter salesman. He says Ww R Wrie tat , some very good sales of his machine g 
he never realized how easy it was to sell typ« R 7. right is now connected with tie the sales made last month were two ma nes 
writers until he began selling ‘“‘the machine you temington Typewriter Company. He will work that will go to Canton, China 
will eventually buy.” the territory in Western North Carolina * * * 
F 7 ee » o 9 J. C. Robbins, for a number of years s 
The Business Show held under the directior 1. C. Smith of the Royal Typewriter Com- at the San Francisco office of the Remington 
of Thompson & Thompson, the loose leaf manu pany recently put on a couple of new men and Typewriter Company, has been appointed ul 
facturers, assisted by the Underwood Type they are hustling for business ager of the Remington branch office n Ricl 
writer Company, Anthony & Cowell, General eS » 6 mond, Va Mr Robbins entered upo! sd es 
Office Equipment Company A. 8S. Hubbard R. H. Tucker, formerly with the Washington last month and is enthusiastic over th ss 
Mechanical Accountant Company, and the Dick office of the Hammond Typewriter Company, is which he is doing and the further 
enson Company was a great success and will now working country territory in. Virginia for prospect. 
be repeated in the near future the Smith Premier Company. — Rochester, N. Y. 
~ “at See 2. Cc. T. Reid, a well-known typewriter mar I 
Mr. Putney, in charge of the sub-branch for Manager J. C. Robbins of the Remington merly with several other leading compar Ss 
the Royal, reports business good In fact é Typewriter Company has just returned from a now connected with the Rochester offi e 
Royal Typewriter Company 
. _— — a —, - — " * * * 
F. L. Trapp, manager for the Ro 
writer Company at Rochester, says t the 
company is doing a fine business and ré¢ iving 
large orders from many important neerns 
Business has grown so they have beer ged 


to put on more men to handle it 
* + > 
crn Ss Cc. F. Brewster of the Royal Typewr Con 
Tr SIGH & ADV co pany has recently closed a deal wit of 


the largest manufacturing concerns in t 


tion for a dozen machines He expects fore 
many months to have the plant of the on 
pany which ordered the dozen “‘Royaliz 

pletely 


Rockford, Ill. 

Harr \dams an experienced typ iter 
salesman, has been appointed to 
northern Illinois territory in the inter 
Underwood tynewriter His headquart re 
it Rockford 


San Francisco, Cal. 


Miss Ros L. Fritz, the world’s 
oS tvpewriter operator, was in the city | 
She has |! 1 a very successful t 

. 7 fr Los Angeles, under t 


(Coast tror 
ment of the Underwood Typewrit: ( 


ALWAYS VISIBLE WRITING. receiving il enthusiastic reception evel re 
SALES OFFICE 808 PINE ST. ST. LOUIS MO. ieeeet "Enc. bustnese colleges hawe, | 








one inother to get demonstrati I 
work has ttracted a large attenda 1? 
the offices of the Underwood S st 
week for a isit to Portland and t fT in 
the Northwest, Miss Marie Thede |! ! 

mediate harge of the trip 2 
of the offices on the Coast whic! 
ready visited are all very much gratified the 
results ind feel that her work wi ! t I 
an immense amount of good Miss |] t will 
he 1? the Northwest thr z it ft ! t f 
June isiting Portland, S nd 
Boiss Idaho She nas been l ! 
of the local business houses, in pa b 

SPECIMEN OF MONARCH BILL BOARD ADVERTISING. the J. K. Armsby Company, whicl 





Let The Buffum Automatic Card 
Press Do Your Work. 


ly forthe market. Feeds automatically. Motor set tor maximum speed 8,000 
impressions per hour, Not a toy but a printing press specially adapted for stationers, pri busin : 


Hasa roll paper attachment with which it prints direct from type, labels, inserts, envelope slips, men 






This wonderful machine is now rea 






notices, tickets, debit and credit slips, bread labels, sk achine tickets, and anr ements of all kinds up to 


post card Prints in One or More esters, ond widths up to 5i inches. Built specially strong; mak 
strong impression. Has removable chase and tympan. Special ray mpression regulating deviec enables very rapid delivery 
of work. Patent impression shaft allows change of impression in } minute without inging ampen Shafts 












yuntain impression counter. Operative by hand, motor power, or both. Ad ents few and ray id A 

to cards of different thickness and width, from 2 to 10 ply. All parts easily ensauniae. strictly interchange- 
able. High nickel and Japan finish. Complete equipment to operate press ‘except type) 
without extra charge. We can furnish flat top type cabinet with doors and 12 fonts of type if desired. Press 1 


i for short runs of cards ; also for long runs, because auton 


equipped with 












adapte 






Guaranteed for one year against defect in sbomutocture. W p to all parts of the 
tr vith each press. You can learn to operate it in one day. 
DEALERS CAN MAKE GOOD MONEY by selling THE BUFFU M AUTOMATIC PRESS and printing ar 
1 by business houses. You n sive money while you demonstrate DON T MISS THIS OPPOR 





WRITE AT ONCE FOR DEALERS’ TERMS AND FULL PARTICULARS 


THE BUFFUM TOOL CO., FouRTH AND GEORGIA sTs., LOUISIANA, MO., u.s.4 
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to its offices to give a demonstration before its 


employes The sales organizations where 
has visited are anxious that she may remail 
on the Coast indefinitel; 
. * > 
The San Francisco office of the Underwood 
reports its usual large business and has had 
marvelous success since the opening of th« 


branch It is reported that over 200 machines 
were sold this branch in April. 
* * > 


J. R. Robertson, formerly with the Under- 
wood office at Seattl Wash., and later witl 
Eastern offices, has returned to the Coast and 


is now with the San Francisco branch. 
> 7 > 


of the Remington Typs 
upon the difficulty of 


Coast Manager Wilds 
writer Company remarks 
getting fi mechanical typewriter men 
who will stay permanently in this territory. 
This department, he says, has been short-hand 
ed ever since he came here, and a great deal 
of time 1 been spent in training new ap 


class 


prentices, few of whom turn out satisfactoril) 
Other dealers have frequently spoken to the 
same effect, and it is stated that San Francisco 
offers a good opening to all efficient typewriter 
mechanics who care to make a permanent horns 
here Salaries here are generally higher than 
in the East, the California climate is famous 
and with other conditions favorable it seem 


remarkable that more men of the class wanted 


do not tr their fortunes in this territory. 
J > > 

The local Remington office reports a satisfa< 
tory business for the last month, with several 
quite large orders already booked, and others 
in sight 

¢$e¢e 

The W lesale Typewriter Company, whi 
was organized about two months ago, has start 
ed business at 37 Montgomery street. The 
compa! rries a general line and has started 
in witl promising business. 

* a 7 

. €&. 3 rdorff, formerly with the Underwood 
at Chicag is a new addition to the San Fran 
cisco sal force of the Royal 

> > > 

Frank W. Aust, formerly with L. & M. Alex 
ander & Co., Coast agents for the L. C. Smit! 
& Bros. typewriter, is now with the Under 
wood 

Scranton, Pa. 

Wesl S. Herrick, formerly salesman for the 
Inter i Correspondence Schools at Cort 
land, N. ¥ has accepted a position as sales 
man for tl Remington Typewriter Company 
Scranto Pa 

The Int itional Correspondence Schools last 


writer of its own model 
known as the “I. C. S 
I tested in 


month put in use a type 
and make hich will be 


Typewrite1 It will be thoroughly 
the offi of the company. The new typewriter 
is a “visible.”’ Manufacturing will be done i1 
the Ash street building, it is said, if the type 
writer mes up to expectations. 

Seattle, Wash. 

A noteworthy example of the thoroughness of 
the methods of the Remington Typewriter Com 
pany is afforded in the census of the Wester 
Washir territory. which is now being mad 
by the Remington office in Seattle. Mr. Niles, 
the Remington manager in Seattle, reports that 
the cit f Everett, Wash., has a typewriter 
populatior f 182 Remingtons. The Remingtons 
being majority In Mt. Vernon, Wash 
there are § Remingtons. The census of other 
Was! cities is proceeding apace, 

Spokane, Wash. 

The S; ine, Wasl office of the Underwood 
Typewrit Company was the winner of the 
$100 cas prize for tl month of April offered 
by the omnany each month for the largest 


number of sales H. O. Harvey, the manager 


is to be ongratulated his success. 
Springfield, Ill. 

Kurzdorfer, n ger for the Morarcl 
Typewriti Compar in this city, has been 
transferred to the St. Lovis office of the com 
pany and is succeeded he hy M. C. Weber 
former manager of the Des Moines, Ia., office 


Typewriter Company. 

St. Louis, Mo. 

R. M. Jones, formerly manager of the Royal 
Typewriter Company Washington, has been 
appointed manager of the St, Louis office of 
the same ympany. 


. * * 


of the R 


C. E. Leslie, special representative from the 
general offices, was here several days during 
May going over matters with C. E. Lightfoot, 
manag of the Elliott-Fisher Company’s St 
Louis district office 

- > > 


The new St. Louis Business College has re- 
cently ided to its typewriter equipment 27 
new model No. 10 Remingtons. 


* > 7 


Albright of the St. Louis Typewriter 
visited Chicago in May and bought a 
large number of typewriters, which are now 
being rebuilt for distribution among dealers 
Mr. Albright left for New York June 1 to buy 


A. C 
Exchanges 
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A Ribbon with Color Strength 


iT TAKES A LONG TIME TO 


POUND THE COLOR 


OUT OF A 
















Self- Renewing Ribbon 


Because it renews its 
strength of color an 
restores its brillian< 
over night 

A ribbon that appeal 
to every typewriter 
user On account ol 
the clean beautiful 
wo1k that it continues 
to do, without losing 
its strength of color 
A Dealer Wanted 
in every city where we 
ire not represented for 
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Beco Rivbons andCarbon Papers 


THE BUCKEYE 
RIBBON AND CARBON CO. 


MANUFACTURERS 
326-328 Frankfort Ave. 
CLEVELAND, OHIO, VU. S.A. 


Sales Department, Auburn, N. Y. 





We have large assortments of all makes 
of first class machines in the rough. 
All orders promptly filled. 
Write to-day for prices. 


TO THE TRADE ONIY 


B. D. UNDERWOOD TYPEWRITER EXCHANGE 
S22 tie Selic Street 










Chicego, ttl., VU. BS. A 








~ 

NUMBERING MACHINES Y 
AND DATING STAMPS 
——— Of Every Description—— 


ACCURATE— RELIABLE— DURABLE— EFFICIENT 
TWO LEADERS 


Sold by The Stationery and Hand Stamp Dealers 
THE “‘ATLAS” 
NUMBERER $3.50 
6 WHEELS 
12345 
STYLE 


AUTOMATIC 
CONE CUTIVE ---DUPLICATING 
AND REPEAT 


DIAL ETTING 
ENGRAVED WHEEL 
EL? INGIN G 


NO SOFT 
METAL OR RUBBER 
IN ITS CONSTRUCTION 


se TILITY”’ 
DATE R 92.00 
AUTOMATIC 


NOV 26 1908 
STYLE 
GOOD FOR 7 YEARS 
SELF-INKING 
PRINTS CLEARLY AND LEGIBLY 
NO RUBBER 


WM. A. FORCE & CO., Inc. 
59 Beekman St., New York and 188 Monroe St., Chicago 














= 





_ 











A, C. ALBRIGHT, Prop. 
ST. LOUIS T. W. EXCHANGE 
ALBRIGHT BROS. REBUILT T. W. CO. 
Holland Bidg., St Louis 





PLATENS RECOVERED—50c 


FINIS 


on dead true steel mandrels. We use only 


\ PEWRITERS in the rough—repaired—Factory Rebuilt 


$40 per 100 


HED PLATEN COVERS 


50c each $35 per 100 


’ 


best grade Air Cured Rubber. 
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machines for the fall trade. While in New 
York he will be at the Knickerbocker Hotel, 
where he has engaged offices for the summer. 

> > > 


W. A. Kinsey, formerly manager of the Royal 
Typewriter Company's branch in this city, will 
go into partnership with Joe Goetleib in the 
rebuilt typewriter business in San Francisco. 

> . 


7 

The St. Louis office of the Monarch Type- 
writer Company has secured the services of M 
A. Webber, formerly manager of the Des Moines 
branch of the Royal Typewriter Company. Mr 
Webber is working in central Illinois and is 
very enthusiastic about the future of the Mon- 
arch in his territory. 


W. L. Kimble is a newcomer in typewriter 
circles in St. Louis, having abandoned the au 
tomobile business to sell Monarchs to the city 


trade. 
St. Paul, Minn. 

The Remington Typewriter Company's office 
at St. Paul, Minn., sold the largest number of 
machines in its history during May. 

* > > 


E. L. Ashcroft, manager of the Twin City 
Elliott-Fisher sales office, has been stirring up 
some big deals lately, and was recently visited 
by C. E. Leslie, special representative from the 
home office of the Elliott-Fisher Company. 

Sterling, Ill. 

R. D. Aldrich, formerly of Tampico, but who 
is now in business at Sterling, has added a 
new department to his business and is now the 
head of the Aldrich Typewriter Company. Mr 
Aldrich will make a specialty of rebuilding type- 
writers from the ground up, buying up second- 
hand machines, selling rebuilt machines and 
handling a complete line of new machines of 
standard makes. He has engaged two expert 
typewriter repair men, one of whom will be on 


the road. . 
Stevens Point, Wis. 
A typewriter of new design has been invented 


and perfected by Prof. F. F. Showers, proprietor 
of the Stevens Point Business College, and 
John Sholler of Antigo, Wis. A sample ma- 


chine, constructed by hand, has been completed 


and its practical workings have been thorough- 
vicinity, 


ly tested by typewriter men of the 

who pronounce the new machine to be a de- 
cided success in every particular. The machine 
is much smaller and more compact than the 


ordinary typewriter, weighing but 14 pounds 
Practically all of the various parts, however, 
are of the standard size and six more charac- 
ters are to be found on the machine than on 
the average typewriter. Efforts are now being 
made by the inventors to organize a company 
for the manufacture of the machine at Stevens 


Point. 
Syracuse, N. Y. 
L. C. Smith, president of the L. C. Smith & 
Bros.’ Typewriter Company, was the principal 


speaker at the annual banquet given by the Y 
M. C. A. at Oswego, N. Y., on May 12th. Mr. 
Smith made it plain to his hearers that the Y. 
M. C, is the poor boy’s home and told of 
many good places filled from the ranks of the 
a. ae ee, 

> . . 

W. L. Smith, vice-president of the L. C. Smith 
& Bros.’ Typewriter Company, is attracting 
much attention around town, when he takes his 
new No. 30 Packard touring car out. The car 
is certainly a handsome one, it being specially 
finished by order of Mr. Smith in red and black. 

> > > 


S. W. Crandall, president of the Monarch 
Typewriter Company, spent several days in and 
around Syracuse the last part of May. 

7 . . 


S. B. Hall, field representative of the Monarch 
Typewriter Company, left Syracuse on May 12th 
to be gone a year. Mr. Hall met Geo. W. Dick- 
erman, vice-president of the Monarch Company 
at New York. and sailed with him for London. 
While gone Mr. Hall expects to visit all the for 
eign countries in the interest of the ‘‘Monarch.” 

> > . 


The adjusters of the Smith Premier Works, 33 
in number, went out on a strike on May 18th 
on account of the work being put on a piece 
work basis. The adjusters were dissatisfied with 
the company’s decision to put the work on piece 
payment instead of making it time work. The 
strike was of short duration, lasting one day 
One by one the men returned and accepted 45c 
a piece for each machine adjusted, although the 
men argued it was not sufficient No conces 
sions were made. 

. > 7 

The Eureka Dancing Club, its members being 
typewriter people from the typewriter factories, 
gave a closing dance at the Valley on May 28th 

7 > 7 


L. C. Smith & Bros.’ ball team took the 
Nettleton team into camp to the tune of 
18 to 6 on May 22d. The manager, R. M. Pot- 
ter, is open for games with any teams on Sat- 
urdays We would like to see the ‘“‘Remington” 
team cross bats with the L. C. Smiths. 

7. 7 . 


The 
A. E. 


Geo. A. Colton of the Syracuse sales office of 
the Monarch Typewriter Company has recently 
been transferred to the Rochester branch 

. > > 


has recently connected himself 


Hills 


GC a 
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with the Monarch Typewriter Company and is 
now handling the Syracuse territory with good 
results. 
7 7 > 
has recently been 
resident salesman by the Monarch Typewriter 
Company for the Binghamton territory and is 
looking after Monarch interests in that vicinity. 
. . . 


W. S. Osborne appointed 


Dwight E. Cate, mechanical adjuster, who 
was formerly at the Pittsburg office of the 
Monarch Typewriter Company, is now employed 
by the Syracuse sales office of the same com- 
pany. 
. o * 

Cc. U. Stapleton, who has charge of the Roch- 
ester branch office of the Monarch Typewriter 
Company, states that prospects for future busi- 
ness look good. 

The Hague, Holland. 

Installatie-Bureau ‘“‘Novo,” agents for the 
Monarch in Amsterdam, Holland, have moved 
from Amsterdam to The Hague, Koningen Em- 
makde No. 94 

Toronto, Canada. 

The office of the Remington Type- 
writer Company is now comfortably settled in 
its new quarters at 144 Bay street. 

Washington, D. C. 

A. 8. Sroufe is now looking after the interests 
of the Royal Typewriter Company as temporary 
manager in this city. 

> 


Toronto 


. > 
L. G. Julihn, Elliott-Fisher Company's patent 
attorney, visited the general offices in Harris- 


burg the latter part of May. 
> * * 


W. H. Barnes of the Washington office of 
the Remington Typewriter Company has en- 
tered the Five Year Group of the Remington 
Roll of Honor and has been presented with the 
Roll of Honor badge, a mark of distinction and 


honor bestowed by the company for long and 
faithful service. 
Winnipeg, Canada. 

Glenwood Maltby, who has been with the 
Monarch people in Winnipeg for some years, 
has recently joined the staff of the United 
Typewriter Company, Limited, and will in fu- 


ture devote his time to selling the Underwood, 
which is fast gaining friends in the Golden 
West. 

. * * 


J. L. Vinnette, who has been with the Un- 
derwood at Toronto and London for some years, 
has also joined the Winnipeg office in the 
capacity of mechanical man. 


Lawrence Hope, who has been with the Mon- 


arch and the Willston Stationery Company, has 
joined the Underwood and is in charge of the 
repair department of the Winnipeg office 
> ” 
Jas. H. Jenkins, who has charge of the Win- 


nipeg office of the United Typewriter Company, 
is wearing a broad smile because business is 


increasing. 
eee 


Reports from Winnipeg show that the demand 
for the new models of the Remington is gather- 
ing headway all the time, and records are being 
broken month after month. 

> > 


Platts, who has been traveling through 
for several years as salesman for the 
Remington, has located in Brandon, which will 
henceforth be the headquarters from which he 
will prosecute the sale of the Remington. 
> . . 


JI. W 
Manitoba 


Doyle. who has had charge of the me 
chanical department of the Remington type- 
writer office in this city for several years past, 
has been promoted to a position on the Reming- 


M. A 


ton sales force of the Winnipeg office We hear 
with pleasure that Doyle has made good from 
the first day out 


* * * 


The Winnipeg office of the Remington Type- 


writer Company last month enjoyed a_ visit 
from Thomas F. Crean, Superintendent of the 
Domestic Sales Department 
Worcester, Mass. 
A. S. Ritchie, formerly of the toval sub- 
branch in Worcester, has been transferred to 


the Boston city force 





LANGFORD AT ’FRISCO. 

\ number of freight officials of 
the railroad hold a 
conference in San Francisco about the last 
of this month, at which an important topic 
for discussion will be the saving of time 
and labor by the use of adding and billing 
Francisco offi- 


traffic 


Harriman lines are to 


machines, in which the San 
ces have taken the lead. A number of the 
local adding machine men are preparing to 
make demonstrations at this 
and L. W. Langford, of Chicago, manager 
of the Elliott-Fisher Company, is now on 
the way to attend the meeting. 


conference, 











THE STORY OF A ROLL TOP 
DESK. 


A Tale With a Moral of Economy At- 
tached. 

ROPERLY speaking, this ought 

to be entitled the history and ad- 

ventures of a roll top typewrit- 
er desk. It was a good desk and it 
cost the man who bought it of the 
manufacturer’s agent sixty good, hard 
dollars in the coin of the United 
States. It was of golden oak, highly 
polished and a thing of beauty. The 
man’s stenographer lost no time in in 
stalling her machine upon the proper 
adjustable platform, in the fond, if il 
lusive hope that her new desk would 
prove as satisfactory as it was orna- 
mental. The-roll top and the writing 
top, the drawers and the pigeon holes 
were all that could be desired An 
seemingly so was the disappearing 
standard which held the typewriter 
and which could be raised into position 
or put away out of sight at the will of 
the operator. But it was only a day 
or so before a grave fault manifested 
itself. The stenographer was writing 
merrily along at a 40-words-a-minute 
clip, when she shifted her position a 
little, and lo! the platform-operating 
mechanism got busy on its own hook 


and the machine disappeared from 
view. Thinking she had touched a 
spring inadvertently, the operator 


hauled the machine back into position 
and kept on writing. But to no avail. 
Four times in one afternoon the ma 
chine started to go out of sight with 
out previous warning of its intentions, 
and four times did the operator arrest 


it in mid-flight and bring it back 
Once it caught her unawares while 
she was taking dictation in the mana 


collapsed, 


gers private office, and 
bringing the cover of the desk down so 


hard above the retiring machine that 
it sounded like the thirty-third dyna- 
mite bomb the nervous bookkeeper had 


been reading about that morning at 
breakfast. It caused him to jump and 
execute a blot upon a page of his fa 


vorite ledger, whereat he exploded an 
unchurchly word beneath his breath 
and wished he could kick the man who 
invented automatic collapsible office 


furniture. 

The next day the 
up the same pranks, only as it got 
bered up it seemed to do them with 
ever-increasing swiftness and facility. 
The passing of a heavy truck along the 
street or the jarring of a heavy engins 
in the building next door seemed to be 
the proper signals for the disappear- 
ance of the machine. When, along to- 
ward the close of the day, when half 
the force of the office had tinkered with 


desk began to cut 
lim 


the malevolent thing, in a vain effort 
to make it stay where it was wanted, 


the stenographer gave it up in despair 
and removed her machine to a smalf 











| RIT set ee 


typewriter stand. She told the man- 
ager of the peculiar pranks of the new 
desk, and after he had pinched his 
fingers and spoiled his temper fussing 
with it on his own hook, he sent in a 
complaint to the furniture company to 
come and fix the desk or refund and 
take it away. 

The complaint was taken up the next 
day in the furniture house, and after 
unwinding yards and yards of red tape, 
the repair man finally got around, and 
in about two minutes he located the 
trouble, put in a screw that was miss- 
ing and thereafter the desk gave per 
fect service and unbounded satisfac 
tion. 

The moral of the story is this: Had 
the desk in question been properly 
tested and inspected before being de- 
livered to the customer, there would 
never have been any trouble with it, 
and the customer’s impression of the 
goods and the methods of the furniture 
house never would have gotten a jolt. 
Now, if he ever buys another desk of 
that house, he is going to be suspicious 
until all the tests are made. He may 
even allow this experienée to turn the 
scale in favor of another house offer 
ing goods of apparently equal appear- 
ance and merit. 


TRADE-MARKS. 


Japan. 

Information has been received at the De 
partment of State by cablegram from the 
American embassy at Tokyo that the Jap 
anese government had ratified the trade 
mark treaty between the two countries, 
which included features in regard to goods 
in Korea and China. The text of the treaty 
was published in Consular and Trade Re- 
ports for April 16. 

\ communication from the Department 


of State neerning trade-marks suggests 
that the present occasion presents an ex- 
cellent opportunity to impress upon Amer 
icans that in Japan the system is priority 
of registration and in the United States a 
priority of use, and that the Japanese is 
the one in use in a majority of countriés; 
consequently, every American who wants 
protection for his industrial property in 
China, Japan, and Korea should register at 
the earliest possible moment at the Tokyo 
patent 

Japan disposed to recognize priority of 
use by a liberal interpretation of the exist- 
ing laws, such as by refusing to entertain 
wrongful registration and by even going so 
far as t ancel registrations previously 
mad 


An American whose trade-mark or other 
such right has been pirated should lose no 
time in seeking registration and in moving 
for the annulment of the wrongful registra- 
tion from which his business is suffering. 
If these points impressed themselves upon 
those most interested, the benefits of these 
conditions would be great, but conditions 
can accomplish little where the interested 
beneficiaries are too indifferent or apathetic 
to avail themselves of the protection af- 
forded them 
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@ Don’t wait until some other dealer has secured 
the agency for the UNION line of ribbons and 
carbons in your territory. It will be snapped up 
in a hurry—-if it is open—and you want to be ready 
to jump into the breach at a moment’s notice. 


@ Our big business has been established on the 
strength of two determining factors— 


SUMMIT, APEX and CYCLO 


Brands, Unsurpassed as Trade Winners, and 


A SUPERIOR SELLING POLICY, based upon 
the encouragement and help of the dealer. By 
advertising, sampling, forwarding territorial orders, 
making prompt shipments of FRESH goods, and 
otherwise co-operating with the dealer, we endeavor 
in every way possible to promote his success. 


@ We leave no stone unturned to help you land the 
BIG ONES, and make the 4zggest money in the car- 
bon and ribbon line that can be got out of your 
territory. 


@ Write for samples and prices TO-DAY. 


UNION RIBBON & CARBON COMPANY 


9th and Thompson Sts, PHILADELPHIA, PA., V.S. A. 


Chicago Office: 324 Dearborn Street 
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TYPEWRITERS IN CANADA. not like, however, to invest much money, LITHOGRAPHIC STONES. 
Consul M. J. Hendrick, replying to a New but would prefer to have a manufacturer The quarrying and preparing for 1 ket 
York inquiry, advises that the Moncton dis- send him about three machines to be paid of lithographic stones is a unique i S 
trict of Canada is a promising field for ex- wt he = . + thi : in Solenhofen. about 45 miles s 
>nsi . i mewriti ac s After a thorough canvass of this city ' ' 
tension ot trade in typewriting machines, as s' W56) Nuremberg, on the main railway li to 
the following indicates: would advise sending a good salesman to ; ‘ : 
Q a eer i i eam ‘ 2 Munich The town is an unimport 
usiness conditions are good, the people ‘travel through this consular district, which ss ; ; 
: hrace ave f Ne Br elk } Of about 1,300 inhabitants, the st 
generally are prosperous and very friendly embraces parts Of JiNeW runswi anc ' "eye 
to American goods and trade, a large por- Nova Scotia, to introduce machines and ap-__ "es_ being the hills back of the town at a 
tion of their products being marketed in point agents It is hard to induce people level some 1,500 feet above the s¢ 
the United States Railroad and lawvers’ to order a machine which they have never So far as is now known, th in 
offices, banks and the larger business offices seen in action. The field here is a good one which these stones are found is 
use them generally, but they are not so in which to greatly extend sales ne tact than four or five miles long by 
much used by smaller dealers, professional that prs gah to ne with Halli theeee tiles wide. ta thic linit re 
ms » citize 5 ¢ ‘tions ’ fax and St. in when a machine was . 
men and private citizens as conditions war ye , ,: : quarrying has been carried on 


rant. One of the reasons for this appears wanted would tend to show that this dis 


to be that there is not a business place in 
this city where they are displayed, offered 


: . than a century, and from it practi y the 
trict would be a good field for active and — ¢ Pp! 


intelligent work. world’s supply of lithographic stor 


been obtained. 


for sale, or made a specialty of, even as a pen 
. . . } ston Ss re 1IOwW! 1s 
side line. Occasionally agents from Halifax Phe e, as is well known, pec 
or St. John canvass the business portion of ADDRESSING COMMUNICATIONS TO __ of compact limestone of peculiar textur 
the city to sell or exchange machines ot CONSULS. and of a yellowish-gray color, hard bluish 
furnish supplies, but this is the only way in Consul Joseph L. Brittain, of Prague, stones being the more valuab t is 
: - _— . . . ; . . ° ° — 
which the business is presented to purchas writes that many business firms in thé found in layers varying in thickness fron 
crs. United States, when desiring commercial a half inch, or even less, up to six or seven 
One man « s city (address on fil 
ne man only in this cit) iddre pet's information from any consular district, ad- inches. The layers extend from the 
at Bureau of Manufacturers) follows the . ca ae : aS 
: dress their communications to the consul surface of the ground to a depth 75 
business—at his home—and he makes a ; ; : 
. “y personally instead of addressing the con- 100 feet, or even more, and are apt to bi 
specialty of repairing typewriters. In case ye: ; 
a person wishes to purchase he takes the ‘ulate When letters are addressed to a = muc h broken by fractures or seams and 
order and delivers them. He does the type consul personally they are frequently for layers of worthless rock and eart 
writer repair work for the Intercolonial rail- warded to a consul’s new address without Those interested in the _ lithog: 
road, a government road, whose general of having been opened, thus causing consider- stone industry say that the det 
fices are here. The line’ prefers visible ible delay and inconvenience \ll com- this product has not rapidly increased i 
writing machines munications of an official nature should be’ recent years. At the present rate of qu 
‘he ‘oprietor jewel store ee ‘ . 1” . . . 
The proprietor of a a ee iddressed simply “American Consul,” or  rying, they believe the supply at Solen- 
here (name filed with Bureau of Manufac ' ! i ; * wap : : ; : ; ; 
- American Consulate,” omitting the name _ hofen should last for from 100 or 200 ye 
tures) is inclined to take an agency if he +} I: ¢] 1 - a : Ty 
of . of the consul; then the communication will or even longer he stones are at present 
can make satisfactory arrangements. He is ue eee 1 gts ‘e - 
. ; > 1ediatel ned , ’ official ‘xported to all civilize “ountt f 
a bright young man of good reputation, who be immediately opened by th ncial in export ull civilized count 
7 . . . a : , ain 
would try the sale of machines. He would charge of the consulate glob: 





DIETZ DESKS—Sold to Dealers Only 


The quai‘ties that make the Dietz 
of. Desks distinctive are 


Variety of Styles 


Thoroughness of Consiruction 
Modern Interior Arrangement 
Strong Materials--Durability 


Handsome Finish and 
Appearance. 


The Dietz line includes roll 
tops, flat tops, book-keepers’ 
desks, typewriter desks made 
in hundreds of designs of 
different materials at attract- 
ive prices. 





Write for Catalogue today—Get the benefit of our thirty years of experience. 


J. F. DIETZ & CO., 309-319 W. Third Street, CINCINNATI, OHIO, U.S.A. 




















INVENTS HELP TO WRITERS. 
pS H Lace 


£ > 
O! Bartow, 


Fla., has just re 


ceived from his patent attorneys at Washing- 
ton, D. C., a letter of congratulation, advising 
him of the granting of a patent at the patent 
office ot inventi his; and Mr. Lacy 
is now much elated receiving from his 
many friends here their hearty congratulations 
The device is a writing carriage or vehicle, 
which Mr. Lacy has given the technical nam« 
of “The Scribe’s Aid.” It is a hand rest that 
works four small balls, to be used in writ 
ing with pen or pencil. It is easily adjusted to 
the hand for operation by a small hook for the 


and a‘semicircular band for th 


adjusted to or detached from 


little finger 
wrist and can be 


the hand mementarily The inventor filed with 


his application for a patent the following claims 


of merit for his invention, all of which wer: 
conceded 


the patent office before the patent 


was granted: The claims are that in writing 


‘ilitates and accelerates 
lift your hand from 


with pen or pencil it f 


becaus¢ u never have ti 
the 
crossing 


pape! starting new word or line or 
It improves pen 
and facil 


It obviates soiling the 


t’s and dotting i's 
because of 
he balls 


movement on th 
paper with dirty hands 


manship, rotary 


yr wetting it with per 


also prevents greasing the paper 


spiring hands, 


with the natural oil exuded from the hands 
vhen ing the | | over the paper in the 
ict of writing, thereby rendering # impervious 
to the inl The device is of general utility 
can be used the year around by man, woman 
und child. When its merits shall have been 
practically demonstrated it will be used in all 
the schools; by the railroad and express com 
panies ; lerical forces, by court — house 
officials, and in fact by everyone having much 
writing to do. Several of the most influential 


n of Bartow are very much inter 
Mr 
preliminaries are effect 
the 


ye manufactured and put upon the 


business m 
ested in 


= ; p 
likely that after a few 


invention Lacy and it is 


ed a stock company will be formed and 


article will |! 


market 


DON’T BE OVER-CONSERVATIVE. 


| ha 
Does the dealer take advantage 


of every opportunity that comes his way to 


average 
increase and expand his business? 

Do you? 

Do y¢ to 
your efficiency, or h 
to your working 
hours and your business methods under th 
cloak of 

Have you 
desk after 


entire 


u know certainty the extent of 


you allowed tradi 


ave 
tional custom regulate 
“conventionalism ?” 
the gumption to stick to your 
six o’clock and concentrate your 
that knotty problem, 
forgetting completely that the boys 
bowling down the street, or does your ambi 
tion and 

The ma 
a means 
ments on 


going to 


attention on 


are 
enthusiasm wane at closing hour? 
n who begins to use the clock as 

keeping his business appoint- 
time to watch. He’s 


is a 


man 
ucceed. 





Fly time and baseball are very properly con- 
temporaneous ‘ 
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We also make Paper for 


a de Fabrica—"Princess”’ 





Mar< 





PRINCESS COVER 


-apers for Catalogues and 


STAR Manifold LINEN 


Add quality and distinction to printed matter. 


in all its branches. 


C. H. DEATER @ 


Windsor Locks, Conn. 


Carbon Manifolding 

















% Right-In-Sight 
Copy Holder 


A Practical 
Office 


















@Solidity insures against vibration and 
consequent eye strain. @ Adjustability 
brings the copy to just the right 

@ The Line Indicator avoids 
in transcribing. @The Principle 
ides healthful poise of operator 


BIG PROFITS FOR DEALERS. 


Price. itor >2 


place 


contusion 


pro 


including Line Indi 50 
WRITE DISCOL 
Sole Manufacturing and Distributing Agents: 


MOSSBERG WRENCH CO. 


CENTRAL FALLS, RHODE ISLAND 


FOR 











Che Noiseless Automatic Typewriter Cab- 
inet Attaching System and Cushion, as 
arranged for the Smith Premier Typewriter. 











Note the rear feet of machine in rear cups 
of the system; and front of machine raised. 
As the machine moves down to writing level, 


it is automatically locked in place. Slight 
BACKWARD pressure on the clutch tops per- 
mits the INSTANT removal of machine. 
THIS IS TYPEWRITER ECONOMY 

Spring cushions are enclosed within the 
feet-cups. Invisible, but effective in the im- 
proved touch and sound of machine. 


TYPEWRITER ECONOMY CO. 


MANUFACTURERS 


Tribune Building, New York 





We can save 











of the business by less¢ 
of manufacture 

@ We are particularly inter 
office appliances 








gC orrespondence solicits 





grade 

contract 

have the largest establishment 

ld for this purpose. 

in equipment for hand- 
& any size ntract 

@ We can help you 


ning the cost 





@ We develop and manufacture high 
mechanical specialties under 













The 
Taft- 
Pierce Man- 


ufacturing Co. 
Woonsocket, Rhode Island, U. S.A 







make more out 
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Will the Golors Fade? 


In addition to the selection of the best imported fabric for Du-Ra-Bul ribbons, The 
Dodge Company exercises extreme and unusual care in the selection and testing of 
capa The colors are imported from manufacturers ot known reputation for the 
high quality of their product—from firms whose skilled chemists have been at work 
for years to produce colors which will not only be suitable for ribbons and car 
bons in pomt of consistency and printing quality, but which shall likewise fulfill 
possible requirements within the range of chemical knowledge in point of permanency 
of impressions. Letters written with Du-Ra-Bul ribbons hold their color; legal docu- 
ments made with them outlast the ravages ot time 

Progressive Dealers appreciate the terms of our introductory trial offer whicl 
is promptly sent on request 


Che Dodge Company 
INKED RIBBONS——CARBON PAPERS 


FACTORY AND GENERAL OFFICE 
SYRACUSE,N.Y., U.S.A. 


17 
al 























The Stenographer Who Once Uses 

















ERASO-INK ERASER Retail 
would never be without it. It is different ISe 
2 for 2S¢ 


from anything else for the purpose. 


It Removes Ink, Typep 
writing and Print. No Liquid. 
No knife. Made like a Pencil. Con- 
tains no Acid or Chemical of any kind. 

Enables user to take out a comma or period. 
Made p ointed; erases without injuring ruling in books. 


The most convenient and practi- 


cal eraser made. 








Write Convenient to carry ip the pocket. Always ready for use. 
Will not stain the paper It can be sharpened when biunt 
For Does n ot get solled or discolored on the end, like a rubber eraser. 
Trade SUGGESTION—Use it dry, rub quickly with a circular motion. Blow na- 
way and smooth erased spot with finger nail. 
Discount b. C. OLSON MFG. CO., 1865 W. Fairfield Avenue, Chicago, Ill., U. S. A. 
’ 























Throw Away Your Spike Spindle Sets. Big Profits for Dealers. 

A polished oak, light and dark emmy mahogany and mission colored board, 30x 4 Inches with a Devoe Patent File 
for each day in the week. Just the thing for sales slips, orders to be filed, engagement reminders, etc. SELLS ON SIGHT 
Set of 7 on a board, retails at $2.75; 6 on a board, $2.50. Shipped anywhere prepaid on receiptof price 


DEVOE’S PATENT SPRING SPINDLE FILE 


used on above board is one of the most useful office devices. Replaces the old spike spindle. Eliminates possibility of per- 
forating important words or figures, or danger of serious accidental wound from the pointed spike spindle. And the Devoe 
makes the most practical Shorthand Book holder on the market. WRITE FOR OUR LIBERAL TERMS TO DEALERS 


THE A. F. LEWIS MFG. CO., EAST BOSTON, MASS., U. S. A. 























OPPORTUNITIES IN SWITZERLAND. 


The Department of Commerce and Lab 


reports the following relative to opportun 
ties in a number of cities in Switzerland 
No. 35. Corporation with several branches 
in Swiss cities. Interested in Ameri f 
fice furniture. Buys through agents in Hol 
land, and prefers this method of purchase, 
as it insures quicker service. Metric sys 
tem, correspondence in German or F1 
No. 36. Large firm, wholesale and retail, 
occupies handsome building on main stre 


of Bern Has several salesmen the 
road. Interested in all kinds of offic 
ture and supplies, particularly novelties 


Has direct connections with American 
subscribes to several American tr 
pers, and corresponds with American manu 
facturers as the occasion demands Does 
not want “to be bothered” with offe: 

the sources of supply are well know: 
Understands English. 

No. 37. Buys typewriters and parts and 
desks direct from American firms ing 
machines through agents in London 
ity and packing satisfactory. Business 
culties arise through denial of long ct 
by American houses. Prices desired f. 0. b 
European port, metric system, correspond- 
ence in German. 

No. 38. Large house, advertises consider- 


ably. Office supplies, typewriters, etc. Buys 
only from European agents. Quality satis 
factory in general, but has had unfavorable 


experience with office furniture. Wants di 
rect connéction only if substantial advan 
tage results. Usual European conditions 
demands, as above mentioned (prices, etc 

No. 39. Purchases office furniture and 
supplies through agents and branches in 
Europe, but American ink direct from the 
manufacturers. Interested particularly in 


inks. Correspondence in German and Eng 
lish. 

No. 40. Interested in typewriters, ad 
dressing machines, calculating machines, of 
fice furniture and technical supplies, novel- 
ties and patented articles. Buys irgely 
from the manufacturers direct. Satisfied in 
general with quality and packing, and with 
the conditions of payment, as he says, “in 
the absence of others.” Prefers direct con 


nections to dealings with agents Under 
stands English. He writes as follows (trans 
‘ . 

lation 


“Your inquiry concerning American goods 
is of great interest to me, particularly as 
the question of facilitating trade connec- 
tions between the two countries is one to 


which I have given considerable attention 
There is no doubt that the superiority of 
certain classes of American goods is ac- 
knowledged not only in Switzerland, but 
all over Europe. On the other hand, it must 
be noted that the competition of English, 
and particularly German, firms is making it- 
self felt. In order to overcome this coming 
danger, the American firm must more and 
more accommodate itself to the European 
conditions, and this in a decidedly greater 
degree than heretofore. In examining the 
American export articles closely we find 
that most of them are classes of goods 
which the Americans have been asked to 
supply, and that relatively few American 
firms send a competent agent or represen- 
tative to Europe to form direct connec- 
tions. The old American tradition of sell 
ing goods to Europe upon American com- 
mercial basis, f. o. b. American ports, and 














business dealings with 
own initiative, learn exactly 
what classes of gooc 


and supplies, 
Purchases direct from 
ticularly interested in 
rices may be quoted in 


tention to the wishes 


must fall as soon as the 
United States finds itself forced to seek for- 
3ut with the disappearance 
nservatism the extension of favor- 


ions is not definitely 


my opinion the United States 
should establish sample rooms in all Euro- 


should be run on an 


system and represent the interests 
firms The persons in 


horized to enter into 
European firms, and, 


are required and what 
nd willing to act as 


representatives. Samples of all 
the goods should be kept on hand. These 
either subventioned by 
‘nment or the expenses met by in- 


American manufactur- 


inks, erasers, foun 


office supplies. Purchases from 


dealing in typewriters 
rniture, supplies, etc 
American firms. Par- 
calculating machines 


1d measures, f. o. b. 
rrespondence must be 


sider offers of practical 
plies and of calculating 


ut the country, is that manufactured by 


ufacture at prices which appeal to the dealer 
ind jobber. 
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-s. Buys at present both direct 





ough agents in Frankfort-on-the-Mai1 


id Paris. Satisfied with quality, packing 
and conditions of payment. Finds that de 
livery is much quicker through the agents 
branch houses than direct Requires 
European weights and measures. Demands 
‘orrespondence in German 


[The numbers given have reference to 
abulation of the inquiries and should 
erred to as such when addressing the 


rtment for information 


AMERICAN BOX FILE CATALOG. 
\ line of stationers’ goods and office spx 
Ities, of excellent quality, which has beet 
racting the attention of dealers throug! 
} 
e American Box File Manufacturing Com 
ny, of Atlanta, Ga This enterprising 


oncern, the only one of its kind in the 


1 


outh, manufactures a superior line of filing 


xes, document boxes, document combina 


tions, stationers’ shelf boxes, congress 
nvelopes, order binders, desk trays, etc 


\ fine line of box files is made by this 


‘ompany, superior in point of construction, 
materials, and special features. A numbet1 
different styles of these filing boxes are 
nade, at different prices, and of different 
‘onstruction, of uniform excellence of man 


The company has an especially equipped 


83 





plant for the manufacture of all lines of 
stationers’ goods, and makes a specialty of 
the manufacture of filing boxes of every 
description. The facilities of the company 
enable it to take orders for special work 
in the manufacture of filing boxes of all 
kinds, and its increasing business through- 
out the North and South is a testimonial 
to the high excellence of its manufactures. 
Che latest catalog of the company, recently 
issued, contains fifty pages of text and cuts, 
showing the great variety and high-grade 
quality of stationers’ goods manufactured 
by the company. 





FOUNTAIN PEN MAN DIES. 


George Fletcher Hawkes, said to be the 
inventor of the stylographic fountain pen, 
died at his home, 323 Grier avenue, some 
weeks ago, at the age of 77 years. Mr. 
Hawkes was born in Boston. He had made 
his residence in Elizabeth twenty-seven 
years. For some years previous to coming 
to Elizabeth Mr. Hawkes resided in Jersey 
City. He was widely known, both in New 
York City and Northern New Jersey. In 
his earlier years he was a manufacturer of 
gold pens in New York, England and Ger- 
many. For certain of his inventions he 
was awarded prizes at the Philadelphia 
Centennial in 1876. Mr. Hawkes was the 
father of six children and is survived by 
three, Albert Hughson and the Misses 
Florence and Anna Morton Hawkes. 








ROYAL TYPEWRITER COMPANY’S SALES FORCE AT BOSTON, MASS. 
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A Noiseless Writing Machine 


FFICE APPLIANCES is in re 

ceipt of a letter from R. F. Ran- 

kine, secretary and treasurer of 
the Silent Writing Machine Company, 
of Buffalo, New York, in which are 
given a few points about the noiseless 
typewriter the company is building at 
a plant recently purchased at Middle 
town, Conn. The portions of Mr. Ran- 
kine’s letter referring to the machine 
and to the organization of the Silent 
Machine 


Writing Company, are as 
follows 
“The Noiseless Typewriter Com- 


pany of Connecticut was organized last 
January with a capitalization of $6, 
000,000, to manufacture “The Noise 
less’ writing machine. We have pur 
chased the plant built by the Keating 
Bicycle Company, situated at Middle- 
town, Connecticut, more recently occu- 
pied by the Eisenhuth Horseless Ve- 
hicle Company and the Compound Car 
Company; the plant .being 910 feet 
long, 50 feet wide, two stories high, 
heavy mill construction, separate pow 
er house, situated on thirty-one acres 
of land directly adjoining the city of 
Middletown, Connecticut. We expect 
to be able to get into the plant by July 
ist this year. 


“We are 


now actively engaged in 


Preliminary Announcement of Inter- 
esting Invention Soon to Be Placed 


on the Market. 


the preliminary engineering work, 
making drawings for special tools, 


which work is being done at Hartford, 
Conn., at the office of the company. 
We do not contemplate reaching the 
market with machines much prior to 
the first of next year. 

“The initial cash invested in the en- 
terprise will be 1,250,000. The Noise- 
less writing machine is a visible writer, 
is extremely light in operation, requir- 
ing less effort on the part of the oper- 
ator than any other typewriter. The 
machine is fast and has all the usual 
typewriter attachments and features; 
they are arranged on the machine with 
more than usual regard for convenience 
of the operator. The machine is en- 
tirely enclosed and dust-proof. It is so 
built that it does not require constant 
cleaning and oiling for successful oper- 
ation. In fact, the cost of maintenance 
has been practically eliminated. In- 
stead of using. a rubber platen, the type 
prints against a flat steel surface, which 
allows the use. of flat-faced type, and 


accomplishes greatly improved mani- 
folding conditions. 

“The machine, in its present devel- 
opment, is the work of a number of ex- 
pert mechanical engineers who have 
been occupied for a number of years 
past in the development of noiseless 
devices as applied to typewriter ma 
chines. The printing is effected by 
pressure instead of a blow. The align- 
ment is absolute and cannot get out 
of adjustment. The f the 
work produced on the machine 
resembles that of a printed pag: 

The principal officers of the 
pany, as given upon its letter deads, 
are as follows: President, W. Caryl 
Ely; vice-president, Samuel J. Moore 
secretary and treasurer, R. F. Rankine 

Typewriter men will note that M1 
Rankine makes some interesting claims 


evenness ‘¢ 


-] 1 
Ccioseiy 


com 


++ 


for his machine, according to his letter, 
which is quoted verbatim. Whether th: 
pressure method will in actual worl 
prove as fast and easier upon the op 


erator than other machines, remains 
perhaps to be proved by the test of ac 
tual day-to-day work. We expect be- 


fore long to be able to publish a techni 
cal description af this machine, which 
will give the reader a better idea of 
its capabilities. 








“STANDS FOR QUALITY” 


DEALERS’ OPPORTUNITY 


A real live dealer who wishes to handle a complete line of filing devices 
and business systems, should not be satisfied until he knows that the 
advantages and features of such a line are superior or equal to any other 
make on the market. This is very essential in meeting competition 

We would like to call the dealers’ attention as to what features and 
advantages a line should possess 

First—A line that can be carried in stock at a small investment and at 
the same time enable you to make the greatest number of combinations 
This is accomplished by our separate reducing section. 

Second—A line that has the greatest drawer capacity 

Third—A line in which the drawers have lip fronts with dovetail and 
lock corner construction. Further, each section should have a closed 
top and bottom 

Fourth—A line with solid cast brass hardware and the new satin dull 


rubbed finish, so you can match the new finishes used at present on all 


high-grade desks and office furnishings 
‘ifth—aA line that has been and is at present well advertised 
Sixth—A line made by practical mechanics and business systematizer 
so they can be of service to you in suggesting plans to sell their product 
Seventh—Our line of filing devices and systems will comply with every 


requisite mentioned above, and we trust you will allow us to explain why 














our dealers are so successful in seling our goods. We have exclusive 
agencies in most all the large cities, but may not have an agency in your 
city 
We sell direct where we have no agency 
AGE AKER CO! WPANY, Ltd. This illustration shows 
Full roller bearing drawers, MANUFACTURERS how our sections 
cast brass hardware. GRAND RAPIOS ~ - MICHIGAN go together. 
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ENVIRONMENT. 

Many of us attribute our lack of world 
success to our environment. 

Have you not often heard the young man, 
occupying a position in a country town, 
say, “Oh, if I could only go to the city I 
know I could succeed, but there’s no use 
trying here, where I am not appreciated!” 
Or the city young woman, with an ambition 
to be a writer, exclaim, “Oh, if I were only 
away from this maddening crowd I know I 
could write. To be face to face with na- 
ture must be an inspiration in itself!” 

And so, many people go through life, 
each bewailing his environment. 

Now there is probably not a person liv 
ing who is perfectly satisfied with his en 
vironment. But there are some who have 
learned to harmonize themselves with their 
surroundings, and have thus created a new 
atmosphere for themselves which will in 
time lift them to better conditions. 

Adapt yourself to your surroundings! Do 
the work that lies nearest to you just as 
well as you can! Regard failures in the 
light of experiences! Look not behind, 
but forward! Many of us let our environ- 
ment so drag upon us that we make no 
effort to lift curselves toward our ideals. 

The power to succeed lies right in your- 
self, not in the things about you. Have 
faith in yourself and go ahead! 

It is wonderful what we can accomplish 
and how quickly we can change an unpleas 
ing environment when once we “put our 
hand to the plow.” Persistency is a “win 
ner out.” 

In creating a new a 


nd more favorable en- 
vironment for yourself do not rely entirely 
on mere physical activity. Your thoughts 
will do as much for you as your legs and 
arms. True power !ies beneath, not above, 
the surface of things A recognition of 
this fact may turn your life into more pros- 
perous channels. Suppose your environ- 
ment holds you in bondage, but you do not 
know what to do. Do nothing. Simply 
make your mind placid, free it from worry 
and fret. This can be done by reading in- 
oks and associating with bright, 
cheerful, successful Soon your 
mind becomes receptive to new inspira- 
tions You conceive new conditions to 
which you may attain. Ralph Waldo Trine 
says that we cannot desire anything that 
we cannot attain to. That to have the 
power to desire gives us the power to at- 
tain. Desire awakens the power to do and 
dare. 

Now that you have the desire, realize that 
it is your will that can bring you the at- 
tainment of your aspirations. Will to be 
patient, courageous and firm. Live in the 
present. Act as though your whole life 
depended upon your taking advantage of 
this present moment 

\ man’s environment does not make him 
great. A great man is not restricted by his 
environment. He adapts himself to it and 
lifts himself out of it. He uses his environ 
ment as a means of growth.—Midland 
Trade Winds. 


spiring be 
persons. 


NEW CARBON COMPANY INCOR 
PORATED. 

The Federal Carbon and Ribbon Com- 
pany of Rochester, N. Y., filed papers of 
incorporation recently in the county clerk’s 
office, with a capital of $40,000. The di 
rectors are William H. Burr, Hemry F. 
Hill and Harry F. Reiley. 
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tervling 


NON-FILLING 





Typewriter Ribbons 


Mr. Dealer:---May we send you a sample of our goods? 
Draw your own conclusions as to the merit of our goods. 
Don’t be moved by what others say, but you BE THE 
JUDGE. Write today for samples and terms. 


National Chemical Company 


41 West !16th Street, NEW YORK CITY 
European Agents: Bar Lock Company, Ltd., 198 Upper Thames Street, London, E. C. 

















The Work 


of a stenographer requires 
LERTNESS 
TTENTION 
PPLICATION 


and it is desirable to sit in an erect position. It is im 
possible to maintain all the requirements without a 





McCloud Adjustable Spring Back Typewriter Chair. 
60 styles, especially made to meet the sten 


wraphers’ 








requirements 














It is a line for the alert dealers to handle. Satisfac- 
tion guaranteed. Write for Catalog and 
Discount Sheet. 


LOOK FOR THE PONIES 
THE DAVIS CHAIR CO., Dept. 2, Marysville, 0. 








Here is the best Num- 
bering Machine 
you can buy— 
Price, $4.50 


The new Bates shown in the 
cut is the best numbering ma- 
chine of its kind made. And it’s 
the most inexpensive. For other 
reliable machines of-its capacity 
sell from $10 to $16, while 
the new Bates is priced at 
$4.50. 

Until a few months ago, 
it was thought impossible 
to sell so good a machine 
under $10. But aftera year's 
experimenting and the ex- 
penditure of thousands of 
dollars, we have suc 
in producing a machine so 
simple yet so dependable 
that we can sell it at $4.50. 


You Need a Bates 
A Bates is indispensable in the up-to-date, go- 
ahead business. For whether you use the numeri- 
cal systems of filing, recording, indexing and ac- 
counting or not, there are countless uses it can be 
put to—uses that will “short-cut” your present 
methods—save time—prevent costly errors. 


**Made Like a Watch” 

The Bates can’t make mistakes. It is infallible. 
And it’s made to last—to give the utmost satisfac- 
tion. The frame is made of the best drawn steel, 
thus securing strength with as little weight as pos- 
sible. The wheels are made of atough, extraordin- 
arily durable “nickel-bronze” composition. And 
the finely proportioned figures are engraved, not 
cast as in inferior makes. The Bates is self-inking. 
It numbers automatically from 1 to 999,999 consec- 
utively, and also has the duplicate and repeat 
actions, changed by a simple pawl. 


Let Us Lend You a Bates 

Write us a note on your business letter-head, 
saying you'll test the Bates thoroughly. We'll 
send you one of the improved machines. If after 
a fair test, you don’t think it is the best numbering 
machine made, return it at our expense. If you 
are satisfied that it Will save you time—prevent 
mistakes, simplify your systems, remit us the 
price, $4.50. The trial doesn’t obligate you to buy. 
Write mow. Ad iress 


Bates Numbering Machine Co 
696 Jamaica Avenue Brooklyn, N. Y. 


Important to Dealers— Write to us at once for the de- 
tails of our special ‘Dealer's Aid”’ proposition. It is the 
biggest profit-making opportunity ever offered you, 
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writer Demon- 
strating Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience 
of such office appliances as adding ma- 
chines, typewriters, envelope seal- 
ers, stampers, ietter duplicators, 
coin counting, changing and as- 
sorting machines, laundry mark- 
ers, phonographs, dictation and 
transcribing machines, letter cop- 
lers and other office appliance 
machinery. They are compact, sanitary, 
stronger, lighter, more rigid, and in every 
way superior to any other kind of stand 
for business office use. 

4 They are made of cold-drawn, seam- 
less, steel tubing, highly finished; trim- 
mings nickel plated and feet are equipped 
with easy revolving casters, that vill not 
mar the floor, or with nickel plated ball 
feet, or rubber tips. 

q The typewriting demonstrating stand, 
shown, has a revolving table toB, which 
can be locked in position so as not to re- 
volve, permits demonstrator to show all 
sides of machine without moving from 
one position. Every retailer of these de- 
vices should have them on his floor. 

4 If you are interested in a stand that 
will increase the value of your product, 
send us your specifications and we shall 
be pleased to submit sample with quota- 
tions. 

The cuts herewith show but 3 

of a great variety o! Styles. 

4 Our stands are used by most of the 
principal adding machine manufacturers 
and manufacturers of other business office 
machinery. Fourteen exhibitors at the 
Business show displayed their devices on 
our stands. 

For further information and 
catalogue write the 


Fowler - Manson - Sherman 


Cycle Mig. Co. 
Lake and Peoria Sts., Chicago, Ill. 


on our Stand. 





Typewriter mounted on our Stand, 


Comptograph Adding Machine 
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Early Bird Catches the Worm. 


How a Typewriter Salesman Won Out 
Against a “Bunch.” 


HIS tale is interesting because it 

was related to a representative 

of Office Appliances as a true 
story. In a big city within a radius of 
not more than a thousand miles of Chi- 
cago there is a modest typewriter store 
belonging to a well known manufac- 
turer, in the window of which is a 
circle of machines of another make, all 
new and bright. In the center of this 
circle the manufacturer’s keen and act- 
ive business representative has placed 
the machine he represents, and on it 
was a placard stating that the ten ma- 


chines forming the circle had been 
taken in trade from one concern in 


one deal and were replaced by ten ma- 
chines like the one forming the center 
of the circle. Then there was a request, 
“Come in and hear the story.” The Of- 
fice Appliances man accepted the in- 
vitation. As he entered the docr he 
was greeted with, “Hello, there, Office 
Appliances, what can we do for you?” 
“Hello, Mr. Manager, you've invited 
the public in to hear the story of those 
ten machines. I’m the public. [f it 
isn’t for publication I won't print it.” 

“Yes, indeed, glad to tell you the 
story and glad to have you give the 
names of the machines when you write 
it up,—especially glad to have you give 
the name of our machine.” 

“Yes? Well, you’re so willing that I 
begin to hear that faint tap-tap-tapping 
of the little hammer you typewriter 
men keep in your hip pockets to wal- 
lop the other fellows with. I'd like to 
hear the story, but I guess we'll have 
to cut out the names and dates.” 

“Well, here goes. It doesn’t neces- 
sarily signify, you know, that we have 
a better machine than all the other peo- 
but, of 


ple in the typewriter line, 
course, I believe we have. But what 
even you will admit the story does 


mean is that this office has a corking 
good salesman.” 


The Tale That Was Told. 


“Not many hours’ ride from here is 
a pretty sizable town with some good 
manufacturing enterprises in it. One 
of these companies not long ago got 
into the market for machines and 
bought ten—the ten you see there in 
the window surrounding our machine. 

“Some months later they wanted ten 
more machines and decided to send out 
a call to different companies to come 
in and bid on those ten machines they 
wanted in addition to the ten they had. 
So they sent out a nicely worded in- 
vitation to several different typewriter 
companies requesting them to send 


their representatives around at a cer- 
tain day named to bid on the machines 
required. We weren't invited- 

“Hold on, Mr. Manager. If 
weren't invited how did you find out 
all this in time to get your man on the 
ground to do his fine work?” 

“We have underground information. 
But that’s another story. Anyhow, 
when I heard of the proposed deal, I 
said, ‘Although we haven’t been asked 
to the party, we'll go anyhow,’ so I 
called in B—, one of our best men, and 
said to him, ‘B—, there’s going to be 
a typewriter gabfest down at the Blank 
Manufacturing Company’s place next 
Tuesday morning. All of our worthy 
competitors have been invited and 
they'll be there with their good sales- 
men. You know these plants outside 
the city start about 7:30 in the morn- 
ing. These salesmen will get there 
the night before, get a good night’s 
rest, eat breakfast about 8 o’clock, 
smoke a good cigar and by nine they’ll 
be ready to go up to the factory to 
talk business. Now, B—, I want you 
to go the night before, but you've got 
to cut the entertainment part of it dur- 
ing the evening. You go to bed early. 
If you can’t get up in time to have 
your breakfast at six o'clock, then cut 
out your breakfast. Cut out your fat, 
black cigar, unless you’ve got to have 
it before your tongue will work. What- 
ever you do, you get to that factory at 
7:30 in the morning and have your 
spiel over with and demonstrate your 
machine before the other folks know 
there’s anything happening. Remem 
ber, I’m depending on you to bring 
back that order. Go to it and show 
what you’re made of.’ 

“Well, B— went. He got back next 
day and came into the office whistling 
the Devil’s Hornpipe—a sure sign he 
had done something—but when he de- 
liberately and slowly unfolded an order 
for twenty machines, I pretty nearly 
fell to the floor. ‘B—,’ I said, ‘for the 
good Lord’s sake, how did you do it! 
I was expecting you to get the order 
for the ten, but to put ten more on top 
of that—man, man, it’s 
Tell us how.’ ” 

“Not, nix, otherwise nit,” said B 


vou 


-ood work 
Foot WOrK. 


“If I told you how every other dub 
around here would be on to the sys 
tem.” And with that B—grinned in 


put 


appreciation of the fact that he hz 
one over on his boss.” 

There are lots of slivers in the ban 
ister of life that are not noticed until 
we slide downward. 


PNET 
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Stationers and Office 
Outfitters 


Will find a money maker in a line 
of our Desks. Keep them on your 
floor and the result will be a revela- 
tion in the number of people who 


Get Our will make purchases. 
“20E” Catalogue 


DORNETTE DESKS 


ARE THE STANDARD OF EXCELLENCE 
We make all kinds of Desks and Office Tables in Standard and Sanitary Designs. Get our Special Typewriter Desks. They sell at sight. 


Our Sanitary Desks have attracted the attention hap se rts in the prevention of tuberculosts, who recommend them as the best in construction 
t the spread of the great white plag 


The J. Dornette & Bro. Company, Cincinnati, Ohio. 




















Adding Machine 
Price, $65.00 
Adds— Subtracts—M ultiplies— Divides 


Capacity, 999,999,999 


Has Repeat Key and Error Key—Light Action 
Short Stoke—Simple and Strong Construction. 



































oi 009 O.cmen us ae retees © 
me MERCANTILE ADDING MACHINE COMPANY 
MORN AE » 








Lightest and Fastest Adding Machine in the world 









and the only non-listing machine that does not register 
the wrong number when you strike the right hey 







Patented in U. S. and Foreign 
Countries 





Mercantile Adding Machine Company 
WEIGHS 10 POUNDS NORWALK, CONN. 
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WHAT ABOUT REORDERS? | a.) #" J 


The dealer’s profit is a large item in helping him deter- | 
mine what goods to carry. Poor brands may allow him | 











(By Special Correspondence.) 


more profit on their first sale, but it’s reorders that Boston, Mass. 
count,. and its satisfaction that brings reorders and | Charles McDonald, formerly sal: 
| ager for the Adder Machine Company, 
CAR | ER’S IDEAI | makers of the Wales Adding Machine, is 
| now New England division sales manager 
° ° | for the American Multigraph Sales Com- 
Typewriter Ribbons and Carbon Papers | pany, with headquarters at Boston 
+ + * 
bring complete satisfaction. Put up attractively to | Se A Bese, Wietetiones dealer for Coo 
aid the dealer necticut, recently made a visit t the 
g@ Different ribbons and carbons for different uses Be sure Writerpress factory at Buffalo He has 
your customer has the kinds suited to his needs | been making things hum in Connecticut 
| and will continue to “make a noise” like 
Write for New Booklet, “CARBON POINTS,” foo ipetiep- a , 
ely sales 1ere. 
giving helpful hints on the uses of different kinds of ‘‘Carter’s * * * 
Ideal Typewriter Ribbons and Carbon Papers | F. J. Sweet of Sweet’s Office Supply Com- 


pany, Philadelphia, paid the Writerpress 


THE CARTER’S INK CO. | Company, at Buffalo, a visit on the 15th of 





























resentative of the Writerpress Company 


last month. Though Mr. Sweet sold Elliott 
‘BOSTON NEW YORK CHICAGO | | * % a 
| Fisher machines in Buffalo a few years ago 
| he had forgotten that Buffalo has no “warm 
weather till the ice gets out of t ke, 
EVERYBODY WANTS A FILING CABINET | and the ice does not get out of tl ke 
System is the watchword of the till the weather gets warm,” so he was shiv 
day, and even the small business ‘ e” ” 
man and householder wants some | ering in a nifty straw hat and the “fixin’s 
sort of asystematic way of filing on . er , 
TYPEWRITER OIL letters, catalogs. paper, tax re- The Sweets continue to demonstrate Writer 
ceipts, insurance policies, clip- e248. 9 A; , ' 
The werlie, best lubricant for Typewri itere, ge ie | presses in | yore re the aid of an 
Adding Machines and all delicate machinery, 7 NS ¢ -! | | auto, and set the Philadelphians a pace 
: IEAL s Se, as - r 
Chemically pure, gumless and colorless. a =. cone ion pt ty os é 
Write to-day for free sample and prices. ; a within oemeBegnce 
and ata minimum cost. | a . ’ 4 
MORTON MFG. CO. aeabmee = [The Writerpress Company have doubled 
——- -ALERS: . : oe : 
\ Louisville, Ky., GET A SIMMONS’ AGENCY: their factory space in the Writerpr d 
<—— - U.S. A. . ‘ Our cabinets have a UNIVER. | | ing and moved their offices to tl ctory 
< SAL sale. Write NOW for cat | ; 
} A . Export orders giv- . N/A. — alogue giving all styles of de- | ef * 
“A f | en careful atten- A 4s vices, and term to dealers | - 1H ’ A 
tion. 233535 : ; opkins, -mer] “uropean ; 
SIMMONS AGENCY, 408 Cable Bldg., Chicago, | | _ © 2° ‘1oPKins, formerly European agent 
| for the Columbia Phonograph Company 
sailed for London on the 16th, where he 
| will make his headquarters as European rep 
] 
| 


Buffalo, N. Y. 

H. L. Bean, sales manager of the Writer- 
press Company, just closed an extended an 
Chronogra h | successful western trip as far as th ist, 

p visiting Portland, Seattle, San Francisc: 
Los Angeles and other points 


An Automatic Calculating Time Stamp 
for computing time on jobs in factories, 


. 2 


Chicago, IIl. 


onc. H. F. Moul f the Und 
Write us for Bulletin 257 a ae oe ee Ree 
wood Duplicator Department at Chicago, is 
° greatly pleased over the manner in which 
Baird Employes Recorders the duplicating machine orders ar ming 


in from his territory. 





For timing employes and their jobs. 
Write us for Bulletin 270 


* * * 


H. T. Boulden, who was temporar 


Baird Desk and Pocket Counters ing branch manager at Chicag 


American Multigraph Sales Company, and 


For counting people or things. Can be set back to zero quickly. | was recently recalled to the home ; 
Write us for Bulletin 265 | made central division manager, with head 

A quarters at Cleveland, has resigned, and 

e | after spending a month’s vacation at his 

BAIRD MBG. C0., 1576 N. Halsted St., Chicago | old home in Covington, Ky., has ; pted 
a position as field manager for the Royal 


| Typewriter Company 
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a ee A Sanitary Desk that will land the order at a fine profit 


(Wash.) branch manager for the American 
Multigraph Sales Company, who resigned 





not long ago because his wife’s health de- 
manded a change of climate, has re-entered 
the employ of the Multigraph Company, 
and will be identified with the Chicago sales 
office after June 1. Mr. and Mrs. McCon 
nell will reside in Chicago. 

L. W. Jared, who was transferred to the 
central division of the American Multigraph 
Sales Company at Cleveland on March 1, 









Write to-day for par- 
ticulars and price. They 







1ean business 


Dearborn Desk Mfg. Co., Marion, Ind. 
PETERSON’S DESK COMPANION 
















_—_ elty for For Roll Top Desks 
Advertisers Placed under pigeon holes of rol! top desks. Clears the desk 
With any Name of inkwells, pen trays, ete., and provides a proper and conve- 
MF or Trade Mark nient place for desk necessitie-. Two inkwells on a pivot, swing 
OO » beneath cabinet, sealing them from dust and evaporation. 
X . Stamped on Four tubes backed with corks are adjustable to any/ength pen or 
\) the Tag pencil. Drawer with seven compatrments for clips, stamps, etc. 
S J An ornament to any desk. Occupies no valuable space and 





gives additional desk room. 


THE MODERN 
EV CHAIN 





L. W. JARED. 


» 





Nick Dp 
1; keys can be put or 
has recently been made manager of wept msg o> en some 
western division of that comsesyysucceed Interesting! Practical! 
T 4. — - . Far better t an the 1 Sty 
ing J. O. Shephard, resigned. key ring. A 
maker 
1000 lots $15.00 pe: M. 
CR. Dashiell. who started as a salesmar 5000 “ 1400 “ “ PATENTED. 
R hiell, started 1 a sal ma ese “(1358 ; 
for the American Multigraph Sales Com- 25000 “ 10.00 “ “ DEALERS AND SALES AGENTS 
pany in July, 1905, and later was made P Sons Ge Sor Samngees. You will have a demand for this device a0 the result of our 
; a, ae a advertising. Complete information for the asking. 
cific coast district sales manager and afte! Duryea-Hoge Co., Inc. Electros furnished on request. 


106 Fulton Street, 


NEW YORK CITY SCOFIELD & CO. 


ward was transferred to New York city 











1ager of the iltier: office ‘re, has 
manager of the Mu tigraph ane there, | ¥ {52 Nassau St. - - New York 
been transferred to Chicago, where he will . ve 
be branch manager on and after June 1 
Cleveland, O. Saves Time The Rives Assures Accuracy 


LF ) 
Y 





NO |, 
LARGE 


nog 


NEVERSLIP yet: 


Used by the consumer 





Dan C. Swander, formerly New England 
nager for the American Multigraph 





Sales Company, has been transferred 





the home office in Cleveland and placed in 


~l, . a ~h 1 ¢ ’ Pt 7 art 1 
charge of a school for salesmen just started on° Sli ff 
. s them o 
by the American Multigraph Sales Com Separates the in gross quantities - ingl 
; sheets singly 
p 
° ° Ye M Dealer, w t t ta a . 
Detroit, Mich. Jur advertising has creat creasing t and for the Neverslip.. 
It’s for counting bills, tur rt papers, classifying checks, feeding presses, any work with 
L. J. Sears has been made manager of the paper sheets t , 
.7 : ; , ° S The Rives Never ttle L I vith a corrugated rubber surface—flexible—adjustable 
Underwood Duplicating Machine Depart on tha thumb) of say famel t hind .r interfere with the use of pen or pencil—worn with 
ment at the Detroit office of the Under- Apes nate my ap on 
separate ec - ° 
wood 7 ypewriter Company. The Never joes away wit nitary habit of moistening the thumb on a filthy sponge 
- ’ rin the mouth. It is the or er money that is sanitary 
Lincoln, Neb Retail Price, 10c each, $1.00 
’ ¥ Write for wholesale pric« ! LI 


Rees Wilkinson, Writerpress dealer in Interstate Commercial Company 
Lincoln, Neb., has formed with others The 
1269 Broadway New York City 


Lincoln Typewriter Exchange, and will con- 








tinue to push the Writerpress. 








go 


Milwaukee, Wis. 
W. A. Parker recently 
Milwaukee manager of the American Mu 
tigraph Sales Company and expects to mak: 
Milwaukee Multigraphically famous. Mr 
Parker was formerly with the National Cas 


years he 


was appointed 


hn 


Register Company and for some 
that company’s 
salesmen, located at 
B. Gustorf, former Multigraph 
Milwaukee, 
with the 


European 
London, 


had charge of 
school for 
England. E 
resigned and ac 
cepted a National Cash 
Register Company in the East 


+ 


manager at 
position 


H. L. Walker has been made sub-branch 

manager at Milwaukee for the Underwood 

Duplicator, under the Chicago jurisdiction 
Peoria, [Il. 

J. C. Cavenaugh, who has for some time 


Multigraph 
Joseph, Mo 


been manager of the American 


Sales Company's offices in St 


has been transferred to Peoria, Ill, as man 
ager of that office 
Philadelphia, Pa. 
Philadelphia is to take an advanced step 


so far as known the pioneer one, of establish 


ing a systematically planned and thoroughly 
organized 
the Multigraph. It is founded on a schem: 
cutlined by H. M. Gestefeld t 

American Multigraph Sales Company 

ind is to be 
June Mi 


dealing wit! 


designed especially 


hool 
5 
with 


branch, 9OS Chestnut street 


SO me time in 


gin operations 
Gestafeld has outlined a course 
the care and adjustment of the machin 


ype! tion nguring 


estimating cost oF ¢ 








g 


shows unit containing 


@ Cut 


double Card Index drawers for 5 
x3 or 6x4 cards and 3 vertical le 


ter files, with 2 removable ends 


expansion. 
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paper cost and economical cutting, com- 


bining two or more jobs in one operation 
and figuring on electrotypes. It is planned 


to have classes assemble one or two after 


noons each week for demonstrations in 
the Multigraph The 
be given problems for home work and are 


of course to be assisted in any perplexities 


office. pupils are to 


assumed 


they may encounter. It will be 
by the that all the 


begin only with the most elementary ideas 


teaching force pupils 


f the machine. Classes, however, will b« 
raded as experience suggests. Many Mul 
tigraph owners who have been spoken to 
welcome the idea, for they see in it oppor 


tunities for securing the most efficient work 
and an economy in operation, particularly 
in the practical information which will be 
given along the lines of estimating paper 
and electrotype cost, the cutting of paper, 
etc 

« * x 


The Multigraph Company, by the way, is 


experiencing the benefits arising from the 


held 


There is a 


recent convention here of the South 


\tlantic division greater unl 


rormity in the orders received and those 


who attended are reported as doing splen 


did missionary work in their respectiv: 


helds in demonstrating the usefulness of 


Multigraph as an office printer and the 


cility and economy with which it does 


irk direct from electrotypes 
* « * 
Pittsburg, Pa. 


K. S. Chancy, for the past year manager 


The Most Widely Used 


STEEL 


FILING CABINETS 


AND 


We have a complete line of Upright 
in design, construction and finish, and permitting 


We will make a few exclusive agencies for our 
tions will be given careful consideration. 


ART METAL CONSTRUCTION COMPANY 
Jamestown, New York. 


Address Stock Dept. 
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Sectional 





of the Underwood Duplicator department 
at St. Louis, has been transferred to Pitts 
burg as manager of the department 
* - aa 
Richmond, Va. 

The Multigraph Sales Company, in charge 
of W. A. King, branch manager for east 
ern Virginia and North Carolina, head 
ters in this city, report large gain 
over the same period of last year Che 
Multigraph has become very popular with 
the business houses in this territory nd 
Mr. King deserves his success, as 
sults wet btained largely through his 
sistant lways-on-the-job” salesmanship 
Among other factors which have greatly 


King are six concerns in Rich 
own Multigraph 
of doing job work, and 
talking Multigraph. Some 


assisted Mr 
mond who machines for 
the purpose 


are continually 


of these concerns, especially the Mult! 
graph Letter Writing Company, which, by 
the way, is owned by Mr. J. A. Morrissett 
an old Monarch man, is turning out su 


high class work that it is attracting atter 
over the entire South 


* x * 


tion 


San Francisco, Cal. 
G. H. Shannon has recently been ap 
pointed Pacific Coast manager for the | 


derwood Revolving Duplicator Hi vill 
have his headquarters with the San Fra 
office of the Underwood Typewriter 


133 Sutter street 


cisco 
Company at 
Mr. Shannon has had a long and thorough 


training in the typewriter and dupli 



















Filing Units—Perfect 
> 
unlimited economical 






stock lines 












































GRANT H. SHANNON. 


machine field. He was for several years 
with the Remington and the Oliver compa 
nies, and he spent some time in the employ 


of the A. B. Dick Company. Some months 


ago he went with the duplicator depart 
ment of the Underwood company as sp 
cial sales representative installing agenci 
throughout the United States He h 
“made good,” as was expected, and his ap 
pointment as Pacific Coast manager for tl] 


Duplicator is a logical advance and a pleas 
ing reward for his successful labors 


H. S. ¢ cker & ( state that their Ad 
dressograph business has been far beyond 
their expectations this month. They have 
secured the coast agency for the Plano 


type, manufactured by A B. Dick & Co 


This is t notable addition to the line 
of this large house nd the machine wil! 
be pushed with tl ame vigor as other 


Crocker lines | 


Isaac pham & ( ire still advertising 
the Rotary Neostyle very widely on the 
coast, and are more than satisfied with the 
results. They say that their advertising in 
this lin is been tl most effective they 
have ev< ne 

» 


H. L. Bean, vice-president and sales man- 


iger of Writerpress Company of Buf- 
falo, N. Y., has been in San Francisco for 
the last month, and is now on his way east, 


having adjusted the company’s affairs on 


the coast to his satisfaction. The agency 
here, formerly held by the Geo. C. Borne 
mann Company, has been turned over to 
the Office 
Wright manager, with offices at room 1024 
Monadnock building, adjoining Chas. Du 
guid, representative of the Felt & Tarrant 
Manufacturing Company. Mr. Wright has 
for some time past been associated with 
his brother, F. F. Wright, 
Prudhomme, coast agents for the | 


Specialties Company, R. H 


manager for 


Glass & 
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Just press down the tip and the file is sealed 


© Norubber bandsto rot. @ No strings to break. 
@ No tapes to decay. @ No annoyances nor vexations. 
@ It's done in an instant. 


The Smead Patented Bandless File 


is both adjustable and expansive. 
of their objections. 


























It has every advantage of the old-style files with none 
It is made in several sizes, to expand 2 and 4 inches. 


















DEALERS . 
who handle it are finding it an easy fF ie | 
seller _— 4 
Write for our special trade offer x 





i 


SPC 


Smead Manufacturing 
Co., Hastings, Minn., U.S. A. 
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RTT AT eater 








TI a ee ek ean a ee il 








GET SF GAME 


Our | idvertising campaign in the prominent gen- 
eral Business Magazines is now in full swing. It is taking 
hold, and the enquiries for our ‘“‘nearest dealer” are 
coming in from every pe of the country. Why aren’t 
YOU our ‘‘nearest dealer? 

We will circularize the business men in your ae 
telling them to go to YOU as our special dealer-a 
READ THIS SPECIAL PROPOSITION IN THEA APRIL 
OFFICE APPLIANCES, PAGE 134. 

Wi 1e AUTO-CORRESPONDENT sixty letters can be answered 
in thirty ‘minutes. Jt is the most origina], practical and complete book 

str on business letter writing published. It is also a 
ste wering correspondence without dictation. Our circular 










€ y 
know y are not going to pass up any ‘‘good things,’’ so write 
tod roposition. A two-cent stamp will turn the tric 


* Business Book Concern 


127 Fifth Ave., CHICAGO, ILL., U. S. A. 








I Can Teach YOU How to write LETTERS thal PULL 


If you are a clever business man you 
can go out and talk with a customer 
and land an order every time. 

I can teach you to talk fo 1,000 or 
10,000 in the time it would take to land 
one as order personally, and 10 or 100 
order 

However busy you are, you are not 
too busy to make your business bi ger, 
to study and understand that business 
so you can climb to greater success, 

s : I taught a young Japanese handling 
SYS [ fk M drawn work and other fancy goods 80 

4 that he was able to get up entirely by 
himself a letter which brought 267 ap- 
proval orders (a $15 centerpiece) from 350 letters, of which 
only 38 were ag 35 worth of business from 350 
letters—nearly $10 for every letter mailed. Mr. H. Gard, 
selling post office fixtures, averaging about $100 & sale, got 
$7,698 from 117 inquiries where before oa S the same proposi- 
tion he had never realized more than $3 


THE BARRETT BINDERY CO. Very Lie oak" to asin pay yes 


new book, superseding all others on 
181-183 Monroe Street CHICAGO 


THE AMBART PUNCH 


The Only Really Practical Office Punch on the Market 


Fool-proof—Indestructible—C onvenient 


Liberal Discount 
To The Trade 


Send for Catalog 





sands of points on How to Get Business by M t 
Business English, with over 100 model letters ry it kinds, 
letters that Have Actually Pulled Business. 

Sherwin Cody, 1424 Security Bidg. CHICAGO 























Elliott-Fisher Company. He is well satis 5 i p 
graph Sales Company, has organized a com- 
“Multigraphers,” with 


1 with his new agency, d expects to 


( 


pany known as the 


bring the Writerpress into the front 3 ” 
=i headquarters in the Pacific building, to do 
this territorv as Ss tire tim 1 D¢« . : ‘ 
cs rritory as his en agi general Multigraphing work. It has béen 
devoted to this line e is well qualihe: : 
' his line H , ' frequently rumored about the city that 
to handle the machine, as he has had long 


Metcalf of the San Francisco 


the American Multigraph Sales 


Manager 


specialty business ant » of 


xperience in the ffic 
) S 


I 
has become known to the principal use Company was interested in the new con- 
cern, but Mr. Metcalf has issued an abso- 


lute denial of this report. 


such devices in San Francisco and vicinity 


He has already taken several orders for the 





chine, though he has had it only a f 
days Found your business on the rock of hon- 
* * 4 est values. Ask enough to give enough, but 
L. A. Ireland, formerly with the Sar consider carefully lest you offer de luxe 


Francisco office of the American Multi business where sterling quality is best. 








Baltimcre, Md. 
Dudley Adding and Billing Machine 


Company, which has been in operation at 
Staunton, Va., for several years, is now 


moving its machinery to Baltimore, where 
it will establish a large manufactory. Th: 
company has an option on W. L. Dudley 
patents, controlled by the Numerograph 
Manufacturing Company, for $160,000 
This option expires June 30, and it is now a 
certainty that the Baltimore company will 


purchase patents before that time 


Belvidere, Il. 


Capt. Fred Manny, formerly of this city, 


but now of Benton Harbor, Mich., has in 
vented an adding machine. 


Brussels, Belgium. 


E. Avery, formerly managing directer for 


the Burroughs Adding Machine Company 
in England, has recently taken the agency 


for the Wales Adding Machine in Belgium, 


with headquarters at 94 Rue Place Royal 
Place Stephanie, Brussels. 
Cincinnati, O. 

George Schraffenberger, a clerk in th: 
German National bank, on May 18 brok« 
the world’s adding machine record by cor 
rectly listing and adding on the machin 
250 items in 4 minutes and 50 seconds. He 
accomplished this in the adding machin 
contest of the Cincinnati Chapter of the 
American Institute of Bank Clerks at the 
Union Trust building, which was held in 
connection with the annual election. 

There. were 20 contestants, and of these 
nine recorded the items without mistake 


The longest time was about seven minutes, 
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and lists with mistakes were not consid- 


cred by the judges. J. C. Hamersly, of the 
Citizens’ National, was second, with 5 min- 
utes 12 seconds, and J. H. Brewster, of the 
German National, third, with 5 minutes and 
20 seconds. There were two prizes given 
by the Burroughs Adding Machine Com- 
pany, the first being gold cuff buttons and 
the second a fine silk umbrella. 

A mental addition contest followed, the 
contestants footing up 100 items of various 
amounts. This was won by R. C. Smith 
whose time was 2 minutes and 51 seconds, 
with J. T. Ridgeway a close second. Wm. 
\. Young, of L. Gutman & Sons, had 
charge of the timekeepers in the contest 

x * * 

The Wales Adding Machine Company 
bas entered the Cincinnati field with an 
office at 221 East Fourth street E we 
Benford is the local manager. 

Detroit, Mich. 

A convention of the sales managers of 
the Burroughs Adding Machine Company 
was held here early in May. Those in at- 
tendance were: - Lloyd Rowlands, Detroit; 
L. A. Hennick, Toledo; Raymond Dowdell, 
Columbus; P. P. Gaylord, Cleveland; F. D. 
Wilde, Cincinnati; J. C. Russell, Parkers- 
burg; E. L. Frybarger, Indianapolis; A. H. 
Sawyer, Fort Wayne; H. F. Happer, Pitts- 
burg; J. F. Gillen, Chicago; E. D. Haven, 
Milwaukee; W. H. Mason, St. Louis; A. C 
Berkstresser, Peoria; Fred Manget, Louis- 
ville, and C. W. Higgins, Winnipeg 

Fond du Lac, Wis. 

A new electricity driven Burroughs has 
been installed in the Coramercial National 
bank here, and is giving entire satisfaction. 
The machine, sold from the Milwaukee of- 
fice, was the first electrically operated add- 
ing machine to appear in Fond du Lac 

Houston, Tex. 

The Dalton Adding Tpyewriter Company 
was represented at the Texas Bankers’ 
Association at Houston by J. B. Moody, 





Texas sales manager, and Wilbur P. Rob- 
inson. The demonstrated touch method 
was repeatedly applauded. 

Milwaukee, Wis. 

E. D. Haven, sales manager for Mi!lwau- 
kee of the Burroughs Adding Machine 
Company attended the recent convention of 
sales managers of the Burroughs company 
at Detroit. 

* * 

E. C. Morris, Wisconsin manager of the 
Adder Machine Company, featuring the 
Wales Visible machine, has resigned, to 
engage in the automobile business at De- 
troit, Mich. Mr. Morris has been succeed 
ed at the Milwaukee office by E. S. Walker, 
formerly with the National Cash Register 
Company at Buffalo, N. Y. Mr. Walker, 
who was appointed by Saxe & Hogle of 
Chicago, representatives of the Adder Ma 
chine Company for Wisconsin, Illinois and 
Iowa, will cover the entire Wisconsin ter- 
ritory and will retain his headquarters at 
1212 Majestic building, Milwaukee. ‘We 
are getting a good start at the present 
time,” said Mr. Walker, “and the prospects 
are especially bright for a successful s: 
son with the Wales Visible in the Wiscon 


sin district.” * * * 
L. J. Gibson, formerly with the Bu 
roughs company of Chicago, has become 





city salesman for the Adder Machine Com- 
pany with Manager E.-S. Walker at Mil 
waukes 

* ‘ + 

E. D. Haven, Milwaukee, sales manager 
of the Burroughs Adding Machine Com- 
pany for Wisconsin and Upper Michigan, 
has purchased a 40-horsepower, 4 cylinder 
Pope-Hartford automobile 

New York City, N. Y. 

A visit to the Pike Adding Machine office 
disclosed the fact that Mr. Manny is once 
more in harness, and apparently actively 
engaged in pushing the continued growth 
of the Pike Adding Machine 
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FACTORY OF BURROUGHS ADDING MACHINE COMPANY AT NOTTINGHAM, ENGLAND. 














J. W. Eaton, the agent and representa 
tive of the Wales Adding Machine Com 
pany, has made arrangements to control 
the sale of the Peerless Calculating Ma 
chine in this country The agency has 
hitherto been held by Keuffel & Esser « 
Fulton street, New York 

Philadelphia, Pa. 

An exhibition which rarely has_ been 
equaled for direct appeal to the thousands 
of business men who every day pass the 
window and invariably stop to look in is 
being made by the Library Bureau, Chest 
nut street, above Ninth street. It revolves 
about those great time savers, the Bur 
roughs adding machine and the Remington 


No. 11 model typewriter with the Wahl 


adding attachment \ great placard an 
nounces it as “The History of Accounting.” 
To the extreme left is seen a duplicate of 

baked clay tablet B. C. 559 dealing wit! 
the sales of an Assyrian date plantation 


Then there is a fac-simile Egyptian papyrus 
next some tally sticks used in the English 
exchequer as late as the middle of the last 
century and then a New Hampshire 
count book used from 1750 to 1803; an « 
fashioned account book marking the days 
that are passing and finally a modern loose | 
leaf ledger and the Burroughs and Wahl 
adders with samples of their work. 


Poplar Bluff, Mo. 


Grover Dalton, the son of James L. Dal 
ton, president of the Adding Typewritet 
Company, manufacturers of the devic« 


which bears the latter’s name, is buildin; 
up a record of achievement in the sales 
organization of the c rporation in ques 


which promises to upset the calcul 


tions of many men who have gone grey 11 
this especial field of endeavor, when 
comes to dealing with future sales records 


St. Louis, Mo. 
he Universal Adding Machine Compat 


reports the sales of a number of their 1 
chines to the United States government ft: 
use in the far off Philippines. The machi 
is said to be adaptable to a large variety < 
uses, as its name signifies 


C} r I nive rsal Adding Machine Compat \ 


recently received an order for fifteen addi 
tional electric machines from the Hungaria: 
government for use in the postoffice depart 
ment at Budapest These machines 

especially constructed to meet the requir 
ments of the postoffi \s this is a 

peat order, a number of the same machines 
being already in use, it speaks well for th 


up-to-dateness of the Hungarian officials 
and the progressiveness of the Universal 


manufa¢ 


I I Wright, California manager fot 
Glass & Prudhomme, coast agents for tl 
Elliott-Fisher Company, reports a_ good 
business this month. He has been deprive 
of the valuable assistance of his brother, 
R. H. Wright, who is now in charge of th« 
! ized ti Specialties Com 


pany vitl fhces in the same building 


OFFICE APPLIANCES 93 








100 BOXES 
CARBON FREE 


@ We want a name for a new seven pound car- 
bon which we claim is the cleanest, makes sharp- 
est impression and is the longest lasting carbon 
paper on the market. 


@ We want a name that will attract attention and 
hold it. Preferably, one that suggests the long- 
evity or other good qualities of the goods. 

















To the one sending us the accepted name we will give 


100 BOXES OF CARBON PAPER FREE! 








@ The name of the successful contestant will be published 
in the next number of this magazine. 


Columbia Ribbon & Carbon Mfg. Co. 


New York, New York 
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SECTIONAL BOOKCASES 


OFFICE. DESKS 
FILING DEVICES 


Liberal Discounts to 
Dealers 


on 


GUNN OFFICE DESKS 
GUNN FILING SYSTEMS 
GUNN SECTIONAL BOOKCASES 


Write us for our new Catalogues 


















Gunn Furniture Co. 
GRAND RAPIDS, MICH. 
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Big esinne Arranged for ‘Pisutieiien 


PROGRAM OF CONVENTION. 

The Program Committee of the National As- 
sociation of Stationers and Manufacturers met 
in Baltimore Wednesday, May 19, pursuant to a 
call of the chairman, Charlies E. Falconer. There 
were present ali the members of the committee, 
which consists of Charies E. Falconer, Charlies 
A. Lent, and W. H. Redington. A remarkable 
thing about this committee, showing the zeal 
and interest taken by its members, is that 
every meeting has been attended by the entire 
membership... The committee also had at this 
meeting the benefit of the counsel of Mr. Gerry. 
and the program was arranged as follows: 

Addresses. 

The following addresses will be delivered: 
Subject—‘Expenses and Profits.”.. Mr. L. G. 

Wetmore, Rochester, N. Y. 

(There will be another paper on this subject. 
Name of writer will be announced later.) 
Subject—“‘Care of Stock.”’ Mr. Sam Mayer, 

Chicago, Ill. 

Subject—‘‘The Man Behind the Counter.””§ Mr. 
Edmund B. Gibbs, President U. S. Association 
of Advertising Men. 

The reading of each of these addresses will be 
followed by a general discussion of the sub- 
ject, speeches limited to five minutes. 

Subject—‘‘The National Association.’ Mr. T. 
James Ferniey, Secretary National Hardware 
Association. 


HE foregoing program gives the 

reader some idea of the features of 

interest to business men which will 
be a part of the Toledo convention on July 
19, 2u, 21, 22 and 23. The subjects selected 
for the principal addresses are of the most 
practical! kind and will be handled by men 
of krown character and distinguished abi! 
ily in their respective lines. The discus 
sions which will follow the addresses of 
Messrs. Wetmore, Mayer and Gibbs are 
likely to be quite as interesting and almost 
as valuable as the addresses themselves 
When a lot of bright men get together, 
many of whom are ready debaters and all 
of whom have a thorough knowledge of a 
common business, their experience varying 
in accordance with their location, character 
of trade and environment, something lively 
in the way of a general discussion is very 
likely to develop. We say again, with all 
the earnestness of which we are capable, 


that no stationer who can possibly arrange 


CALENDAR. 
Monday, July 19th, 1909. 

9:00 A. M.—Meeting of Credentials and Regis- 
tration Committees to receive Credentials of 
Delegates and Members and for the regis- 
tration of each person who attends the Con- 
vention. 

1:30 P. M.—Meeting of Board of Control. 

8:00 P. M.—Stag Entertainment for Traveling 
Men; all members and guests are invited 
to be present. 

Tuesday, July 20th, 1909. 

8:30 A. M.—Meeting of Credentials and Regis- 
tration Committee. 

10:00 A. M.—First session of the National Con- 
véntion will be called to order promptly on 
time. 

Invocation. 
Address of Welcome. 
Report of President. 
Secretary’s Report. 
Treasurer’s Report. 
Auditor’s Report. 
Credentials Committee’s Report. 
Report of Board of Control. 
1:00 P. M.—Adjournment. Luncheon Served at 


Headquarters. 
2:00 P.M.—Second Session National Conven- 
tion. 
Continued Reports of Permanent Commit- 
tees. 


his affairs so as to go should miss the op- 
pertunity of being at Toledo during the 
next convention. The program committee 
has worked a unit with enthusiasm and 
wisdom to produce a program which shall 
embody the best and strongest features. The 
routine details of the convention have been 
well worked out and arranged, so that the 
time of the convention will not be wasted 
upon the non-essentials, and those who at- 
tend the convention will go knowing that 
they will be benefited and entertained; that 
the trip will be worth all and more than all 


it costs in money and time. 


Entertainment Features. 


The entertainment committee of which 
Charles N. Bellman of Toledo is_ chair- 
man, is working overtime to complete all 
arrangements for the comfort and pleas 
ure of the guests. The illustrations here 
given convey, as far as small pictures go, 
some of the scenes the delegates will en- 


Appointment of Nominating Committee. 
Report of Committee on Resolutions. 

5:00 P. M.—Adjournment. 

Wednesday, July 21st, 1909. 

as? A. M.—Fourth Session National Conven- 
ion, 

Report of Convention Committee on place 
and time for holding Convention of 1910. 
Addresses. 
1:00 P. M.—Adjournment. Luncheon served at 
Headquarters. 

2:00 P. M.—Continuation of Addresses. 
Unfinished Business. 

5:00 P. M.—Adjournment. 

Thursday, July 22d, 1909. 

10:00 A. M.—Fifth Session National Convention. 
Report of Committee on Nomination, and 
Election of Officers and Directors. 
Unfinished Business. 

New Business. 
Continuation of Addresses. 
1:00 P. M.—Adjournment. Luncheon Served at 
Headquarters. 

2:00 P. M.—Sixth Session National Convention. 
Meeting of the New Board of Control 

4:00 P. M.—Adjournment. 

6:00 P. M.— Banquet at Secor Hotel. 

Friday, July 23d, 
9:00 A. M.—Steamboat Excursion to Put-in- 
Bay, by Courtesy of Stationers’ Club of 


Toledo. 
counter on their trip from Toledo to Put 
in-Bay on July 23. This outing is given 


by the stationers of Toledo to the delegates 
to and guests of the National Association 
The trip will be made on the “Britannia,” 
an clegant new steel steamer, and will con 
sume the entire day. Features of the trip 
will be a trolley ride across the island from 
Put-in-Bay to Hotet Victory, planked white 
fish dinner, games and sports in the after 
noon, a concert, dance, etc 
Delightful Way to Reach Toledo. 

\n especially interesting trip is being at 
ranged to Toledo from Buffalo via Detroit 
by the two steel steamers, “Western States’ 
and “City of Alpena.” The eastern dele 


rates are planning to go to Toledo this way 


x 


and all who can join the party at Detroit 
from the West should arrange to do so as 
soon as possible. Mr. Bellman states that 


some of the delegates from Chicago have 


already signified their intention of taking 














STEAMER “BRITANNIA.” 














STEAMER “CITY OF ALPENA.” 
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the 


reaching 
meeting 
with the 


m 


HOTEL VICTORY AT PUT-IN-BAY. 


Saturday night train 


the eastern party and going on 


to Toledo Sunday 


out of Chicago, 
Detroit Sunday morning, July 18, 














PARK IN FRONT OF HOTEL VICTORY, 


g- morning at 8 o’clock, where they wil m. and reach Toledo at about 8:30 the same 
met by Charles N. Bellman and repre evening. 

ntat ‘ of the Stationers’ Club of D« Mr. Bellman states that nearly all of the 
vit \utomobiles have been engaged t rooms in the Hotel Secor have been en- 











Buffalo 


17, 


vi 
Vi 


at 6 o’ 


LANDING AT PUT-IN-BAY. 


astern delegat¢ 


s will start from 


a steamer Saturday evening, July 


clock, reaching 


Detroit the follow 


K ¢ tl 
SS€ 
king 
VW 








ENTRANCE TO HOTEL VICTORY GROUNDS, 


party around Detroit, down t gaged by convention delegates and any one 
Point and all around Belle Isl vho has not reserved accommodations al- 
1 delightful outing for the day ready would better do so as soon as pos- 
ll leave on the steamer about 4 p sible. 

















STEAMER “WESTERN STATES.” 





CONCERT PAVILION, HOTEL VICTORY. 
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The Stationer and the Loose Leaf Line 


N THIS day and generation, when the 

marvelous growth and development of 

loose leaf goods of all descriptions are 
a matter of comment throughout the com- 
mercial world, it would seem almost super 
fluous to discuss the relation of the stationer 
to this line, but the fact that there are still 
many stationers throughout the country 
who have neglected to develop this depart 
ment of their business as fully as their op 
portunities warrant, excuses a somewhat 
extended discussion of the subject 

There are a number of retail stationers 
and manufacturing stationers throughout 
the country who have recognized the fact 
that a well equipped and well managed 
loose leaf department can be made a very 
material factor in increasing the total vol 
ume of their sales and making a better 
showing on the right side of their books at 
the end of the year, and to such stationers, 
to men who have studied and solved the 
loose leaf situation, these articles are not 
addressed ; 

The neglect of the line by those who 
have not reaped its full benefits is not in 
every case due to failure to discern the im 
portance of loose leaf goods and the pos 
sibilities which lie in the proper handling 
of an acceptable line, but the general lines 
having taken so much of the stationer’s at 
tention, he has been forced to neglect some 
thing and in too many cases the loose leaf 
department has been the “goat.” 

For the benefit of those who have been 
able to give but superficial attention to the 
subject, the writer deems it best to give a 
brief review of the inception and develop 
ment of the loose leaf industry as a whole, 
and some discussion of its future as far as 
the future may be deduced from the past of 
so flourishing, vigorous an industry. 

In many cases, unquestionably, dealers 
labor under the impression that the sale oi 
loose leaf devices and supplies entails a vast 
volume of detail and demands the attention 
of a loose leaf specialist at a high salary 
Let us see if, by a little examination of th¢ 
history of loose leaf and the theory and 
practice of the idea, we cannot explode this 
notion and help many dealers to a large and 
successful sale of a class oft goods which 
should be an integral and essential part of 
their lines 
Past and Future of the Lo-se Leaf System. 

When the loose leaf method as applied 
to ledgers was first brought to the attention 
of accountants and office men a little over 
twleve years ago, it was received with con 
siderable doubt and skepticism by the aver 
age accountant, while the greater number 
of stationers and blank book manufacturers 
looked upon it as a passing fad that would 
soon demonstrate its own impracticability 
Contrary, however, to general expectations, 
the loose leaf method met with constantly 
growing favor, and, although at first its 
progress was slow, its use steadily increas¢ 


while loos leaf manufacturers quietly 


Valuable Advice and Suggestions on the 
Handling of Loose Leaf Goods in the 
Stationery Stcre. 


By Arthur H. Breuel. 
pushed their ideas and enlarged their plants 
to take care of the growing demand. Nat- 
urally, the growth of loose leaf systems in 
popularity involved some forays into the 
regular fields of the retaii and manufactur- 
ing stationers, but in the beginning, espe- 
cially where the regular business of the sta- 
tioner was of considerable volume, these in- 
serious 


cursions into his field were not 


enough to cause any concern and were 
looked upon with serenity and toleration, if 
not with amusement. That the loose leaf 


infant. did not deserve such contemptuous 





ARTHUR H. BREUEL. 


treatment has since been fully demon- 
strated, in some cases at the cost of a con 
siderable loss of business to the stationer. 
Admitting that the first devices were 
crude and difficult to operate, and that they 
deserved some of the aspersions which were 


Ce 


st upon them, still they fulfilled a high 
mission, and, as “improvement is the order 
of the age,” the loose leaf book has at last 
come into its own. From the first rudimen 
tary removable top cover, arch transferring 
makeshift, called by “current 
to the present perfect, rapidly op 


courtesy a 
ledger,’ 
erated mechanism, encased in a beautifully 
formed back of light, but substantial steel, 
is a long step, but the demand was ther 
and as usual it was supplied 

The growth of the loose leaf idea has 
been enormous and to a degree unlooked 
for, and instead of being confined to ledger 
use entirely, as at first anticipated, it has 
gradually widened in scope and has in- 
vaded practically every part of the account 
ing room, from the office of the president 
to the desk of the stenographer 

Knowing these facts in the development 


t vse leaf idea during the st twelve 


years, realizing the immense sums of money 
which are invested in the industry, the fac- 
tories which are operating practically night 
and day to supply the demand, and the live, 


vital force of the business, still in the in 
ventive and creative stage, can any one 
ask, “Has the system come to stay?” If 


he has doubts, let him ask those who are 
using the loose leaf system in one or more 
of its many forms; let him look around 
some of our largest banks, mercantile es 
tablishments and manufacturing’ enter 
prises; let him take note of the loose leat 
books they are using and of the many new 
uses which the loose leaf books have cre 
ated for themselves in the systematization 
of business, and form his own conclusions 

Loose leaf manufacturers themselves 
have the utmost faith in the permanency of 
their business. They believe that the fu 
ture holds immeasurable greater prospects, 


which to supply newly created deman: 
There are good and ample reasons for this 
optimism. Loose leaf methods have broad 
ened accounting. They have made possible 
a more actual, complete supervision of the 
business through the office. They have en- 
abled heads of departments to keep in 
closer touch with their work and concisely 
to report results to managers and officers. 
Loose leaf has helped to make accounting a 
broader science and has increased the eff 
ciency of every department of every estab- 
lishment 
The Dealer Should Get His Share. 

As stated in the beginning of this article 
while all of the stationers and manufactur 
ers have not been keenly alive to the oppor 
tunities of the loose leaf business, the time 
has come when it is imperative for them 
to give it their most serious consideration. 
I am free to admit that in the beginning it 
was almost impossible for the local sta 


tioner to control this business in his vicin 


ity, for the reason that many of the loose 
leaf manufacturers originally tried to elim- 
inate the middleman as far as possible and 
sell their product direct to consumers. With 
in the last few years, however, this condi 
tion of affairs has been changed and 1 any 
reliable, progressive and far-seeing nu 
facturers of loose leaf de vices are now sell 


ing exclusively to dealers, furnishing t 


different metal parts or complete binders at 
prices that permit of their sale at a very 
satisfactory margin of profit 

The relation of the loose leaf manufac 
turer to th loose leaf departme nt 1S ex 
actiy the same as the relation of the blank 
book manufacturer to the blank book d 
partment The makers of loose Ik 
vices have indulged in costly experiments 
they have made and rectified many mis 
takes, they have worried, studied, invent 
planned and walked the floor nights, just 


like all other men having ideas and charged 
with the duty of pioneering in a new 
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end tivo! put the benefit Oo! 





























their 


result of 


goes to the dealer As a 
labor and pains the manufacturers now have 
ints equipped with costly and in- 


devised 


arge pl 
tricat especially and 
built for the economical production of parts 
that enter into the construction of the mul- 
titude of devices designed to meet the re- 
users in all fields of busi- 


iastered the all impor 


machinery 


quirements of 
ness. They have n 
tant problem of producing high grade goods 
tively low cost; they have helped 
stationers to re 


what 


at a rela 
retail and manufacturing 
claim their with once 
threatened to be a serious situation and even 
to increase their business by the opening of 
new avenues of profit impossible until the 
advent of the loose leaf systems. 

Without these large manufacturing estab- 
devoted to the exclusive manu 
af systems and devices 
be helpless, for such 


own, to cope 


lishments 
facture of loose le 
the 


an amount of business as the individual sta 


stationer would 
ticner might secure would not begin to war- 
rant the costly equipment necessary for the 
manufacture of these devices, and without 
such equipment the making of them would 
be so costly that their price would be pro 
hibitive. It behooves the stationer, there 
ivail himself to the utmost of these 


The 


fore, to 
facilities which others have provided. 


loose leaf business in the stationer’s terri- 
tory is his own if he will get after it, and 
the accomplishment is simple, for he is now 
in a position to compete with any of the 
exclusive loose leaf houses. 


How to Sell Loose Leaf Goods. 
During the past decade there has been 
so much talk about loose leaf specialists, 
specialists, experts, business 
etc., that for good and sufficient 
apparently, many of us became be 
let the smooth talking, self 


office system 
engineers, 
reasons, 
wildered and 
styled “specialist” go to our best customers 


and take them away from us without a pro 
test. 

The loose leaf business is not a mystery; 
it is not a matter of expert accounting, in 
siallinge systems or auditing books; but it 
is merchandising pure and simple—and the 


easiest most profitable merchandising 
at that lo those who have not been giv 
ing ioose leaf goods the attention they 
merit, idvice is, “Get busy.” With a 
little push and energy you can make looss 
leaf goods a big feature—I had almost said, 
ruiE big feature of your business—just as 
11 tant as your printing presses and mis 
cellaie s st itionery 
lr complish this it is not necessary to 
employ loose leaf expert—he can be pro 
d ( nong your present employes 
Put the 1 er in t nds of one of your 
best clerks or inside outside salesmen 
Devote ittle of 3 own time and at 
te 1 e subject and you will be sur 
prised at the perfect simplicity of it all and 
n than gratified at the results. You will 
| no difficulty in becoming well informed 
manufacturers’ « logues are complet 
mp ensive,; t y list, illustrate and 
‘ be devices for every need and pur 
p e station will find all manu 
f s dy and willing to operate witl 
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him whenever he may be in need of furthe1 
iniormation and advice. 
Above all things have a stock samples 
y: at hand in your store specia 
Space devoted exclusive ly to loose leaf. Put 
this in charge of a clerk who has post 
himself on the particular line you are sel 
ing. Make him responsible for the succes 
this department. A little earnest stu 
nd investigation will enable him to advis 
customers intelligently and readily to det 
mine what style of device is best suited 
( 1 1equirement. Let this man forget 
he has ever heard about loose leaf sell 
being a difficult specialty and approach the 


propos‘tion in a common sense spirit. S«¢ 
ing loose leaf is a matter of becoming 
and of | 


miliar with the different devices 
to suggest what will best serve th« 
the 


Even admitting that it will require a little 


ing able 


pecial requirements of customer 


time and study to master the subject, does 
not the amount of possible business involved 
a halt 


ose leaf spe 


warrant some special effort? Call 
on the invasion of the “li 


Get the 


now 


cialists.” business that is rightfully 


yours 


BALTIMORE STATIONERS MEET. 

On the evening of May 18 the members 
Stationers’ Association 
Charles E 


f the Baltimore 


were entertained at dinner by 


Falconer, president of the association, at 
his home, 1630 Bolten street Theodore | 
C. Gerry, president of the National Sta 


tioners’ Association, also president of the 
New York 


Lent, first vice-president of the New York 


Association, and Charles A 


Association, were present 

Messrs. Gerry and Lent expressed th 
pleasure at being in Baltimore, the hor 
of the crab, the oyster and other good 
things. Mr. Gerry complimented Mr. Fal 
oner for the interest he had taken in tl 


work of 


when the stationers of Baltimor« 


4 


sure 


the local and National Associations 
also 
ated Mr. Falconer, and Mr. Kutz said that 


Messrs. Lucas and Kurtz congratu 


assembled 


discuss the advisabflity of organizing 
ey had acted wisely in the selection of 
harles E. Falconer for president—that 
hey had “builded well” and that he was 


that he voiced the opinion of all whe: 


he said that the members wer ateful f 
excellent manner in which Mr. Fa 
yner had served the association 
Mr. Falconer thanked the gentlemen for 
eir compliments, and sured all present 
he was pleased to see so many of tl 
nembers present and that, in his opinios 
hey were entitled to the best of everything 
this world 

After a rising vote of thanks Mr. |} 

‘ the reg nonthly eting of t 
more Stationers’ Association was call 
rder, with President Falconer in tl 

The following named _ gentleme: 
we elected officers for the g yi 
rles | Falconer, president; James 
Kelly st \ president; | All t Kurt 
S nd vik presi J Edw l sec 
J 1 W. Kennedy S 
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BIG CONTRACT FOR “STERLING” 
TYPEWRITER RIBBONS. 


The National Chemical Company, 41 
West 116th street, New York City, manu- 
facturers of the well known “Sterling” non- 
filling typewriter ribbons has just renewed 
its contract with the Barlock Typewriter 
Company, Ltd., New York and London, for 
ten thousand dozen “Sterling” ribbons an- 
nually. The contract is to run for ten 
years. The fact that a large manufacturer 
of typewriters contracts for such quantities 
of “Sterling” ribbons speaks well for the 
quality of the product of the National Chem- 
ical Company. 

The National Chemical Company have 
been making typewriter ribbons for many 
years, and as they devote their entire at- 
tention to the ribbon industry, it is natural 
that they should be in a position to turn 
out goods of an exceptionally high quality. 
Their laboratory is in charge of Dr. J. 
Lesinsky, formerly chemical instructor at 
the New York College of Pharmacy. Dr. 
Lesinsky is generally known as an inventor 
of rapid absorbing materials for inked rib- 
bons, and the National Chemical Company 
are said to be the first people to introduce 
the non-filling ribbons with woven edges. 
The company is making the “Sterling” type- 
writer ribbons for stationers and dealers in 
office appliances, and is desirous of getting 
in touch with live concerns who want to 
sell ribbons of quality. They chim many 
points of superiority for the “Sterling” rib- 
bons and invite correspondence from deal- 
ers who would like to have them demon- 
strate the claims they make for the “Ster- 
Dealers desiring to learn more about 
the “Sterling” ribbons should address the 
National Chemical Company, 41 West 116th 
street, New York City. 


ling ” 





NEW SHAW-WALKER NOVELTY. 


The Shaw-Walker Company of Muske- 
gon, Mich., have added a new piece to their 
line of filing devices—a sanitary or low leg 
base for transfer cases. 

This base raises the cases 43%4 inches from 
the floor and in this way facilitates the 
handling of transferred letters filed in the 
lower drawers. 

Shaw-Walker have just opened a branch 
at Washington, D. C., in order that the re- 
quirements of the government for filing 
devices may be taken care of on the spot. 
\ surprisingly large percentage of S.-W. 
products are sold to the government. 





WRONG IMPRESSION CORRECTED. 


In the May issue of Office Appliances the 
statement was made that the Office Ap- 
pliance Company of Little Rock, Ark., had 
ypened headquarters at 216 Center street 
in that city. R. H. McNair of that com- 
informs us that the item was an er- 
ror in so far as it carries the idea that the 
street address given was the permanent 
eadquarters of the company. Mr. McNair 
iys that the company has not yet secured 
permanent location, but expects to do so 

the near future. 


pany 
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A. A. Weeks-HosKins Co. in Difficulties 


T WAS with profound regret that the 
editor of Office read the 
following notice published in the New 
York Times of June 3 
“A, A. Weeks-Hoskins Company \ pe 
tition in bankruptcy has been filed against 
the A. A. Weeks-Hoskins Company, whol 
sale and stationery, sup 
plies, and office furniture at 354 Broadway, 
Gray, attorney for these cred 
Roger R. Bamber of a * 
McBride of East Orange, $5 
Davies of New York, 
loaned to the com 


Appliances 


retail dealers in 


by Henry G 
itors Summit, 
$5,000; Alex 
000, and Frederick T 
$3,000, all for money 
pany. It was alleged that the company is 
insolvent, and on June 2 the Board of Di 
rectors adopted a resolution that the com 
pany is unable to pay its debts and ts will 
ing to be adjudicated bankrupt. Judge Hand 
of the United States District Court ap 
pointed Albert B. Kerr, of 49 Wall street, 
receiver, with a bond of $50,000, and au 
thorized him to continue business until 
further orders of the court. It was stated 
that the liabilities are $150,000, of which 
$81,992 are notes and the balance open ac 

due, and tl 


1 


counts, all of which are now 
company is unable to raise money to pay 
its debts and to carry on the business. The 


stock on hand, which 


consist of 
cost $100,000. The company was incorpo 
rated Sept. 7, 1906, with a capital stock of 
$650,000. When the started it 
took over the business of the A. A. Weeks 
Manufacturing Company and the C. H. Nu 
in March, 1908, ab 


assets 


company 


Company, and 


man 
sorbed the New York business of a Bos 
ton desk manufacturer. On Dec. 5, 1906, a 


fire damaged its stock, and the company, 
it is said, received $40,000 insurance. Of 
ficers of the company are Charles H 
Marshall, president; Frank A. Weeks, vice 
president, and E. E. Garrison, treasurer and 
manager.” 

E. E. Garrison, treasurer and manager of 
the Weeks-Hoskins Company, stated to a 
representative of Office Appliances that the 
business will be continued by the receiver 
and will be reorganized as soon as possible 
Orders will be filled as usual and customers 
of the company will suffer no delay or em 
barrassment. From the report published 
it would appear that, with proper manages 
ment, the company will be able within a 
reasonable time to effect an arrangement 
that should be satisfactory to all and to re 
sume control of the business. This is a 
consummation earnestly to be wished for, 
and the trade will doubtless co-operate 
with the representatives of the company to 
bring about this result as soon as can rea 
sonably be expected. 


History of the Business. 


The business of the A. A. Weeks Manu 


facturing Company was founded in 1867, 
in John street, New York. Mr. Weeks was 
energetic, cautious and a good business 


man, clean, fair and upright in all his deal 


in Bankruptcy Filed Against 
Eastern Concern. 


Petition 
Prominent 


Story of Rise and Development of Com- 
pany Interesting. 


ings Under his direction the busi 


grew and enjoyed a healthy development 


and within a few years he was forced to 


take larger quarters at ll Gold street \t 
first the company occupied the three upper 
floors at this address, but later on, with 


t expansion of the _ business, 


le continued 


the company leased and used the entire 


Mr. Weeks lived and retained an 
1903. 


building. 


active interest in the business until 


when he died, greatly mourned by the en 
tire trade. 

Mr. Weeks was a man of patriarchal ap 
pearance and kindly disposition, and during 
I host of friends 


a deep and abiding 


1is long life he made a 

who cherished for him 

affection 
Frank A 


founder 


Weeks, the son of the 





FRANK A. WEEKS. 


of the business, jomed his father about 


twenty-eight years ago 
death the business was incorporated under 
Weeks Manufac 


years la 


Upon the latter’s 


the name of the A. A. 
turing Company. Three 
1906, the business was merged into the A 
A. Weeks-Hoskins Company, still 
ing its manufacturing title as a department. 

R. H. (“Billy”) Baxter joined the com 
pany as a salesman in 1890; he worked hard 
and has covered the entire United States 


and most of Canada during his experience 


er, in 


retain- 


with the company. He is so well known to 
the trade that “Billy” 
synonymous with the name of the company 
territory em- 
Canada and 


Baxter is almost 
he represents. His present 
braces the principal cities of 
the large cities of the United States from 


Louis east to the At 


Chicago and St. 
coast. 

E. E. Garrison, 
came with the company about a y: 


treasurer and n ng 


half ag 


Charles H. Numan, who has 


west and western territory t 


cific coast, is known to the trade as 


stand man. He is the producer tr the 
“Gardner, Victor,” “Numan” and N 
Air Safety nkstands. When the W 
Hoskins Company was formed it 

the ink-stand business of C. H. Num & 
Co. Mr. Numan is a live wire nt 


livest of live wires—and is the sort 


who will be heard from by the trad 
James S. Freed came with the hous: 
salesman in 1905. He is an old-time sales 
man and covers New York City above 
Canal street, and also New Jersey 
Frank A. Weeks is himself known as é 
of the hardest working men in the trad 
He is a man of integrity and of pleasing 
personality, and in conjunction wit S 
associates in the business—all able 
will no doubt find a satisfactory 
of the present difficulties. While Office 
Appliances, with the entire trade, reg 


the trouble in which this old 


known company finds itself, we 


nevertheless the suggestion that t ss 
of money is the least of the ca 

which befall mankind. All of the met 

of the Weeks-Hoskins Company have the 
health and retain unimpaired those faculties 


of mind which enabled them to build up 
their business. The same faculties 
enable them to recover, to profit 
perience and to build anew upon 


and a stronger basis than befor: 


FAIRBANKS’ SOUVENIR. 


When Fairbanks left the senate, took 
with him in accordance with a tin n 
ored custom the ink stand which has been 


for four years on his desk in the vic 


dent’s chamber at the capitol [This ink 
stand is of special design and cost more 
than $250. It has two receptacles for ink 


and the lid of each receptacle is 


ture silver duplicate of the dome, of the 
United States capitol. Another trophy 
which will become the property of Mr 


Fairbanks is the beautiful mahogany b 


in which the electoral returns were carried 
the vice-president’s chaml 
Heh 10 


over tron 
the house of 
No doubt 
among the 
in the vice-president’s home at Indianapolis 


representatives on 


these various articles wi 


most treasured of the keepsakes 


The difference between a man 
his hand on the right 1 


always lay ay 
the right time and the man who will “look 
it up,” is the difference between an a n 
plished fact and a good intention 





Only a sober man should attempt to walk a 


tight rope 

















SOME NEW IDEAS IN PAPER. 
Interesting Innovations in Paper and Sta- 
tionery. 

CLEVER kink 
ly watermarked paper has just ap 


in the way of special 


peared in the United States. It con 
sists of bond, ledger or writing paper, 
which has been watermarked with special 
designs after the paper is finished. This 
product meeting with some success in 
England and is being introduced upon this 


2006 Madison 
who is prepared to fur 


narket by John Gilmartin, 
avenue, New York, 
nish business letter paper watermarked with 
design desired in lots of 10,000 
is declared to be 


any special 

sheets at a figure which 

reasonabl« 
Thess 


not, it is said, be 


vatermarks are indelible and can 
removed except by the 
destruction of the paper itself, while it is 
declared that the strength and durability of 
the paper are in nowise impaired. 

Mr. Gilmartin left four 
paper with Office Appliances, 
sheets watermarked with the firm name and 
shield of an insurance company, a bank, a1 
company and a steel manufac 
marks is clear, dis 
and so far as the 


sample of this 
including 


automobile 
turer Each of thes¢ 

tinct and unmistakable, 
not different from water 
paper in the usual 


eye can discover, 
marks worked into the 


Way 


New Size of Envelope and Business Letter 
Paper. 
There is vigorous movement on foot to 


standardize a new measurement in business 
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envelopes and paper. It is argued that the 
sheet of 8% by 11 inches 
has to be folded three times in order to be 
enclosed in a No. 6 or 6% envelope; that 


economical for the reason 


present standard 


this size is not 
that the 
are brief and 


great majority of business letters 
hill not more than one-half or 


two-thirds of the page, leaving an unneces 
sary amount of extra paper. All this means 
expense to the user and additional weight 
1 the mails, with no corresponding benefit 


Advocates of a change argue that stand 


ard envelopes should be made 7% inches 
long and 334 inches high or wide and that 


~ + 


standard business note paper should be cut 


10% inches long by 7% inches wide. This 
vould make it necessary to fold the sheet 


slip easily into an envelope 
all the room 
would 


only twice to 
of the 
spare 


above dimensions, with 


necessary and furthermore 
all pra 


give a sheet quite large enough for 


tical correspondence saving 


weight and filing space, at 


purposes, 
money, material, 


the same time reducing the aggregate 


weight of the first-class mail 


BIG TATUM ‘CELEBRATION. 

The Samuel C. 
cinnati are celebrating their 
versary. The company has sent out hand- 
invitations to its many 


Tatum Company of Cin 
fifteenth anni- 


engraved 
The company has completed a new 


somely 
friends 
plant at Colerain and Monmouth avenues, 
the inspection of which is made a feature 
of the celebration, full particulars of which 
given in the July number of Offic« 


Will be 
Appliances. 


99 


A PROVIDENCE ENTERPRISE. 


Thompson & Thompson, printers and 
loose leaf manufacturers of Providence, R. 
[., recently decided to advertise a little on 
their own account, and secured a large 
vacant store room, centrally located, and 
invited several other office specialty people 
to join them and hold an exhibition for a 
week. The occasion was the tenth anni- 
versary of the company, May 17, 1909. 

Neat invitations were sent out and a very 
successful business show resulted. One of 
the souvenirs given out was a pocket size 
loose leaf memorandum book with the name 
of the recipient stamped in gold. 

The people taking part were: 

Thompson & Thompson, loose leaf books 
and up-to-date forms of all kinds. Exhibit 
in charge of Adin S. Hubbard, accountant 
and auditor. 

Underwood Typewriter Company, billing 
and bookkeeping typewriters and up-to- 
date office systems. 

Anthony & Cowell, 
filing devices. 

Mechanical Accountant Company, adding 
machines. 

Joseph W. Dickson Crucible Company, 
office pencils and crayons. 

General Office Equipment Company, 
Roneo Copier and office specialties. 

Welsbach Company, office lighting. 

Providence Telephone Company, office 
telephone switchboards. 

S. Hubbard, Special Auditor and Of- 
fice System Man. 


office furniture and 











It Pays 


to Recommend and Push 


TRANSFER CASE 


IN EVERY WAY THE SUPERIOR TRANSFER }FILE. 
DRAWERS OPERATE ON ROLLER BEARINGS. 


ALL HARD WOOD—No Bir ider’s Board or Card 
Board used in tt eir constr ion. Drawer Slides are 
full height, making the cas¢ Dust Proof and prevent- 


ing the papers f omin g torn and ragged 
Dark Weathered rass Label Holders and 
Drawer Pu! in Letter, Legal Cap and 
Invoice iz wer is One Sect ion; any 
number of be e asily and securely fas- 
tene it g 1 » devices we furnis 
with ea oe 





i "Complete, Solid Cabinet. 
Le VERY 


t Vertical tter Files 


and hard usage. 





Built a 
RIGID 
Better order a 
sample stack now. 
You will sell many 
during the July 
transfer season 


Top, Middle and 
4 Bottom Sections 
stack as high as 
the ceiling permits 


Always Rigid. 

















New York Office, 108 Fulton Street, 


ire all 


Always Complete. Aq 


Vite Hard Wood Sectional Transfer File 


IN DEMAND FOR JULY Ist TRANSFER 


The Slits 


(Patent Applied For) 
This flat top Desk, 
TOP the 
nine kinds 0 
is the years most po} 
Desk 

Do YOU Sell It? 


Tor 28x52 


log C—just off th 


© 


Is attachable to either side 


Desk Sel s on sight Special Lock- 
ing >. e | is the stand i led it is 
wanted : in‘use. A PUSI ngs Lock 
Shit K. D. Com in n Corrugated Box. Occupies a 
BOTTOM mininem of . Easily Assemb'ed. Tops, 
Golden Oak and Bir M. ahogany. Size 14x18”. 





Sectional Bookcases 


Wie 


A. H. DENNY, Mer. 


Communications to the Factory 


. Complete Office on Legs 


with 
of 
f filing drawers, 
ular 


purchaser’s choice 


Filing Cabinets, is supplied with the purchaser's c 
Index Cards, Checks, Legal Blanks, Documents, Vouchers, Etc. 
e press—describing this popular line. 


its 
Swinging Desk Stand 


fany style 





New Catalog Now Ready. 
Attractive Discounts on Well Advertised Goods. 


The {72 Manufacturing 








No. 555 
Solid Oak (Golden or Weathered finish) 
and Birch Mahogany, Roller Bearing drawers. 
This style desk, as well as No. 444 Typewriter desk and Weis Improved 
Reiss of drawers for filing Letters, 
Write teday for Cata- 


No. 555. 











Co. 


MONROE, MICH. 
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Salt Lake and Its Stationery Trade 


HEN the traveler has spent weary 

hours on the overland train pass- 

ing through hundreds of miles of 
the dull monotony of sand and sage brush 
that mark the route of the principal rail- 
way to Salt Lake City from the East, the 
eye is gladdened by the first glimpse of 
Great Salt Lake, which lies in the midst of 
the prairies, glittering in the sun and sug- 
gesting at least a welcome relief from the 
hot plains of western Wyoming. One looks 
upon this quiet body of water with some 
awe and no little interest, realizing that it 
is the only water between Chicago and the 
Pacific Ocean that the eye cannot. see 
across; that the shores of this lake are a 
favorite health and summer resort; that like 
the Dead Sea, it is so heavily impregnated 
with salt one cannot sink, but might easily 
And then, one remem- 
historical association 


drown in its waters. 
bers the wealth of 
connected with this lake and with the city 
which bears its name—history so stirring, 
so peculiar, so alive with human interest 
and tragedy, that to this day the lives of 
thousands in this western country are col 
ored by its effects. 

But as the train rushes past the shores of 
the lake, through an apparently barren 
country, one wonders what were the attrac 
tions that lured the pioneers to settle in 
such a land, when lo! there appears a val 
ley, green, fragrant with the verdure of 
early summer, and in its midst is a modern 
city, with its bustling streets, its temples, 
churches, office buildings and all the life 
and “go” of the cities of the East. This is 
Salt Lake City, which, if the traveler hap- 
pens to be an eastern man, he has been ac- 
customed to regard as just a few notches 
beyond the edge of civilization and hardly 
possible as a place of residence for any but 
one inured to and welcoming the privations 
of frontier existence 

To spend a week in Salt Lake City is 
Many travelers have found it 
their 


worth while. 
worth while to remain, investing 
money and becoming a part of the western 
life which the city so fittingly exemplifies, 
gaining health from the pure mountain air 
and water while winning a competence in 
whatever business or profession the settler 
is best fitted to follow. Nor will he find 
any dearth of those affiliations and amuse 
ments to which he has been accustomed 
He can still see the best plays; may delight 
his ear with fine music, nor need he be 
without connection with things which are 
fine in art or most modern in commercial 
life. Whatever he may miss as a result of 
changed surroundings he will find compen 
sation for in the many beauties of scenery 
within reaching distance and in the friendly 
hospitality of a people at once warm heart 
ed and open handed. 
Salt Lake’s Stationery Trade. 

The United States census of 1900 gave 
Salt Lake City’s population as a little over 
53,000 people. In the nine years which have 


Interesting Account of the Present Status 
of the Stationery and Office Appliances 
Trade in Utah’s Metropolis. 

By H. Pembroke of the Pembroke Station- 
ery Co. 
intervened since then this population has 
been largely augmented and is growing rap- 
idly. The death rate is relatively low and 
many families have bought homes here and 
have become a part of the city’s life, appre- 
ciating its many advantages as a place of 

residence. 

From this it will be evident that the sta- 
tionery business of the city is naturally 
considerable. Add to this the fact that Salt 
Lake City is a railroad center; that its com- 
mercial influence is felt throughout half a 
dozen surrounding states, and we learn 
without surprise that it is the most impor- 
tant jobbing center, Denver excepted, be- 
tween the Missouri river and the cities of 
the Pacific Coast 





H. PEMBROKE. 


From the number of stationery houses of 
all kinds doing business here one natural- 
ly assumes that such interests are large 
for we have six combined binderies and 
printing plants; six printing plants without 
binderies; one lithographing plant and par- 
tial bindery; three wholesale paper houses, 
part of which are doing a retail business 
and jobbing stationery; four wholesale gro- 
cery and drug houses which job stationery; 
eight book, stationery and notion houses; 
two commercial stationery and office out- 
fitting houses with their own binderies, one 
of which maintains an engraving depart- 
ment, and one commercial stationer and of 
fice outfitter without bindery 

The city, however, as I have intimated, is 
growing fast, and unquestionably as time 
goes on Salt Lake will be called upon to 
supply a large part of the office appliances 
and stationery consumed within an area in- 


cluding Colorado, Wyoming, Idaho, Mon 
tana, Arizona and Nevada,; for our own 
house even now distributes some stationery 


and engineering supplies to the above local 
ities. 

As with Denver, Salt Lake also has to 
carry larger stocks, proportionately thar 
many other sections of the country ind 
whilst we have not here a thoroughly com- 
plete house, in the aggregate Salt Lake dis 


tributes an immense amount of stationery 
and kindred supplies. 
Salt Lake City is well versed in 


of up-to-date office specialties. They are 
all handled either by the stationers or 
agents. Unfortunately the stationers in Salt 
Lake have been unable to form an associa- 
tion for mutual benefit. 

The stocks carried in this city are good 


T 


and clean without much exception 
say for a town its size, I think there is no 


greater variety anywhere in stationers’ 
goods. Almost all makes of typewriters are 
represented as well as other office special- 
ties. 

Referring further to the growtl Salt 
Lake, it is freely predicted that the city 


will double in population in a few } 
There are now in process of planning 
struction and completion, building 
prises amounting to between eight 
millions of dollars. 

So the stationery and office supply busi 
ness seems to have a very prosperous fu 
ture before it. This year has already seen 
the addition of two book and stationery 
stores, thus assuring the business will keep 
strides with the building growth 

Before Salt Lake can don its pr 
biliments, however, there has got to be an 


adjustment of freight rates to enable free 
distribution from this point. It has been 
clearly shown in court proceedings, now 
being taken in this city in an action to dis 
solve the merger of the railroads n 
tering here, that Salt Lake is much discrim 


inated against. For instance, the total rate 
on certain freight within a radium of 200 
miles of Denver is $8.80, whereas, in the 
same radius of Salt Lake it is $13.24 

The addition of a new road, such as the 
Moffet enterprise, which cuts off 187 miles 


in the run from Denver to Salt Lake, is 


sure to be of benefit to this city generally 
Directly, however, as far as the st ynery 
business is concerned, not much, the 
reason that such supplies are generally 
bought at the headquarters of the respec- 
tive roads—the Moffett and D. & R. G 
roads at Denver, U. P. at Omaha, the Salt 
Lake Route at Los Angeles, Southern Pa- 
cific at San Francisco, and so o1 And 
this is logical, doubtless. Sut in general, 
the business is increased from the growth 
of the interior from the develop1 rf 
new railroad enterprises. 

[ Note Mr. Pembroke states that Offic 
Appliances is highly valued in Salt Lake 
City— recognition which the publishers ful 





























ly appreciate. The Pembroke Stationery 
Company handles engineers’ and architects’ 
supplies, manufactures and deals in_ ssta 
tionery, handles office supplies, and does 
engraving and printing. “The company is 
the Salt Lake representative of the Yaw 
man ®& Erbe Manufacturing Company. | 


THE MAKING OF PENCILS. 

How many know how a so-called lead 
pencil is made? Not many, probably, outside 
of those who may have seen the process. 
But here are a few facts concerning the 
“lead” pencil 

First, the name is a misnomer; that is 
to say, it is wrongly applied, for there is 
no lead in the pencil, the material being 
graphite Graphite is a mineral, a form 
of carbon, identical in composition with 
charcoal and the diamond It is lighter 
than water, and this fact is taken advan- 
tage of in separating it from the rock in 
which it is found. 

To prepare it for use in pencils it is put 
in lumps into what are called stamp-mills, 
and is there ground to powder, the opera- 
tion being done under water. It is then 
taken to the pencil factory, where it under 
goes repeated washings to separate the 
coarse particles from the fine, and the pow- 
der that is finally obtained is that used for 


the pencils. But this powder is not used 
by itself. There are many degrees of hard 
ness in pencils, some makers grading them 


by numbers, and others by the letters of 
the alpi.abet. This difference is caused by 
the quantity of clay that is mixed with the 
graphite 

The powdered graphite and the clay are 
mixed .ogether with water to the consis 
tency of thick cream, and the mixture is 
ground, like paint, between two stones 
After the mass has thus been ground, it 
is put into canvass bags, and the water is 
forced out of it by hydraulic pressure until 
it becomes as thick as dough. The dough 
is then put into a vertical cylinder, having 
a solid plunger driven by a screw. In the 
bottom of the cylinder is put a plate hav- 
ing an opening of the size and shape of 
the lead desired, and the graphite is slowly 
forced through this opening as water is 
forced from a syringes 

The graphite “rope” coils itself on a 
board under the cylinder, and is taken up, 
cut into suitable lengths, pressed into the 
right shape and then baked in a kiln. After 
the leads are baked, they are ready for the 
wooden case. The wood is cut into blocks 
about seven inches in length, and the blocks 
are sawed into strips about 3% inches in 


width and three-sixteenths of an inch in 
thicknes The strips are divided, shaped 
nd grooved by machinery, the lead is put 
into the groove, and the two parts of wood 
ire glued together ‘hus the completed 
pencil, after being stamped with the 


maker’s name and the grade of the pencil, 

goes on the market, to be used at the raté 
2 * ? 

of between 300.000 and 400.000 a day in 


this country, to say nothing of the rest of 
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The value of every sales-producing effort 
must be measured by its comparative cost 








Whatever costs more must produce more in proportion 
or it’s a waste of money. But there is always some 
price that gives the maximum result per dollar in- 
vested. 

In your business stationery you can secure a real 
sales-produci ing dignity and impressiveness at a price 
that gives you the maximum result for your money— 


if you specify 
CONSTRUCTION 


Best at the Price 





It has all the essential qualities of the most expensive papers, 
and, because it is sold direct to responsible printers and litho- 
graphers, never through jobbers and only in cases containing 500 
pounds or more, you save the usual costs of distribution and secure 


Impressive Stationery at a Usable Price 


Some hundreds of the mo-t important printers and lithographers who give 
best value, recommend Construction Bond for these reasons. If yours re- 
fuses to supply you, write us for tl Portfolio of Specimens and the names 
of those in your locality who zu ill pply you. Write to-day on your busi- 
ness letter-head and receive ) the Pe ortfolio of Specimens free. It contains 
25 examples of the finest embossing, lithographing and printing that money 
can buy. Write for it to-day 


W. E. WROE & CO. 
300 Michigan Boulevard, Chicago 











Just push the* 
button and “2 


it’s filled I 4 
da -Z 


4 





Your customers will ap- 

preciate a practical fountain 

pen which requires no more care 

than an ordinary pen. - Just a dip in 

the ink, alittle push of the button and it 

is ready for service. No unscrewing of parts, 

no special inks, no tedious job of filling. Always 


ready for writing. A high grade fountain pen which 
only needs to be shown in order to make sales. Every 
cuaranteed. Sure to sell to ALL classes of trade. Our 
representatives sell gross after gross. You can do the same. 
WE HAVE A PROPOSITION FOR DEALERS THAT IS EXCEPTIONAL 
ON ACCOUNT OF ITS LIBERAL TERMS. WE ARE ADVERTISING THIS 
PEN EVERYWHERE. GET YOUR SHARE OF THE SALES. Write to Us Today. 


WILLIAM A. WELTY COMPANY, Waterloo, lowa 
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Enterprising Western Manufacturer. 


O THE writing public which appré 
ciates the position and the impor 
tance of-high-class writing tools, th 
name of William A. Welty should be a talis 
man. Welty is one of the most enterpris 
ing, energetic men in the fountain pen man 
industry. As a salesman he’s 


hundred-point 


ufacturing 
A-l—"“a 

clean-cut, aggressive and honest. 
desirable 


-straight, 
And he 


qualities in all 


man” 
preserves these 
the relations of his life. 

He began not very long ago and started 
out with nothing at all in the money sense, 
but he had better capital than a bank ac- 
count; capital which he couldn’t hypothe 
cate or sell, but had to use—his brains and 
character. With built up a 
fine business, treating every one fairly and 
letter, line and_ spirit the 
“square deal” principle. As a result of his 
good work, the William A. Welty Com- 
pany, now three years old, is rapidly becom- 
ing known for the value and reliability of 


these he has 


practicing in 


its product 

a good idea and unfaltering faith 
Mr. Welty, the inventor 
fountain pen 


Having 
in his inventions, 
of the Welty 
and pencil clips and other specialties, has 
before the 


fountain pens, 


labored unceasingly to bring 
a fountain pen embodying his best 


instrument 


pec yple 


conceptions of what such an 


should be to meet the practical needs of 


the writing public. His hopes, fortunately, 
are being Welty pen is 


“making good” already in this country and 


realized and the 


in many foreign lands. 
Mr. Welty made a careful study of the 
and the making of 


fountain pen business 


safety clips and other appliances and has 
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Iowa Company Shows Remarkable Reccrd 
in Three Years. 


succeeded in producing a line of goods which 
merits the respect and approbation of the 
trade and the public. That success has fol 
owed his efforts is proved by the rapid 
growth of the William A. Welty Company 


Grows From Small Beginnings. 


The company started out in a very small 
office and a proportionately smaller fac 
tory in Waterloo, la., but a little more than 
three years ago, but so much energy, sense 
and push were put behind the business and 
so much value was put into the Welty prod- 
uct, that the growth of the business began 
almost from the start and the company now 
occupies an entire large ground floor room 
in the biggest building in the city of Water 
loo. 

Besides turning out the Welty fountain 
pen, the company manufactures a line of 
office specialties, including the Welty De 
Welty 


This swing- 


posit Slip File and Binder and the 
Swinging Typewriter Bracket 
ing stand is Mr. Welty’s most recent inven 
tion and promises to be a popular desk at- 
tachment for typewriters, card index cabi 
iets, books of reference, telephones, etc 


The company has recently reorganized 
and increased its capital stock Roy L 
Stetzel, a traveling’ salesman and former 


drug and jewelry man, has come into the 
firm and will take charge of the local office 
} 


supplies and specialties end of the busi 


ness 
Mr. Stetzel is a man of ability and ster 
ling character and is a valuable addition to 











os 





INTERIOR OFFICE OF WILLIAM A. WELTY CO. 











the personnel of this new and growing en 


terprise He took up his new duties 
the business on April 1 and already has 
begun to feel very much at home It is 


with his advice and assista1 
] 


hoped that, 


the business will be largely increased wi 
in the present year 
IS MR. BROWN IN? 
The hurried customer is likely to fret 
himself into impatience if he is obliged 
wait while the girl at the information desk 


‘phones all over the store or office to find 
out if Mr. Brown is really in 

It is just such exigencies as this that the 
“Y and E” Mfg. Co. has provided for in 
its new in and out bulletin board. 

This handy little device is fitted with six 
label holders. The idea is to have 


sliding 








IN AND OUT BULLETIN. 


a label for man in the office placed 
in some one of these label holders Ther 
as Mr. Brown he simply sl 


his label holder 


every 


comes in, 
so that “In” 
As he goes out, it 1s easy 


shows up 
posite his name 
to slide his label holder to indicate 


Is out. 


In an organization where it would be 


necessary to provide for more than six 





sons, several of these bulletin boards may 
be grouped together And then in some 
of the larger concerns where they are used, 
all of the boards are kept at the informa 


tion desk where they are operated by the 

attendant 
Of all the many handy and convenient 

devices Yawman & Erbe Mfg. C 


have for the dealer, probably there is none 


which 


for which there is a wider market 
consumers than for this unique bulletin 
board. 

The Yawman & Erbe Company have is 
sued a circular descriptive of this bulletin 
board, prices, etc This 
had by addressing the company at Roches 


ter, N. Y. 


circular may be 


Business comes to the man who lets people 


know he lives 
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S.aT. MFG.CO.|# 





We told you last month (and if you’ve informed yourself on S & T Loose Leaf Books in the 
meantime you’ve proved it to yourself) that without S & T, your selling system is incomplete. 


But there is another feature— 


ELASTICITY 


Without s and t there can be no elasticity.. Neither can there be elasticity in any bookkeep- 





ing system without S & T Loose Leaf Books. Send for our catalog illustrating and describing 


S @ T Loose Leaf Books 


It will open your eyes to the wonderfully elastic qualities of the devices in meeting and caring 


for all bookkeeping and record keeping needs—both expected and unexpected. 


Show and explain these features to your trade. Put yourself in line 
for good profits, easy sales and satisfied customers by selling the 
S & T line. 
SIEBER & TRUSSELL MFG. CO., 
4001 Laclede Avenue St. Louis, Mo 
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Ghe Acme Staple Co., Ltd., Mowes to New Factory. 


EMOVAL notices during the month 

of May are so common that they 

are usually received without creating 
much comment. Among the many removy 
als announced last month was one from the 
Acme Staple Company, Ltd., stating that 
they were removing their factory from 500 
North Twelfth street, Philadelphia, to 112 
North Ninth street, Camden, N. J. Back of 
this announcement are some _ interesting 
facts regarding the growth of the binder 
and staple business during the past few 
years, for this latest move of the Acme 
company marks a most important advance 
in this industry. 

The Acme Staple Company, Ltd., began 
business at 1020 Hunter street, Philadelphia, 
about thirteen years ago. At that time 
they made three binders, the “Sure Shot,” 
“No. 1” and “No. 6,” all of which they still 
make and sell im large quantities. Their 
business growth required a move three 
years later to Whitehall and Twelfth 
streets, Philadelphia. These quarters wer« 
outgrown in about a year and a half, when 
they took possession of their lately occu 
pied quarters at North Twelfth street, Phil 
adelphia. For some months their facilities 
at this address were inadequate to meet the 
steadily increasing demand for Acme bind 
ers and staples, and negotiations wer 
opened to procure quarters where they 
could equip to supply their trade promptly 
and in any quantities desired. The new 
plant in Camden occupies five times the 
space of the old quarters at 500 North 
Twelfth street, Philadelphia. The plant 
has been equipped with new machinery, 
especially built for the Acme company, and 
includes the most improved means of turn- 
ing out binders and staples. The entire 
equipment is operated by electricity, the 
different departments being supplied by 
separate motors 

The remarkable success of the Acme 
Staple Company must be especially grati 
fying to dealers, as the company does not 
sell consumers direct, doing all its business 
through jobbers and dealers. The Acme 
company’s success is a good example of 
what can be done by a concern that will 
stand by the dealer. The company is now 
turning out millions of staples, where a few 
years ago they turned them out by the 
thousands. The Acme binders have be 
come so well known that they are con 
sumed not alone by printers and offices, 
but are used by clothing houses for binding, 
swatches, and, as Mr. Bernheiser puts it, 
“101 different uses.” 


Large Quantities of Staples Used. 

The consumption of staples by large cor 
porations, railroads, etc., is enormous. Th 
Acme company now makes binders in seven 
different styles, known as the “Midget,” 
“Simplex,” “Sure Shot,” “No. 1,” “No. 4” and 
No. 6.” The “Midget” is well ad ipt d for or 


if 


dinary office use. It retails for $3, has au 


Big Concern Takes More Rcomy Quarters 
on Account of Increased Trade. 


matic lever action and carries 100 staples 
Che “Simplex” is popular in small offices and 
retails at $1.50. It also holds 100 staples, 
but Is a hand pressure machine and not 
automatic. The “Sure Shot” is another 
hand pressure machine, retails for $3, holds 
100 staples and is adapted for heavy work 
both in offices and small printing places 
It binds to a thickness of a quarter of an 
inch. The “No. 1” is similar to-the “Sure 
Shot,” but has automatic lever action and 
retails for $6. It is also suitable for heavy 
work. The “No. 2” has been on the market 
less than a year, but has become very popu- 
lar. It retails for $2.50. It drives a broad 
flat staple, has automatic lever action and 
a self rising-magazine. This machine holds 
50 staples. It has proved to be one of the 
best sellers ever handled by the trade, and 
dealers have been more than pleased with 
the satisfaction it has given. The “No. 4” 


is a foot power machine, used largely by 
small job printers. It retails for $27, holds 
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NEW FACTORY ACME STAPLE CO. 


250 staples, binds to a thickness of a quar- 
ter of an inch and is suitable for both flat 
and saddle back work. The “No. 6” is also 
a foot power machine used by printers. It 
retails for $35, uses both fine and coarse 
wire staples, with an automatic clinch. It 
holds 250 staples and does work that any 
wire stitcher would do up to a thickness of 
quarter of an inch. 

The management of the Acme Staple 
Company, Ltd., is in the hands of John G. 
Macky and J. H. Bernheiser. Both these 
gentlemen are entitled to a great deal of 
credit for the way they have handled the 
company’s business and for the treatment 
they have accorded the trade. Mr. Bern- 
heiser is well known in the trade, and is 
always a familiar figure at the stationers’ 
conventions and at the business shows 
He makes the rounds of the. trade person 
lly, and is decidedly popular. Mr. Bern 
heiser tells us that they expect to treble 
their output very soon, and with their new 
equipment they will shortly be able to take 

re of the trade as they have wanted to 

1 some time past, but owing to their lim- 


; 1 


‘apacity have been unable to accom 


plish. He states that the trade has been 
very patient in waiting for delayed goods 
and that the Acme company do not expect 
to have to make any “short” shipments 
after they get their new plant in good run- 


ning shape 





WINDOWS THAT TALK. 


Longfellow once wrote a poem on the 
Talking Oak. Why doesn’t some gifted re 
tailer write one on the Talking Window? 
Show windows have often been referred to 
as silent salesmen. Salesmen they certainly 
are. As to silence, they may not use Eng- 
lish, but they speak an eloquent sign lan- 
guage. They signal joyfully to the passer- 
by, “Stop and look at me. See all these 
bright, new articles!” or they mutter in life- 
less tones, “Same old things, only a little 
more dust.” Naturally, the store as a whole 
is sized up by what its show window tells. 

As everyone knows, the first object of a 
show window is to attract attention. To 
make it accomplish this you must arrange 
it scientifically. Study the needs of your 
community, and arrange your window with 
reference to them..In some localities, where 
hardware dealers are approached on the 
subject, they firmly declare that window dis- 
plays for them are only a waste cf time 
Most of the people in that particular section 
are an ignorant, poor and hard-working 
class, mostly foreigners, and an artistic dis- 
play is entirely lost on their dulled sensi 
bilities. It does not seem to occur to such 
dealers to adapt their displays to meet the 
needs of just those people. 

Object lessons appeal to all classes. An 
overworked woman, who supports four chil- 
dren and a husband by washing, and does 
it all with an ordinary washboard and tub, 
is naturally going to pause when she sees 
a modern washing machine well displayed 
in a hardware window. Of course a wash 
ing machine will appeal to her more forci- 
bly than a fancy chandetier, a chafing dish 
or waffle irons. 

But your window has another object—to 
educate. That poor woman really needs a 
fireless cooker, but she doesn’t know it 


Let your window tell her all about it, and 
see that it speaks plainly, in words of one 
syllable. Let it tell her clearly how she 


can save money and time. That ought to 
bring her inside the store; then you do the 
rest. If you live in a more prosperous com- 
munity, the same principle of adapting your 
window displays to your clientele holds 
good. 

It’s a great advantage to have some one 
talking for you all the time, but stop and 
think of the great disadvantage of having 
some one continually talking against you. 
Step outside a minute, and see what your 
windows are saying about you.—Grand 


Rapids Furniture Record 
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Agate Card 
Index Outfits 


Pilot Card Index Cases Junior Card Index Outfits 


ARD INDEX OUTFITS have become as much of a staple article in the 
stationers’ trade as pens, pencils and paste. 


There is not an office where they-are not found of some use, and there 

are many uses in some offices. 

Even the housewife is adopting them for cooking receipts and household 
expense ledgers. 

They save headaches by reducing guesses to facts, random notes to classified 
statistics, and estimates to certainties. 

Globe“Wérnicke Card Index Ticklers are finished in a style to promote 
sales on sight. 

The files are sold separately or as complete outfits including cards and guides. 


Descriptive circulars furnished the trade gratis. 


She Globe-Wernicke Co. 


CINCINNATI. 
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Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 




















INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
We are never 


Rib- 


machine. 


every time. 
“out” of any line. 
bons for any 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 











Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 


department. 














Indeliba Mfg. Co. 


ROCHESTER.N.Y. 
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Anvers, France. 


L. Kalker, 80 Rue Nurcator, Anvers, is 
desirous of receiving communications from 
manufacturers wishing to open up connec- 
tions with the markets in Holland and Bel- 
gium. He is general Belgian agent for 
the Elliott-Fisher Company. 

Chicago, IIl. 


L. S. Toole, jobber and wholesale dealer, 
is in the market for a line of blank books, 
including students’ No. 6 books, blank 
books (bound), memorandum books, letter 
copying books, rubber erasers and tablets. 
Mr. Toole’s office is in the Baltimore build- 
ing, where he will be pleased to receive 
correspondence or personal representatives 
of manufacturers. 

Kansas City, Mo. 

The B. Glick Book Store, owned by M. 
Wright, at Kansas City, Mo., has been so 
successful that Mr. Wright has opened a 
branch store at Tenth and Magee streets, 
formerly owned by the Beach-Wood Com- 
pany. 

The Western Stationery and Printing 
Company, whose. premises at 914 Walnut 
street were recently burned out, have 
opened temporary quarters at 918 Grand 
The company lost $20,000 
it is reported, and will be 
stock equip- 


avenue. about 
worth of stock, 
in the market for an entire 
ment. 

Los Angeles, Cal. 

The House of Philbrook, Inc., Los An- 

geles, Cal., is open for a few high-grade 
accounts in the office equipment line. They 
say that since their incorporation they have 
increased their business over 500 per cent 
Address the House of Philbrook, Security 
building, Los Angeles, Cal. 

Memphis, Tenn. 


J. W. Hill, Jr., 


North Front street, 


has opened a store at 8 
where he will handle 
a line of shippers’ specialties. He _ will 
feature the lines of the United Autographic 
Register Company, and would be glad to 
hear from other manufacturers having spe- 
cialties to place. His address is P. O. Box 
347, Memphis, Tenn. 
Mobile, Ala. 

Among new enterprises here is the Sher- 
man Stationery Company, just incorporated, 
with authority and capital to conduct a gen- 
eral stationery and office outfitting business. 
The company have 
begin business about the 15th of June, next, 


in their handsome new store, just erected 


made preparations to 


and now undergoing equipment and furnish- 
ing for the South 
Water street, next adjoining the Merchants 
Bank building. 

The new corporation have selected two 


special needs, No. 21 


thoroughly capable young men as 





ers 


Both are Mobilians, known as good nae siness 
men, and possessing practical knowledge o! 


the details of the stationery trade. 


Morris C. Sherman, who has been in the 
business from the end of his school days 
till today, is the president and manager 
Robin C. Herndon, son of the late Stanley 
Herndon, was made _ vice-president nd 
treasurer. 

Norfolk, Va. 

Norfolk Paper Company, Incorporated, 
Norfolk. D. I. Jacobson, president; A. M 
Jacobson, vice-president; Moses Jacobson, 
secretary, all of Norfolk. Capital stock, 
maximum, $25,000; minimum, $5,000. Ob- 


jects and purposes: Mercantile 


business 


The company will handle paper and special- 


ties. They will appreciate investigation by 
up-to-date manufacturers 
St. Paul, Minn. 

The Northwestern Specialty Sales Com- 
pany, 301 New York Life building, desires 
to communicate with firms making high- 
grade specialties, who desire to place same 
on the market. 

Philadelphia, Pa. 

William Wood Lesley, for some years 
manager of the Philadelphia branch of the 
Hammond Typewriter Company, severed 
his connection with that company some 
months ago to enter business on his own 
account. He is senior member of the firm 
of William Wood Lesley & Company, dis- 
tributing specialists, handling min.eographs 
and other supplies. They are handling the 
A. B. Dick Company Specialties  Phila- 


delphia, and will consider propositius 


manufacturers in other lines. 


MISTAKES. 


He never learns the lesson of lil 
oughly who does not realize that 
must be overcome, trampled und 
cast behind 
is a stepping stone, to the weak 
wall too high to surmount 


All of us make 
makes a mistake never 


mistakes. In fa 
who never 
anything.” The man 
never makes a mistake is th 
mistake whe1 


f 


who bo 


doesn’t know a 
one, 

Don’t let the 
courage you. Use it, 
so thoroughly that you will never 
that mistake 
not in making a mist 


making of a 
learn from it 


again. The dise¢ 
shame, lie 
making thi 

Every man’s life 


same mistake twic: 
consists of 


incursions into an undiscovered 


land without roads or paths, trackles 
ing neither guide posts or blaze 

He makes his own trail and having 
it can never retrace his footsteps 


guiding star is within, his ideals, 
bitions, his duty, 
cloud by day, a pillar of fire by night 
courage and enthusiasm that carry 
forward. His 


measure of success 


the difficulties he has overcome, the oy7 
tunities he has seized by the forelock, 


To the strong man a mista 


s from 


form an_ ever-prese1 

















THE TRAINING OF CONSULS. 


Do you read the “Daily Consular and 


Trade Reports?” Have you followed up any 
of the “Foreign Trade Opportunities” in 
your lin Do you consider the paper sent 
out by the department of commerce and la- 
bor of any value to American commerce? 
Do you think that the subject matter in 
general bears evidence of being written and 
edited by men who are conversant with in 
dustrial and commercial subjects? What 
class of men do you think should be enlist 
ed in the consular corps? 

The foregoing paragraph is an epitome of 
questions addressed to large manufacturing 
firms by the “American Exporter.” About 
350 answers were received, from all kinds 
and conditions of manufacturers, from con- 
cerns manufacturing and exporting ma- 


chinery, railway supplies, clothing, bicycles 
and typewriters, athletic and sporting goods, 
lumber, carriages, furniture, agricultural 
implements, hardware, cotton goods, auto- 
mobiles, electrical apparatus, groceries, and 
others too numerous to mention. The con- 
sensus of opinion of the manufacturers is 
that the consular service can be improved 


and the consular reports made of more 
value to American business men and manu- 
facturers. The trade paper, commenting up- 
on the answers received, says: 


The receipts of fully one-half of the total 
number of replies urging the appointment 
of business men or of men who have had 
business training and experience is spon- 
taneous and correspondingly noteworthy. A 
total of 126 manufacturers out of 259 re- 
plying on this subject who urge that con- 
suls be selected from men of manufacturing 
or commercial experience seems to be an 
emphatic indication of the desires of this 
class of the community, which, after all, is 
the one above all others which it is expected 
that the increasingly commercial character 
of the consular service will benefit. It is 
altogether probable that were the specific 
question as to the selection of men with 
business training or men with merely 
scholastic or professional training put be- 
fore the manufacturers of the United States, 
the reply would be to all intents and pur- 
poses unanimous in favor of the requirement 
of business training. 

Only two manufacturers declared them- 
selves absolutely satisfied with both the con- 
sular service and the consular reports; 
eighty-three manufacturers confessed that 
they had found some valuable information 
in the consular paper; and 103 manufac- 
turers replied that they had followed up for- 
eign trade opportunities, but only twenty of 
these had secured new business by this ac- 
tivity. A majority of the manufacturers 
were in favor of selecting consuls from 
among men trained in business and political 
science 


NEW PENCIL CASING. 


Cedar wood constitutes the casing of the 


average lead pencil. The price of this 
wood has risen rapidly in the last few 
years. A German chemist has produced 


a substitute in which the chief ingredient 
is the common potato. A German factory 
is now making 48,000 potato pencils a day. 
They are more easily sharpened than wood- 
en pencils, but are a trifle heavier. 
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Voiced Judgment in Favor of Weston’s Linen 
Ledger and Record Papers. 

A book made of ‘‘Westons”’ for use on your 
desk, or for sale on your counter, will enlist you 
in ‘‘Weston”’ majority. 


From the selection of the stock in the rag 


For Forty Years Discriminating Buyers. Have q 
2 
A 


room, through duster, beater, fourdrinier, calender 
and cutter—throughout the entire complex proc- 
ess of manufacture to its preparation for ship- 
ment— Weston product shows the influence of our 


hd 
SS 


40 years experience. 
Through their use the perpetuity of the records 
of the nation—state—county— municipality and 4 
° . \ 
business of every kind, is assured. “a~ 







By common consent of users and makers of 
account and record books—both the ‘“‘old-line” 
and ‘“‘loose-leaf,’’ record and ledger papers are 


divided into two classes 


-Weston’s—and the Others 


me a 





mG 











Byron Weston Co. 


Dalton, Mass. 
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STATIONERY *Y 
S25) 





(By Special Correspondente.) 


Baltimore, Md. 

On May 18th Messrs. Theo. L. C. Gerry, 
president of the National Association of 
Stationers and Manufacturers, and also of 
the New York City Association, and 
Charles A. Lent, vice-president of the New 
York City Association and member of the 
Program Committee, came to Baltimore as 
the guests of Charles E. Falconer, presi- 
dent of the Baltimore Association. The 
Baltimoreans, as is their custom, did the 
honors of their city, Messrs. W. J. C 
Dulany, Steinmueller and Falconer taking 
the visitors on an automobile ride through 
the city, parks and suburbs, ending up with 
a dinner at Mr. Falconer’s residence pre 
ceding the annual meeting of the Balti- 
more Stationers’ Association. The follow 
ing day Messrs. Gerry, Lent and Falconer 
and Mr. W. H: Redington, president of 
the Sanford Manufacturing Company of 
Chicago, were entertained at luncheon by 
Mr. Steinmueller. 

Boston, Mass. 

George H. Morrill Co., Boston; manu 
facture and sell ink of all kinds; capital, 
$200,000 President, .Stedman Butterick, 
Concord; treasurer, Frederick P. Bagley, 
Norwood; clerk, Edward H. Morrill, No 
155 Pearl Street, Boston. 

Brooklyn, N. Y. 

Charles N. Smith, a retired blank book 
manufacturer, died some weeks ago at his 
home, 393 Fourth street, Brooklyn, in his 
seventy-third year. He served with dis 
tinction in the civil war and was formerly 
president of the Veterans Association of 
the Ninetieth Regiment, New York Vol 
unteers. He was prominent in the Method 
ist denomination and was long president 
of the board of trustees of the Greene 
avenue church He is survived by his 
wife and a daughter. 

Chicago, IIl. 

The Marshall-Jackson Stationery Com 
pany is now occupying its new store at 
158-160 Clark street. The new quarters 
are up-to-date, light, and commodious. In 
addition to the front windows there are two 
windows in the rear of the store for the 
display of goods. The north side of the 
store is on an open court or alley, which 
leads from La Salle to Clark street. On 
the south side of the store is an arcade, 
and a door has been placed there, so as to 
accommodate purchasers who desire to en 
ter from the arcade. 

f 


Dwight Jackson was seriously ill for sev 


eral days last month. He has recovered, 


however, and is again at the office of the 
Marshall-Jackson Company Mr. Jackson 
has just been made a director of the Hamil- 
ton Club for 1909. Another new director is 
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Henry C. Morris, son of the late John 
Morris, who was once a leading factor in 
the Chicago stationery field. 

* * « 

The L.-M. Stationery Company have an- 
nounced the purchase of the stationery de- 
partment of the Frank W. Black Company, 
332 Dearborn street, Chicago. The pur- 
chasers, C. Lautergung and C. G. Morris, 
were both stockholders in the old firm. 
Everett Lloyd has recently become con- 
nected with the firm. He is a western man 
and is well known in the stationery trade. 

*« x ok 
Cincinnati, O. 

The removal of the Twinlock Company 
from 422 Main street to their new location 
at Sycamore and Ninth streets has given 
the W. B. Carpenter Company, an old sta- 
tionery house, two additional floors in their 
building at the former location. The Car- 
penter Company intend to handle a large 
line of office furniture and alterations have 
already been started which will enable them 
to display their stock to advantage. Wright 
C. Sampson, president of the company, was 
for years connected with a large manufac- 
turer of office furniture. What lines the 
Carpenter Company will handle have not 
been given out, however, the statement was 
made that when the new department is 
put in operation, there will be a number of 
different lines on sale. 

Colorado Springs, Colo. 

Pike’s Peak Book & Stationery Company 
has been incorporated by William McCoy, 
Anna Jacobs, Margaret Hurst, $20,000. 

Hastings, Minn. 

J. B. Lambert has sold his stock of sta 
tionery, etc., to H. Lisle Meyer, who will 
continue the business at the old stand. Mr. 
Lambert has been in business in this city 
for over thirty-five years and there are 
but few merchants left here who were in 
business at that time. He will spend the 
summer at Frontenac. Mr. Meyer is a 
young, energetic man and will push the 
business for all it is worth. 

Hattiesburg, Mass. 

A new concern for Hattiesburg has re 
cently been organized. It will go under 
the name of the Hattiesburg Stationery 
Company. It is capitalized at $10,000, and 
authorized to do a general office supply 
and printing business. The incorporators 
oe: J. SS. Lea, 1. & Cherry and H. B 
Welsch. 

Kansas City, Mo. 

E. B. MacDowell, manager of the West- 
ern Stationery & Printing Company, whose 
place of business was recently destroyed by 


1 


fire, put in a couple of days at Chicago last 
month buying supplies. The company’s 
ss was about $20,000 in stock, which was 


well protected by insurance. The company 
has taken temporary quarters at 918 Grand 


avenue 
* * * 


The F. P. Burnap Stationery & Printing 
Company is putting up a new building at 
Tenth and Baltimore streets. The building 
has a frontage of fifty feet and is five 


stories in height. 


Lincoln, IIl. 

The Reed Book Store here has been 
purchased by the C. R. Weaver Company, 
a well known firm of Jacksonville, Ill. The 
C. R. Weaver Company has just been in 
corporated, to do a general book and sta- 
tionery business. Its capital stock is $7,000, 
and the official residence of the company 
is at Lincoln. The incorporators are: C. R. 
Weaver, Eulalie Weaver and Anna M 
Fisher 

Milwaukee, Wis. 

A $15,000 stock of stationery owned by 
the Milwaukee Drug Company, wholesale 
druggists, was damaged by a warehouse 
fire recently to the extent of $8,000. The 
loss is partially covered by insurance. A 
new carload of tablets had just been placed 
on the floor of the building occupied for 
warehouse purposes and this was entirely 


destré y ed. 


* * ~ 
The Merchants Book and Stationery 
Company has been incorporated to be lo- 


cated at Milwaukee. The capital stock 
is given at $5,000 and the incorporators 
are: C. M. Wagner, E. O. Wagner and J 
E. Dimpfl 
New Orleans, La. 
The Elam Paper and Stationery Com 


pany of New Orleans has been launched 
with an authorized capital of $25,000 to 
do a general business in the buying, sell 
ing and distribution of paper, stationery, 
printed matter and kindred products. The 
company has already begun operations 
with headquarters at 526 Natchez street 


S. L. Elam, Jr., for many years identified 
with the printing and stationery trade of 
that city, is president of the new cor 
poration; C. O. Chunn is the vice-presi- 
dent, and L. D. Lebovitch is secretary 
and treasurer. Mr. Chunn is well-known 
in the business community of New Or- 
leans, having been identified with the real 


estate business for some years. Mr. Lebo 


vitch is a well-known merchant St 
Francisville 
> noe 
New York, N. Y. 
J. Sobey, who was for many years act 


ively interested in the typewriter business, 

but who has for some time had the manage 

ment of the Lamson Store Service Com 
P a 


pany in this city, will shortly leav 


ter to take Mr. McCormack’s position as 


managing director of the International Of 
fice Equipment Bourse. On Mr. Sobey’s 
advent into the active business, H. S. M« 
Cormack will take charge of the reporting 


service part of the Bourse. 
The Shelly Salesbook Company, manu 
facturers of blank books, with a factory 


Twelfth and Buttonwood streets, 


sued a call for a stockholders’ meetings n 
Tune 25. to authorize the increas¢ 
concern’s capital stock from $30,000 to $100, 
000. The new stock will be first offered to 
present shareholders, and the capital wil 
be used in extending the business the 
concern 
Pittsburgh, Pa. 
John S. Wellington, aged 49 years, head 


























of th clerical departn ent of i? R. Wel 
din & ¢ ationers, | some weeks ag 

it his home, No. 129 Sycamore street He 
had been 1 rr eight years. Mr. Welling 
ton was é Wales and came to 
this country when a young man, settling 
in Dover, Del., where he lived until 25 
years ag He was member of the St 

John’s Lodge, F. and A. M., Zerubabbel 


Chapter, R. A. M.; 7 red Commandery, 


Knights Templar; Eastern Star and Syria 
Temple, Knights of the Mystic Shrine. He 
leaves his widow and one son, J. Clifford 
Wellingto1 a student Mercersburg 


Academy 
Rice Lake, Wis. 


Rice Lake is to have a new book and 
stationery s I lack of suitable 
store building, it will for a few months be 

ycated in John Ruths’ furniture store with 
but small stock of up-to-date goods, but 
is soo! S ¢ quarters can be secured 

irger Ss k will be handled. The pro- 
Wealthy M. Hale of St 


San Francisco, Cal. 


After long negotiations, the Woodson I 
Craig | y of this city recently sold 
out its p s on the Saunders Envelop: 
Seal sum of $50,000. This article 
will hereafter be handled by the offices of 


the Amé Multigraph Saies Company 
The Woods L. Craig Company expects to 
take up ines 





Write for Prices 
and Catalog 
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W. P. Cathcart, outside mat H. S St. Paul, Minn. 
& Co., is spending a five-week The Lewis F. Dow Company, stationers 
n in the Hawaiian Islands nd office supplies people at St. Paul, have 
ned up store number two. The com- 
S. Crocker & ( have urted 1 y does a large business as designers, 
e firs rip t ravers and lithographers, deals in bank 
y S ipplic pplies, as well as a full line of stationery 
printing. The business of the com- 
¢ LeCount, Clark & Ormond pany has increased very fast, and not- 
ffice supply house, has sold out his ithstanding the fact that they added con- 
est Messrs. LeCount and Ormon: lerable space to their building of Min- 
will continue the business under th nesota street to take care of the growth, 
ame as before they reached the limit and it became neces- 
ry to look around for larger quarters. As 
[he Consolidated Stationers’ Company building of suitable size and equipment 
filed articles of incorporation in San ould be secured, the company leased a 
uncis with a capital stock of $25,000 four-story building on East Fifth street. 
se principally interested are: R. and The Fifth street store will be devoted 
F. Shapro, R. E. Boyle, A. F. Banninig office furniture, filing cabinets and fire 
1 C. E. Kusel. nd burglar proof safes. The additional 
St. Louis. Mo. space will enable them to carry a much 
2 Lane. formerly the assistant man space than heretofore and will place 
» of tha oe nery depa the company among the leading concerns 
r-Kennedy Stationery Comseny. has the office supplies business of the West. 
ded George L. Meyer as managet he company has recently secured the 
denacteeens ike “Mawar ty tet eae gencies for the Ely-Norris Manganese 
, ‘ witt in stints department « irglar-proof safes and the Herring-Hall- 
Skinner-Kennedy Sta y Company ‘vin fire-proof safes and vault doors. 
of mK cd 
Samuel Burgess, for many years buy George Meyer, who for the last five years 
the J. B. Boland Book and St nery as been connected with the well-known 
pany, resigned not long ag \iter a firm of Skinner & Kennedy of St. Louis, as 
ti witl ends in th try, he tyer and general manager, recently ac- 
ed St. Louis and is attending t pted a similar position with the L. F. 
personal business Jow Company of St. Paul. 


The Seal of the Users Approval 


is found in the universal sale of the 


-P Loose Leaf Price Book 


Aside fr | uses for which they were designed, 
he great adaptability fits the all manner of general 
office forms, which may be kept up to date, properly 


indexed and easily accessib] 
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The Mechanism of the I-P Book 


The mate- 
t possible standard. Its 


is marvelously simp! ind durable. 
rials and binding are of the ! é 
universal adapt i 


, 
made it the 


It is the 


because it is th 
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Sold Through The Trade Exclusively. 


IRVING-PITT MFG. CO. 


KANSAS CITY, MO. 


ndid construction have 
ld of all loose leaf books. 


Favorite of the Dealers 


It is carried in 
rht rulings for each side. 
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Many carbon papers are 
good, but what about 
their uniformity ? 


If you put in a certain 
line and it takes with 
your trade, they want to 
buy it right along. If 
they find that the qual- 
ity is variable, they are 
likely to have their sus- 
picions. 


Peerless Carbon is uni- 
form. The first essen- 
tial to uniformity is ex- 
perience on the part of 
the makers. 


We have been at it for 
a long time. We know 
just how long to grind 
the colors. We know 
exactly what should be 
the weight and density 
of the stearine. We 
know to a fraction of a 
degree what must be the 
temperature of the fin- 
ishing rolls to make any 
one of the Peerless 
papers. 


The other essential of 
uniformity is excellence 
of the raw material. We 
could buy colors for 40c 
apound. We prefer to 
pay $4-——to get the best 

to make sure of uni- 
formity. 


Peerless Carbon is as 
good as we can make it 

as uniform as we can 
make it. We manufac- 
ture carbon paper in a 
large way, but only for 
dealers. 


The price is a minor con- 
sideration but you will 
find it right.Let us quote 
you on ream lots, f. o. b. 
Buffalo. Do you want a 
complete set of samples, 
free? 


Peerless 


Carbon & Ribbon 


Mfg. Co., Ltd. 


Richmond St. West 
TORONTO, CAN. 


Pearl St., Buffalo,U.S.A. 


Trade mark 
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(By Special Correspondence.) 


Chicago, IIl. 

David D. Walker & Co. have just moved 
into a handsome branch store at 379-381 
Dearborn street and 109 Plymouth place 
where they have taken all of a three story 
building. The company handles a full line 
of desks and office furniture, and has re 
cently begun manufacturing and selling to 
the trade a line of roll top office desks 
This company began business two years 
ago at 79 East Lake street in half of a store 
Before the year was out they had taken 
three floors and later took additional space 
in two warehouses. They have retained all 
this space and have taken their new prem 
ises with an eye to the still greater expan- 
sion and development of the business. The 
first floor of the new store is devoted to 
high grade sanitary office desks and other 
fine goods in mahogany and oak; the second 
floor is given over to moderate priced desks 
and the third floor will be used as a sales- 
room for filing devices and low priced 
coods 

Mr. Walker has been in business in Chi 
cago about two and one-half years. Before 
coming here he was manager of the Gray 
Manufacturing Cempany, makers of “Amer 
ican” filing systems, at Muskegon, Mich. 

0.2 

Harry S. Lee, sales manager of the To- 
ledo Metal Furniture Company of Toledo, 
O., passed through Chicago a few days ago 
on his way home from a six months’ trip, 
during which he covered the country pretty 
thoroughly from the Atlantic coast to Den- 
ver. He was well pleased with the results 
of his trip and reports a fine business on the 
well known metal goods made by his com- 
pany. 

7 « * 

The Chicago branch of the Safe-Cabinet 
Company, makers of the “Dick” Steel Safe- 
Cabinet, has removed from the First Na- 
tional bank building to suite 420 New York 
Life building. 

Cincinnati, O. 

A. J. Thorne, manager of the Chicago 
office of the Safe-Cabinet Company, spent 
some time in May with the local office. 
Mr. Thorne was at one time a city sales- 


man in Cincinnati. 


Fond du Lac, Wis. 

The explosion of a boiler at the plant of 
the Winnebago Furniture Company at Fond 
du Lac, Wis., caused a fire which complete- 
ly destroyed the warehouse and finishing 
department and resulted in a loss of $75,000 
to the furniture company and a loss of $25,- 
000 to surrounding concerns. The loss to 
the Winnebago company was covered by 
in insurance of $65,000. Officials of the 





company have announced that plans ar 


now under way for the rebui 
t 


burned portion of the plant 


buildings will be erected this su 


Gardner, Me. 


The Berry-Clark Company v ntly 
incorporated to manufacture st 
fixtures. The capital is $50,000 and 
cers al President, M. S. Clarl reas 


urer and clerk, W. B. Berry. 


Grand Rapids, Mich. 


After an absence of six mont! Villiam 
J. MacInnes, formerly treasurer lver 
tising manager of the Gunn Furnit Con 
pany, has returned to Grand R 
rect the affairs of the White St Sanitary 
Furniture Company, at present epart 
ment of the Adjustable Table ¢ pany 
For the past six months he has sso 
ciated with the Business Men’s Publishing 
Company, Ltd., of Detroit 

Business, musical and social vill 
gain by Mr. MacInnes’ homecoming and a 
hearty welcome is assured hin Noted as 
a soloist, he will at once resun 
in musical affairs. He will als ¢ 
come active in the work of the Grand Rap 
ids Advertisers’ Club, of which h is the 
first president and a leading spirit in the 
development of the organizatior He is at 
present chairman of the general advertisers 


committee of the National Association of 
Advertising Clubs of Americ 


Ilion, N. Y. 
The Clarke & Baker Company, having 


outgrown their present plant, ring 
to erect a new and larger factory Che 
company manufactures for the brary 
Bureau large quantities of fine cabinet work 
and will be closely allied with the bureau, 
which makes and deals in office equipment, 
having, besides their interest in the Ilion 
plant, branch offices and factories in Chi- 
cago, Cambridge, Mass.; Ottawa, C nd 
London, Eng 
Milwaukee, Wis. 

The A. Lange Manufacturing Company, 

Milwaukee, manufacturers of office furni 


ture, bar and hotel fixtures, has been incor- 
porated with a capital stock of $20,000. The 
incorporators are Arthur Lange, Oscar 
Lange, Emil Dietrich and George Dietrich 


The plant of the company has been rebuilt 
and remodeled since the disastrous fire of 
itniut 


last year and it is expected that the outpu 
will be materially increased 
* * * 
A much improved business in the office 


furniture line is reported by Milwaukee 
dealers. With the usual spring office mov- 


ing and renovating which has been taking 
place during the past few weeks, the call 
for new furniture has been lively. Larger 


and better orders are reported by Conrad 
Netzhammer, sales manager of the North 


western Furniture Company, and by Wil 
liam C. Kreul, president of the William C 




















Kreul Company, representatives of the Oli- 
ver Typewriter Company and _ extensive 


dealers furniture 
The contract for supplying the seats in 
the Plankinton recital hall in Milwaukee’s 


new $500,000 auditorium has been awarded 
$3,100. A _ style of 


chair will be installed, the original of which 


} 


to (simbel Bros. tor 


was especially imported from Berlin, Ger 
many. It is of the type used at the Kur 
Sael at Wiesbaden, where it was particu 
larly noted by President Alvin Kletzsch of 
the auditorium committe: The chair is 


comfortable and tilts back automatically 
when released so that the aisle is open and 
clear when the audience rises. The chairs 
are to be upholstered in corduroy and con 


structed of selected red birch. 


Racine Junction, Wis. 

The report that the branch of the Ameri 
can Seating Company, located at Racine 
Junction, Wis., was to be transferred to 
Grand Rapids, Mich., has been denied by 
Manager William Hood of the Racine Junc 
tion plant. It is reported that the com- 
pany will erect a new office building and 
another new factory structure at Racine 


Junction in the near future 


€an Francisco, Cal. 

The George H. Fuller Desk Company is 
one of fifteen protestants who have filed 
complaint with the Inter-State Commerce 
Commission, claiming that the railroads 
charge them 75 cents on 100 pounds of 
lumber when the car is loaded at the maxi- 
mum weight, and a charge of 75 cents per 
100 pounds when loaded on the minimum 
weight. They said that the maximum 
weight was in excess of the actual weight 
that could be contained in the cars. Lach- 
man Bros. filed two complaints, the O’Brien 
Commercial Company one, White Bros. 
two, the Geo. H. Fuller Desk Company 
three, and the Allen & Higgins Lumber 


Company seven 


The Phoenix Furniture Company has se- 
for an office furni 


cured a downtown sto! 
ture display, such as has been contemplated 
for some time, but the preparations have 
not yet beet completed 


H. S. Crocker & Co., who have kept a 
large display of Globe filing cabinets and 
other office furniture at their establishment, 
543 Market street, have 
Telegraph building, at Market 


ind Bush streets, where they will be able 


ased a larger store 


id prominence to their 


11 


to give n re space 
furniture lines. They report a quiet furni- 
but hope for a r¢ 


ture business at present 


vival in the fall 
Isaac Upham & Co. state that their nev 
steel furniture line has started off very 


. 1 
nicely 


The Geo. C. Bornemann Company has 
taken some very fair contracts for the all- 
steel line of office furniture this month, and 
hopes to make quite a feature of this de- 


partment later on. 
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Indispensable for Laundries 

Nothing so good for Box Stay 

Invaluable in a Bindery 

Used by Board P| Health, f I 
closing crevises while disin 


fecting 
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buyer of the supplies 




















who are handling our line 
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CTURE GUMMED TAPE * 
OF EVERY KIND—EVERY WIDTH 
FOR EVERY PURPOSE 


WE FURNISH IT FOR USE ON ALL SEALING MACHINES, 








Used by Distillers for sealing 


cartons. 


In use also by Department 


Stores, Retail Merchants, 
Shoe Stores,Grocers, Florists, 
Banks, Express Companies. 


In Extensive Use by Furniture 
Manufacturers for Special Veneer. 


We Manufacture ALL GRADES including Kraft 


STATIONERS & OFFICE 


DEALERS 


are getting big results. 


Every user of a Sealing Machine is a regular monthly 


Write for Catalogs Today— 
The Price will Surprise you. 


Thomas Stationery 


Mfg. Company 


SPRINGFIELD, OHIO 
















WANTED! 


REPRESENTATIVES IN ALL PARTS OF THE WORLD TO 


SUBSCRIPTIONS FOR “OFFICE APPLIANCES.” 


We Pay Liberally 


SUBSCRIPTIONS DOMESTIC FOREIGN 
1 Year ; $ 1.50 ‘ . ‘ $ 2.00 
5 Years : 5.00 : ‘ , 7.50 
10 or more at one time 10.00 15.00 


THE COMMISSION TO YOL 


IS 33} PER CENT 


SEND COMMUNICATIONS TO 


THE OFFICE APPLIANCE COMPANY, 303 Dearborn Street, CHICAGO, U. S. A. 


SOLICIT 











Does Your 
Inkstand 
Lose You 
Money? 


@ Dozens of inkstands claim to 
save you soiled fingers, blotted 
papers, ruffled temper The 
FITZ AUTOMATIC INK- 
STAND actually does so. It is 
the greatest improvement in 
inkstands ever made—its use is 
a constant delight. 


You Can’t Spill It. 


@ Even if upset an automatic 
principle prevents the ink from 
escaping. You can’t soil your 
pen-staff, fingers or papers—the 
dip funnel prevents it Your 


ink is saved—kept clean and 
fluid, for the stand, is dust-proof 
and non-evaporating. Its hand- 
some appearance fits it for home 
as well as office use. 
No. 20 2} inch cut glass - $1.50 postpaid. 
Os * §~ . oe 


Order direct or through your 
dealer. Satisfaction guaranteed 
or money returned within two 
weeks. It’s distinctive merits 
make the FITZ AUTOMATIC 
INKSTAND a sure seller 








American 
Business Supplies 
Company 


147 Congress Street, 
BOSTON 
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Special Correspondence 


Chicago, IIl. 


E. G. Pitman, the Chicago manage! 
| the Columbia Ribbon & Carbon Manufac 
turing Company, has been meeting with 


very satisfactory results and is becoming 
more and more popular as he becomes bet 
ter known 

* * * 


Mel. Mundell, well known traveling rep 
resentative of Mittag & Volger, Inc., stopped 

few days Chicago, after a trip 
through North and South Dakota and Min 
He went east from here on a short 


ago 1n 


nesota 


trip 
New York, N. Y. 

The Columbia Ribbon & Carbon Manu 
facturing Company had their European rep 
resentative, A. H. Hedinger, of Zurich, at 
the home office for a three weeks’ visit and 
a busy time arranging for the rapid 
they are obtaining 


spent 


ly increasing business 





from across the water; also in endeavoring 
Hedinger the New 


Hedinger returned with a feel 


“sights of 


show Mr 
York.” Mr 
ng of increased enthusiasm for the goods 
he handles and a much better knowledge of 
the pains taken to make Columbia carbon 


and ribbons among the foremost goods of 


With the 


; 


success Ol 


the kind in quality and finish 
issistance of Mr. Hedinger the 
“the Columbia product in Europe seems as 
sured 
* *~ * 

H. Mackrell, the Philadelphia 
of the Columbia Ribbon & Carbon Manu 
a day or two in 


manager 


facturing Company, spent 
New York recently and reported business 
very good and prospects much better 


Philadelphia, Pa. 


\. Marsh has been placed in charg 
if the ribbon and carbon paper departmen! 
if the Sweet Supply Company, Witherspoon 

building, a branch of the business which 


has been developing rapidly Though the 


Sweet company was established but a year 
igo in one small office, it has had to dou 


ble its space since then, and at the present 


time is negotiating for a suite of offices t 


very much increased demands 
since the revival of commercial activity 


When the added 


ured the ribbon and carbon paper depart 


net illy room 18 Sé 


ment W ill be ex panded conside rably und I 


[r. Marsh’s direction 


* * x 


changes in the personnel of 


and Carbon 


Important 
Union Ribbon Company 
ok place during the month At the meet 
of the stockholders Arthur Moorshead 
president in place of E. F 


ts lected 
retired to establish a _ retail 
business with offices in the Bulletin build 


Mr. Moorshead’s 


Guertin, who 


administra 


ing Under 


RIBBON SS09358 Se 





The 
year kept 
Ribbon  ¢ 
Streets, 
the norr 
In the 
very 
ke C p us 
ing, addit 


have to b 


Georg & 


tive of Mit 
in the ribb 


his territor 


M e. Hay 


Borneman! 


traveling in 


mann lines 


9 
ines ror 


agency He 1s prepared to stay 
territory for some time, and may est 
pern ofhce in the north 
x * * 

Paul V. Divver, representing Mitt 
Volger, is again visiting the trade 
francisco 

E. W. King, formerly with 
& Carbon Company of North An 
now selling for the Bushnell Manu 


ing Compai ; 
ell Manufacturing Compat 


the Bush1 


now in the 


lot of orders 


chief diffict 


ist two 





ded expansion in business 


1 th h he ] cust 
nd though he has jus 


ement, he already rey 


business sl! 


by the United States Ty; 
pany EKighth 
vs practically no d 


despite commercial 
months there 
d gains, and if 
they give every 
facilities for pro¢ 
considered 
St. Louis, Mo. 


| Jyson, St 
tag & Volger, Ind., report 


Louis ri 


m and carbon paper busi 


\ 


San Francisco, Cal. 


ter, representing the 
1 Company of this city, 
the northwest with tl 
of ribbons, carbons 


vhich this company 


y of this city. L. J. ¢ 


} 


north, and is sending in 
Mr. Bushnell still 


ilty in keeping the output 


the demand 


Percy Ti 
Klimax K 
tors for th 
facturing ( 
the firm is 
Ge rege H 
company 


now going 


mlinson has left the firm 
irbon 


Keystone Carbon Paper 


ympany, and a new memb 


E. W 
DeLangton, 


DeLangton, br 


secretary 


Che business of this concert 


good shape. A new n 


the force is Geo. H. McCauliffe 
of Denver, Col 
x * 
Che local office of the Ribbon & ¢ 
Company North America, coast 


entatives 
has just tal 
local firm, 
up to the 
of stock 5 


The Isaa 


steady larg 


of typewrit 


of the 


usual standard 


| - 
en a large 


nd reports the current bu 


\ large shi 


week 


lue to arrive next 
c Upham Company rep 
e business in its “Akbar” 


supplies, which is one 


most widely advertised lines on the 
Joe \. Gottlieb, of the Coast Typ 

Supply Company, has just returned 

his long tour through the Northw: 


is filling 


goods for 


lot of large orders for Ke 


that territory He 


Company, coast distri 


Neidich Process Com; 


contract to sut 


conclud 




















number of deals for new agencies in vari 
ous cities of Oregon and Washington, and 
vill give further details of his trip wl 
the agencies get fairly started. 


San Francisco, Cal. 
The Ribbon & Carbon Company of Nortl 


Ameri representing the Neidich Proces 
Company, expects that the next thirty days 
will be very busy ones. The new duplicating 
machine gotten out by the Neidich Process 
Company, the Flexotype, will be on hand 
it the local office within the next week or 
tw d erybody in town who is inter- 


ested in such devices is anxious to see a 
demonstration. Judging by the advance in 
quiry for this machine, it will be some time 
before the factory can turn them out fast 


enough to fill orders. 


WATERMARK NOT A DECORATION. 
The Board of General Appraisers of New 
York last month sustained the protest of 
the importers relative to an importation of 
paper watermarked Each sheet had the 
name, business and address of the firm for 
whom intended as a watermark. Duty was 
assessed on the importation at the rate of 
3%4 cents per pound and 25 per cent 
ad valorem under the provisions of para- 
graph 401, tariff act of 1897, as a decorated 
writing paper, weighing more than 15 
pounds to the ream. The importers con- 
tend that the paper is not a decorated pa 
per and is properly dutiable under para 
graph 401, at the appropriate rates as ther¢ 
in provided, according to weight per ream 
and without the imposition of an addition 
al 10 per cent duty for decoration. 
Appraiser Fischer in his decision writes: 
This watermarked paper is not ruled, bor- 
dered, embossed nor printed; and the only 
ground upon which additional duty could 
be imposed is that the insertion of a firm’s 
name, business and address as a_ water- 
mark constitutes a decoration of the paper. 
An examination of the paper, official sam- 
ples of which accompany the record, af- 
fords no ground for assuming that the 
watermark present in the paper was pro- 
duced in other than the usual manner 
Nearly all hand-made papers are water- 
marked, and that effect is ordinarily pro- 
duced by wires representing the letters of 
marks, being raised above the rest of the 
mold or framework of wire cloth used in 
the manufacture of the paper. In covering 
the mold with pulp wherever the wire is 
raised, the paper is thinner, and the let 
ters thus become discernible. A_ water- 
mark produced by this or similar method 
is in no sense an embosSing or printing of 
the paper; nor in our opinion does it con 
stitute a decoration with the meaning or 


* 


intent of the provisions for “writing 
paper * * decorated in any manner,” 
as provided for by Congress under para 
graph 401 of the tariff. We hold the paper 
to be dutiable as writing or hand-made pa 
per under paragraph 401, according to 
weight per ream and without the addition 
al 10 per cent duty as imposed. The pro- 
test is substantial and the decision of the 
surveyor modified accordingly. 

Henry Johnson, A. M. Johnson and A. H 
Waterman have started the Rockford Office 
Supply House at Rockford, IIl., with a capi- 
tal of $5,000 


OFFICE APPLIANCES 








BERGER 


MODERN 
EXPANSIBLE 
STEEL 


x five handy Steel Vert al Unit { 1 ‘ viz; Corre- 
Unit; Combination Corre ndence and Card Index Unit; 


Box Drawer Unit; Roller Shelf Unit; Wardrobe U 


Never mind what we used to have twenty years ago— 

Wer’e dealing now with TODAYS—not yesterdays. 

Wooden Filing Equipment once was indispensable because ‘twas the only 
kind obtainable. 

Later on you could get Steel Equipment by having it made to order. 

Now you can get Berger Stock Cases and Sectional Goods for all 
ordinary and many special filing needs. 


HA VE YOU THE AGENCY? 
Better write quick for the Catalog H-47 and details. 


The Berger Mfg. Co., Canton Ohio 


New York, Philadelphia, Boston, Chicago, St. Louis, 
Minneapolis, Atlanta, San Francisco 
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THE ACME No. 2 BINDER 


A Popular Binder at a Popular Price 
Like all ACME machines, it is made right and works right 


Holds 
Fifty 
Staples 
Always 


Meets 
All 
Demands 
For 

The 


Average 


Office 


In 
Position 
To 

Use 





Drives a broad, flat staple. Holds the thinnest and penetrates 
the thickest paper. Very convenient for filing letters, binding 
vouchers, fastening pay roll envelopes, packing statements, legal 
documents, etc. 

Leading Jobbers Sell the ACME BINDERS. 
Illustrated List Furnished Dealers on Request. 


ACME STAPLE CO., Ltd., Camden, N. J. 


EUROPEAN AGENTS: Progress Typewriter Supply Co., Ltd., 85,Golden Lane and Hatfield Str., LONDON E. C. 
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N THE present day of keen competi 
tion, the world is waiting with rewards 
not so much for the man who does new 





things, for there are not so many new 
things left to do, but for the man who 
does some of the old things supremely 


well. He who can show quality in his 


goods has an obvious advantage, for qual 
ity is the sturdy horse which wins the long 


est race. But if one would really do busi 


ness in a large and profitable way, on 
must not only make the goods, but on 
must find the market for them 

The success of an industry of whatever 
size bears close relation to the attention 


the sale of the product. In 
in Collier’s Weekly, Waldo 


advertising man 


which is given 
a recent article 
P. Warren, for some time 
ager for Marshall Field & Co., has clearly 
selling end 
that the 
frequently 


outlined the importance of the 


of a business He pointed out 


cost of selling the goods now 


cost of producing them; that 
could be 

that of 
purchaser’s dollar 


What, 


methods 


exceeds the 


if selling cost reduced to as 


scientific a basis as manufacturing 
would do al 
therefore, 
and 

effectiveness 
great a 


cost, the 
double duty. will 
distributing 


most 
improve place 
them 
economy, 


as the invention of a 


upon a basis of plus 


will perform quite as 


service new machine 


for the improvement of a manufacturing 
process. 

The foregoing is introductory to som: 
interesting facts regarding W. E. Wroe 
and the business of W. E. Wroe & Co., 


Chicago. Mr. Wroe is not an old man in 
years, but he is an experienced man in th 
paper business. He had many years’ ex 


salesman and con 
paper 
went 


perience as a paper 


ceived the idea of creating a house 


selling basis. He to sev 


on a new 
eral mills of high reputation for the 


contracted with 


qualit \ 


of their and them 


for their 


paper 
definite, fixed 


bond 


certain, 
he th 
arrangement 


output of 


standards of quality in and 


writing papers By special 
with the mills, he had these papers shipped 
lots to his Chicago warehouse and 
then he took the road and 
paper in lots of five hundred pounds or 


more to pinters and lithographers all over 


in case 
17 


began to se 


the country 
“One of my 


said Mr. Wroe, “is 


ideals,” 


that every one of the grades of paper I 
handle shall be as uniform as science and 
skill can make it. I have refused a great 


deal of because of some slight i: 
regularity of color, tensile strength or fin- 
ish that perhaps not many buyers would 


worth while to 


paper 


consider it notice 
“Having established the grades and hav 
effective maintain 


made it a 


measures to 
that my 


ing taken 


them, | house 


rule 


should never accept an order for less than 
500 
the elimination 
tion is desirable, I made this rule, because 
the small printer cannot afford to buy in 


that 


competi 


paper. Appreciating 


of certain 


pounds of 
small 
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Some Suggestions as to Why a Well 
Known Paper House Enjoys a 
Growing Trade. 


arge quantities, while the larger establish- 


ments among the printers and commercial 


Stationers can readily turn goods in 
lots and find it to their advantage to do so 
that the 
be equipped to perform the best possible 


and I therefor 


‘lL determined business should 


service for my customers, 


fitted up a fairly large stock room contain 
ing every combination of any size, weight 
ind color in each of the several grades 
From this stock we gladly fill any ordet 
for 500 pounds or more, assorted from out 
complete line as desired. The only excep 
tion to this rule is that we will not break 
reams 
We began our publicity campaign 
Construction Bond a little over 4 years ago 
by talking quality We convinced the 
printing and lithographing trade that wi 
insist upon the highest quality; that we fill 
orders promptly and give values that 
ble the manufacturing stationer to pro 
luce impressive, high class results at a 
moderate cost We showed them out 
method of doing business, explained th: 
minimum amount that may be ordered i 
me lot and convinced them that our plan 
distribution achieves a certain economy 
that gives a greater value for every dollar 
But this is only a part of the story It 


seems simple, as Mr. Wroe states it, and 


it really is simple to a man possessing his 


rasp of the essentials of a situation. He 


s studied the paper business in bonds and 
writings very thoroughly and, as he has 
he faculty of writing convincing .and in 


1 


teresting text, Mr. Wroe’s articles publis] 
d in the monthly house organ of his com 


and sent out among customers and 


pany 


prospective customers, have been a power 


ful factor in calling attention to the Wro 


lines. These articles supplement with good 
selling arguments the general advertising 
yf Construction Bond, which the company 
is publishing in some of the leading busi 
ness periodicals We can illustrate this 


in no better way than by quoting the in 


portion of a leading article 
Wroe’s Writings, the 
to Here Mr 


regard to 


troductory 
published recently in 
house just referred 
Wroe defines the 
vatermarks, 


nd keenness, 


the use of a 


organ 


situation with 
and with consummate tact 
sums it up in a manner favor 
oO standard water mark i1 
preference to a private watermark He 


then turned the argument deftly upon the 


Bond, showing why 


standard, 


of Construction 
it fulfills the requirement for a 


idelv known brand of bond pape! 


What Wroe’s Writings Said. 
The printer or lithographer who uses 
paper bearing his private watermark gains 
three advantages. 


“Tf he has a well and long established 





Makes a ‘Record in Paper Business. 


reputation in his community, the paper 
termark 


as a satisfactory quality; and 


bearing his w is accepted by his 
old customers 

any customer who is satisfied with his firs 
cannot 
reordering 


order of stationery, have it du- 


plicated except by from the 
printer or 
“Another 


tne tree 


lithographer who furnished it. 
though 
advertising 


I b] liol 1 ' 
possible, Siignt aqdy ne- 


tage, 1s which this 
private watermark gives the man who owns 


it. The third, but questionable, advantag¢ 


is the larger profit at which this private 
watermark is sold, if it is so sold. 
“But we can seldom gain one advantag 


without losing another; we cannot have 
our cake, and eat it, too. 
methods very frequently changes 
former advantages  intc 
believe the 


will be the 


The evolution in 
business 
present disad- 
time is cl 


vantages, and be 


en such case with 


at hand w 
private watermarks for important printing 
Let’s consider 


mentioned above. 


and lithographing houses 
the advantages 
“There was time when your wife took 


her grocer’s word on the quality of soap 


and breakfast food and soda crackers sl] 

purchased. There“was a time when you 
took a merchant’s word on the quality of 
the clothes, shoes and hats that he sold 


you. In _ thos 
reputation such confidence was often justi 


days of purely localized 
fied and at least natural, because ther 
no manufacturer claiming that his soap or 
soda cracker or shoes or clothes or hats 
were better than 
had to take the 
last ten years there has_ been 
awakening of public interest 
in knowledge, brought about by the 


the other fellows’ and we 
But in the 
a ere 


dealers’ word. 


and an it 


crease 


manufacturers who have made some one 


thing better than anybody else, and wh 


~ 


have, said s nd said so repeatedly 
“Merely pointing it out was sufficient t 
convince consumers that the manufactur 
is in a positior know the quality of 
goods, and therefore the goods which 
dares to advertise and brand with his ow1 
mark are usually a safe purchase s« 
as quality is concerned and fully wort 
price asked 
“The purchaser’s inference is frequent] 
that any distributor who refuses to supply 


the manufacturer’s advertised and guarat 


teed brand, and offers one of his own 
stead, is not serving his customers’ best 
interests, and that the only reason for hi 
refusing to sell advertised merchar 


makes bigger profits « 
that is unadvertised. And 


must be that 

the merchandis 
it is frequently true that the private brand 
of any dealer of any merchandise represents 
poorer quality because it represents bigger 
profits at the price. The brand with 
national reputation is bound to have, 

usually deserves to have, the confidence 
consumers t a greater extent than can 
possibly be obtained by the purely local 


distributor for his brand 




















“Are You Manufacturer or Retailer? | 


“Of course it can be argued that 
printer or lithographer is actually a manu 
facturing stationer, and it is true. But 


} 


the same time he is also a distributor 


which printing 01 
a mighty 
of the result. Thi 


paper and the paper on 
lithogr l 


iphing is done is 
factor in the 


import 
> CXCce lle nce 


to the consumer that 


is so real 


importance 
there are today half a dozen producers of 
paper who have enormously increased thei 
business by making their products widely 
known for their excellence. 

“The tendency of public opinion being 


away from the private brand or 
and toward the nationally ad 
printer or lithographer 
his customer, 
private 


constantly 
watermark 
vertised brand, the 
ypes to retain because 
he cannot get his certain 
marked paper of any other printer or litho 
himself in a 


who he 
watel 


grapher, is actually placing 


more hazardous ps psition than though he 
had sold a nationally advertised watermark 
in the first place. 


“In merchandizing, as it is now organ 


ized, the manufacturing stationer mneces- 
sarily occupies the position of retail dis 
tributor in so far as paper is concerned 
And in these days it is an unnecessary ef 
fort—an effort along the line of greatest 


retailer to have a private 


resistance—for a 
brand of any merchandise. 

“With the above ideas well established 
in the public intelligence and constantly 
growing in power, it is very doubtful 


whether the private watermark has any ad- 
the printer or litho 
The very fact 


vertising value for 
grapher employs it. 


argument 


who 


istence is an against it 


| 
of its ex 
. . e } 
in the minds of numberless shrewd pur | 
chasers.” 


CHANGES PROBABLE IN WEEKS- | 
HOSKINS FORCE. 


the A \ 


Broadway, 


difficulties of 
354 


some 


The financial 
Weeks Hoskins Cr 
New York, 


some of the 


ympany, 
changes for 
As 


may mean 
company’s representatives. 
the 


a receiver 


another column, busi- 
ynnducted by 
appointed by the court and it is uncertain 
how soon its affairs will be adjusted. R. H | 
who has been with the A. A. Weeks | 
facturing department of the company | 
old wholesale Weeks | 


announced in 


ness is now being c¢ 


Baxter, 
Manu 
and has been with the 


concern for some twenty years, has sev- 
ered his connection with the firm. He has 
not yet made any plans for the future, but 


before another of Office Appliances 
appears will probably have made arrange 
ments to continue calling on the trade with 
has been so closely identified for 
a reorganized Weeks 
some other line. The 
frienes of Mr. Baxter will be glad 
to know that it is his intention to continue 
stationery field and that he plans to 
convention in Toledo next month 
attended the Boston 
will look forward to see- 


issue 


which he 
so long, either with 
company or with 


many 


in the 
attend the 


Everyone con- 


who 


vention last year 









ing friend Baxter at Toledo. 
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| THE STANDARD FABER 
FOR BUSINESS STATIONERY 
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ny kind soon becomes 





store ay a 









yy the class of goods it 
keeps, and by the character of its custo- 
me you are in a “cheap”’ locality, 





carry ds may be the easiest way, 


gC heap Zoo 












but it is es a little less than suicidal to offer any 
ass of trade goods one whit cheaper than, with a 
little salesmanship, they might be induced to buy and 










ought t : hee 







If you think your trade ought to buy 


Old Ziampshive Hond Cypewriter Paper 


ortunity—of keeping your customers 
ofits. Don’t decide that because he 
has refused unkno imitations, he will refuse OLD HAMP- 
SHIRE. There’s a big difference. We are the only concern in the 
country exclusively —we are the pioneers in 





rlecting a double opp 





neg 





you are 





satisfied, and of making good 7 





wn papers or 






bond pape: 


making 





scientific paper selling 







A Partial List of Stationers Who Handle It: 


















Geo. E. Damon Co Boston Forman-Bassett-Hatch Co. Cleveland 
Francis Doane & Co. Boston | Marshall-Jackson Co. Chicago 
| Thorp & Martin Co. . Boston | Stevens, Maloney &Co. . Chicago 
L. H. Biglow & Co. New York | Scranton, Wetmore & Co. . Rochester 
H. K. Brewer & Co. New York | W.H. H. Chamberlin Syracuse 
Corlies,Macy & Co. New York | John A. Schlener Staty.Co., Minn’p’s 
Geny & Murray New York | W.B.CarpenterCo., Cincinnati " 
Chas. €cribner’s Sons. New York Kennedy Ptg. & Sta. Co., St. Louis fi 






Geo.H.Alexander&Co.Pittsburg | Wm. Murphy’s Sons Co., Phila. 


The Hampshire Paper Company 
South Hadley Falls 







Massachusetts 


a 


















“Srmirchless” 
eS ioi-smur——Pencil Carbons 


These new features are combinedin our Pencil Carbons. They 
are much sought after but are only foundin our “Smirchless”’ 


Line. 












Free Samples on application, 
MADE ONLY BY 
AMERICAN FACTORY; 


Pen-Carben Manifold Co. Standard Supply Company 


NEW BRUNSWICK, N, J. MONTREAL, CAN. 


Originators of GENUINE PEN CARBONS 
Makers of Duplicators, Stencils and Inks. 


CANADIAN FACTORY: 





CHAS. 


ARCHBALD, 
' President 
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Black Diamond 


TRADE MARK 





Ribbons and Non- 
Smut Carbon Paper 


are a line that should be handled by 
every progressive dealer. 


BLACK DIAMOND RIBBONS give 
brighter and clearer-cut impressions— 
last longer, and wear more evenly than 
any other make 


BLACK DIAMOND CARBON PAPER 
will not smut or smear—possesses more 
duplicating power, and will stand hard 
wear better than any other carbon 


paper 


LIVE AGENTS WANTED 
Write for our exclusive agency plan. 
Territories are being rapidly allotted, so 
apply to-day. 





BLACK DIAMOND 
Ribbon & Carbon Company 


ROCHESTER $3 NEW YORK 














For Sale 





The owner desiring to 
retire from the manu- 
facturing business offers 
this plant for sale. 


Itis perfectly equipped for the 
manufacture of case goods, 
and is turning out the best 
known line of medium priced 
office desks on the market. 


Correspondence or personal visit invited. 


Rowlett Desk Mfg. Co. 


Richmond, Indiana 
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LOOSE LEAF *9 





(By Special Correspondence.) 


Aurora, IIl. 

Charles Peterson of the loose leaf firm 
of F. O. Peterson & Sons recently returned 
from a trip through the state, during which 

placed the Peterson loose leaf system 
in several banks. The company also manu- 
factures a line of blank books which the 
rade finds acceptable. 

Chicago, IIl. 

Chadwick H. Moore, vice-president and 
les manager of the John C. Moore Cor 
oration of Rochester, N. Y., was in Chi- 
Mr. Moore is one of the 


yremost loose leaf specialists in the coun 


cago re cently 


ry, and his company manufactures a com 
nd well known line of loose leaf de- 
ices. They have recently decided to mar 
ket their goods entirely through the deal- 
rs, who therefore have a ré¢ ady-made de 
nand for the goods of the Moore Corpora- 
tion, of which demand they will probably 
ivail themselves in full measure. 
x x 
Clever and interesting are words which 
describe “Shop Talk,” the monthly maga- 
ine and house organ of the Chicago Ship- 
ing and Receipt Book Company. In the 
June number just at hand the editor dis- 
cusses entertainingly the Peace Congress and 
other uplift movements in an amusing, but 
iconoclastic vein, winding up by telling 
ome pertinent truths about the C. S. & 
R. B. Company’s goods. There is also a 
ery interesting article on “The Binding of 
s,’ by William Huber, foreman of 
C. S. & R. B. Company’s bindery. The 


t 


pages are interspersed with illustrations and 
lescriptive text with reference to the com 
pany s most recent loose leaf specialties 
I. P. Dennison, New York representative 
the C. S. & R. B. Company, is making 
western trip and is expected to reach Chi 


cago on or about June 15 


Little Rock, Ark. 
\rticles of incorporation have been filed 
here for the Robinson Part Index Ledge! 
Company of Rison. The company will man 
ufacture and sell patent indexes. The capi 
tal stock is $100,000, of which $4,000 has 
been paid. J. R. Hofford is the president, 
J. W. Dollison vice president and Robert 

Liddell, secretary and treasurer 

New York, N. Y. 

Che C. E. Sheppard Company, well known 
loose leaf manufacturers of New York, an 
nounce the addition to the company of 
Emory A. Trussell as vice-president. Mr 
[russell has for quite a number of years 
been a potent factor in the development of 
loose leaf devices and has borne a conspicu 
ous part in the growth of the loose leaf 
idea throughout the country. Mr. Trussell 
is an inventor and is credited with over 


thirty successful patents for improvement 
on loose leaf d vices. 
Omaha, Neb. 

Clarence Canon of the freight departm 
of the Burlington railroad has invented 
patented an improved loose leaf system 
use in railway freight offices. A company 
porated to manufacture tl 
d at $10,000 


has been incot 


r 
I 


A NEW OFFICE PUNCH. 
The Mutat fills a growing demand f a 
Mounted on 


ingle %4” round hole punch 
an iron base 334x5% inches, it is handsome- 


ly finished in maroon 





Che varied uses of loose leaf sheets 
developed the call for an inexpensive punch 
capable of punching one or more holes 
varied positions. Mutat punches are of tl 
same high “Tatum” quality as other 


made by the manufacturer, The Sam’ 


Tatum Company, Cincinnati, Ohio 


QUILL PENS STILL USED. 

With the advent of the cheap and ser\ 
iceable steel pei: one would think that quill 
pens would have gone out of use many 
years ago, but that such is not the case 
proved by a moderate but more or less 
liable demand for these goods. 

Those making use of quills are most 
foreigners — Bohemians, Hungarians 1 
Russians—generally men well along in years 
who have been us:ng quills all their live 
and have an idea that writing can hardly bi 
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done at all except with a goose quil 


Throughout Europe, especially in easter 


Europe, the quill has not yet been displaced 
by the steel pen, and even in England, in 
public places, like the writing rooms of ho- 
tels, the quill and the steel pen are see! 
lying side by side on the writing tables 

people to take their choice. In official cir 
cles in England there was until recently 

idea that a document was not legal unless 
it was written with the old-fashioned quill 
pen, though this notion is now dying out 

But among certain classes of religionists 
in Russia the impression still pervails, and 
marriage contracts, wills, deeds and other 
important papers are always written with 
goose quill. 

There is an old Russian, formerly 
schoolmaster, living in London, who makes 
pens for his countrymen and mends then 
too, for mending a quill pen is about as im 
portant and essential as the making, as 
very few people can write with a quill pen 
more than an hour or two without getting 


it out of order 
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R. B. Wilson Files an Objection. 


President of Chicago Shipping & Receipt 
Book Company Takes Issue with 


Contemporary on Safety 


Lock Led 


just in re 


interesting 
herewith in 
ission of the rela 
two keys in safety 
ay be participated in with 
by other 


nanufacturers. Here 


June 2, 1909 


Chicago, III 


this line published 
that safety lock 
pattern, and one 


proper sort 


urprised to see this 
form, and it 

editors of class 
familiar with the 


their advertisers 


are several 


lock ledger, and 
calls itself a 
this class of 
safety lock for 
excellent success. 
long time past, maintained 
and before 
market it is 
tested, and when 
in our tests of a safety lock 


safety lock 


we. believe your 


and sufficient 


safety lock, in 
ily picked, must 
y of the notched 
he ledger mech- 
sheets firmly, 


The two 


to firmly 


sheets, and a 


safety lock, 


to make the 
mechanism and to 


additional expense 


but to car 
best value 


cording me this 


many of 
understand 


the reading 
several trade jour 
irs very truly, 


CAR, 


Wilson, 

& R. B. Co., Inc. 
say in the 

on of personal 


Ce If the editor of 


ught out their differences in his 


1 
icity we coulk 


particulars, 


gers. 

rivilege.” We wish fo say | wit 
d t the ticle Mr. W eters 
ce Appliances is the only pub 1tior 


ed editorial discretion in amending th 


ginal text All the other papers pul 


ished the article as received, without any 


changes whatever. It is perfectly right and 


per for the manufacturer t root for 


is own game And the editor has t 
d between his advertising man on 


hand and his advertiser on the other 
see that everybody gets a square dea 
juently gets what the um 

} 


ame ought to expect, but long practice has 


lim usually to dodge _ brickbats 


ven when they come from both ways 


Office Appliance: 


idn’t edit the copy which comes to his 


lesk, his job would be a sinecure. He couid 


\ solt every afternoon and dray his pay 


ry Saturday, while his festiv 


laving started out to make and main 


in a strong and virile organ of the trads 


weak points of non-interference by the 


or become rather obvious If we were 


manufacturers, we would get all the pub 


and slip one across on the 


1 
her fellow whenever possible. It is all in 


game | 


INTERESTING INK CASE SETTLED. 


was decided by the United States ci1 
court of appeals in New York on May 
that the customs authorities are n 
rized to add the value of bottles to the 
ie of the ink when importec 


coverings. The collector’s classifica 


n was based upon section 19, whicl 


vides in substance that whenever im 


rted merchandise is subjected to an ad 


rem duty, the duty shall be 
yn the actual market value or wholesal: 
é f such merchandise at the time 


“including the value of all car 


1s, cases, crates, boxes, sacks and ci: 


f any kind.’ 


the question of whether these stone 


ttles are “coverings” of the ink contained 


therein. On this point, the court says 


In United States vs. Nichols, this court 


fied the following question to the su 
ne court ‘Should the ult the 
es filled with ad valorem goods be 
ded to the dutiable value r con 
s, under section 19 of the « ms 1 
inistrative act, to make up the dutiabl 


lue of the imported merchandise? 


‘The question was answered in the nega 


and as the facts are in all essential 


identical, we feel ourselves 


und by the decision. The decision of 


circuit court is reversed.” 
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AUINTEO SEPT 2D Dt 
TRAOE 7rAaH 


These envelopes are composed ot fine 60-1b. Manilla 
paper, reinforced by two separate pieces of pulp 


board, one on each side. The cut represents the 


envelope open with photograph laid in. Foid over 
back marked B and seal with gummed flaps A. 


Cab. Size 4 1-2x7 inches $10.00 per M. $1.00 per 100 
No. 5 3-4x7 3-4 18.00 * 1.50 " 
No. 6x8 1-2 25.00 sn 2.50 ai 
8 3-4x10 3-4 35.00 “ 3.50 os 
6x10 1-2 25.00 * 2.50 Pm 
‘ 8 1-2xI1 1-2 35.00 “* 3.50 “ 
No. 7. 8 1-4x13 35.00 * 3.50 es 
Special size 7x9 1-2 25.00 “* 2.50 i 


z 
wekwh 


2 
> 























Idozen Nal 4% «7inches + 2 for 
“2 Sark =< 


le « 
le e 
le « 
le » 


Speew! 7x9%. - - 











Price to retailers per box containing 60 envelopes, 
$1.82. Your profit, $1.78 per box. 
FOR SALE BY ALL JOBBERS. 


H. C. LAVETTE 


Manufacturer 


214-216 So. Clinton Street, CHICAGO 
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GGINS’ 


Trade. 


Adhesives. They 


Drawing Inks, Blacks and Colors 
Eternal Writing Ink 

Engrossing Ink 

Taurine Mucilage 

Photo Mounter Paste 

Drawing Board and Library Mucilage 
Office Paste . 

Liquid Paste 


. Vegetable Glue, etc., etc. 


Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter supplied to the 


Consumers, emancipate yourselves from the use of corrosive and ill- 
smelling inks and adhesives and adopt the Higgins Inks and 


will be.a revelation to you. 


AT DEALERS GENERALLY 








Originators and Manufacturers 


CHAS. M. HIGGINS & CO., Refined Inks and Adhesives 
Main Office and Factory, Brooklyn, N. Y., U.S.A 


New York—Chicago—London 








> 











E-Z? So Easy! 


Only two prongs 
to bend 





= 


Patent Pending 


Time, Temper, Fingers 
and Paper will be saved by using the 


Easy Fastener 


for attaching correspondence to file covers 
together any other 
Send 


and for attaching 
papers for any purpose whatsoever 


forsamples. ‘Do it now.”’ 


Manufactured by E. G. ROBESON, 753 Bedford Ave., Brooklyn, N. Y_ 











constant 


THE 








IT IS A 


The Navan Order Book 


is being introduced into every territory 
are receiving proves that 


influx of orders that we 


One reason why salesmen will have 


PART OF EVERY 
SALESMAN’S OUTFIT 


globe. The 


on the 





no other when they have used this 


book is because it has 


This means, 


A SELF-ADJUSTING CARBON 
FIRST, NO LOSS OF TIME! 


SECOND, NO SMUTTED FINGERS 
SPECIAL PROPOSITION TO DEALERS 


SIMPLE ACCOUNT SALESBOOK COMPANY 


FREMONT, OHIO, VU. S. A. 


Sole Manufacturers, also Manufacturers of Account Systems, and Counter Pads for store use. 














RECTECE RS 





cial Correspondence.) 


Cedar Rapids, Ia. 
W. H. Stepanek’s cash register 
is developing at such a rate that he is g 
1 


| 


to need a new factory before the end 


year. Orders are accumulating mot 
idly than it is possible, with present 
duce the machines 


Escanaba, Mich. 


G. M. Johns n, sales agent for tl 


ties, to pri 


tional Cash Register Company 
per Michigan 
at Escanaba, 


peninsula, with h 
Mich., has resigned 
Johnson is succeeded at a 
DeWitt of Hammond, IIl., who has be 
in the employ of the National Cash Re 
Company f veral years. 


The Angldile Ce 


ymputing Scale Cor 


an Indiana corporation with a capita 
of $300,000, and Wisconsin interests of $50 
has filed a statement to transact busi 


Wisconsin. ( rles J. McCarthy of St 
Point is the state representative of tl 
pany. 
Fond du Lac, Wis. 
S. E. Clark, sales 
Company, has locat 


NT 


agent for the \ 
Cash Register 
Fond du Lac, 
eastern Wisc: 

lished, with Mr. Clark as manager. 


where headquarters 


sin district have been est 


Hamilton, Canada. 
Henry F. Pollock, vice-president 
McCaskey Register Company, whi 
at the 
Streets 


cently acquired the property 


of Hughson and 


Canadian factory, was in 


Re becca 
Hamilton 
weeks ago in connection with starting 
ations here. The company has appointed 
resident manager for Hamilton. Harry S 
Euwer has taken charge. Mr. Euwer 
remain here permanently and is organizi1 
a selling force 

The company has started in Hamilton 
with only a small number employed in t 
factory, but cor 


local ni 


engaged busily for a month in making 


tracts havé been placed with 
three inufacturers who have beet 
part of the material which enters 
manufacture of the registers, so that 
McCaskey industry is 

Hamilton people indi 


already employing 

quite a number of 
rectly 

Milwaukee, Wis. 

M. J. Laffin of 


office manager of the Dial Cash Regist: 
4 


Milwaukee has been mad 


at the company’s downtown office, 611 
Milwaukee. 


* * 


jestic building, 


A new $300 National cash register has 


been sold to the Boston Store Company 


Milwaukee by J A. Wilson, Milwauk« 
sales manager for the National. This sal 


is believed to be an entering wedge to a 


later big sale of machines. It is hoped to 


| 
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equip t ntir }oston store with Na gets his price, and can, 11 Ss a surplt 
tionals within the next few weeks. An ex S\ it abroad for a less | e than 
cellent business for the past month 1s re me market commands 


ported by W. D. Isham, office manager of 
the Milwaukee brancl INVENTS CASH REGISTER ATTACH- 
, MENT. 





















The Dial Cash Register Company, at \ useful invention has beer fected 
Arizona corporation with a capital stock of H. Grady Momand, a well known young 
$500,000, has filed statement to operate 1 man of Macon, Ga., in the form of an Much of the World’s Mail is 
Wisconsin with interests in the state listed ing machine device to be attached to S Weighed on the 
$50,006 J B. I ster and Charles Sulfet registers for the purposs of rendering 
company nd hav pened new offices at cashed in during he a or hours of 
611 M t building, Milwaukee. A fa The machine is composed « fteen tl A 
ory bul I has | n secured ; 85-187 nd three hund arte A it ic eicht 
ay oe ured at 185-187 sand three hundred parts and eight They Pay for Themselves in Postage Savings 
[Third street, several machines have beet <sptien trial welye inches wid ind . 
ae ee 72 . ' ches high, twelve 1n wide and tw € The dollars and cents wasted in excess post- 
installed and a force of men has been put inches in diameter. and the w ks age cannot be estimated where a postal scaleis 
, : : , ‘ : not used or where one is used that is not reliable. 
to work turning out t ve machines daily closed within steel case kevb i ms 
pn : ; : , - They are made in several styles especially 
[The capacity will be increased in the neat is composed of a set of one hundred keys adapted for the large business house, office, 
fut ' lemand wit! P store and home 
iture, judging trom the ready deman¢ the n ibers ranging ft on » one hun IT i i 
_ i ee ' ; ape he numbers ranging from one t ne hun 4 They not only give the cost of postage in 
which the new machines are meeting 11 dred It is to be attached to the side of cents on all classes of mail matter, but also 
, : give exact weight by 4 ounces. 
Wisconsin territory anv standard cash register ( en used en ‘ 
= aia 5 4 There is no economy in a cheap stal 
Nashville, Tenn. in connection with the regist vyboard, it scale. Those that sell for less are worth less. 
Here is the way the legislature of Ten will render the total sum of any amount Dealers should write for our 
nessee proposes to tax typewriters, cas] that has been registered, thus verifying the New Postal Scale Catalog. 
egisters ( line machines record given ut bv the registe! itself. It 
Each person, firm or corporation having can also be used separately an adding Pelouze 
a pl ice of business, disp] lying cash regis- machine for the purpos¢ of dding up any 
ters as § mpl S tron vhich sales are made mount of hgures from one cent to a mil Scale & 
in cities, towns and taxing districts of 60,000 ion dollars, by simply pressing a small Ik 
inhabitants or over, ~h, per annum, $25 ver which throws off the connection with Manufac- 
This tax shall likewise apply to credit the cash register. ° 
registers, typewriters and adding machines, Mr. Mom has been working upon his turing. 
but where all or any of these machines are invention for about three years, and while C 
sold only one tax s | be imposed it is composed of many complicated parts, 0. 
St. Louis. Mo. it will add quite a distinctive and advanta 
Che Toledo Scale & Cash Register Com veous feature t ny cash register to which 403-413 
‘ . 
pany, a New Jerse y ( orporation with a it may be attached The mod which he Ohio Street 


capital of $300,000, has been licensed to do took to Washington with him for submis- Capacity: National .,.4 Ibs. 








.16 Ibs. e 
business in Missouri Capital in this state, sion to the patent authorities is a neat piece Commercial» , =e. CHICAGO, Columbian: 2° Ibe 
$23,000 f work, all of the parts having been made Victor 14 Ibs. ILL. Cressent. i ib. 
Officers of the National Cash Register by his own hand as well as ball bearings i 
Company f Dayton and New York, re- having been fitted to all of the frictional 
cently attended a three days’ convention of gears, where any amount of use might have 
salesmen at the Planters Hotel. Those tendency to retard the action of the ma- | HEADQUARTERS FOR 
from the executive office in New York chine 
were: William Pflun ce president and He has been corresponding, it is said. 
general manager; Thomas J. Watson, sales vith a well known cash register manufac 
manager; J. E. Rogers, instructor, and H turing firm of Dayton, O., who want to se- 
C. Turner, secretary, and from the Dayton ure the invention for their registers 


: Typewriter Ribbons, Typewriter Paper, 
factory, | \. Deeds, assistant manager; J. spemeenemne - Carbon Paper, for all uses. 


A. Oswald, factory superintendent; A. G. INTERESTING FOLDER. We manutoctors P02 ise of Sea aan 








Brentlinger, auditor H. Guyon, manager [The Columbia Ribbon & Carbon C TH T. SMITH M Y 
f “oa ff , ' ; Es s COMPAN 
f order department; C. Steffey, supply de- pany is sending to its friends neat t Abas 
t ore : cuey upp") 7 pany 1 — ng to its Iriends « - aie 11 Barclay St., New York City. Tel, 5922 Barclay. 
partment, manager, and E, J. Deville, chief folder giving particulars and terms regard > 
; . , Please send for our Catalogue and samples of oe ~4 
inventor ing its “silk gauze” carbon paper and non fold, Typewriter Linen and Carbon agers 
Washington, D. C. ling typewriter ribbons. The terms of an Price Lists of same. DISCOUNTS TO TH TRADE 
The recent discussion in the Senate with especially attractive introductory offer a 
reference to the price f American manu given, including one box silk gauze carbs 
factured goods here and abroad brought paper and one silk gauze typewriter ribbo1 TO STATIONERS 


who handle Typewrit- 
i ie RE ar , Sa QATER SPECI4y >, ers or Supplies we want 
othe hit gs, it ited, that the pric ites Di ; | Po to adenine ear 
charged for National cash’ registers in ak fram [This is a perfect reproduction F2Wcst Orono” RRub-beRR Type- 
England is just about half that charged in i lors of Philip Boileau’s famous paint ne» * writer Cover. For all 
Machines. Also for 
Adding Machines, Cash 
Registers, etc. RRub- 
Those who have studied the history of colors of the Boileau painting beRR stands for all 
riff discussions will recall Henry Clay’s . that is best in a typewriter cover. Get our prices and 


out some interesting comparisons. Among together with a beautiful picture, “Debi 


inches, mounted in a genuine 


f 
bm 
¥ 


the United States, even though at pres- ing of that namé Enclosed in the folde 
ent all these goods are manufactured here is a small blotter, with a reduced picture in 





explanation of such price phenomena, viz., C. H. Victor, coast manager for the Yaw discounts to the trade. :3 They will please you. 
that the home market is always the manu- man & Erbe Manufacturing Company, wi TYPEWRITER SPECIALTY CO., Inc. 
facturer’s chief concern He figures his make a visit to the Los Angeles brancl 


72 West Broadway New York 








output upon the basis of the home market, soon. 
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ONE LIVE LINE 


IS BETTER THAN A DOZEN DEAD ONES 


Our busness is growing by leaps and bounds on the merits of our 


goods—That means 


Satisfied Customers. 
Don’t tie up money or pay rent on dead stock when you can increase 
your sales and profits by handling Storms’ 


American Brand Ribbons and Carbon 
Papers—A Live Line. 


Nor does our interest cease with deliveries to you. Every dealer is 


instructed to tell his customers: 
‘‘We guarantee Storms’ Ribbons and Carbons to be entirely satisfac- 
tory, or your money will be refunded without argument.”’ 


And We Back This Guarantee. 


“CAMEO” Brand Ribbons and “TRIANGLE” 


Our cheaper grades, 
wonderfully good—just what the low price 


Brand Carbon paper, are 
buyer wants. 

The more competition you find, the greater the need for Storms’ 
goods—they get the business and hold it. 





Over 10,000 multigraphs and other type duplicators in use, each re- 
quiring Storms’ ribbons, and the demand is increasing daily. Don’t 
overlook this profitable business—it’s yours for the asking. 





Write Department ‘‘A”’ for special proposition to dealers. 
The very best offer ever made to dealers for disposing of their pro- 


duct rapidly and profitably. 








H. M. Storms’ Company 


11-13 Vandewater Street, NEW YORK 


(Three minutes’ walk from City Hall) 

















The DUDLEY Book Holder 


doubles the value of your desk by enabling you to get out of 
the way the big book that you must have to 
work from and which is now covering up the 
papers that you must refer to. It will hold 
the big record books that you need near you. 

It can be adjusted to any desired angle and 
has a line indicator. 

We make this same holder mounted ona 
pedestal which can be > broug tht as close to your 
desk, typew1iter or adding machine and can be 
raised or lowered to any height desired. 

Write for circular describing full line of 
Loose Leaf ¢ Op’ vy, Pad and Book Holders. 


THE DUDLEY MFG. COMPANY Marion, Ohio, U. S. A. 


Phase mention Office Appliances when writing 


Patented. 
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SPECIALTIES 





(By Special Correspondence.) 


Cincinnati, O. 

The Office and Store Supply Comp 
Cincinnati; J. A. Miller, J. R. Long, Osc 
B. Todhunter, A. A. Tildesley and W. B 
Elliott; capital, $15,000. 

Detroit, Mich. 

Construction is well under way for a larg 

factory to be erected on the outskirts 


Detroit for the Clipper Clip Company, who 


expect to give up their plants in New York 
and Bridgeport, Conn., and remove abou 
August 1 next. The business of this com 
pany has increased to such an extent that 
the move to a larger plant has long been 
necessary, and in looking about for a loc: 
tion that would be central the Michig 
city was decided upon. It is the preset 
plan of the company to take the machinery 
from Bridgeport first and have it in running 
order before the New York factory is dis 
mantled, thus keeping up the product 
Some of the help will go to Detroit with 
their employers. When the new plant is in 
full running order some new numbers are 
to be made. 
East Orange, N. J. 

A. R. Palmer, F. R. Serles and C. F. Kern 
has incorporated the Office Specialty Manu 
facturers, to manufacture office supplies 
The capital is $30,000 

New York, N. Y. 

Miss Marie Heilborn of New York City 
has invented a letter opener that will open 
400 letters a minute. 

Ocean Springs, Miss. 

Band-Stamp.—A H. Merrill, Ocean 
Springs, Miss. The stamp is especially 
adapted for use in entering lists of names 
on either books or papers, or both, as for 
instance pay rolls. In the present device 
a stamp is provided for each name and it 
is evident that the impression from eacl 
individual stamp may be repeated as many 
times as desired. In case the name of an 
employee is no longer used for any reason, 
it may be removed from the belt, and an 
other substituted therefor. 

Port Arthur, Ont. 

O. H. Waugh & Co. have purchased a 
piece of property for the purpose of manu 
facturing their register and accounts sys 
tem. Within three months they expect to 
have three hundred men in their employ 
The headquarters are at Buffalo 

Philadelphia, Pa. 

“Do you transfer your files June 1?” is 
the timely sign hanging in the window of 
the big Hoskins store and directing par 
ticular attention to the display of files and 
card in cases beneath. There are shown 

















Globe-Werni 


san S I Dig 

ne, { boxes, G locument files, S 
n s and many others 

If tion be the highest form 

Alvah Bushnell has indeed 
g being flattered. For there | 
( S ( several attempts 
dup ie B Paperiod Wa 
Since the fire in the Bushnell establishment 
many prove appointments ha\ 
been made and tv floors, each 120 f 
deep are now taxed to their capacity t 
produce the Wallet nd the Bushnell Pet 
fe | tt Cop! P 

+ 

Adar ietz, the skillful engraver, whos 
work attracts attention by reason of its 
artistic merit and individuality has an offe1 
which should prove particularly attractiv: 
to the trade for which’ exclusively hi 
works. Because of the nature of his activi 
ties Mr. Pietz prefers not to make a publi 
announcement but the trade which corr: 
sponds direct with him will be benefited 

* 

The Shelly Salesbook Company, 12tl 
and Buttonwood streets, has issued a call 
for stockholders to meet June 25 to au 
thorize the increase of the capital stock 


from $30,000 to $100,000. The new stock 
will first be offered present shareholders 
and will be used t xtend the business 


Springfield, Mass. 

United States Sealing Company has been 
incorporated for $800,000 to make and mar 
ket < new devic¢ ror sealing envelopes, 
packages, etc. N. P. Bugbee is president 
and D. J. Bugbee is tr 
St. Louis, Mo. 

The [Trueblood-Peebles 


l orporated to manu 


asurer., 


Manufacturing 
Company has been inc 
facture and deal in office and hospital furni- 
tur: Frank W. L. Peebles and Alva C. 
Trueblood, of St. Louis, and Victor E. True 
blood of Kansas City, Mo., 
interested. The company’s capital stock is 
$10.000 


are among those 


NEW BLANK BOOK COMPANY. 


Kalamazoo capital is interested in th: 


organization of the new Western Blank 
Book Company, Benton Harbor, a con 
cern which will engage in the manufacture 
of blank books on a large scale. The capi- 
tal stock placed at $175,000, of which 
$150,000 is common and $25,000 preferred 

[The new company occupy the build 
ing of the old Hopper Stationery Company 

\mong those heavily interested in the 


company are: H. F. Dayton, president; W 


' 


C. Baster, vice-president; Humphrey S$ 
Gray, secretary; Bertrand Hopper, treas 
urer; Henry McLean, manager. Mr. Day 
ton and Mr. Hopper are heavily interested 
in the Kalamazoo Stationery Company, be 
ing Officers of the | concern. 





The life that does no good is guilty 
of much harm. 


OFFICE APPLIANCES 121 








Why the Triner Postal Scales 


Ac est and 


fica t Aute iatic Scales 
AUS | lo not show any 
ati where the article 
iced Le atform, they reg 
aiway rre t 

y ar icted entirely of the 
Cold Rolled Steel; absolutely no 


g reak in transportation, 
4 Nanas in design and finish. 
Sold by all Leading Stationers. If 
yours cann ipply you, we will pre- 
1€ eX] s Charges. 


TRINER ‘SCALE & MFG. CO. 


1155-57-59 W. 21st St., Chicago, Ill. 











Pens of Quality 


@ No. 45. A very popular ‘‘all around” pen, whose 
excellence is the fruit of intelligence and expenence in 
producing a perfect pen. 


Trademarks and Copyrights 


Send your business direct to 
W.LMASON&CO Washington. Saves time and insures better service. 


ey Personal Attention Guaranteed 
5 Years’ Active Practice 


Specialty: —Typewriting and Adding Machines 


Address E. G. SIGGERS 


Suite 33, N. U. Bldg., Washington, D’ C. 











Our Bookkeepers’ Falcon 
@ Ask your dealer or sendus |0c for samples. Per single 
gross by mail $1.00. Our guarantee goes with every box 


W. L. MASON & CO. (Inc.) 


Keene, . - New Hampshire 











QUARTERED O4K, GOLDEN, DULL FINISH. 154 In. long, 8% In wide, st Bo in. be 
Weight, 10 lbs. 7 feet Shelf Surface. Each cabinet is packed In a corrugated 

box ready to express. Packed in crates of six cabinets for freight PRICE, $3, 50 
shipment. Circulars Supplied Free to Dealers. Express Prepaid 

to any part of the U.S. On receipt of postal money order for $3.50. Write and 
ask for Dealers’ discounts. S. §. CROOKS MPG, CO., 47 East 4th St., St. Paul, Mina. 


THE ROTARY LINEOGRAPH 


New Model Clean Simple Expeditious 


Weight, complete, 8 lbs. Prints anything from a postal 
to a foolscap. 

The Most Modern, Simple and Rapid 
Duplicating Device on the Market. 
IMPORTANT Lineograph Machines are sold without 

restricting the user to purchase or use 
our supplies. We make the best and scientifically 
adapted materials, regardless of the great reduction in 
elling prices from those which hitherto obtained, 
than the superior exeellence of our goods to retain 














ind are under no necessity to resort to expedients other 


atronage Send for Pri Lists and Descriptive Booklet 


Makers of Duplicators and Supplies 


The Lineograph Company, 112 Fulton st. New York, U.S. A. 














Redor Black Vulcan Stylo Pens 


Two Sizes 44 and 54 Inches. The ONLY perfect, non leakable pete Pens at a moderate price. 
Extra Size, 8 inches, (black only) $1. 


Send for 
Catalogue SEYULCAN’ 
and MADE IN AMERICA 





Discounts 


J. M. ULLRICH & CO. “°Si0Gi PTO NB SOON IN Pane 
135 


( Established 1884.) AGENTS WANTED. 


” New York, N. Y. 


Greenwich Street, (Thames Butiding.) 








es 





DEALERS, Our Advertising Campaign Means Profitable Business For You. 


WRITE With COMFORT 


accommodates itself to your hand. Bends to cast pasnense ot the muscles; 


TOWER’S ELASTIC PENHOLDER and pre vents W Tite rs’ and book-keepers’ cramp. Eliminates peraps ra See : 


makes the day’s work easy and pleasant. Price 25c, five for $1.00. If your stationer cannot supply you, send us 
vddress and we will give you a sample free. Enclose seven two-cent stamps for postage and packing. 


CUTTER-TOWER COMPANY, 184 Summer Street, BOSTON, MASS. Dept. AA. 
Address : 











Stationer’s Name 








I22 


PEN‘*G PENCIL 
Se 





Chicago, Ill. 


Sam Mayer, Chicago and western mana- 


ger of the Joseph Dixon Crucible Company 


spent a few days in St. Louis last month 
with S. H 


Louis representative. 
Eau Claire, Wis. 


known 


Dougherty, the company’s St 


A large and well fountain 


manufacturing 


pen 


concern has submitted a 
men of Eau 
Claire in that city 
Stock efforts 


are being made to secure the industry for 


proposition to the business 


regard to locating at 


is being offered for sale and 
Wisconsin 


Janesville, Wis. 


Parker Pen Company of 


The 


this city recently received the order for the 


George S 


manufacture of fountain pen, to be 
sented to William Jennings Bryan by the 
of Wausau. This probably the 


expensive ever 


pre- 
city was 
most 
the United States for the 
The pen cost $50 and was constructed of 


pen manufactured in 


purpose of sale 


solid gold and encrusted with pearls and 


small emeralds. 
Jersey City, N. J. 


Fountain Jersey 
Incorporators, 
Seifert and Neil 


will 


Scott Pen Company, 
City; capital, $150,000. 
Frank Whitecar, John O 
M. Macdonald. The 


facture fountain pens, pens, ink and station 


company manu- 


ery goods 
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Milwaukee, Wis. 
Mrs 


Milwaukee, a commercial 


John Holland Fountain Pen Company 
Cincinnati, recently met with a serious ac 
cident at Akron, O. Mrs. Huntoon was 


a skidding automobile fire engin 


so badly crushed that it 


truck by 
ind had her foot 
vas necessary to amputate the member, 
ng only the heel. 


Newark, N. J. 


One of the smallest, but one of the most 
ictive, concerns in Newark is C. P. Hig 
gins & Co. of 8 Willow street, manufac 
turers of hard rubber and silver fountain 


penholders. Their factory is a little brick 


building twenty by twenty feet, three stories 


high, but every inch of space is used, and 


vere are said to be only three concerns 1 


he country whose output surpasses that 


the Higgins people. Three years ago the 
started in with only one lathe, turning out a 
Now they have twen 


11.000 to 15.000 


few hundred a week. 
ty lathes and turn out from 


wee k, 


expect to 


and in September 


mark 


shipments 


penholders a 
October the million 
Chey 
to Spain and South America 


New York, N. Y. 
Waterman, of the L. E 


pass 


have recently made larg 


Water 
will arrange an exhibition of 
pens at the Alaska-Yukon 
Exposition at Seattle, Wash 
Pittsburg, Pa. 

Alexander, Count von Faber Cast 
ent head of the 
the great lead pencil manufacturers, and the 


Frank D 
man Company, 
[deal 


Pacific 


rountain 


ll, pres- 
German house of Faber, 
practical founder*of the modern lead pencil 
May 


21, accompanied by his American manager, 


business, was a guest in Pittsburg on 


Jean Huntoon, 526 Bradford street, 


traveler for the 





who has charge of the pencil business of 
the concern in New York. The old Johann 
Faber pencil factory began in 1761, with 
20 employes Today there are thousands 
employed i1 ctories in Germany, Franc: 
nd America. It is to look over Americai 
cities and the lead pencil industry gen 
lly in America that Count von Faber C 
tell is touring the country. He went west 
the same evening, intending to go as far 
Pacific 
Springfield, Mo. 
Representatives of the American P 


Hoboken, N. J., were here re 
to selecting a site for a 
The 


wood that is need 


Company oO! 
cently with v1eW 
southwestern branch plant. forests 
the Ozarks furnish cedar 
ed by the company 


Wells, Minn. 


The Rentz Pen Company has been organ 


ized with sufficient capital to put on t 
market the latest development in self 
and self-cleaning fountain pens. It 1s 
invention of George Rentz, a jewele 


this place, and the patents cover two 


Mt 


of locking device on the filler rod 
Rentz is president of the company 
George Schmitz, secretary and _ treasurer 
H. C. Seedorf is in charge of the factory 


Waterloo, Ia. 
Strong has just joined the organ 


William A. Welty Company 


F. O. 


ization of the 


here. Mr. Strong is an experienced spe 

ty salesman, having traveled extensively 
the United States and England on selling 
missions. He knows the fountain pen bus! 
ness very thoroughly, and will be a valu 
able adjunct to the company’s force. M1 
Strong will be the general field man for 
the William A. Welty Company 





Made only with 
Iridium Platinum Points 


black. 





_ See 


— 
es —_——_-@ 


Our new $1.00 Pen. 


D. W. BEAUMEL & CO., 





sé ‘en’? is superior to any other, of any style, color, finish, shape or 
The Red Raven Every ‘“* Red Raven”’ sold means a satisfied custumer. 


‘*No. 4 Special’? Fountain Pen. 





Write for prices in dozen and gross lots. 


(Established 1885) 


THE “RED RAVEN” STYLO 


(REGISTERED) 








Made in America. 









RED RAVEN STYLO 
—MADE IN A — 


—___ Ss —, ae = 





Fountain and Stylo Pe 


price. 


(Exceptional Value.) 


Also get prices and discounts on our Well known 


P. " 
OFFICE AND FACTORY, 37 ANN STREET 


Consumer Pays No Duty 


It is made in all red, red and black and all 


— + 










——— i - 


* RIVAL” Fountain Pens. 


We REPAIR all makes of 


NEW YORK. 














ONES IMPROVED Li: 


BECAUSE OF QUALITY AND NAME. 


A NATIONALLY KNOWN AND RELIABLE STANDARD OF VALUE. 
LIKE STANDARD BRANDS OF LEDGER PAPER. 


SOLD THROUGH EXCLUSIVE DEALERS. 


Write—JONES IMPROVED LOOSE LEAF SPECIALTY CO.—Chicago 


9 to 13 SO. ANN ST, 


THE BEST and 
EASIEST SOLD, 
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THE ART OF SELLING THINGS. 






rding to the latest available figures 
than six million persons in this coun- 
try are engaged in selling things; and 
this vast army fully one million 
travelers It would seem, tl 






5 Bright 


Points to the 
Collins, oF with deeper insight into the rea ‘‘Crown’”’ 


quarters it has been fashiomabte to look 1. Uniformity Il. Durability II. Cleanliness 
upon the drummer as a parasite—as a use- 


nd profit-snatcher, stand- IV. Clear Colors V. Manifolding Power 


, that there is a large audience 
James H. Collins’ entertaining little work 
entitled “Human Nature in Selling Goods.” 

r persons have studied American sell 
ing methods to better purpose than Mr 


Collins, or with deeper insight into th¢ 





iddleman 





ing between the producer and the con- 

sumer. Mr. Collins overturns this silly f q Contribute to make ( 1 Brand Ribbons and Carbons distinguished for their 
lacy nd shows that a live drummer is excellences. The] rticu rades put to the specific uses for which they are 
Beige ss pee inufactured, give a high f satisfactory service. 

real educator and a veritable advance agent 

ah wneimneme @ Dealers who are handling Crown Brands are building up a profitable business. 








The author’s main contention is that the Maywsend ya whe ——————————— 


man with the best practical knowledge of 


t 


human nature will make the most success- Crown Ribbon @ Carbon Mfg. Company 




















ful salesman. ROCHESTER, NEW YORK 
Mr. Collins is no mere theorfst. On the 
contrary, he illustrates every point he | 





enings. The scope of his little book is 1 


makes by ane ‘todes based on actu ui pa ba FOR EST CITY ‘The ORT ROIS” Connie 











p 
1] i li f lg the one coin 
usually broad and discusses the selling of SECTIONAL wrapper you 
, ; , . "6 . should always 
-~ } . r lat 1T 
every imaginable commodity from life in should alway 
coy Seether BOOK CASES Svs abd 
_ 2 See whee Are fitted with our “Cin't make grads. Conse 
reader will be amazed by the extent to bind equalizer.” Mak- tent advertising 
; : ‘ ing the sections air cae. amen 
which the larger houses have reduced sales- tight and dust proof. ——— steady de nand- 
¢ . M f | ° eoee —e other = = Are you in sha 
nansni oa science. Many of them main- ures of superiority. jj ne 
t p toa 1en< any They get the business —_e soomuny aS Holds al! ee ee t 





p—and coins can’t come ou or pee ane 
unroll. Millions used every year NINE: Si ES—Fits ali U. 
8. and most Canadian coins. Write for special terms to 


for dealers. Station- Pwr 7 


Ils and give their green 
ery stores are using 


f 


tain regular sch 


men as thorough and as exacting a course them for display cases. Write for prices dealers. 
, , and dealers discounts “The Euroke” Don't i COIN BA 
is the one ial grade of 


DUCK and OUBLE S STrTene ED. “Wing ay te eapense- 
tion from banks, large stores and ali business house 
Twenty sizes. StorK up on these goods. Write tolay for 
prices and samples 


Detroit Coin Wrapper Co., 10 John R. St., Detroit, Mich. 


ot oisacts, dhey dia AeUnME: accion 1 
— : | FURNITURE CO. 


before the embryo salesman is allowed even 
[Rockford, Illinois 











to approach a real “prospect.” Mr. Collins 
1 





thinks that country boys develop into exce 











lent salesmen on account of an inborn per- 
sistency and earnestness which are often S " va " 206-208 
lacking in their city-bred cousins The AAU - W. Water St 
-hapter on “Banishing Blue Devils” (bred MrLwaAvVKEE 
f overwork and. too much worry) will “SCHAUM* 
strike a responsive chord in the breast of SUTS~ 
every man who has been their victim. se EN 
“Human Nature in Selling Goods,” by ac > GRAVING AND 
PRINTING CO- 


James H. Collins: Henry Altemus Com 
ASK ANYONE WHO KNOWS US 


pany, Philadelphia. 3oards, price fifty 


cents, postpaid 

















NEAT HOUSE ORGAN. 
The National Blank Book Company is 





A DUPLICATOR 
The Dupligraph does all claimed for BOOK- KEEPERS 


it. 100 perfect copies from pencil. pen, | Curt OUT YOUR TRIAL BALANCE of Personal Ac- 


: z ° e 71; or typewriter in 10 minutes. Cleans 
sending out regular monthly issues of The tacit. Noexpencive supplies. Abeo- counts, by using our Ledger Balance Proof. It’s 
: : : 2 ; : saneir Gummaeel, Waak ter conan new, and you have not seen it. Write us and we will 
National, the company’s clever little hous: railroads, corporations, business mea send you testimonials that will make you SIT UP 
’ ; Se ee AND TAKE NOTICE 


Price, $5.00. Write for special offer 
good only until July ist next THE 

DUPLIGRAPH CO., 973 Vermont Ave., MILLER & HAM, Chattanooga, Tenn. 
Detroit, Mich 


organ The book is full of hard sense, 
mixed with humor, and, of course, not with- 


out proper exploitation of the National 


i, panier aaaetaeieatisinee || A TYPEWRITER CABINET FOR $3.00 | 


April number contains an excellent halfton« 














portrait of Chas. North Bellman, chairman Out of stock desk 

of the Committee on Entertainment of the q MR. DEALER: Get 3 birds with 1 stone 
National Association of Stationers & Man q Clinch a sale when prospect says no room for 
ufacturers—the man who is making Toledo a typewriter 


Gg 100% profit for yourself, besides selling 
machine 
q Satisfied customers. 


eas > ofte . : - , 
PP coc tak. oe See an Oty Disappearing Stand Co., 1606 Nicholas, Toledo, 0. 


famous 
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Wallets-Folders-EinvelopesFile Pockets 











cit Sizes 








‘ , TE MAKE Paperoid of several 

different thicknesses, but all thick- 

nesses are of the same quality of 

stock. The lighter quality is used for mail- 

ing purposes by Banks, Trust Companies, 

Lawyers and others sending valuable papers 

: . by mail; also for filing small quantities of 

/ & papers. Medium weight is used for large 

flat wallets, and for all expanding sizes. 

. Then we make an extra heavy grade for 
s hardest usage. 








Removable 
Card. 
2x3 in. panel. 


Flat Paperoid 
Folder, 
for Vertical Filing 


“Paperoid” is a coined word and secured to 


us by Registered Trade Mark. 


There is no other line of filing envelopes 
and wallets in the market that can compare 
favorably with ours for variety of styles and 


durability in use. 





The accompanying cuts show a few of our 
leading styles, but we have many others, 
and can furnish anything your special busi- 
ness may require, no matter how small—no 
matter how large—the goods or the quantity. 


Paperoid Filing 
Pocket, Showing 
our Regular 
Expansion. 


We have recently more than doubled our 
capacity for manufacturing these goods, and 
will be glad to send samples and give 
prices to any who will write for them. 


ee rs @) 


eer 


Combination 
Paperoid Filing 
Pocket, Closed, 





pce <1 sOIN Au uy 

















(i 


Removable 
Ca 


Full Panel. 


Paperoid Folder, 
with 1 inch 
Expansion, for 
Vertical Filing. 


-3 


Paperoid Filing 


Pocket, Showing 
Drop Front. 
a 


Combumation Paper- 
oid Filing Pocket, 
Open for Reference. 


ALVAH BUSHNELL COMPANY 


942 MARKET STREET, PHILADELPHIA, PA. 
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(By Special Correspondence.) 
Cincinnati, O. 
& Store Supply Company 


The Office 
been incorporates 
Incorporators are: J. A. Miller, S. L. Tildes 
ey, W. R. Elliott, O. B. Todhunter a: 
I. R. Long 


1 with a capital of $15,000 


Topeka, Kans. 
The J. A. Raach 
City, Mo., has placed the agency for 


i 
new modern, offi 


Company of Kans 


e machines with the Wil 


son Office Supply Company, of this city 


[The Writerpress, the A. B. Dick lett 
folder and the Elliott addressing macl 
will be distributed to the local territo1 


by this concern 
The Wilson Office 


which concern Mr. Joe 


Supply Company 
Wilson is the 


lately installed 


er and manager, have 
very complete repair department for typ: 
writers and adding machines. Mr. Wilso1 
now has four repair men employed 
the business is nstantly increasing. TI 

Wilson Company lately secured a man from 
ry of the L. C. Smit 


Company, who 


the Syracuse fact 
& Bros 
] 


charge of the typewriter 


Typewriter 
repairing. T 
are now getting repair work from all p 


the state 


N. Y. STATIONERS RE-ELECT 


OFFICERS. 

\t the annual meeting of the board | 
directors of the Stationers’ Association . 
New York, the following officers wer¢ 
elected : 

President—Th« L. C. Gerry, of Gerry 
& Murray; fi e-president—Charles A 
Lent, of Brown, Lent & Pett; second vic: 
president—Nathaniel A. Hanau, of Fiedl 
& Hanau; secretary—H. W. Rogers, 

Wilbur & Hastings; treasurer—William C 
Bardenheuer, of Boorum & Pease 

The regular nthly meeting of the 
sociation was held May 19, in the orgar 
ization’s r 309 Broadway. Vice 
President N. A. Hanau occupied the cl 
in the absence of Theo. I. C. Gerry 

Upon recommendation of the board of d 
rectors it was decided that no action should 
be taken on the letter sent by the Boston 
Stationers’ Association relative to the 
iff on lead pencils 

The Unit Steel Cabinet Company 
New York, was unanimously elected t | 
membership ) 

\t the regular monthly meeting of tl | 

B ] 


Board of Trustees of the Stationers’ Board 
in New York on May IItl 


pre sident of tl 


of Trade, held 
lenry C B 


ppointed as delegate to repré 


inbridge, 
Board, was 
sent the organization at the fifth annual 
National Association of 
Stationers and Manufacturers to be held at 
Toledo next July The Chicago Station- 


convention 


1 


is appointed President F 


ers’ Association 
B. Gibbs as delegate from Chicago. 

















BECOMES DIRECTOR OF BOURSE. 


John F. Soby, New York sales manager 


for the Lamson Consolidated Store Service 
Company, is said to have resigned his posi- 
tion to become the director of the Inte1 
national Office Equipment Bourse at Broad- 
way and Warren streets, New York. Mr 
Soby is a well known man and is thorough- 
ly experienced in office and store equip- 
ment lines. Those leading manufacturers 


who are members of the Bourse are to b« 





JOHN F. SOBY. 
congratulated on having so capable a direc 
tor as Mr. Soby in charge of the affairs of 


the institution. 

Mr. McCormack, the present director, 
will devote his time to the System Service 
Reports issued weekly by the Bourse. Both 
Mr. Soby and Mr. McCormack enjoy the 
confidence and respect of the entire trad 
and they will make a strong team to carry 
the Bourse on to greater success than ever 





COLUMBUS STATIONERS 
ORGANIZE. 

The dealers in stationery and office sup 
plies of Columbus, O., met recently at the 
offices of the Rugghes-Gale Company and 
formed the Columbus Stationers’ Club. 
Judge John T. Gale was elected president 
and William R. Diehl, secretary. Both 
are well known in stationery and office 
\ committee consisting of 
Edward H. Sell and A. A. Bratton, was ap 
pointed to draft a constitution and by-laws 


supply circles. 


Another meeting of the club has been ar 

ranged, to which all stationers in the city 

who were not present at the first meeting 
be invited 

The objects of the club are to promot 

social relations among the stationers of 

Columbus and to remedy trade abuses. The 


club starts out with a good membership 
and it is expected that within a reasonabl 
time all the stationers in the city will lend 
their active support to the movement. 
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Won’t soil nor fray 





Celluloid Tip \. 
Vibe 
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Every Dealer Should 
Know That We Allow 








Large Discounts Either on 








Stock Cards or Special Orders 








Index cards come in such a wide range of sizes, styles, 
ruling, weights, etc., as to be a perplexing problem to 
dealers. If you haven’t ‘‘it’” in stock take the customer’s 

specifications and send us the order. We'll fill it promptly 
either stock or special—and allow you a liberal margin of profit. 

Our prices are lowest consistent with quality. 


Write for samples and prices. 


STANDARD INDEX CARD CO. 


701-709 ARCH ST., PHILADELPHIA. 











Chichester 
Typewriter 
Chairs 


are 
Favorites 
with the 


DEALER 


because 
they please 
the 





Consumer 


They 
please the 
Consumer 
because 


“THEY FIT THE BACK” 


If you sell Typewriter Chairs get our Catalog. Shows 
our Full Line of Patent Adjustable Back Chairs. 


Chichester Bros. Chair Co. 
207 Canal Street, New York 














have double the efficiency of any other 
paper fastener. 


@ They do what no other paper fasten- 


er does—hold the papers together 
secure and straight so they can’t pivot. 

_@No other paper fastener is so effec- 
tive. No other has won such popularity 
in so short a time. ; 


DEALERS EVERYWHERE 


are having big success with the 
“Superior.”’ It is not only a quick 
seller and gives complete satisfaction 
but it pays the dealer a good profit. 


WRITE FOR SAMPLES 
AND PRICES. 


THE SUPERIOR MFG. CO. 


SIDNEY, OHIO, VU. S. A. 











ONE MONTHS BUS! 





| DAILY FILE 








SS BOUND 


THE NYE=-WELTY CO., 1314 Hartford Building, Chicago, Ill. 






Do you want to know how prac- 
tical and how quickly our 


Welty’s Deposit Slip 
File and Binder 


SELLS ? 


Write us to-day to send you one 
on the condition that you can return 
it if you can’t sell it to your banker. 
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A PLEASANT TIME AT MONROE. 

During the coming stationers’ convention 
the Weis Manufacturing Company will en- 
tertain the visitors who wiil take the op- 
portunity to visit this quaint old city. Mon 
roe is one of the oldest settlements in the 
state of Michigan. It was there that im 
portant engagements took place during the 
war of 1812. It is the home of General 
Custer and a monument is to be erected 
here in his honor. Monroe is now appro 
priately named the “Floral City” and is 
noted for its large and beautiful elm and 
maple trees [he city offers visitors an 
opportunity to indulge in many pleasures 
and pastimes. “Monroe Piers” on Lake 
Erie is but a few minutes’ trolley ride from 
the city, where boating, excellent bathing 
and fishing are featured. The fact that this 
city is midway between Toledo, the con- 
vention city, and Detroit, makes it easily 
accessible by trolley either way. The Weis 
Manufacturing Company’s hospitality will 
give many Stationers an opportunity to 
spend a delightful time in the “Floral City.” 
Weis Employes Present Flag and Pennant. 

A very pleasant surprise was recently ac 
corded the members of the firm when the 
employes of the company presented their 
employers with a large United States flag 
(9x18 ft.) and a large pennant bearing the 
trade mark Weis. Miss Coote made the 
following presentation speech in behalf of 
the employes: 
“Mr. A. L. Weis and Bros. of the Weis 


Manufacturing Company 
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“By request I take pleasure in present- 
ing to you this American flag and pennant 
from your employes to be placed upon your 
factory building with the earnest wish that 
it may long wave over a company who 
stand for the right.” 

The appreciation and gratitude of the 
members of the firm was sincerely ex 
pressed by a few well chosen words from 
A. L. Weis, president. He expressed his 
thanks, not only for the gift, but also for 
the manifestation of the loyalty and faith 
of the employes. A large number of the 
present employes have been with the com 
pany since its early days in Toledo. Mr 
Weis took this opportunity to thank them 
for the assistance they had rendered in 
building the business to its present propor 
tions 


PAPER FOR SPECIAL MACHINES. 


The Colonial Company of Mechanic 
Falls, Me., is successfully marketing nar 
row roll paper for use in adding machines, 
time recorders, police registers, stock tick 
ers, etc. 

They also make narrow rolls suitable for 
he drug counter, for galley proofs and for 
ribbon paper, as well as keyboard paper for 
monotype machines. The company will 
make special sizes to order and invites cor 
respondence from those who require paper 
of the kinds mentioned, or roll paper in spe 
cially ordered sizes to .fit requirements of 


customers. 


USEFUL LITTLE INVENTION. 

A new device whose general use will help 
to do away with the old-fashioned, danger- 
ous sharp pointed spindle for papers, etc., 
is the Devoe Patent Spring Spindle File 
shown in the small cut presented herewith 

Besides serving as a holder for papers, 
this clever device, which is manufactured 
by the A. F. Lewis Manufacturing Com 
pany of Boston, Mass., may be put to a 





PATENT SPRING SPINDLE. 


variety of other uses. It will hold open 
the note book of the stenographer when 
she is transcribing her notes, giving the 
proper angle for correct vision to the page 
from which she is reading. When fastened 
to the wall this device will serve as a very 
safe and convenient hat hanger 3esides 
the uses enumerated, a variety of others 
may be found for it. 
The retail price is twenty-five cents 


Nature teaches us a lesson. She has 
arranged our bodies so we can’t pat 
our own backs. 





EVERLASTIN G INDEX TABS 








“Y and E “ Everlasting Index Tab, fastened 
to card of 4 
Band in tion 





Compression Band released, to attach 





on the market. 
man Silver—that means they won’t rust. 
justable, but the labels are reversible, and may be 


mum cost 
nowadays realizes the value of an elastic Indexing System. 
Tabs enable one to shift and alter his Indexing arrangement as often as necessary. 


Write at once for our new 8-page folder, illustrating, describing, and pricing our 
complete line of Tabs and Label Holders; sample tab 5c; set of 5, one of each size, 25c. 


E HAVE recently taken over from the 
Chicago Business Systems Company all 


the manufacturing and selling rights applying to 
these Everlasting Index Tabs, and have re-chris- 
tened them as above. These unique little Index- 
ing Helps, combined with our original line of 
~ oa Adjustable, Flat and Angular Metal Label Hold- 
ers give us easily the most elaborate assortment 
These handy tabs are made, each of two pieces of Ger- 
Not only are these tabs ad- 
read from either side. 


& 


We furnish these tabs in five sizes, with special printed labels to order, at a mini- 
Every business man 


These ‘‘ Y and E”’ 


also celluloid windows for labels when desired. 








[nt Yat. =) 


Our largest stock No. 90 



































eel tne ‘Cnmaiad BOSTON 
a CLEVELAND 





Executive Offices, 


NEW YORK PHILADELPHIA WASHINGTON 


YAWMAN 4»? FRBE MFG.(CO. 


ROCHESTER, N. Y. 


BRANCHES : 


CHICAGO ST.LOUIS SAN FRANCISCO 


BUFFALO PITTSBURG Sise Mo. sn, with month! 
LOS ANGELES 
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: 
: 
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BLANK BOOK FIRMS MERGE. 
[’. K. Brownell & Company, of 56 War 
ren street, New York, have taken over en- 


tire control of the business of the Spangen 
berg & MacLean Company, well known 
blank book manufacturers, 17-19-21 Cliff 
stre The officers of the newly organ 
ized company are as follows: 7 K 


Brownell, president; H. Spangenberg, vic: 
president, and J. A. Tonner, secretary 
treasurer. 

Che plant the Spangenberg & Ma 
Lean Company, into which they moved on 
ly a few months ago, is one of the finest of 
its kind in the city. Everything that can 
be done to facilitate rapid production is 
arranged for. The two floors giving 20,000 
juare feet of space are so arranged as t 
carry the work through from beginning 
end, process by process. 

T. K. Brownell & Company are well 
known in the stationery trade. This ac 
quisition of a modern and complete manu- 
facturing equipment will enable them great 
ly to enlarge their plans and to catch up 
with delayed orders The new factory 
makes it possible for the company to turn 
out large orders in rapid time. 

The fourth floor of the plant contains 
much up-to-date machinery, including the 
“Double L” ruling machine, McAdams 
patent, which rules both ways and sides 
simultaneously The ruling department 
in charge of James O’Regan, who was 
foreman of the J. G. Shaw Blank Book 
Company’s ruling department for twenty- 
five years. Besides the ruling, the sewing 
both job and patent book work, stitching, 
cutting and rounding are done on this 
floor, the work reaching the third floor for 
punching, creasing, numbering, forwarding 
and finishing [The stock, shipping and 
fice departments are on the third floor 

Those desiring to address T. K. Brownel 
& Co., should send their communications 
to the company’s new address, 17-19-21 


Cliff street, New York. 


MAKES PACKAGE FASTENERS. 


The Universal Package Tie Device Com 
pany of Macon, Ga., is selling to the trad 
a white and colored tape with special fas- 

ae 


tening devices, declared to be cheaper than 
rubber bands and more effective than either 


rubber or strings The tapes make an at 
tractive method of tying a package, and are 
as lasting as the fabric of which they*are 
mad¢ 
The devices are favored by public 

cials, lawyers, banks, insurance companies 
and, in fact, by every one having papers to 
tie together for nvenience and safe keep 
in 


NYE GOES WEST. 

E. C. L. Nye, of The Nye-Welty ( 
pany, Chicago, left recently for a business 
trip to the Pacific coast. He will stop at 
Minneapolis, Spokane, Seattle, Portland, 
San Francisco, and Los Angeles, and will 


return via Salt Lake, Denver, Omaha and 


intermediate points. 
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The Most Com- Carbon Papers, Transfer Papers, Stamp Rib- 
( plete Line bons, Carbon Rolls, Typewriter Ribbons, Type (| 
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writer Oil, Numbering Machine Ink. 


Interesting Proposition to Dealers. 







J. A. HEALE & CO. 


MANUFAC TURERS 
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The mark of culls 


) 94 JOHN STREET $8 NEW YORK, N.Y. 


Veep @®) gC 











[mperial 


This Stationery Rack 


is made of Quarter Sawed Oak. 
Handsomely Finished in Golden Oak. 

It has two compartments for Envelopes, of two 
business sizes, two compartments for Letter Heads 
and one tor Legal Size deg The drawer at bot- 
tom will hold Carbon Paper, Pencils, Erasers, etc. 


A place for everything s (hak Vee seaneairaal ler uses. - - 
d Co This Oak Stationery Rack 
erl ial Met O Ss gives tone when on the Finest Desk. 
|mperial Gro |NDEX, FILING AND Will outlast ten of Cloth Board Racks. 


eae wsourvec ” LOOSE [EAF [JEVICES The Price is $3.00 
ma aos satel SPLENDID VALUE 








Stationers and Typewriters Dealers. Special Proposition—Big Discount. 














‘The Capitol” 


is a large, handsome 
Ink Stand for home or 
office desk, constructed 
scientific principles 
1 broad, flat base to 

stability and a 










; M2 a graceful dome - shaped 6 Two Pressed Glass Stands 
NO. 1 Cut Glass $1.00 | reservoir to hold the and Bese. . «si s<shaceueen $2.00 
No. 2 Pressed Glass 50 | supply, of several in 7 ocutGlass§ an 

No. 7 2Cut Glass Stands & Base 3.00 


yn tos 


Protected both from 
rand Dust, the Ink 
1 neither Evaporate 
r Clog, and is always 
endered clear and fluid 
til the last drop is 
from the small 
oncave depression un- 


der funnel 


o > 


Depressing of the 
innel is avoided, the 
right amount of ink 


ing fed without loss | No. 25 Capital Inkstand, with 
or injury to All-Glass Pen Rack oa S's .$ .75 
pe No. 26 Two No. 25 Inkstands on 
No. 50 Capitol Inkstand....$ .25 Oak or Mahogany Base... . 2.50 

















Send for Catalogue of Office Specialties and Trade [ iscounts 


CUSHMAN @ DENISON MFG. CO., 240-242 W. 23rd Street, New York 
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Frank Bayer 
Company 


22 North William Street, 
NEW YORK CITY 








MANUFACTURERS OF 


INKED RIBBONS 


description 





of every 








The manufacturing, 
jobbing and export 
trade especially 
memseeeea, : ¢ 3% 
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otting Paper 


We are the largest exclu- 





| 

sive manufacturers of Plain 
: and Coated Blotting in the 
» country. 


Stocks carried in all the 
larger cities. 


Standard Paper Mfg. Co. 


Richmond, Va. 


Makers of “Standard,” 
“Imperial” and “Sterling” 
Blotting —“Royal Worces- 
ter” Enameled Blotting. 


. 
. 
J 
. 
J 














GERALD J. CONNOLLY 
ATTORNEY-AT-LAW 
711 Fourth Nat’! Bank Bidg., Cincinnati, Ohio. 
Special representative of Office Appliances in Cin 


cinnati. Special attention given to Commercial Law 
14 to the Office Appliance field. 
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Loose Leaf Filing System for 
Clippings 


\t a recent meeting in Cleveland of the 
Central Electric Railway Association, Rob- 
ert N 
of the Ohio & Southern Traction Com 


Hemming, assistant superintendent 


pany of Columbus, O., read an interesting 
paper on the loose leaf filing system for 
matters in periodicals. 

‘The first part of Mr. Hemming’s paper,” 
says the Electric Railway Journal, “was 
devoted to an argument in favor of index- 
ing by subjects the articles relating to th: 
different topics connected with electric rail- 
way construction and operation. In the 
plan followed by him a sub-classification 
by companies is also employed. The in 
dex saves the trouble of going over all the 
pages to obtain a particular item desired 
and also assembles all the information on 
the practices of different companies and 
even of the manufacturers of any particular 
Whether the company 
whose practice is described has perfected 


line of apparatus. 


a piece of apparatus or not, knowledge of 
its success or failure is equally important 
to another company which may be consid 
ering its adoption. 

“A very important kind of items to clas- 
sify are those relating to the legal decisions 
on accident claims. Most of the technical 
papers give considerable space to this in- 
formation. If these decisions are so ar- 
ranged that the information is_ readily 
available, it may be found to be of great 
assistance to the management and the at- 
Without some 
systematic method of filing these decisions 


torneys of the company 


the company would be, in many instances, 
ignorant of suits and claims which have 
been decided on by the courts and which 
bear a close resemblance to the cases in 
which it may be at the time engaged. An 
other direction in which the filing system 
can be of great value is in keeping records 
of the financial reports made by other com- 
panies. By comparing these reports with 
those of one’s own company, especially the 
details of expenses, valuable suggestions 
‘ould be obtained. 

“Mr. Hemming described his plan for fil 
ing articles which can be carried on with 
magazines of the usual form, but the speak 
er thought that if the magazines were pub 
lished in a different form it would be more 
convenient. He suggested that the leaves 
be separated and the folios held together 
by inserting in punched holes in the mar- 
cin two substantial stay clips which could 
be easily removed without injury to any 
part of the book. This would make it pos- 
sible for those who desired to retain the 
book in its present form to“do so, but those 

ho wished to file the sheets separately 
would only have to remove the clips. H: 

suggested that the date, volume and 
ge be printed upon each sheet and that a 
place at the top of the page be reserved 
for the section number, alphabetical indices 


and other memoranda. The pages could 


then be filed in a loose-leaf ledger binder 

He said: 

“This may seem like an expensive cover 
: I 


with adjustable posts. 


to apply to these periodicals, but throug] 
this systematic means of filing we might 
be able in some one instance to obtai 
information that would be the cause of sav 
ing the cost of 100 such binders. On 

count of the manner in which we now take 
care of our periodicals, we obtain little or 
While some of u 
make it our business thoroughly to digest 


no value from them. 


the news that is published in them, others 
will merely glance at them and cast them 
into the waste basket. How desirable it 
would be to turn back at any time and ob- 
tain all of the news published on one sub- 
ject through the current year. Many times 
this information which is handed down t 
us through these periodicals is just the mat 
ter which we are seeking. In some cass 
it is technical, but in most cases it is de- 
rived from practical demonstration, tests 
and operation. Further than that, we are 
able to make comparisons on these sub 
jects with the various railroads scattered 
throughout the country. Two roads, one 
on the Atlantic Coast and one on the Pa- 
cific Coast, might be experimenting along 
the same line and the desire of both might 
be to accomplish the same thing. Neithe: 
would perhaps know anything of what th: 
other was doing, nor the balance of tl 
roads lying between, but through the 
rious periodicals which are published we 
are kept in touch with the operations of 
the entire country. Why, then, should we 
not value this information to a higher d 
gree than we now treat it and care for it? 
“The few periodicals which I have em 
bodied in this book for demonstration hav: 
already shown me what a valuable thing 
As I began to file 


it could be made to be. 
them by subjects I read with interest a 
great many pages bearing on the same top 
ics and these articles were gathered from 
the four corners of the globe. Had | 
brought these periodicals together I would 
not have known, perhaps, that these things 
ever transpired 

“Mr. Hemming thought there were s 

] 


uid 


eral ways in which advertising pages c 
be atranged without lessening the value 
the paper as an advertising medium. On¢ 
was for the railway companies to classify 
the advertisements and preserve them te1 

porarily in binders in the way suggested 
for the reading pages. He doubted whethe: 
advertisements more than 30 days old were 


of much value except from an historical 


standpoint. Mr. Hemming had with 


at the convention a copy of his file to 
lustrate his method of filing articles.” 
The sale of Card Time Recorders of the 
W. H. Bundy make continues. Several 
tracts hav: cently been closed with con 


cerns of first importance. 
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Study the Needs of the Small 
Office 


Average Purchaser More Important Than 
Man Who Gives Large Contracts. 


] © busines in afford to disreg 
he requirements of the small put 
iser. Still less than some met: 
chants can the dealer in office supplies 
ford t ignore tl needs of the small 
office And this for several reasons. 
In the first place, the business of th 


small purchaser is important because there 
ire a thousand men of moderate buying 
capacity to every one who buys in larg: 
amounts. While it is pleasant to get a nic 
fat order for a whole equipment, including 
desks, several typewriters and four or five 
hundred dollars’ worth of supplies all in a 
lump, the big buyer, it must be remembered, 
isn’t making any mistakes and if you get 
ler, the chances are you get it be 


his or 
cause you have made a lower figure than 
your competitor—a figure, perhaps, rather 
uncomfortably close to a bare ten per cent 
profit—about half of the average profit you 
ought to make on your sales. Aside from 
the fact that these large orders come only 
at comparatively rare intervals to an aver- 
re dealer, the repeat orders for quantities 


of supplies are likewise subject to close fig 
uring. The plant of the large purchaser, 
perhaps, may be a long distance away from 


your store and the transient trade of his 
people nd even his own urgent small 
orders may be given to the dealer who is 
most conveniently near his establishment 

There is no sentiment, no zoom for per- 


sonal preferences unless figures are equal, 
with the big establishment which orders 
supplies in wholesale lots. Price, terms 
and quality—meaning fitness for the uses 
the goods are to be put to—constitute the 


moving factors in the selection. 


3ut we cannot quarrel with these condi 
tions The manufacturer and the whole- 
sale merchant are themselves confronted 
with fierce competition. Their very exist 
ence depends upon the economy with which 
their business establishments are conducted 
They keep track of all their supplies, be- 
cause they realize very keenly indeed the 
truth of the old saying, “Little leaks may 
sink big ship.” It was only a few years 
ago that the president of a big enterprise in 
Chicago—a company having six or eight 
flourishing retail stores—told the writer, 
following an increase in the company’s cap 
ital stock, that the step was taken in order 
to raise the necessary cash with which t 


make certain improvements and more im 
portant still, to accumulate in the bank 

sum of money sufficient to enable the com 
pany to take advantage of all its discounts 
—only ne and tv per cent on each bill, 


but sufficient, nevertheless, to represent 


handsome profit at the end of the year. 


importance of appar 


] + 


d shows, too, with what 


ently small items a 


direct ne heads 
‘ge concerns watch the leaks 


_ 


Lively Small Trade Valuable Asset. 

The dealer who, in addition to being 
live, courteous, up-to-date and always 
eady to demonstrate goods, is also alert to 
the needs of the struggling lawyer, the phy 
sician, the minister and the small manu- 
facturer whose shop now occupies but two 
or three small rooms—that dealer is the 
one who will work along early and late f 
maybe half a dozen years and then wake 
up some morning to realize that he is on 
the crest of a wave of prosperity that will 
leave him only when it has put him in pos- 
session of a comfortable income for life. 
The lawyer, doctor, minister, manufacturer 
and small business man will like him and 
tell their friends. The passers-by will note 
his well kept store and cheerful face; small 
orders will become more numerous and the 
size of individual orders will begin to grow 
as the business of his old friends increases. 
[I am here assuming that the dealer has kept 
his head and has maintained the quality of 
his goods; that he has made honest profits 
on the sale of honest goods. If he has 
built up his business along these lines, he 
will find his reputation spreading to the 
larger buyers, who begin to put chances in 
his way to bid on larger contracts. If now 
he is a strong man he will bid and make a 
ficure which shows him a profit, letting the 
other fellow take the business at cost prices 
and skin quality to come out even. In th 
end the quality man will get the business of 
the wise buyers, large and small, for the 
obvious reason that true economy lies in 
quality goods and extravagance walks hand 
in hand with makeshifts 

Safe in the Hands of Friends. 


The man whose store is a synonym for | 


quality—and whose reputation is built upon 
a record of integrity and fidelity; a man 
who is known all over the community as 
one who is just as pleasant, just as careful 
and conscientious in filling the order of the 
man who spends fifty cents as he is in fill 
ing that of the man with the $500 order, 
has a hold upon the regard of the commu- 
nity that hardly anything can shake. 

Take care of the needs of the small office; 
study its requirements, familiarize yourself 
vith small economies; with compact, inex 
pensive, but useful and necessary devices 
in short, take care of the small buyer and 
some day the small buyer will take care 


of you 


With the arrival direct from England 


R. J. Collins, a duplicator man of the first 
irder, to take charge of the Roneo depart 
ment of the Sweet Supply Company, that 


oncern expects to do ‘a largely inc: 


business in this lin 
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THE FAULTLESS - 
CURRENT LEDGER 




















WITH A FIXTURE CASE 





OF COLD ROLLED STEEL 


Point by point, itern by item, 
detail by detail, there is just 
one best current ledger ‘“‘The 
Faultless.”’ 








The only ledger made of spe- 
cial formed cold rolled sheet steel 
of exceptional cohesion, tensile 
strength and rigidity, not a fragile 
aluminum casting. 


The only ledger with a central 
bridge plate holding it firm and 
rigid, preventing buckling. 


The only ledger with both sets 
of toggles swinging directly over 
the centre of the operating 
screws. 


The only ledger with dust ex- 
cluding inside plates. 


The ledger that can be made 
to fit any sheet; any number of 
posts, any centre, any diameter. 


The only ledger that in compe- 
tition will get the business 
through sheer merit and quality. 


May we send you a catalog? 


STATIONERS LOOSE LEAF 
SUPPLY (0. 


‘SELLS TO THE TRADE ONLY” 
MILWAUKEE, WIS. NEW YORK CITY 
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Big Order for Loose Leaf Ledgers 


OT long ago a representative of the 

David C. Cook Publishing Com- 

pany of Elgin, Ill., came to Chicago 
for the purpose of securing some loose leaf 
ledgers fitted to the special needs of his 
company. He looked around a little and 
finally decided to investigate what the Chi 
cago Binder & File Company could do for 
him in filling the order he had in mind. H« 
reversed Caesar’s motto, for he came, h¢ 
saw and he surrendered to the company’s 
new “Queen” loose leaf ledger, finding that 
it precisely fulfilled the mental picture he 
carried with him from Elgin of what his 
company wanted for its particular purpos« 
When he left, the company retained a mod 
erately large order which had been taken 
in record time. Indeed, it was, in a way, an 
interesting order and President Mudd of 
the Chicago Binder & File Company appr: 
ciated that it had news value, so, when the 
order was niade up, he arranged the lot and 
had a photograph taken, a reproduction of 
which is shown herewith. , 

This order comprised ninety-five Queen 
ledgers, 60,000 sheets on which were printed 
4,000 subdivisions specially ordered by the 
David G. Cook Company, and 19,000 idex 
tabs, also specially designed. 

Some Features of the Queen Ledger. 

This is one of the latest productions of 
the Chicago Binder & File Company. Th: 
mechanism is simple, strong and durable 
It is constructed with aluminum casting 
back and all points coming in contact with 
the desk are rounded and polished accord 
ing to the best workmanship. The expan- 
sion of this ledger is said to be 110 per cent, 
greatly facilitating the insertion and r« 
moval of sheets and increasing the capacity 
of the ledger. The book is flat opening and 
may be equipped with a special four tumbler 
lock, the lock and key being made by the 
Corbin Cabinet Lock Company specially 
for the Chicago Binder & File Company, 
but this is not furnished unless ordered. 
The locking device with key regularly sup- 
plied is regarded as sufficient unless extra 
precautions are reqvired. The key, whether 


Chicago Binder and File Company Scores a 
Hit With Elgin Firm and Gets 
Interesting Order. 
special or regular, operates the locking me- 
chanism and expands the ledger at the same 
time. Only one key is therefore necessary. 

Che company points out the value of these 
ledgers for public records, etc., where it is 
imperative to furnish a final book of records 
to be filed away. When the book is fin- 
ished, it may be permanently locked and 
bound by pouring a little molten lead into 





JOSEPH A. MUDD. 


the key-hole. The book is then an abso- 
lutely permanent bound volume Leaves 
could not be removed without mutilation or 
without doing such damage to the book that 
the vandalism would be as evident or more 
evident than it would be with a bound book. 

Che factory of the Chicago Binder & File 
Company is a remarkably well-equipped in- 
stitution, considering the fact that it has 
been created anew within a little more than 
a year after complete destruction by fire. 
During the last twelve months the company 





EIG LOOSE LEAF LEDGER ORDER. 


has expended a small fortune in the mak...- 
of dies and other tools necessary for the 
proper handling of the manufacturing 
processes involved in the business The 
factory is now equipped to turn out the 
maximum of work, at the same time pr 
ducing goods of excellent quality. 

At the annual meeting of the stockholders 
of the company, held on May 22, the former 
officers and directors were re-elected, the 
personnel of the principal offices standing 
as follows: President, J. A. Mudd, vic« 
president, Frank X. Mudd; secretary and 
treasurer, Ben H. Lancaster. The stock- 
holders were delighted with the showing the 
company has made during the last year 
and all expressed the belief that the future 
of the company is now assured beyond 
question. President Mudd says that de- 
mand for loose leaf lines is constantly in- 
creasing and that the Chicago Binder & File 
Company is getting its full share of the fruit 
of the order tree. 


PHILADELPHIA STATIONERS’ 
OUTING. 

The most successful of the outings 
which have been so notable a feature in 
Philadelphia Stationers’ Association history 
in developing good fellowship was that held 


the 


on May 22nd at Essington, down on 
Delaware, close beside the haunt of the 
toothsome shad for which the stream is 
famous. It rained bucketsful when the day 
broke and continued almost until evening, 
and this fact was really the cause of the 
day’s success, for the sixty-seven heads of 
firms and salesmen were brought into 
closer contact with each other than would 
have been possible under any other condi- 
tion. They kept within the clubhouse 
doors; they played cards and conipeted for 
the watchfobs set .as prizes for the pro- 
gressive euchre; they sang, played pranks 
and had never a dull minute. And then to 
wind up, there was an appetizing spread 
and a varied programme by professional 
entertainers and everybody was jolly. The 
subscription list follows, showing how rep- 
resentative was the gathering. William 
Mann Company, 17; William F. Murphy’s 
Sons Company, 5; Deemer & Jaissohn, 5; 
A. Pomerantz, 2; Altemus & Company, 3; 
C. Howard Hunt Pen Company, 3; Dixon 
Crucible Company, 4; Gatchell & Maning 
4; Whiting Paper Company, 4; Keystone 
Blue Paper Company, 3; James Hogan, 1 
William H. Hoskins Company, 2; Ester- 
brook Pen Company, 2; Yawman & Erbe, 
1; Acme Staple Company, 1; Goodrich Rub 
ber Company, 1; Burgoyne Company, 2; 
Blackburne & Anderman, 2; and Charles 
Enue Johnston Company, 1. 

The Federal Carbon and Ribbon Com- 
pany of Rochester filed papers of incorpor- 
ation May 5 in the county clerk’s office, with 
a capital of $40,000; directors, William H. 
Burr, Henry F. Hill and Harry F. Baiiey 














IMPROVED PROUDFIT 


LOOSE LEAF DEVICES NO POSTS 
UNLIMITED EXPANSION 





Book Open R ady for Use. Note Flat Opening and Spring Back 


EPig osEJEAF @ 


F CTORY AND MAIN OFFICE: 
8 and = Lyon Street, Grand Rapids, Michigan, U.S. A. 
BRANCHES: 
New York City. Washington, D.C. Boston. Philn 
Detroit. Los Angeles. Chattanooga. 





Safety Fountain Pen 
and Pencil Holder 


Fits any Pocket 





Holds Securely One to Six 
Pens or Pencils 


Absorbs Ink From Leaky 
Fountain Pens 


Preserves Pencil Points 
For Sale By All Jobbers 








Send 15c postage for sample. 


The Valley City Novelty Co. 


Grand Rapids, Mich, 
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NEW METAL REINFORCEMENT FOR 
GUIDES. 


With characteristic foresight Yawman & 
Erbe Mfg. Co., of Rochester, N. Y., are now 

juipping the bottom extensions of their 
vertical guides with their new patented 
metal reinforcement, here illustrated. This 
effectually protects the bott projection 
through which the count rod passes 
to hold the guide in positio1 Yawman & 





Y. & E. METAL REINFORCEMENT. 


Erbe Manufacturing Company are also 
using this new reinforcement on their check 
file and bill size guides; and on all special 
guides when so ordered 

The illustration herewith shows a check 
file guide with metal reinforcement on bot- 
tom extension, also “Y and E” .angular 
metal label holder with label inserted. Any 
of the trade who have difficulty with guides 
gsiving out at the bottom extension will do 
well to get in touch with the “Y and E” 
people. They advise that samples of the 


new reinforcement will be sent on request 











“THE BEST LINE” 


OF 


TYPEWRITER 
CARBON PAPERS 


‘“‘and we can prove it.” 








Sold at the lowest possible 
prices, quality considered 














(Incorporated) 
MANUFACTURERS FOR THE TRADE 
OFFICE: FACTORY: 
96 John Street 180-182 Centre St. 
NEW YORK, N. Y. 











Hotel Secor, A Modern Convention Hotel 


The matter of hotel accommodations is al 
ways a question of concern for the conven 
tion delegate. Experienced delegates, know 
ing what it means to seek hotel or rooming 
accommodations on such occasions in 


Headquarters National Association of 


Stationers and Manufacturers. Fifth 
Annual Convention, Toledo, O., 
July roth to 23rd. 


baths. 
are $2.50, or for two people $1.25; rooms 
with bath $3.50, for two $1.75 each and up- 


modations, and there are over 200 private 


The rates for a rooni without bath 


ward, according to size and location. 





a strange city, appreciate the impor- 
tance of making advance hotel ar- 
rangements. 

A convention frequently seems to 
be a signal to hotels to boost the rates 
to almost prohibitive figures. Every 
evidence indicates that no such tac- 
tics will be employed during the com- 
ing Toledo convention of the Na 
tional Association of Stationers and 
Manufacturers, July 19th to @d. But 
the indications also are that there will 
be a large attendance, and if possible, 
prospective delegates should make 
their hotel arrangements in advance. 

No better hotel can be selected than 
the Hotel Secor, corner of Jefferson 
avenue and Superior street, Toledo. 
It is a new and absolutely fireproof 
building of the most modern con- 
struction—a million dollar hostelry 
which offers the very last word in 
hotel construction, equipment and 
management. We believe that no ho- 
tel in any other city of Tolede’s size 
has the combined elegance, comfort 


and refinement of the Hotel Secor, with such uniformly reasonable 
rates. Every room has hot and cold running water and toilet accom- 





It is thus observed that the rates for 
one guest exclusively occupying a 
room are extremely low for the ac- 
commodations, and there is no indi- 
vidual increase for two in a room, 
but the rate is equally divided. 

The Hotel Secor is conducted on 
the European plan. It has 304 rooms, 
not one of which is dark, every room 
having from one to three windows. 
All the water used is drawn from the 
Secor’s own artesian well and from 
this water the hotel makes its own 
ice. There is every convenience found 
in the finest metropolitan hotels. The 
Secor is convenient to all lines of 
transportation, other hotels and the 
leading theaters and banks. Conven- 
tion delegates should write for rooms 
as early as possible so that there 
may be no misunderstanding or in- 
convenience on arrival in Toledo. 
Reservations may be made either 
from the hotel direct or from E. M. 
Alexander, Chairman of the Hotel 
Committee for the Stationers’ Club 


of Toledo, whose address is 518 Jefferson Avenue, Toledo, Ohio, who 
will also gladly furnish any desired information. 


. 
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A New Ink Company. 


* y~HE Standard Writing Ink Company 
is the name of a new ink company 
whose factory is now located in the 

commodious building at 72 to 80 North 

May street, near neighbor to the Grady Re 

built Typewriters. This company is sure 

to give a good account of itself. It is start 
ing right, with a high standard line, mod 
ernized in every feature of packing and la 
beling. Notwithstanding its youth, how 
ever, its success is as sure as though it had 
many years behind it, for it is owned and 
managed by two young men who have had 

a thorough training as ink men and as busi- 

ness men handling the selling end of 

big proposition. These men are Alvah G 





ALVA G. AUCHU. 


Auchu and John O. Anderson, both gradu- 
ates of the selling force of the Carter’s Ink 
Company. Mr. Auchu was with that com- 
pany for nearly eighteen years, beginning in 
their employ as a mere youth, and by per 
sistence, ambition and ability, working up 
through the selling ranks to the position 
of manager of the western office of Carter’s 
Ink Company, with headquarters in Chi- 
He it was who came from the east, 


cago 


Enterprising Concern With Two Well 
Known and Energetic Young Men 
Behind It. 


where he had had a valuable training as an 
ink salesman, to take charge of the Chicago 
branch. During the ten years he remained 
at the head of this branch, his aggressive 
energy had much to do with promoting the 
sale of his company’s goods and placing 
the Chicago office in the forefront of the 
Carter selling organizations. A few 
months ago, however, desiring to go into 
business on his own account, he resigned 
and with John O. Anderson, another Carter 
man, organized the Standard Writing Ink 
Company, of which Mr. Auchu is president 
and Mr. Anderson is secretary and treas- 
urer. Mr. Auchu needs no introduction to 
the trade. He is known as an ink man 
from coast to coast and he is universally 
respected by dealers everywhere. He is a 
man of rare force and determination of 
character, square and upright in all his deal 
ings, and he knows the ink business from 
\ to Zed. 

John O. Anderson, the secretary and 
treasurer of the new company, was for nine 
years a salesman for the Carter’s Ink Com 
pany and was regarded as one of that con- 
cern’s star salesmen. He covered a very 
important territory including Wisconsin, 
Ohio, Indiana, Michigan, Illinois, Okla 
homa, Minnesota and Winnipeg, Canada, 
ind he covered it well, leaving in his wak« 
wherever he went a trail of orders for the 
inks and other specialties of his house 

New Company Sure of Success. 

With the backing of two such men the 
Standard Writing Ink Company is sure to 
forge ahead rapidly and may be expected 
at an early date to take its place in the 
front ranks of the manufacturers of stand- 
ard inks and adhesives. The company has 
selected a fine location on the west side 
in Chicago, where it has the best of light 
and excellent manufacturing and distribu- 
tive facilites for the prompt and efficient 
movement of in and out freight. The 
factory is of good size and is equipped 
with all the modern conveniences for turn 
ing out a product of the highest grade. 


The company will turn out a full line of 


inks and adhesives and has devised a series 


of new labels and packages at once handsome 
and suggestive of the high grade of goods its 
factory will turn out Its regular standard 
package is the “A A quality’—meaning “best 
ink.” 

Both the principals, being salesmen of 
such long experience, realize to the full 
the necessity of bringing to the trad 
line of goods which shall at once attract and 
hold customers. Hence the working force 
of the new factory embraces men of ex 


Cc da 


perience in ink manufacture aside from the 
the Ir 


partners themselves, who, during 





JOHN O. ANDERSON. 


years of experience, have acquired a very 
extensive fund of useful information re- 
garding the practical details of manufac- 
ture. With a well equipped and com 
modious factory, a competent and expert 
force and the wide knowledge of the trade 
which Messrs. Auchu and Anderson pos- 
sess, they cannot fail of success. Their 
many friends all over the country will join 
with this publication in wishing them the 
fullest possible measure of prosperity and 
no doubt will cooperate in more active ways 
to bring about that happy result 


Making Ordinary Paper Waterproof. 


There are several methods now in vogue 
here for rendering paper and pasteboard 
waterproof which might advantageously be 
utilized in the manufacture of paper and 
cellulose vessels 

A process which has given good results 
is the following: Articles of paper or cel- 
uulose are soaked thoroughly in a solution 
of resin soap. They are then immersed in 
a hot bath of zinc chlorid, passed between 
rollers, are well washed, dried in a _ hot 


‘ 


1 


room, treated with paraffin oil, and final 
run through a calender. The _ resultant 
products are strong, tough, and pliable 


By T. H. Norton. 


(U: S. Consul at Chemnitz, Germany.) 





Method of Parchmentizing Paper. 

The operations in parchmentizing paper, 
like those in tanning, are essentially chem- 
ical, and effect a remarkable change in 
physical properties. When carried out with 
partly diluted sulphuric acid (two parts 
acid of 6 degrees to one part water) sheets 
of pure cellulose paper are immersed for 
a few seconds in the liquid, then thor- 
oughly washed in water, dipped in an alka- 
line solution (ammonia or sodium carbon- 
ite) and washed again 

This brief treatment suffices to bring 


about’ the following changes: The thick- 
ness of the paper decreases from 34 to 37 
per cent. Its specific weight increases in 
the same ratio. The strength is tripled and 
even quadrupled. There is a notable in- 


crease in homogeneity and transparency 


Chemically, the brief exposure to the ac- 
tion of sulphuric acid has changed the ex- 
terior of the cellulose fibers to a gelatinous 
mass, the so-called amyloid, intermediary 
between cellulose and dextrin. This gel- 
atinous amyloid binds the fibers so closely 


and intimately together that they form a 
iss, which, being totally insol- 


continuous m 
uble, constitutes a waterproof substance 





ALPHABETICAL VERTICAL TAB 
FOLDERS. 


Users of vertical filir 





ig systems wi 
clate the nev Iphabetical tab folders 1 
ufactured by tl Yawman & Erbe M 
facturi Company of Rochester 


These tab folders are made in sets from 25 


+ 


subdivisions bei 
printed lirectly 1 the tolder tab Phe 


ny uses rr such folders, p< r] 











nye lor Me miscellaneous 
ponden behind alphabetical ind 


vuldes or instance, 1f there 1s a lot 


Ider t ich correspondent, the whol 
is placed in n » tab folder, proper®&rt\ 
termed tl “Miscellaneous” folder. W 
th ecort nondetr it] ny single 


“pot dent mcreas . Tic ently he mT ¢ 


NEW CARBON SHEET HOLDER. 





The little device erewith illustrate 
‘ ‘ . 
called thre Que moning Carbon Sn 
Holder The nan s bigger than the 
vice pparently, but w are assures 
it has lue in si compass By its 
the manufacturer 1m that twenty 
pet t may b ved on carbon pa] 
ly] 
11 s 
i 
’ 
| ‘ 4 - , 
: 11 ide 1s signed to tacilitat« ] 
lling hects by the 
writer operator, ans ( keep the carbot 
yp paper in alignment when 
| 
ne 1 
TI r is ight, strong 
pap Q rh so that it will n 
slip the plat Phe manufactu 
claim it ill wear li leather This de 
is made by the Sterling Specialty Comp 
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SANFORD’S FOUNTAIN PENHOLDER 
1.00 








Pat'd Feb. 251, 908. 


m tl ne as in ordinary penholders, never leaks or floods, steady 
tirely of the be Fills like common foustars pens. Thousands now in 

chan i barrels ‘L BE R AL ‘CONC -SSIONS TO THE RETAILER. Write today for dealers’ 
Le ill sample order—if not satisfied, return to us. 





any ( ange 








THE SANFORD PEN CO., 164 E. 105th St., Cleveland, Ohio. | 











IDEAL BOOK “48° CORNER CO. PRATT 


; PACKET 
TIE 


Applies to 
any size bun- 
dle,any shape 

Send for 
free sample. 

100 mailed 
to any Unit- 
ed States ad- 
dress on re- 
ceipt of 60 
cents, 









Manufacturers 
PATENTED 
MAILING CORNERS 


Cireat Variety of 
Styles Adapted to 
All Sizes of Books 


Best Corner Made. Send for Samples and prices 
WORCESTER, MASS. 








Cc. C. Andrews, Treas. 





F. PRATT MFG. CO., 117 Point St, Providence, R. I. 











Patented : : 
November s > , 


gy. ~ \\ From Thousands of Testimonials we offer the one below: 
Sin A 





Dear Sir:—The stamp moisteners which you sold us some time ago have 
iven us perfect satisfaction and we find them a very great convenience as 
well as a considerable saving as we used to use damp sponges for this work 
i these were guickly worn out and were rather expensive in the long run. Wecan 
tatingly recommend your Stamp Moistener to be clean and economical. 
Very truly yours, Szars, Rozsuck & Co., Per E. Lennox. 
Price 75 cents delivered. Liberal Discount te the Trade, Write for Special Dealers’ Agency Proposition. 


PEERLESS MOISTENER CO., 431 Claremont Avenue, CHICAGO 

















BOUND BOOK 


Security of Leaves 
is obtained in the 


Mann Yale Lock 
Ledger 


by using a Yale Tumbler Lock which operates directly 
in the mechanism, the turning of the Yale Key opening 
ge the binder as desired... The person who car- 
ries the Yale Key is responsible for every sheet—no 
other key is needed. The illustrations show clearly how 
this is done. It is the ‘‘only loose leaf ledger that 
protects.’’ No better loose leaf ledger is made; it is 
built for service and always pleases the customer. 
Every stationer and dealer should be in position 
to supply the Mann Yale Lock Ledger. 


Write for further information. 





William Mann Company 


Makers of Loose Leaf Devices, Blank 
Books, Copying Books and Papers 


S 529 Market Street, - Philadelphia CS 
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“EUREKA” GETS INJUNCTION. 

In the May issue of Office Appliances a 
short article was given regarding the in- 
junction suit started by the Eureka Blotter 
Bath Company of Chicago against the Wil 
liam A. Nicholas Company of Philadelphia 
The hearing on the motion for a prelim- 
inary injunction has been held and the 
court has granted the injunction, restrain 
ing the William A. Nicholas Company from 
selling or offering for sale blotter baths 
having the appearance and characteristics 
and bearing the stamps, trade marks and 
transfers which are placed on the goods of 
the Eureka Company. 

The William A. Nicholas Company, it is 
stated, is composed of William A. and John 
M. Nicholas, brothers. 
the Eureka Blotter Bath Company had 
truuble with John M. Nicholas and a New 
England firm for which he worked after 
he left the employ of the Eureka Com- 
pany. The Eureka people brought suit for 
infringement and won it, and Nicholas a 
year or so later connected himself with 
his brother in Philadelphia, where he is 


Some years ago 


said to be trying the same tactics which 
he is alleged to have started in New Eng- 
land 


INTERESTING LOOSE LEAF SHIP- 
MENT. 


The accompanying illustration shows a 


shipment recently made by the Sieber & 
Trussell Manufacturing Company of St. 
Louis to the Richmond & Backus Company 
of Detroit. 

The binders shown are Government Files 
and are to be used by one of the largest 
railway companies entering Detroit for han 
dling their tariffs 
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BIG CALENDAR CONGRESS. 

The one great event for which Phila 
delphia is unique if not famous—the Calen 
dar Congress—was successfully held the 
week of May 17. Some years ago, the sta 
tionery, art and fancy goods buyer of the 
Wanamaker department store suggested 
that it would be convenient to him if the 
salesmen of whom he bought all came to 
town together and occupied adjoining 
rooms with their wares so that he could 
expeditiously pass from one to the other, 
‘make comparisons and buy From that 
little beginning of the gathering of some 
six salesmen has developed the Calendar 
Congress of today, the alliterative title, 
however, having long been outgrown if in- 
deed the whole purpose of the Congress 
For this year it as- 
There were 


itself has not been. 
sumed mammoth proportions. 
engaged the record breaking number of 45 
rooms and suites. And when all came to- 
gether, among them such men as George 
Ahl, who came all the way from Paris, there 
was shown a bewildering array of goods— 
a world’s fair art goods section in minia 
ture. Indeed, the fame of the Congress at 
tracted such a multitude of little dealers 
from all the country ‘round that some rep 
resentatives had to close their doors, other 
wise the big buyers would have been over 
whelmed. In terms of dollars and cents, 
the Congress this year. was among the very 
largest ever held, the Wanamaker order 
running somewhere abqut $25,000 for both 
the Philadelphia and the New York store, 
and the other department store orders 
bringing the aggregate to between $50,000 
and $75,000. Here is the list of exhibitors 
as published in a most convenient guide by 
Company: Anderson 
Dodge Pub. Co.; Elliott Co., C 
Gibson Art Co.; 


the Campbell Art 
Pub. Co.; 
H.; Fuld & Co.; 


Bustin 





RECENT SHIPMENT OF SIEBER & TRUSSELL FILES. 





Co., E. W.; Hagelberg, W.; Illustrated 
Post Card Co.; Nuttinghame Co.; Valen 
tine & Sons Pub. Co.; Gubelman Pub. Co 
Little, A. E. Co.; Newfield & Newfield 
Stokes, F. A.; Tuck Sons, Raphael; Ward 
Calendar Co., Sam’l; Art Lithograph & 
Pub. Co.; Blodgett & Co.; Century Co 
The; Eddishaw & Co., Wm. H.; Iander & 
Taylor; Kahn Specialty Co.; Newcombe & 
Co., Geo. E Parker Art Co., Geo. W 
Campbell Art Co.; Daniel & Son, John R 
National Art Co.; Spiller 
Internation 


Higgins Art Co.; 
I. Roy; Brown Art Goods Co.; 
al Art Co.; Landorf & Co., S.; 
M.; Colliers; Hunt, Woodbury E.; Hills & 
Hafely; White & Wycoff. 


3owers, B 


INTERESTING DESK ATTACHMENT. 
The William A. Welty Company of W 
terloo, Ia., has added to its lines of special 
ties a swinging typewriter table designed 

to be attached to the office desk It 
The turn table (14 


neat, rigid and strong 








WELTY SWINGING TYPEWRITER DESK. 


inches square) is supported by a pivot wit! 


six prongs on supporters, and may be s 
rigidly at any point. The bracket is als 
adjustable and can be locked by a turn 
the thumb screw. It can be fitted to ecithet 
right or left side of the desk. 


DEALERS MANIFEST INTEREST IN 
NEW MACHINE. 


Great interest is being manifested by 


dealers throughout the country in the Auto 


matic Letter Machine, whose initial an 
nouncement was made in these pages last 
month. The Automatic Letter Machin 


Company, 84 Adams street, Chicago, r 
ceived over 100 replies to their advertis: 
ment published last month from responsi 
ble dealers asking for agency terms Che 


machine will give a good account of itself 


NEW STAMP MOISTENER. 
Frank G. Shuman, 1529 Masonic Temple 
Chicago, is putting on the market some 
thing neat and very useful in the way 


+ 


a postage stamp and finger moistener 


retail for 15c. It is made of aluminum with 
a specially prepared felt that holds th 
moisture. It has a smooth surface that e1 


ables. one to moisten stamps without over 


soaking them 


RRO fie 











NEW PACKAGE FASTENER. 
Something unique and interesting is the 
“Thomas” Gummed Tape, made by the 
Thomas Stationery Manufacturing Com 
pany of Springfield, O. This tape is made 
in various colors and weights, and 1s us¢ 


ful for fastening packages and parcels, and 


for mending music, drawings, pictures, 
books, ete. It is useful in fastening paper 
boxes, for laundry companies in place 

twine; for sealing crevices in walls; for 


sealing cartons and for all branches 
business where string and sealing wax hav: 
heretofore been employed. 

It is desirable for veneer splicing for 
furniture, veneering and kindred trades. 

This tape comes in rolls and is sold at 
quite surprisingly low prices. Full infor 
mation will be sent on request addressed 
to the Thomas Stationery Manufacturing 
Company, Springfield, O. 

INGENIOUS LETTER COPIER. 

In another column an illustration is 
given of the Rotex Patent Letter Copier, 
a machine for which the manufacturers 
claim some peculiar advantages. They stat: 
that no chemicals are necessary in its op 
eration—simply pure water, with any kind 
of paper, ribbon or ink. The manufactur 
ers, The Rotex Manufacturing Company, 
Ltd., Engineers, Albert Works, Chatsworth 
Road, Maryland Point, Stratford, London, 
England, desire to get into communication 
with dealers in the United States about 
September next. 

They have prepared two models of the 
machine which they will take pleasure in 
describing to any dealers who care to get 
into communication with them. Their ad 
dress is rather formidable, but it is believed 
no one will be scared off by it to such an 
extent as to hesitate to write them. 

RECENT MILWAUKEE NOTES. 

Despite the opposition offered by the 
Wisconsin Telephone Company, the new 
“Germless” glass telephone mouthpiece 
manufactured by the Commercial Appliance 
Company of Chicago is meeting with a 
ready sale in Milwaukee. Dealers who 
are carrying the new glass models say 
that they are exceedingly well pleased with 
the demand that has been exhibited for 
the article and express the belief that the 
telephone company will be forced to back 
down from the stand of opposition which it 


has taken. 


* *~ * 


“What We Have Learned About Cost 
Accounting,” was the subject of an inter- 
esting address given by Frank Genens be- 
fore a recent meeting of the Milwaukee As- 
sociation of Accountants and Bookkeepers. 
Nominations were made for the coming an- 
nual election, and pending legislation now 
before the state legislature in regard to 
certified public accountants was discussed. 

* + + 

The Le Dain Stamp and Stencil Company 
has been incorporated at Milwaukee with 
a capital stock of $1,200 by John Wald- 
mann, W. Schwab and H. B. Wagner. 
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RIBBON AND CARBON MANUFAC- 
TURERS MEET. 

The Ribbon and Carbon Manufacturers 
Association held their semi-annual meeting 
at the Hotel Astor, New York, Wednesday, 
May 19th 
represented and many matters of impor 


Most of the manufacturers were 


tance were discussed and plans outlined for 
improving conditions in the trade Che 
consensus of opinion was that business was 
being done on a better basis and that the 
outlook for the future of the ribbon and 
carbon industry is better than it has ever 
been. The usual banquet held in connec 
tion with the meeting was given at the 
Hotel Astor in the evening and an enjoy 
able time was spent. 


A STATIONERY STAPLE. 
Elsewhere in this issue is described the 
lines of photo mailing envelopes manufac 
tured by H. C. Lavette of Chicago. Thes« 








9 LAVETTE'S ¥ 
Patent 
PHOTO 
MAILING 
ENVELOPES 


4% x Tinches - 2 for Sets 
2 Ss7K- = +3forWets 
















LAVETTE PHOTO MAILERS. 


envelopes come in a variety of sizes from 
small to large and are advertised at attrac- 
tive prices. They are packed in neat boxes 
and offer an attractive utiliity for stationers 


who will find them ready sellers. 


Directors of the United States Envelope 
Company have declared a dividend of $1.75 
on the’ preferred stock as a partial payment 
on account of back dividends, which now 
amount to $640,000, or 16 per cent. This 
will be the first payment to be made on the 
back dividend on the 
which began to accrue in December, 1901, 


preferred _ stock, 


when the 7 per cent rate was cut to 
5 per cent. The present rate on the pre 
ferred is 6 per cent, being increased 
from 5 per cent in September, 1906. The 
action of the company in inaugurating the 
payment of its back dividends on the pre- 
ferred stock is made possible by its new 
financing last October, when $2,000,000 of 
its 6 per cent bonds were refunded into an 
equal amount of 5 per cent bonds. 

















As Good as Any—Betier than Many 


JOHN ALLEN & CO. 


478-480 Pearl Street, NEW YORK 
Manufacturers of 


Carbon Paper 


Trpgeeiies, pen, Pencil and Full 


Guaranteed Non-Smut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 
serviee and Insure satisfaction to users. 


Write For Samples 
and Prices. 
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RIBBONS and CARBON PAPER 
Contracted supplies tn large or small quantities 
PLAIN and DECORATED BOXES 
HAVE YOUR OWN IMPRINT BOXES 
SNELLING & SON, ™4nufagurers te 
SO. BROOKLYN, N. Y. 



























(Protected by Copyright. 

Here is presented but a partial list of the se- 
rial numbers of “Lost, Strayed or Stolen’’— 
mostly stolen —typewriters and adding ma- 
chines, as collected by the publishers for the 
benefit of office appliance dealers and agents in 
the field, to guard them against the purchase 
or handiing of such goods, and for the benefit 
of the manufacturers of these devices, that 
they may ‘ave a means of keeping the trade 
notified cc acerning such numbers. 


THE OFFICE APPLIANCE CoO., Chicago. 
Burroughs Adding Machines. 





22179 14822 
Comptometers (Felt & Tarrant. 
15135 19857 19811 18537 15225 20480 
Crane Co., Chicago. 

Oliver ypewriter, Pica Type No. 3, Serial No. 125110 
oe ypewriter, Elite Type No. 4, Serial No. 152972 
American Ratiternhe. Model No. 2 

5741, Elite Ty; 
“Calcumeter”’ (Computing Machines). 
5985 6338 6379 $6438 6656 8885 17536 6056 
Barlock Typewriter. © 
47515 
Blickensderfer Typewriter, Model No. 5. 
8402 64926 72972 76085 79872 90204 38077 
20185 66326 74885 TH44 81725 90141 
36542 66345 75754 78000 2867 119255 
60235 71271 76074 78210 86667 73492 
Blickensderfer Typewriter, Model No. 7. 
56611 73449 86146 110557 118884 
60442 78272 90285 111932 LIS582 
64088 83714 92259 112596 
67008 83718 93999 113586 
68027 84890 95541 113970 
71447 86059 102269 116891 
Blickensderfer Typewriter, Model No. 8. 
129474 
Columbia Barlock Typewriter, Model No. 8. 
50304 
Densmore Typewriter, Model No. | 
1486 3003 3742 6486 949 12553 14699 
1763 3078 4005 6573 9931 12556 14399 
1949 3089 4523 7126 10645 11152 15205 
2399 3138 4771 7929 = 10730 11899 15235 
2532 S44 5077 8203 10787 13337 
2716 3546 5819 8428 10967 13392 
2063 3597 6175 015 =: 12047 13556 
Densmore Typewriter, Model No. 2. 
1168 4996 5727 5841 6486 7742 1346 
1547 5064 5776 5871 6728 8650 9795 
4285 5214 5827 6384 6771 9092 
Densmore Typewriter, Model No. 
1721 4897 12639 13541 19745 26361 
3091 7016 13014 15500 20676 27071 
4363 11604 13106 16045 21497 14451 
4879 11879 13161 18746 23659 
Densmore Typewriter, Model No. 5. 
702 0476 22504 22584 
Fay-Sholes Typewriter, Model No. 1. 
550 
Fay-Sholes Typewriter, Model No. 2. 
700 1201 2282 
Fay-Sholes Typewriter, Model No. 6. 
8598 14570 16522 7252 17765 17798 19634 
10257 17129 
Fay-Sholes Typewriter, Model No. 7. 
14152 17532 18191 
Fox Typewriter, Model No. 3. 
1618 7726 1197 12812 
Franklin a A 
1928 
Hammond Typewriter. 
1956R 11728 37490 64075 7688 ) 89875 
26H4R 13438 40409 64831 77233 89609 
2934R 22888 42894 65648 80699 97404 
4263R 27836 45241 67679 84943 100817 
4888 34256 51813 60607 S4044 105808 
5999 34459 59819 76222 85602 
Monarch Typewriter, Model No. 1. 
123 685 2362 14702 1312 
601 2057 3557 20574 
625 2356 3631 23002 
Monarch Typewriter, Model No. 2. 
1226 1600 1920 5674 5183 8342 L376 
1541 1703 2755 4299 6748 9186 161 5¢ 
1552 1876 3435 4320 7468 11138 2309 
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7119 





Monarch Typewriter, 


O257 


Model No. 


> 
0. 


New Century Typewriter, Medel No. 5. 


13090 


New Century Typewriter, Model No 7 


7454 


Williams Typewriter, Model No. 4. 


Williams Typewriter Model “Junior.” 





14230 


Oliver Typewriter. 





17704 





14283 











16328 








59S 74382 LOSO5S 134785 164486 201562 
55769 74607 108180 134962 164656 201960 
95847 74762 1O8S830 136215 165293 202036 
yYH195 74548 LOSS9 1 136450 165493 202915 
HA2 T5188 109736 136452 166506 203729 
141 75990 109780 136886 167246 203762 
5835 109825 137143 167635 203781 
SOT 109829 13742 168463 204282 
7129 107829 134315 164136 201486 
7224 107804 134448 164356 201555 
57355 111119 137847 168666 204561 
57433 112168 138456 168709 204634 
58021 113723 138492 168712 205865 
58071 114008 13871 168719 206212 
38104 114808 138880 169643 206382 
8202 114895 139046 171326 §©206426 
58509 115287 139865 2h, 3246 208285 
75 58771 116816 141095 74147 =208735 
76 59435 116978 141146 7 5578 211128 
7835 557 11787 141724 175833 211644 
IS 1 SE 579 118247 14231 176213 214441 
28442 19920 119262 142617 183320 214462 
20578 60450 119682 143615 183505 21454¢ 
32077 WO4: 119790 143749 IS3868 215588 
ONE 61125 85820 L1OSS6 144594 184070 215598 
$2425 61264 87410 119995 144643 IS4088 = 215911 
028 61299 87804 120381 144770 184095 
w504 1679 SSOSS 120887 146094 184292 
7752 72159 8906 1 121374 146234 184364 
8270 2207 89524 121498 14649 1S6341 
8620 3378 8O5M4 122762 146612 186516 
601 6356: 91018 123287 147287 186517 
0672 64199 91857 124526 147343 186847 
OR02 O45t 91902 124585 148985 187214 
$1104 65408 92046 124671 149075 18732 
$1349 656058 92232 124768 149206 187667 
42110 65795 92330 125085 149274 187748 
$237 66081 9589 125r10 149467 188001 
$2910 HHiH50 94096 125873 151038 188357 
$313 67048 9439S 126961 151105 188623 
$3042 67477 94554 127281 152155 189350 228155 
$373 67521 94756 127984 15 wo 189892 6230024 
{3875 6746 95392 128546 15272 191043 233318 
44108 68013 95825 129542 li 54408 193892 233473 
$5260 68080 96327 129596 156067 193979 233720 
45752 68420 96335 129729 156397 194135 
45760 68903 966.37 129786 156582 194182 
$5354 60720 90903 130093 156770 194189 
$8412 70284 97122 130934 157259 19529 236992 
40158 71583 9s061 131264 158670 195614 238148 
49159 71900 98076 131476 158771 195850 238395 
$9272 71995 S095 131499 158877 196297 230979 
100.30 72322 98171 131523 159362 LO6.3S¢ 240055 
1834 7277 98743 131579 159306 19678 246562 
92425 73035 99409 132536 159793 196913 246965 
2076 73090 99780 132 159950 197524 24747 
SO 3212 102578 | 160398 197630 248284 
5397 73368 103242 l 161077 198644 253775 
61 73612 103607 l 161210 198711 494 
4050 73837 1O5117 l 161661 199293 
4128 73876 105351 l 16227 199831 
5 15 73892 105624 l 192311 200090 
55328 7400 106680 l 162955 200801 
Remington Typewriter, Model No. 2. 
2180 29581 50613 61873 70118 84436 91266 
4258 29600 52419 64925 70134 85238 92290 
5321 32566 4135 65590 72011 85519 925: 54 
8601 35038 54425 65972 74065 87584 ® 
9097 35358 53519 65639 75214 87711 
9772 42061 55608 (6721 78316 89893 
15616 43878 68826 66761 79009 90169 97 7008 
22750 44620 60713 66879 79121 90399 
29132 46222 609.36 68149 81423 90696 
Remington Typewriter, Model No. 5. 

14039 14037 
Remington Typewriter, Model No. 6. 
2510 27716 51063 91085 102887 118803 128532 
{082 27743 51929 92120 103328 119138 128886 
5755 28637 52348 92458 104288 119199 132254 
H62t 28946 53509 93735 105505 119292 134312 
8246 29114 53797 93750 105847 119545 138207 
1525 30790 62549 94102 105968 119763 139302 
9813 31058 62813 94103 107307 119889 140936 
10137 31255 64117 94145 108450 119920 144258 
10159 32505 64930 95453 109091 120038 144349 
11521 65377 95810 109116 120066 144429 
12393 66561 96671 110065 120766 145127 
13621 3983t 69335 96899 110403 120906 147913 
14452 = 40450 71826 98068 111098 121012 148536 
18437 41398 71939 98511 LLLLS89 121943 149061 
18467 41455 74208 98554 111236 122368 152243 
19542 41739 77430 98834 111929 122410 154343 
19950 41824 77445 98849 114013 122419 155164 
0005 42433 78321 99164 114093 123162 155768 
20692 44755 79108 99204 114864 123406 157030 
20971 44909 79771 99254 115001 123858 160697 
24290 45703 79830 100657 115302 12451¢ 162301 
4452 47948 80485 100767 117104 125048 163196 
25635 48529 82252 101397 117166 125371 163717 
5719 = 49277 89561 101861 117564 126229 164724 
6939 50369 90197 102548 118499 127216 164908 





Remington Typewriter, Model No. 7. 

















3044 38413 60699 104230 125456 = 51 13 35 
3520 43461 67703 109875 1: 25464 ¢ 
3866 44575 69672 110298 2 
7851 44707 72098 111675 275$ 159184 
13681 50377 75649 113474 128263 170434 
15606 50534 79459 113844 128945 175072 
21756 53035 82988 114273 129564 178125 
23244 53989 87359 114500 130130 180457 
23929 57602 95092 115287 32422 180646 
30190 57934 95840 116023 339! 185120 
32905 57966 96244 117871 136076 187029 
32916 57990 102235 118660 142677 191121 
35807 59148 102677 122148 145198 196233 
36038 60063 103527 124924 145374 197552 
Remington Typewriter, Model No. 8 
12614 19401 21280 23929 29908 
16319 19446 23224 25170 31602 
Underwood Typewriter, Model No. 
1648 3721 7543 13124 15610 
2231 4651 8282 13135 17399 
2754 6228 10168 14097 17414 
Underwood Typewriter, Model No. 
14946 15733 
Underwood Typewriter, Model No. 
581 X. W. 3073 13370 
X. W. 1029 12574 22696 
Underwood Typewriter, Model No. 
879 24157 39899 56298 74517 112046 
901 24172 38460 56.369 75873 114008 
1614 24287 39506 56509 76401 114394 
2589 24479 §«=— 40016 56678 76567 115271 
3229 25083 40068 57696 77169 115543 
3947 25469 40449 57703 77197 115598 
509 1 26109 41705 58984 77369 117622 
6398 6244 42476 60058 78554 117918 
6456 6810 42482 60076 80428 =118193 
6522 27563 43608 60288 82426 121000 
8753 27568 43696 60358 82822 125218 
S40 27582 44660 60606 84773 126656 
9431 27822 44731 60696 85283 128617 
48S 28318 44928 60917 86174 128843 
9909 28712 44987 61957 86654 131665 
10223 ISS5 | $5063 62472 87600 132522 
11193 28908 45618 62565 89264 134341 
11367 29206 4590) 62958 0412 134962 
11387 30428 46377 63158 91583 135038 
11976 30515 46382 63351 91904 136847 
15468 31124 46709 65604 95621 141241 
15528 32430 7217 65814 15778 141713 
16632 32571 47366 65899 97190 142104 
17160 32606 47529 66838 17340 143541 
17477 33019 47546 6747s 99206 143848 
17495 33227 48473 68059 99740 145432 
17565 33245 48487 68616 101796 148505 
18905 34004 48704 69714 104139 §=151905 
19297 34422 48867 69750 106547 152770 
19336 34619 49618 69828 108156 152972 
19658 34734 51445 69974 108172 153248 
21059 3513 51529 70194 109013 154273 
21574 36208 51950 70252 109504 154842 
22390 36776 53468 70432 109703 154858 
12438 36819 53906 70557 110109 156070 
22633 36851 54157 71356 110323 156437 
22727 37111 55144 71874 110622 157324 
22890 37331 55452 72972 111215 160079 
23220 37693 55708 73357 111373 160314 
Underwood Typewriter, Model No. 
5839 35194 62009 101205 133168 159155 
6067 37854 64557 102410 136190 161292 
8078 41058 67580 103891 142113 161392 
10552 47028 71032 104314 145520 161995 
17617 51138 73953 105543 146032 162508 
17975 51578 75599 108656 146230 164260 
18135 51884 75804 110082 150428 166555 
21656 52036 79236 111037 151435 167922 
22355 452664 87575 111681 153039 177073 
23764 54254 89191 114922 153667 180962 
25428 54623 95102 117701 154414 183568 
27026 56272 96217 1209230 §=6©156425 186133 
32226 59210 96903 121585 157399 187998 
34532 59686 100740) §=130015)=—s:157446~—:189420 
Smith-Premier Typewriter, Model No 
2033 11231 16086 28182 5 
320 11284 16591 28261 
2531 11605 17049 28319 
2553 11820 17568 28354 
4816 11880 17739 28624 
4948 11909 17818 28694 
5140 12152 17954 28770 
557 12184 18281 28924 
5949 12301 18482 29131 
6204 12444 18878 29541 
6323 12492 18994 29597 
6536 12501 19070 29771 
6583 12813 19121 29833 
7848 12953 20007 30000 
7954 13130 20114 30050 
8236 13241 20123 30156 
8654 13302 20424 30159 
8665 13757 20741 30242 
8945 14330 20838 30407 
9071 14420 20989 30559 
9646 14479 21004 30619 
9750 14539 21012 30829 
9816 14701 21112 31133 
9822 14678 21123 31448 
9902 14754 21570 31500 
10006 15152 21582 31701 
10327 15803 21630 32161 
10907 15920 22028 32393 
11170 15987 22191 28159 32464 





199689 
200121 
204430 
208 1 4¢ 
20868 

20932 

20964 1 
209653 
211257 
212459 
216682 
216685 
218140 


Le) 


16860 


3. 
25182 


ASD 


4. 
160819 
161178 
161226 
161955 
162995 
16369 
164924 
16592 
168962 
169171 
170588 
fone 


17 

172518 
173141 
173699 
finer 
1738 

176012 
17 77206 
17 


17 78576 
182327 
184219 
184680 
186642 
192369 
195549 
195901 


191637 
191932 
194135 
194425 
196259 
198567 
202308 
202761 
207290 
209979 
213622 
219972 


223855 


36309 
$6434 


36653 
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Smith-Premier Typewriter, Model No, 2. 6159 18537 33247 46933 60583 74880 87752 
616 12543 24527 41184 53326 66659 79861 6767 18616 3572 47051 60764 5006 $7858 
638 12842 24596 41407 53666 66951 79916 6802 18726 33687 47127 60826 75091 8030 
1275 12865 24987 41516 53866 67359 80473 7288 18771 33777 7622 60990 75272 38200 
1715 13525 25618 41535 54359 67367 80526 7322 18947 34019 47800 61077 75341 83697 
1772 13607 25836 41576 54452 67481 81226 8113 19291 34098 47975 61354 75730 89048 
1929 13624 26671 41653 54493 67545 81926 8421 19302 342:3¢ 48192 6 160% 75870 89421 
2432 13628 27084 41676 54576 68692 82107 8447 19857 34310 48262 6182¢ 75925 89764 
2607 13998 27203 41805 54653 68727 82278 9097 19893 34382 48355 61864 75929 S99IY 
2841 14058 27464 41932 54777 68968 82448 1426 19911 34556 48640 6187 6302 40365 
3227 14411 27569 2215 54813 69193 82691 9514 20351 34588 49019 62645 76364 106.56 
3295 14568 27800 42446 54910 69606 82804 9677 20553 34638 49212 62661 76661 92087 
3460 14994 28465 42562 55233 69985 83000 10077 20947 35570 49213 62814 76748 )3087 
3568 14996 28467 42595 55328 70129 83030 10321 21387 35661 49491 62884 77188 13099 
3908 15125 28589 42703 56346 70757 83058 10602 21605 36001 49510 62897 77472 13845 
3947 15504 28916 42791 57050 71452 83373 10706 21932 6365 50197 63030 77587 96277 
4107 16078 29132 42929 57274 71966 83806 10799 21956 36787 50540 63768 77649 6887 
4539 16086 29352 42944 57368 72011 84654 10810 22334 37093 50615 63988 77651 15928 
4684 16469 29592 43105 58211 72404 85065 10903 22506 37986 50736 444 77720 7241 
5249 16885 30087 43240 58826 72699 85621 11001 22687 38668 50741 64851 77814 97718 
5321 17345 30698 43389 59099 73602 85644 11045 22762 39155 51321 65128 77824 99792 
5544 18014 31141 43712 59225 73783 86692 11184 22921 39526 51577 65422 78007 10032 
5734 18173 32082 44398 59416 74116 86304 11226 23448 39643 52221 65442 78878 100936 
5932 18228 32343 45931 59557 74203 86530 11949 23471 40697 52493 65601 79299 10147 
5979 18344 32493 45991 59810 74715 86699 12212 23778 40704 52527 65734 79511 
6021 18526 32597 46563 60178 74787 87610 12357 24373 41116 52703 66448 7951 


Smith-Premier Typewriter,Model No. 3. 
169 7250 


Smith-Premier Typewriter. wont — 4. 
33377 


87 3566 9831 16945 50283 
179 3305 10316 17974 34913 ts108 62021 
285 3645 10514 19358 36056 48866 63006 
533 4887 13310 21255 36719 48921 66875 
586 5776 13725 21733 87557 56033 68825 
738 5796 13842 24338 41576 50975 68812 

1023 6492 14885 24897 43490 50986 
1146 6687 15753 27392 44558 55140 
1413 7549 16490 27729 44642 55473 
1515 8383 16494 30346 «=. 45486 55732 
2256 9695 16527 32633 47091 57717 


Smith-Premier Typewriter Model No. 5. 
1850 


Smith-Premier Typewriter, Model No 6. 


08 1552 
Stearns Visible Typewriter. 
1594 
Sun Typewriter, Model No. 3. 
1456 





' RETAIL TRADE OPPORTUNITIES. 


As supplied by “OFFICE APPLIANCES’’—Magazine, Chicago, Ill. 





of the issue. 


interested may rest assured the information given is ‘‘fresh,’’ as indicated by the ‘‘ready’’ dates 





“RETAIL TRADE OPPORTUNITIES” consist of the names and addresses of NEW FIRMS and CORPORATIONS—the names of the PURCHASING OPFICER, andia most cases the KIND OF 
GOODS TO BE PURCHASED. The supplying of this list of LIVE PROSPECTS by this publication will be continued monthly, and for the present will not be furnished anyone in advance 
The perusal of this department by the SELLING ORGANIZATION of all companies engaged in the sale of office devices and supplies, will result in sales ea 


month, Those 








note egg ee ago O. NEWTON, PA 


The } ( nti e Feed & Fuel Co., Bellef Newton | & ( 
it ) In the grain and coal busi ( Pa Busi ss 
c.. te ecret nd purchasing gent i i I B. W 
BUFFALO, N. Y. ead ( plies by J R 
, nan-Waterbury -Co., 614 Winit OCONTO, WIS 
! L I » NN Y I siness, furnace ‘ ( ' Telephe co ‘ vA 
rag g ystems. . H ‘ . ne busines H. | 
aG \ Flvi pure isi? ¢ ¢ 
. . "CHIDESTER, _ARK. . te ted i Bill-Lading Books, Blank Books 
mat Poss — ' Ww, z Ark. Enga Desks, Inks and Ink Stands, ‘Invoice Books, Let 
; 7 = ing bus one W. G. Rushing , ter Files and Trays, Office Furniture and Rub 
, ber Stamps. 
Cop} ill Bank & = Co., Copperhil T ne caine & » 1 
Busines nking }. F. Holden, Blue Ridg: Miss \. L. Jagoe, se MH 
Ga ! ising age! \re iamaneial in: Blank f np} 
Books, Carbon Papers, Check Books, Desks, 
Office Furniture, Inks and Ink Stands, Invoice , First N tte Bh aed sae | 
Books, Ledgers, Letter Files and Trays, Loose ed in ros | bank! “4 
Leaf Specialties, Order Blanks, Paper, Pens and iT ieahasick eactintns az “id 
Pencils and Tabulating Devices. sad analaaii Will } : 
DES MOINES, IA. aan an 
The Id Creat S irats Works, In« I) ‘ 
Moines I Busin $s ul stnetuntiones creame! ; PORTLAND, IND 
In tl ket for Adding Machine GT Post Port Ind. W. ¢ 
Office Furniture, Stationery and Typewriter. © Gaunt, secretal Ar terest Letter Files 
Salis l anag H. CC. Hardest and Trays, Pens and Pencils, Rubber Stamps 
reir and General Office Supplies 
ane, ARK. pail ade ORE 
Mer ts’ & ‘ Bank, Dumas A Mecca Investment 
Business, genet ae ng 1. Bernhardt, secre s, et Hart P Plane 
tary and R. A. Culpepper, cashiet Are inte Bldg.. Portland, Or¢ reta! e int 
ested ! Adding Machines, Banks’ Supplies, General Office Supplies Are now ready to 
Binders, Blank Books, Bookkeepers’ Supplies, order 
Carbon Papers, Check Books, Check Protectors, Ohi Investment Co 1 \ eto I p 
Codes, Inks and Ink Stands, Ledgers, Letter Portland, O1 Eng s 
Files and Trays, Loose Leaf Binders, Novelties, stment business a ae 
Numbering Machines, Pens and Pencils, Pencil RED HOUSE SHOALS. W. VA 
Sharpeners, Signs and Stationery Supplies. Gene 1 Insur: P Red | 
FARGO, N. DAK, Shoals. W. % Eine 
W eise Iris It ent Co Fargo, N. D nd adiusting siness | I 
Busit s an il estat F. A. I ik samen seu ste 
HAMILTON, MONT. Pea oa ee RENO np Ta 
Gu ntee Abstract ¢ Hamilton, Mont : In the 1 wate nelle } a " 
the a { t busi Secretary, A. C. Bal an N. (Cla - resident | ted i Ac 
rena MO. counting Systems, Addressing Machines, Bind 
Farm Bank n, Mo. Engaged in t ers, Card Indexes, Card Systems, Codes, Desks 
S $s Ha e their first suppl Desk Specialties, Duplicating Machines, Filing 
MANDAN, N. DAK. Cabinets, Letter Files and Trays, Loose Leaf 
Mart Loan & Re Co., Mandan, N. D Binders, Office Furniture, Paper, Sectional Book 
Engaged in the fa rtgage and loan bus cases, Stapling Machines, Stationery Specialities, 
ness. KE. A. Tost etary, and H. R. Bitz Stenographers’ Supplies, Typewriters and Tabu 
: lating Devices 
Mw RORY, ARK, ROME, GA 
Farme & Bank, McRor \ Rome S$ e & Mfg. Co., R 
Engaged in the 2g ! banking business ee ‘ nanuf ‘ , 
Keatir ecreta purchasing agent \ etat nd 
interested it Adding "Machines, Bank Fittings SHINNSTON, W. VA 
and Supplies, Blank Books, Filing Cabinets, Of First National I k. S 
fice Furniture, Inks and Ink Stands, Ledgers eaged in tl veneral } 
Letter Files and Trays, Loose Leaf Binders | t é 
Numbering Machines, Paper and Fasteners, SHULLSBURG, WIS 
Partitions, Rubber Stamps, Safes, Signs, Sta me d Merchant Bar S £ 
tionery Specialties, Time Locks and Tabulating v Bu ess, bankir "\ 
Devices ‘ i nd pu ising Will be 
Bag were big re UTAH. to order May 11, 1909 
Pur < Mercantile Co Miner SUGAR city COLO 
ill I Bi nes General Merchandise Citizer | 
F. Datsor Secretar d B. W. Datsor pul Have their first ere a 
ising I SUMMITVILLE, IND 
MUSKOGEE, ORLA, Summit le Lumbe ( S 
Builder Ss pply & ire se Co... Muskoge: Eng a 
Oo} | iness, d ers all kinds of builde iw ‘ yuUSsiT ~ J | \ ‘ 
_K St rtzell. secretar \) nterested ! Check Protectors 


Desks and Typewriters. Will be reacy to order 
by Dec. 1, 1909 

Tower City, N. Dak, 
& Merchants’ Bank, Tower City, N. 
banking. Will be ready to or- 


Farmers’ 
Dak Business, 


cer June 1, 1909. 
TULSA,- OKLA. 

The Browne-Beane Co., Tulsa, Okla. Busi- 
furniture, carpets, ete. Are interested in: 
Card Systems, Cash Boxes, Cash Carriers, Cash 
Registers, Check Protectors, Codes, Coin Coun- 
ters, Coupon Books, Desk Specialities, Duplicat- 
ing Machines, Erasers, Ledgers, Letter Files 
and Trays, Metal Furniture, Order ‘Blanks, Pa- 
per Fasteners, Postal Scales. 

Tulsa Publishing Co., Tulsa, Okla. Business, 
printing and _ publishing. Are interested in: 
Card Indexes, Cash Registers, Check Protec- 
tors, Ledgers, Letter Files and Trays, Office 
Furniture, Signs and Typewriters. M. H. Bas- 
sett is purchasing agent and will be ready by 
lune 1] LYO9., 


The Standard Mortgage Co., Tulsa, Okla. En- 
raged in the real estate, loan and investment 
business. D. B. Crewson, secrefary. 


TIFTON, GA. 


Loan & Abstract Co., Tifton, Ga. 


(i orgia 


ISngaged in the real estate, loan and abstract 
business J. H. Brown, secretary and W. J. 
Wallace purchasing agent. Are interested in: 


Cabinets, Calculating Machines, Carbon Papers, 
Card Systems, Desk Specialities, Office Furni- 


ture, Pens and Pencils, Rubber Stam bn Sta- 

pling Machines and Stenographers’ — 

Will be ready to order supplies June 1, 190! 
WILMINGTON, DEL. 

Security Trust Co., Wilmington, Del. En- 
gaged in the general trust business. William 8S. 
Scott is secretary J. M. Frere, 25 Broad St., 
New York, Room 1440, is purchasing agent. In- 
terested in: Accounting Systems, Adding Type- 
writers, Addressing Machines, Bank Supplies, 


Bookkeepers’ 
Codes, Coin 
Safes and 


Bill-Lading Books, Blank Books, 
Supplies, Cash Boxes, Check Books, 
Counters, Coupon Books, Novelties, 
Time Stamps. 
YELLOW SPRINGS, O. 
The Miami Deposit Bank, Yellow Springs, 
Engaged in the commercial and savings 
Will be ready to order supplies 


(onlo 
ank business. 
June 1, 1909. 





North American Permanent Exhibition of 


BILLIET & CIA 


585, Reconquista, 587 
BUENOS AIRES_~ - « a 


CABLE ADDRESS: ESTABLISHED 1894 


BILLIETCIA’ We deal direct with 
B o ENOS AIRES the Leading North- 
odes: Liebers American Manufactur- 


A Bt 5th Edition ers 


Our references whenever re equired will be 
cheerfully given, 


Manufacturers at large, catering for South Amer- 
in trade will do well dropping us a line to that 
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t This Book 


If you want to be better informed on loose leaf systems, 
their use—their adaptations—their mechanisms. 


F. W. RISQUES TREATISE ON 
LOOSE LEAF BOOKS 


AND SYSTEMS. 


A Practical Book by a Practical Man. 
PRICE $3.00 PER COPY 





q if you are interested in loose 
leaf systems from the view- 
point of either dealer or user; 
@ If you want boiled down 
forms about this modern me- 
thod of accounting and record 
keeping; 
q If you wish to learn some- 
thing of system devoid of red 
tape; 
q If you desire to know some- 
thing of the adaptability of 
loose leaf to your business; 
q If you want information re- 
i garding the mechanical end of 
1: the business, facts about me- 
chanism, etc.--if you wish to 
acquaint yourself with the dif- 
ferent books included in the 
system, and some of the best 
forms for every business so 
that you can present them 
most intelligently to a pros- 
pective buyer 

GET THE BOOK 
q It contains 200 pages 84x6} 
inches. Thirty-seven illustrat- 
ed chapters. It is printed on 
fine paper in clear type and 
neatly bound in cloth. It gives 
59 loose leaf’ forms, actual 
working size in rulings, head- 
ings and printings. It explains 
their use 
q It shows every style of loose 
leaf binderand holder. A cross 
index indicates the forms and 
covers suitable for each class 
of accounts, the reasons for and 
advantages of using covers best 
adapted to each system are ex- 
plained by the author. 
@ System in detail and plainest 
termsis fully explained. Every 
branch of accountingiscovered 


ORDER TODAY 











The Office Appliance Co. 


305 Dearborn Street, 


CHICAGO. 





THE ENVELOPE INDUSTRY. 
(From The Springfield, Mass., Union of 
May 19.) 

The announcement that the Powers 
Paper Company will erect the largest en 
velope plant in the world in Springfield 
this season affords a further proof of the 
continued industrial prosperity of the city 
For some time there has been a question 
whether this mill would be _ located 
Springfield or in Holyoke, but all doubt 
in the premises has been removed by the 
awarding of the contract to erect the build 
ing in Wason avenue, Brightwood This 
structure, together with the mammoth new 
plant of the United States Envelope Com 
pany in Cypress street, will furnish most 
significant evidence of the growth of the 
envelope industry in Springfield. It is 
now 45 years“since the manufacture of en 
velopes was begun by Elisha Morgan in 
Hillman street. At that time the envelope 
industry was a comparatively new busi 
ness, and the local plant began operations 
in a small way and was operated in a con 
servative manner until it was found that 
success justified an expansion of the busi 
ness. Associated with Mr. Morgan in the 
early history of the business was Chester 
W. Chapin, then president of the Boston 
& Albany railroad. In 1868 P. P. Kellogg 
began the making of envelopes here 
Gradually two important manufacturing 
concerns were developed. The earlier one 
was incorporated as the Morgan Envelop: 
Company in 1872. Evantually the two con 
cerns were absorbed by the United States 
Envelope Company. Now another larg 
company is to enter the local field, and 
the envelope industry of Springfield, prob 
ably amounting to more than $1,000,000 a 
year at present, faces an era of expansio1 


POMERANTZ ADDS NEW DEPART- 
MENT. 


An entirely new department, devoted t 
office furniture and appliances, is to be in 
stalled by A. Pomerantz, of Philadelphia, 
when, in a short time, he opens his magnif 
cent new establishment at Fifteenth and 
Chestnut streets, a few doors below his 
present stand, and just a step from Chest- 
nut street. With the double fronts of the 
properties to be occupied, 34 and 36 South 
Fifteenth street, Mr. Pomerantz will have 
forty feet of show space. The property 
rurrs back 150 feet, making 6,000 square feet 
of space on each floor. The Hoskins store, 
the largest in the city and believed to be 
among the largest retail stationery estab 
lishments in the country, has a slightly great 
er depth, but a less frontage. With office 
furniture and office appliances, Mr. Pomer- 
antz will install also artists’ and draughts 
men’s supplies, photographic materials and 
allied lines. Appointments are to be new 
throughout, and that he may secure the 
most advanced ideas, he will make a tour 
of inspection to New York, Boston and pos 
sibly Chicago. He has taken the properties 
on a long term improvement lease and will 
at once erect an addition to be ready for 


occupancy towards the close of July. 





| 
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Catalogue Binders a Specialty. 
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Chicago Binder and File Co. 


Manufacturers to the Trade of the 





219 Drexel Bldg., PHILADELPHIA, 












con 





then 
way bill. 


titut esa 





uding bad odor, m 
with non-raveling edge affords clean, clear-cut copies. 
Baths ia use than all others combined. The wire net in the co 
unbreakable. They are furnished in all sizes from correspondence to 
w Eureka Booklet. 


USA. 


(33 South Glinten Street, CHICAGO, ILL. 


ustiness or mildew. 


Sold through the dealers. 


6215-17-19 Wentworth Avenue 


perfectly sanitary system of letter press copies. 
ath assures even distribution of moisture to the cloth, at the same time 
The patent chemical surface cloth 
There are more Eureka 
mposition makes 


W rite ] 
THE EUREKA BLOTTER BATH CO., CHICAGO, ILL., 


BEST LOOSE LEAF BINDERS ON THE MARKET 


Highest Discounts. 





The Eureka Bath and Cloth 


The composition 
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Write for Catalogue. 
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APLHABETICAL INDEX OF ADVERTISERS 








Fowler-Manson-Sherman Cycle Mfg. Co 86 Pen-Carbon Manifold Co............sseeeeees 115 
ROUNO. BAM. Giiiw ic cvcdescevseawanciees 113 Fox Typewriter Co 45 Pratt, F. OGm, CO... sascobbvssuddgssevabesan 133 
Adding Typewriter Co... ccc sccscsecss 36 Proudfit CeeStees GO.) oo dcccdcscdenecetapnen 131 
PEO FOO GO. occ ce ccccneveponcesenecss 72 General ‘ora 5 Ex 13 R 
Allen, John & Co 135 Gillespie e t ° , 72 
Am. Bus. Supplies Co............. 112 Globe-Wernicke Co. ..... 105 Renensan Sinan igi +> ss sete eee | 
Amer. Embossing Co.............--sseeeeeees 74 Grimme, Natalis & Co 149 Republic Carbon & Ribbon Mfg. Go.......... 131 
Am. Multigraph Sales Co 61 Gunn Furniture Co.... 93 Robeson. Edna G ging eyticy H ONT! C 118 
aan oe ee 74 4 — ite - ~iephbebieee eee: ca yee oe a 
antie G. ..... apne phd hd aay 59 Hampshire Paper Co 115 p Ds so be vasic be detinbin deh: seme 
Rowlett Deek fg, CO... 0 cvapees nests neeens 116 
Art Metal Construction Co. seesenwe 90 Heale & Co., J. A... 127 Royal Typewriter Co 11 
Automatic Letter Machine Co ; 18 Heyer Duplicator Co. 5 nea oR tine Nien ee Be wby ee 
B Higgins, Chas. M. & Co 118 Ss 
Baird Mfg. Co.. 88 Hudson Cabinet Co... 61 Ganferd Pam: GO,,...6.<ticshenanipigisonseasaen 133 
Barrett Bindery Co evap 91 ) Schaum Eng. & Ptg. CO.........seeeeveveeee 123 
Bates Numbering Machine Co............... 85 ideal Book Mailing Corner Co 198 SeahlOh GOO. 6 nn ceiccsunccsreckbsvsdenetews 89 
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WAN T S 


NOTE—“Want"’ advertisements are received 
for this department at 2 cents a word for light 
faced type and 3 cents a word for heavy faced, 
payable in advance. Minimum charge of 50 
cents. Only legitimate advertisements received, 
and those relating to trade necessities. 


SITUATIONS WANTED. 


BRANCH MANAGER employed at present b 


large manufacturing company wants to com 
municate with concern desiring services of a 
competent man Klever ears in office specialt 
business Box S40. care Offic Appliances 
WANTED B a salesma tw t ears’ 
experience selling specialties to all t irge sta 
tioneryvy houses from Boston to Det lines 
control or handle on a good commissior 3 
Address: R. H. Baxter! ire Office Apr 


O08 Tribune Bldg... New York City 


HELP WANTED. 


WANTED—An experienced filing device man 


for Kansas City, Buffalo and Butte Address, 
$11, care Office Appliances 
WANTED—Successful salesmer for I c 
Smith typewriters and Edison business phono 
gre iphs J. FE. Crayton & Cx Charlotte. N. Cc 
WANTED \ 8] claltys salesma \\ can el 
filing appliances loose leaf systems and me 
chanical devices \l t be first class and hay 
experience \ddress The Busines? Systen 
Store, 918 Grand A Kansas Cit Mo 
WANTED—Experienced typewriter salesman 
fully capable of managing department and 
showing results Territory one of the best 


southern states Leading and best known ma 
chine Address with reference ind experience 
Manager, care Office Appliances 


WANTED—A new compa! starting its ta 
tory in Connecticut desires application for em 
ployment from draftsmen, foremen, toolmakers 
and general machine operators The work is 
along the line of adding machines, fire irms 
and typewriters, requiring interchangeable part 
and general high grade workmanship. Men hay 
ing experien in this line of work, WwW can 
prove themselves ibl mel! ire ad l nl 





To such men permanent positions ar 
with ample opportunit ' 1dvan Ir 
reply give ume ind references whit wi bye 
treated confidentiall if so desired N 46 care 
Office Appliances 
WANTE 
ANTED 

Live Practical t r 
business to becor ntere citar 
Good propositior " bye na srt 
Energy and a i " I 
details in confide 








ENGAGED 


in the introduction of 


D. Gestetner’s Duplicating Machines, 

LONDON, 

for ll years, and well 
with the trade everywhere 
the general agency, | 
entire European continent of a bet- 


ter duplicating apparatus than GES- 
TETNER’S ROTARY peaewe Flay 


a —— d 
. I desire 


i! possible for the 


or similar office specialties, w 
desire to purchase for my ow1 
count 


SIEGFRIED COHNHEIM 


zricn Rateeaiaad Neu Seidenhof 








of an extraordinary offer 


OFFICE APPLIANCES 


BUSINESS OPPORTUNITIES. 


WANTED A second and, metal cover, round 
o juare front comptomete! State age, condi 
tior nd lowest cash price \ddress W KE. F 
Bo §. Natchez, Miss 
of stationers’ sp 


WANTED-—To buy patents 


ind ffi appliances, or will manufas 
ol " ro ilty basis Will consider 
icles now on the market, especially a 
lip or ink well \ddress F438, care Office 
s, ( icage 

WANTED—Exclusive right of sale of good, 
practical office specialtic s in Germany and Bel 
! by one of the largest manufacturers of 
ind dealers in office appliances in Germany 
First-class typewriter especially desired Ad 

dress Foreign, care Office Appliances. 


TYPEWRITER DEALERS! We want your 
figures on second-hand “‘rough’’ No, 2 
Suns, Standard Folders and No. 4 Underwoods 
+ aby 38 000, all with pica type, all parts com- 
plete Write us to-day. Capitol Typewriter 
E 0 A Denver, Colo 


best cash 


PAPER SPECIALTIES Scandinavian met 
chant desires to represent manufacturers of 
paper novelties, such as dishes, driving straps, 
bottles, bricks and other things of use, 
prepared of paper. Please apply Sub. 6050 to 
Sylvester Hvid, Copenhagen, Denmark. 


wheels, 


MISCELLANEOUS. 


WANTED-—Business books and magazines 

or secor mand; any articles on business 
t vriting Address M Tyne Rusholme 
Mia ester, England 


ADVERTISING NOVELTIES. 


We can supply any aivestaien novelty, pre 
mium or souveni! Write your needs. Prompt 
service Complete files. Right prices Cus 
everywhere—both adyertisers and sales 
mer Kladag, Ridgway, Pa Branch at Buffalo 


tomers 


FOR SALE. 
FOR SALE—New Myriagraph Rotary Dupli- 
ating Machines, also Neostyles, No. 7 Model, 


good as new If interested write us for details 
such as has not been 
general public. J. L. Gilles 


made before to the 
! Pittsburgh, Pa 


Cc 13232 Seventh St.. 





SMART AGENT 
WANTED 


POR THE SALE OF THE 


BRUNSVIGA 


CALCULATING 
MACHINE 


IN MEXICO 


‘or particulars please appl 


makers 


GRIMME, NATALIS & CO. 


BRUNSWICK, 


to the sole 


Germany 
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WHAT OFFICE APPLIANCES 
WILL DO FOR YOU 


AB A SUBSCRIBER. 
It will keep you in touch with the condi- 
tions existing in your field—conditions 
which affect you either directly or indi- 
rectly. 
It will give you ideas that will help you 
make your business bigger and better. 
It will put you in the way of making more 
profits on your old lines and point out 
new ‘‘green pastures’’ for you. 
It will inform you, as no other paper does, 
of the new things that are about to come 
upon the market—things the business men 
around you—your customers—will want 
to know about. 
It will create added interest and enthu- 
siasm in your selling organization and in- 
spire you to greater efforts. 
It will keep you in close touch with the 
men and concerns who make the things 
you are looking for. 
It will enable you to find almost instantly 
any article you are looking for—if it is 
an office appliance. 
It will pay back its cost to you a score or 
more times every year if you are the right 
sort of a subscriber. 
It will show the relationship which va- 
rious Office devices bear to one another, 
and don’t overlook this fact—they all 
dovetail. 


AS AN ADVERTISER. 


It will put your proposition before more 
men who make their living buying and 
‘*reselling’’ office appliances than any 
other paper on earth. 

It will put that proposition before them 
through a medium in which they have 
confidence—for they pay us to get it. 

It will help not only to keep your name 
before this ar:ry of buyers, but to burn it 
into their minds 

It will of.en in a single month bring 
enough business to pay your advertising 
expense in it for a whole year. 

It will present your proposition with a 
dignity and force which you can deter- 
mine in advance. 

It will call on more prospective customers 
each month than you ean reach for the 
same amount in any other way on earth. 
It will not run up large expense accounts 
of doubtful accuracy. 

It will live at least 30 days after reaching 
destination, and often 60, 90 or a year, 
which you can’t say of circulars. 

It will cut out all waste for you, thus sav- 
ing you the cost of paying for waste. 

It will create a wider and deeper interest 
in a-l office devices, because it creates dis- 
cussion, and in this wider interest you are 
bound to share. 

It will sell goods for you at a lower cost 
than any other force I know of. 


_— 
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. Commie ** Sou (eee (ccxmmatine 
Bea Cheapest and Best Beni or 


Here are the Iwo Best Binders 
For the Money 


Labor Saving Devices for hot weather use which operate just as well in anv kind of weather are what we offer you. 
Accept the judgment of any reliable Commercial Stationer on the merits ot 


C. S. & R. B. LOOSE LEAF DEVICES 


~ DRAYMEN’S HOLDER—A FAVORITE—ABSOLUTELY WATERPROOF 











me Al 


oe 


Aluminum Clips and Holders 
the old reliable—always the 
best 


Ledger Sheet Holders and hy 
Loose Sheet Holders of XN = 
| ." ~ \ 





every description and in 











Our Complete Catalog has something to say of Ledgers as well as of Binders and Holders. Have a copy? 


Kinzie and Armour Sts. Inc. CHICAGO, U.S. A. 
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KN HERE ARE THE 


=8 THREE 


CHEAPEST SEC- 
2» TIONAL BINDERS. 
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“HURON” 
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ROTEX PATENT LETTER COPIER 
li, fig. 


ROTEX2 : 


SIMPLE STRONG / NO CHEMICALS 
EFFECTIVE PURE WATER 
ORIGINAL ANY PAPER 
RAPID RELIABLE ANY RIBBON 
pa ANY INK 
‘ 8} in. w ALL CLIMATES 
. ) : p First Class Dealers Wanted Everywhere! 
13 _ U.S. A. Dealers, 
" . | ‘ - Please Wait Until September! 
H | rSBER( Telegrams and Cables: 


‘*Rotexical, London.” 


Model 


Manuf'd by Rotex Manufacturing Co., Ltd., Engineers 


Albert Works, Chatsworth Road, Maryland Point, Stratford, London E. 
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The World’s Best Typewriter 
for 17 Cents a Day 


The Oliver Typewriter, whose pre-eminence is everywhere admitted, 
has cut the red tape of precedent in a characteristic way by adopting the 


brand new selling plan of ‘‘17-Cents-a-Day.”’ 


) 





The coupon below brings full details. 

The machine is delivered at once, for a 
small “good faith” first payment, 

And by saving just 17 cents a day the 
rest takes care of itself. 

It’s as easy as rolling off a log to buy 
the Oliver now. 

So easy that thousands are paying for 
their machines almost without knowing it. 

To some, it means a few less cigars—or 
knick-knacks they never miss. 

But what are these in comparison with 
the magnificent Oliver Typewriter, whose 
practical utility places it on a par with the 
greatest of mans inventions? 

Intelligent use of the typewriter has 
opened the way to some of the highest 
positions in the business world—to places 
of power and influence in government—to 
fields of useful endeavor in as many lines 
as individual ambition leads. 


He —— 


OLIVE?! 


Typewriter 
The Standard Visible Writer 


Have you an ambition that pleads for 
the wings of opportunity? 


‘ one that will serve you best. 





Get an Oliver Typewriter and use it, as 
thousands have done, and succeed in reach- 
ing the coveted goal. 

Ambition is a_ splendid thing 
takes bread and butter to feed it. 

Which leads us to say that the Oliver is 
primarily a bread-winner. 


but it 


Multiplied thousands are earning their 
living with this indefatigable ally. 

It's right there with unlimited service, 
year in and year out. 

Writes with the speed of a racer. Writes 
in an undertone. Does a wider range of 
work than any other typewriter and leads 
them all in typographical beauty. 

So, if you want a typewriter—here’s the 
One that has 
proved its fitness by every conceivable test. 
The finest $100 machine that there is in the 
world to-day. And it’s simply a question of 
paying—not $100 spot cash—but the small 
first payment as an evidence of good faith 
and then at the rate of 


Seventeen Cents a Day 
No More—No Less! 


Write for the simple details of the liberal selling 
plan or mention the matter to the nearest Oliver 
agent. 


17-Cents-a-Day Coupon 
The Oliver Typewriter Co. 
Oliver Typewriter Bldg., 93 Dearborn St., Chicago 


Gentlemen:—Please send the details of 
your offer and copy of Oliver Art Catalog to 


Name 









